MARCH 6, 1954 


MONON RIGHURE 


HERALD 


VISTA VISION PARAMOUNT’S 
CHALLENGE TO TOMORROW 


THEATRE 


—A New HERALD Service 


First Aid for Outmoded Theatres 
Botte Ihcattes Procedure for CinemaScope Film 
for MARCH Theatre Built for New Techniques 


Enter. ed a. d-class matter, Janwary 12, 1931, at the Post Offic eRe ae Se De ih snes Sheet. March 3, 1879. ape 
lished eekly’ by Quigley Publishing Con, Inc 1270 Sizth Avenue, Rockefell York price: $5.00 
a year in the Americas, $10.00 @ year Forei eign. Single copy, 25 cents. Ail samue  cnarikie id 1954 fo. Quigley Publishing Company, Inc. 


In Two Sections, Section One 





FOR THIS... 





EASTE 











From M-G-M comes the perfect holiday 
attraction, a great de luxe entertainment. The 
screen hasn’t witnessed a love drama of such 
power in years. With its magnificent music 
and authentic continental backgrounds, 
“RHAPSODY” has star and production val- 
ues to make it The Headline Easter Show! 


(Another Big Hit in M-G-M’s Parade of 30th Anniversary Attractions. 
Join the Thousands of Showmen in the Industry’s Joyful Jubilee!) 





BOOK THIS! 














“IT must possess the man I love... 
heart, body and soul!” 


HAPSODY 


(TECHNICOLOR) 


M-G-M’s MAGNIFICENT DRAMA 
OF MUSIC AND ROMANCE! 


RHAPSODY 


In Color by TECHNICOLOR 


Starring 


ELIZABETH TAYLOR 


VITTORIO JOHN LOUIS 
GASSMAN .- ERICSON - CALHERN 


Screen Play by FAY AND MICHAEL KANIN 


Adaptation by RUTH AND AUGUSTUS GOETZ 
Based on the Novel “Maurice Guest" by Henry Handel Richardson * Music Conducted by Johnny Green 
Piano Solos Played by Claudio Arrau ® Violin Solos Played by Michael Rabin 


Directed by CHARLES VIDOR «© Produced by LAWRENCE WEINGARTEN 
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An Open Letter to Samuel Goldwyn: 


I NOTE that in an address to the Screen Writers 
Guild in Hollywood last week you repeated your pro- 
posal of several weeks ago that the Production Code 
be “modernized.” In sequel to your proposal there 
appears to have arisen between you and Eric Johnston 
a dispute as to whether or not Mr. Johnston had agreed, 
in accordance with your request, to call a mass meeting 
of all interested persons to discuss the entire question. 

In order that your proposal for what you believe to 
constitute a needed “modernization” of the Code shal! 
not become entangled in an incidental dispute as to 
whether or not Mr. Johnston promised to call a mass 
meeting, I in turn make to you the following proposal: 

That you inform me, either verbally or in writing, 
what changes in the Code, what additions or elimina- 
tions, you think necessary for the accomplishment of 
the purposes for which it is intended. 

I agree that after study of any such proposals as you 
may submit to use my good offices to persuade the board 
of directors of the Motion Picture Association to adopt 
any or all of the items of your proposals that I find pos- 
sible to justify with the original intent and purposes of 
the Code. 

I am heartened by your renewed assurance of loyalty 
to the basic principles upon which the Code is founded 
and by your declaration that you are ‘wholeheartedly 
in favor of sound self-regulation that will keep motion 
pictures on the highest level of decency and good taste.” 
This high-minded position which you have publicly 
taken entitles you to be heard in full as to how and 
where the Code should be amended. 

Hence, I offer to you space in this publication to state 
your proposal in whatever detail you may choose, 
together with the above-mentioned agreement personally 
to urge the adoption of all in your proposals that justify 
with the original intent and purposes of the Code. 


oO oO oO 


IT APPARENTLY has been decided that there will 
be no mass meeting called to discuss Code changes. 
Such a decision is doubtlessly a wise and prudent one. 
The subject matter is not such as to offer any hope that 
out of the din and clamor of an unorganized program of 
speechmaking anything constructive could be realized. 
The Code plan did not originate out of any such environ- 
ment and the basic, definitive document, which has well- 
served its purposes for the past twenty-four years, was 
not and could not have been written by a mass meeting. 

In prompting as you have a widespread agitation for 
Code “revision” there is an obligation devolving upon 
you to follow through and make known details of the 
proposal you have in mind, both for what betterment for 
the Code operation they may portend and also so that 


iT 


those who have followed your lead in calling for “re- 


vision” may know in detail where you have sought to 
lead them. 

The question originally raised by you on “revision” 
must have been deemed by you as an important one. 
It should not now be left hanging in the unprofitable 
status as to whether or not Mr. Johnston promised to 
call a mass meeting. Certainly it cannot reasonably be 
said that a mass meeting is the indispensable key to any 
needed solution of the question. It would be uncharac- 
teristic of you to approach any such mass meeting with- 
out first having accomplished a clarification of your own 
views. It would similarly be unexpected that any such 
meeting—however eloquent and numerous the speeches— 
would seriously affect your original conclusions. 


oO oO Oo 


THEREFORE, it would seem to devolve upon you to 
accept the proposal of this letter, or adopt some other 
means, promptly to make known what you mean by 
“revision.” Your name, which is one of status and 
authority with the public, is now linked with a demand 
tor “revision,” to which there has been a negative 
response. The public as a consequence sees what it 
interprets as an industry split into warring camps—for 
and against the Code. The situation is an unhappy one 
for an industry which otherwise has quite enough to 
contend with in the area of public relations. 

There are other reasons as well, Mr. Goldwyn, why 
you should consider taking early steps to clarify your 
Code position: 

Although it is well-known within the industry to have 
been only an accident of timing, your original call for 
“revision” came coincidentally with the appearance of 
Howard Hughes’ “The French Line,” and as a result it 
is widely assumed by the public that you were calling 
upon the Code to be so “revised” as to be able to approve 
the material in that picture which had been objected to. 

And, further, as you must know, it is alleged by some 
that your call for Code revision was prompted more by 
an urge for press attention rather than serious concern 
as to the literal provisions of the Code. 

All of this seems to make clear—and I hope will be so 
accepted by you—that no time should be lost in proceed- 
ing by one means or another to make known precisely 
how and where you think the Code fails, and how any 
such failure may be remedied, 

I am sure, Mr. Goldwyn, that as the person responsible 
for originating and developing the Code you will respect 
my right to an especial concern over the unclarified situa- 
tion created by your unspecified demand for revision 
and that you will cooperate presently to the end of 
making plain for examination and discussion by the in- 
dustry and the public just what you are seeking. 


; MARTIN OUIGLEY 
New York City, March 6, 1954. : 
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Theatre managers or anyone connected 


with the business, let’s hear 
from you and pool our efforts—HERALD 
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that should also be the case 
in Canada, with the cooperation of the dis- 
tributors. Here again, for economy 
reasons, a charge has been placed on them, 
and we feel, because of this a hardship has 
been placed upon the small town exhibitor, 


dition rests entirely 
who for 


upon the 
false economy 
import certain items, one of 
“Economy Mat,” etc. 
wish to elaborate on 
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RENEWAL AND THREE 


CHEERS FOR “HERALD” 


To the Editor: 

| am writing this letter to tell you 
after many years of being a sub- 
scriber to your HERALD, | enjoy 
every minute reading about the 
people and their doings in this busi- 
ness. | am renewing my subscription 
for next year. So here goes "Three 
cheers for your HERALD." | hope 
there are many people in the film 
business who make it his or her busi- 
ness to buckle down and read it, be- 
cause it's tops. Thank youl—S. B. 
TROIANELLO, Lawrence, Mass. 


ee ee Se 





who should get this “catalogue” in order 
to help him in these times. 

We supplying the Canadian 
exhibitors with our 
office in Winnipeg servicing Western Can- 
and 
Eastern 


have been 


from coast to coast, 


office in Toronto 


We 


attention that our special Christmas acces- 


ada, our servicing 


Canada may bring to your 


sories, which included posters and trailers, 
were supplied to theatres in Newfoundland 
on the Atlantic, and Alert Bay of the Is- 
land of Vancouver, on the Pacific. 

We hope that this information will throw 
a new light on conditions in Canada, per- 
taining to -M. L. SWEIG- 
MAN, Theatre Service, Limited, 
Toronto, 


accessories. 
Poster 
Canada. 


3-D Expense 

To THE Epiror: 
Why not 3-D like that used back in 736 

and ’37 on the two Pete Smith shorts where 


only one projector was used so there would 
not be so much expense to the small town 
exhibitor. —Ohio Exhibitor. 


Small Town House 
To THE EpITor: 

What is going to happen to the small 
town theatres? And very narrow theatres? 
What will keep these in business in the next 
one or two years?—Jowa Exhibitor. 


Doesn’t Make Sense 
To THE Epiror: 

The Government gets 20 per cent, I get 
five per cent. It doesn’t make sense.—Mon- 
tana Exhibitor. 
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the 26 weeks ended December 

26, 1953, is reported by Colum- 
bia Pictures in an estimated earn- 
ings statement. The net profit for 
the 1953 period was $1,910,000, com- 
pared with $247,000 for the com- 
parable period of 1952. The net 
profit is equivalent to earnings of 
$2.41 per share of outstanding com- 
mon as compared with 16 cents. 


A NET increast of $1,663,000 for 


> Howard Hughes has advised RKO: 


Pictures Corp. that he “has no plans 
with respect to the corporation, ex- 
cept possible liquidation,” according 
to a proxy statement being mailed to 
stockholders by the management of 
the company. The statement recom- 
mends that stockholders, scheduled 
to meet March 18, approve Mr. 
Hughes’ offer to pay $23,489,478 for 
all RKO assets. If the offer is ap- 
proved Mr. Hughes would vote his 
stock in favor reducing the com- 
pany’s capital by paying each holder 
$6 a share, thus redeeming all out- 
standing stock except Mr. Hughes’ 
own. The proxy reports that the 
book value of the corporation as of 
October 3, 1953, was the equivalent 
of $4.40 a share, but that unprofitab'e 
operations since that date “will re- 
duce the net worth as reflected in the 
consolidated balance sheet to less 
than $4 a share” by March 31, 1954, 
the last day for acceptance of the 
Hughes offer. The “liquidation” re- 
fers only to the parent company, not 
RKO Radio, the operating company. 


> Not that it needs the added in- 
come, you understand. But it’s not 
overlooking any bets. Especially in 
light of 20th-Fox’s success. This all 
refers to MGM’s re-surveying of its 
property for oil. Vice-president 
Charles C. Moskowitz of Loew’s dis- 
closed the action to stockholders 
meeting last week in New York. He 
also told them not to assume that 
there is oil, 


> Growing sentiment in Congress 
for higher personal income tax ex- 
emptions could be of some indirect 
benefit to the industry. Higher ex- 
emptions means more spending 
money in American pockets. 









STOCKHOLDERS GET 
“HERALD” SALUTE 


"Footprints. of the Lion,'' the 
HERALD's salute to MGM's 30th an- 
niversary published in the February 13 
issue, was prominently displayed at the 
annual meeting of Loew's stockholders 
in New York last week. A copy of the 
Sree was handed to each stock- 
older as he left the meeting. 





> This gives you an idea. One 
television station, in Chicago — 
WGN-TV, owned by the Chicago 
“Tribune’’—expects to telecast this 
year no less than 1,500 feature films. 
This is according to Elizabeth Bain, 
head of that station’s film program- 
ming department. Seven hundred 
of these features are exclusively ob- 






tained; others will come through 
sponsors. The station has three pro- 


jection rooms and four _ projec- 


tionists. 


> Census Bureau officials will make 
another attempt to get funds for a 
comprehensive census of manufac- 
turing and business next year. Con- 
gress vetoed the requests for funds 
this year, and the Bureau is cur- 
rently able to make only spot checks 
of one or two motion picture indus- 
try statistics. 


> Television set manufacturers em- 
phasize how long it will be before 
there is any great number of color 
TV receivers and before there is 
much color telecasting. Observers 
wonder whether this delay may not 
be exaggerated to make sure that 
sales of black-and-white continue. 








Better Refreshment Merchandising 


ment Merchandising. For convenience of readers this department will be found 

each week immediately following the pages of the Managers Round Table section. 

For a quarter of a century, dating back to the beginning of vending theatres, The 
HERALD has been giving special attention to this important, revenue producing 
aspect of theatre operations. The original department, established in 1930, was 
expanded in 1941 and again following World War Il, when it was a monthly known 
as "Theatre Sales." Meanwhile the annual volume of refreshment sales in the motion 
picture field in the U.S. and Canada has risen from a few hundred thousand dollars 
to a quarter of a billion dollars. 

The growth of refreshment service, both in drive-in and regular theatres, has made 
desirable a regular weekly department. Just as selling the picture and the theatre 
are 52 weeks-of-the-year jobs, so also is refreshment merchandising. In The HERALD 
tradition the emphasis will be on Better Refreshment Merchandising. In the tradition 
of the Managers Round Table the weekly department on refreshment merchandising 
will provide a regular forum for the exchange of ideas to make it possible for show- 
men everywhere to give better service to patrons. The public has demonstrated con- 
clusively that it wants candy, beverages, popcorn, food and other vending items avail- 
able in theatres. The public must be served to the best of the exhibitor's capacity. 

—Martin Quigley, Jr. 


i THIS ISSUE of The HERALD is inaugurated a new department—Better Refresh- 
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A GREETING at London's Waterloo 
Station for Herbert J. Yates, president 
of Republic, and Mrs. Yates, and Richard 
W. Altschuler, president of Republic 
International. In array are Reginald 
Armour, managing director of Republic 
Pictures of Great Britain, who welcomed 
the Americans; Mr. and Mrs. Yates, and 
Mr. Altschuler. The Republic executives 
are surveying the company’s installa- 
tions abroad. 


J. F. PATTINSON, below, who has 
ucceeded William Kupper as 
managing director for Twentieth 
Century-Fox in Great Britain. Mr. 
Kupper is retiring. Mr. Pattinson 
will work under supervision of Al- 
bert Cornfield, managing director 
for Continental Europe. 
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ee FOR THE CRUSADE for Free- 
dom: the rally Tuesday noon in 
New York's Times Square, at 
which with Harry Hirshfield as 
master of ceremonies, stars of 
radio, television, and the screen 
spoke their pieces. Among the 
latter was Judy Holliday, of 
Columbia's "It Should Happen 
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by the Herald 


BUSINESS is so good an increase in foreign revenue may 
be seen the coming year, Ben Cohn, assistant foreign 
manager for Universal Pictures, reported in New York 
last week following his return from five weeks in Con- 
tinental Europe, mostly in the northern areas. Theatre 
building is tremendous and in fact many territories are 
under-seated, he said. As for the use of new techniques, 
the company is maintaining a ‘'flexible' policy because 
it must satisfy varying needs of various customers, and 
not enough experience is reported in the European field 
as yet, he said. 


CHANGES IN TEXAS. William O'Donnell, left, who for 
the past 14 years has been divisional manager of Texas 
Consolidated Theatres, resigned this week to become 
vice-president and general manager of Trans-Texas The- 
atres. W. E. "'Bill'’ Mitchell, right, who has been person- 
nel manager of Interstate Theatres, replaces him. The 
story also involves purchase by Trans-Texas of theatres 
from Texas-Consolidated-Interstate. See page 42. 


ON THE SET of Warner's ''A Star Is Born,'"' Ha 





MEETING IN NEW HAVEN, by MGM 30th Anniver 
sary sales drive captain Jack Byrne, with the 

taff. He is seen seated right, with Mrs. G 

booker, and Phil Gravitz, manager. Standing 
Raymond Cairns, and office manager Leon J 
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Rubens, left, president of Royal Theatres, Illinois ‘ i quality 
and his sister-in-law, Mrs. Louis Rubens, are greeted dependent 


by star James Mason. 
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PARAMOUNT ENTERS THE 
LISTS WITH VISTAVISION 


Balaban Offers System to 
Permit Theatre Biggest 
Possible Picture Size 


by WILLIAM R. 
Hollywood Editor 


WEAVER 
Paramount this week introduced to the 
motion picture industry its new Vistavision 
process, designed to allow the exhibitor to 
show the largest picture possible in his thea- 
tre—both as to width and to height. 

ceremonies at the 
Balaban, 
Paramount president, who told the assem- 
bled industry observers that the “key words 


On hand as master of 


demonstration Tuesday was Barney 


in Paramount’s thinking are ‘compatibility’ 
The the 
said, has been to develop a 
presentation 


ind ‘flexibility.’ ” chief goal of 


‘ompany, he 


plan of screen applicable to 


small theatres as well as large. 


Sees No Need to Spend Large 
Sums for Equipment 


“Such a plan should not make it manda- 
the exhibitor to invest large sums 
] 


new equipment,” he said 


1 1 
isi0On Camera uses a horizontal 


louble frame negative to photograph the 


picture. The double frame negative photo- 


graphs images on an area two and one-half 
the regular 35mm camera frame. This 


is then compressed, by print- 


times 
large negative 
to a standard 35mm frame for release. 


Mr. Balaban, 
ind fuzziness and provides 


This process, explained 
liminates grat 
n overwhelming picture with complete de- 

of focus and the finest quality pic- 
is possible to obtain. Paramount, he 
l, “determined that in the presenta- 
screen ‘height’ 
as width. 
ount that 
exhibitor install the largest possible 


otion picture was 


qually important 


Therefore, Paran recommends 


both as to height and width that his 


ll permit. Having done this, the 


11 


ve able to play pictures of 


desires 


ratio he 


Will Not Need Anamorphic 
Lens for Projection 


graphed in the Vistavision 
ot need an inamorphic lens 
Mr. Balaban out, 


is possible by a process of 


pointed 
make anamorphic prints 
in the Vistavision 
ount’s plan, he said, 
available to the ex- 
print and the 
decision to 


ictures 


+1} ] 
the normal 
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unamorphic print, leaving the 


the exhibitor o whether he will present 


icture on the normal or anamorphic 


had some 


important 


make about sound 
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Y. Frank Freeman, vice-president of Paramount Pictures, shows Adolph Zukor, Para- 
mount board chairman, the new Vistavision high and wide screen. Dotted line shows 
how ordinary motion picture screen size compares with a Vistavision screen. Broken 
line shows comparison of 2.55 to 1 ratio screen with the 1.85 to 1 ratio Vistavision screen. 


Under Paramount’s plan for ‘“‘compatibi- 
ity” and Mr. Balaban said it 
is optional with the exhibitor whether he 
sound equipment or not. 


“flexibility,” 


installs auxiliary 
“If auxiliary sound equipment is to be 
used,” he said, “it is Paramount’s finding 
that dimensional sound is simpler and less 
than 
sound and the results are approximately the 


costly in every respect stereophonic 


same.” 


Dimensional Sound from 
A Single Sound Track 


Dimensional sound is from a single sound 
track on the positive and can play 
through one or more horns, depending on 
the exhibitor’s equipment. The Paramount 
will be available on all 

These prints, contain- 


print 


chief said that it 

Paramount pictures 
ing the directional sound control, and which 
theatre in the normal 
the 
The first picture to be made 


; 
also can play in any 


way, thus eliminate necessity for two 
kinds of prints. 
ivailable with this directional sound control 
will be “White Christmas.” 

“With regard to anamorphic or squeezed 
pictures,” Mr. 


hibitors who desire the presentation of a 


Balaban said, “for those ex- 


motion picture in this form, we suggest they 
purchase expander prismatic lenses, such as 
These, he added, will 
the 


the Tushinsky lens.” 
be available in substantial quantities in 
immediate future. 

A lens such as the Tushinsky lens, he said, 
exhibitor to any ana- 
morphic print ranging in ratio from 1.33 to 
1 up to 3 to 1. The exhibitor can also pre- 
sent any standard print simply by setting 


permits the present 


the expanding lenses to a ratio of 1 to 1 and 
then using apertures to determine the aspect 


ratio he desires. The Paramount head also 





recommended the use of a “seamless screen” 
for the best possible presentation. 

The Vistavision process soon will be dem- 
onstrated for exhibitors in Los Angeles, 
Chicago, New York and other sections of 
the United States, as well as London, Paris 
and other foreign capitals. Booklets contain- 
ing detailed technical data on Vistavision 
also are to be made available to exhibitors. 

“Paramount,” Mr. Balaban stressed, ‘‘has 
no financial interest, directly or indirectly, 
in the collection of royalties or in any manu- 
facturing profit that may come from any one 
of the products that may be used by this 
system.” 

Following screening of a special Vista- 
vision film which ran approximately 40 min- 
utes, the Tuesday meeting was thrown open 
to a question and answer session conducted 
by Mr. Balaban; Y. Frank 
president in studio operations ; 
Don Hartman, executive in charge of pro- 
Hal Pereira, studio art director, 
Loren Ryder, head of the research 


Freeman, vice- 


charge of 


duction; 
and 
division. 


Army Cites Universal for 


Overseas Star Junkets 
Col. Joseph F. 
Professional 


Armed 


Branch, 


Goetz, chief of the 
Forces Entertainment 
this week in Hollywood presented a Depart 
ment of Defense 
Edward Muhl, vice-president in charge of 


Certificate of Esteem to 
production for Universal Pictures, in rec 
ognition of the studio’s services in pioneer 
ing entertainment junkets for the Armed 
Forces throughout the world. The citation 
mentioned the “Francis” junket to Germany 
in 1950 and the “World in His Arms” 
junket to Alaska in 1952. 
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NOT SINCE frankenstein 


HAS HORROR 
PAID OFF 
LIKE THIS: 


RECORD BUSINESS: Doubled the gross of any previous 
U-I picture at Broadway-Capitol Theatre, Detroit. 


RECORD BUSINESS: Set all-time house record, Century 
Theatre, Grand Rapids, Mich. 


RECORD BUSINESS: Set all-time house record, 


Lucon Theatre, East Lansing. 


RECORD BUSINESS: Set all-time U-1 
house record, Capitol Theatre, Kala- 
mazoo. 


wie 4. 
he . = RECORD BUSINESS: set all-time U-1 
a . bet alll | Ww r ,) house record, Franklin Theatre, 
Saginaw. 


RECORD BUSINESS: Set all-time U-1 


house record, Family Theatre, Monroe. 


RECORD BUSINESS: Set all-time U-! 


house record, Strand Theatre, Flint. 


RECORD BUSINESS: Set all-time U-! 


house record for regular admission film, 
Strand Theatre, Pontiac. 


ceo erpanceetme caomcommomen il 


2» and Out-grossed Mississippi Gambler, Wash- 
, ington Theatre, Bay City. 


Out-grossed Mississippi Gambler and Bend 
of the River, Riviera Theatre, Port Huron. 


BLACK LAGOON = 


Starring 


RICHARD CARLSON: JULIA ADAMS . vs RICHARD DENNING 
ANTONIO MORENO ...: AUN!IL 1) * Screenplay by AHH Y aks AQTUIA HESS + produced by WILLIAM ALLAND -A Universal-International Picture 
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EVERY PASSIONATE PAGE... 
EVERY THRILLING MOMENT 
OF THE GREAT BEST SELLER! 


4 im adventures of Jason Starbuck, who ruled 
forbidden Morocco and fought its wildest 
revolt to free an American beauty he loved 
from the hidden harems of that fabulous land! 





JEFF CHANDLER 
— FLEMING } 


| anke aTNI<ee 
‘Dacha 


: f 


y y . 
Ro Ey 


wn LEE J. COBB - MAMIE Van DOREN- BART ROBERTS and the MISS UNIVERSE BEAUTIES 
QIAECTED By JOSEPH PEVNEY - soarewpyay By JOSEPH HOFFMAN - BASED OW THE NOVEL By EDISON MARSHALL - pagoucen ay HOWARD CHRISTIE 


PICTURES WITH THAT 
UNIVERSAL APPEAL! <_ 
























ADMISSION TAX CUT TO 









10% LOOKS CERTAIN NOW 


See House Vote Within Ten 
Days; Leaders Fighting 
Any Deeper Reduction 


by J. A. OTTEN 
WASHINGTON: The House Ways and 


Means Committee Wednesday afternoon 
passed and sent to the floor of Congress an 
Administration-sponsored tax bill which in- 
cludes an admissions tax cut to 10 per cent 
from the per cent. The bill 
probably will come up for vote in the House 
next week and be passed without change. 
The reduction would be effective April 1. 


present 20 


Bill Received Immediate 
Consideration on Floor 


Introduced Tuesday by Representative 
Daniel Reed (R., N. Y.), chairman of the 
Ways and Means Committee, the bill was 
acted upon immediately. Wednesday morn- 
ing Representative Jere Cooper (D., Tenn.) 
moved to amend the bill so as to exempt the 
first 50 cents of all admission charges from 
any tax. This was defeated 13 to 12 with 
the ten Democratic members of the Commit- 
tee voting for it, joined by two Republicans, 
Representative Howard Baker (R., Tenn.) 
and Representative Richard Simpson (R., 
Pa.) 

Representative Cooper then changed his 
amendment so as to exclude the first 50 
cents on motion picture admissions only— 
the formula asked for by the COMPO tax 
committee for the industry. This amend- 
ment also was defeated 12 to 12. The voting 
was the same, but Representative Noah M. 
Mason (R., Ill.), who introduced last year’s 
tax cut bill, abstained from voting. The 
amendment was again introduced and lost 
13 to 12 when Rep. Mason voted against it. 

All signs are that the leadership will resist 
any attempts to reduce any excise more 
than is proposed in the Reed Bill. The in- 
dustry’s job in getting greater relief in the 
House is made more difficult by the speed 
with which the excise bill is now moving 
and by the fact that tax bills are usually 
considered in the House under a procedure 
barring any changes from the version re- 
ported by the Ways and Means Committee. 


COMPO to Continue 
Fight Through Senate 


Nonetheless, the tax committee of the 
Council of Motion Picture Organizations 


was still keeping up the fight, planning to 
contact members of the House right to the 
last minute. If the drive for greater relief 
fails in the House, the battle will shift im- 
mediately to the Senate, since the Senate is 
expected to act on the excise bill as soon as 
it gets it from the House. 

COMPO’s official reaction to the Reed 
sill came from Robert Coyne, COMPO spe- 
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COMPO CAMPAIGN 
AIMS AT EDITORS 


WASHINGTON: The admission tax 
repeal campaign of the Council of 
Motion Picture Organizations is mov- 
ing into high gear. Recognizing the 
need for press support, COMPO's 
new drive is laying special emphasis 
on "education" of the press. Last 
week the first of 2 COMPO ads ap- 
peared in "Editor & Publisher" telling 
the newspapermen the why's and 
wherefore's, backed by facts, of the 
industry's campaign. At the same 
time, "Editor & Publisher" is giving 
the drive favorable support in its edi- 
torial columns. COMPO's present 
plan is for newspapers to receive the 
same documented reports regarding 
the precarious position of the industry 
as are given Congressmen. Thus, it is 
hoped, there will be no repeat of the 
opposition to the tax drive expressed 
in some press quarters during last 
year's campaign. 








cial counsel. A reduction to 10 cent 


isn’t enough to save an awful lot of thea- 


per 


tres,’ Mr. Coyne said. 

He admitted it would be hard now to get 
greater relief in the House, but said, “We'll 
keep plugging.” He pointed out that more 
theatres are now operating in the red than 
when COMPO testified before the Ways 
and Means Committee a year ago. About 
5,000 were in distress and now 
6,127 theatres are 


a year ago, 


in the red, he said. 


Coyne Cites Theatres in 
Danger Due to Tax 


“At the time of the veto message,” Mr. 
said about 2,000 theatres 
would have to relief. 
Over 1,000 have already closed, and yet the 
number of operating theatres in the red has 


( ‘oyne added, ‘“‘we 


close without tax 


increased 

Citing new figures from COMPO 
expert Albert Sindlinger, Mr. Coyne said 
that of the 6,127 theatres now in the red, 
about 4,820 are losing more than 11 
on every dollar. “A 
cent won't be enough to help these theatres,” 


research 


cents 
reduction to 10 pet 
he said. 

The COMPO official that 
nearly 95 per cent of the theatres now oper 


emphasized 


ating in the red are ones that charge under 
50 cents for admissions. ‘This indicates that 
COMPO’s main drive will be to get com- 
tickets costing less than 
higher 


plete repeal for the 
50 cents and some reduction on the 
priced tickets. 

The Reed Bill would extend the present 
excise rates on liquor, tobacco, gasoline and 
autos, all scheduled to fall on April 1 undet 





present law \t the same time, howeve t 
would reduce to 10 percent all other excises 
now above that level. Included in the new 
10 percent rate would be the admissions tax 


rhe present 20 percent tax on photograph 


equipment and film would also be cut to 
10 percent. 
Had Bill Ready But 
Held Off Presenting It 

Committee officials said Mr. Reed hoped 
to have the excise bill through Congr in 
time for the lower rates to take etfect April 
1, but that it might not be possible to pass 
it that quickly and that the new cuts might 
have to be delayed until May 1 Mr. Reed 
said he had had the excise bill ready 
some time, but had not wanted to introduce 
it until the Committee was ready to act, 
for tear of producing buyers’ strikes. Now 
that the bill has been introduced, he said, 


it is essential that Congress act quickly. 
A Democratic motion to cut the excises as 


part of the technical revision bill was beaten 
down in the Ways and Means Committes 
Tuesday. 


While the Treasury Department is still 


believed to be hostile to any excise cuts thi 


vear, the President would have to iccept 
the excise cuts if they were part of the Reed 
Bill. The corporation and excise rates to 
be extended in the Reed bill would bring 


in about $3,000,000,000 a year, and it 18 cet 


tain that the Treasury would not want to 
lose this revenue in what might be a useless 
effort to prevent another $1,000,000,000 01 
ind othe1 items 
In considering the technical revision bill 
the Ways and Means Committee 


excise cuts in the ticket tax 


Tuesday 


voted to extend the present 52 percent cot 

porate tax rate for another year, until \pril 
1. 1955. The rate is scheduled to drop to 4 
percent on April 1 under provisions of tl 

present law. 

Committee Votes 

On “Technical” Bill 

Several other provisions of the technical 
revision bill are of considerable interest t 
the industry. 

The Committee refused to include in the 
bill one change recommended by the P1 
dent: to permit certain corporaitons to hile 
as though they were partnersh 
permit certain partnerships to fil 
were corporations 

One change approved by the Co tte 
would levy a new one percent month « 
on underpayments of taxes into deposit 
accounts. These are the account t 
theatre owners and other industry 


must de posit currently the mount 


withhold from employes’ salari 


income taxes. At present, ther 
for underpayment into the dep¢ 
long as the corporation meet 


bility on its final payment 

















URGE NATIONS’ FILM HEADS 
MEET TO AID INTERCHANGE 


by MARTIN QUIGLEY, JR. 

RIO DE JANEIRO: A meeting of the dis- 
tribution and production chiefs of all na- 
tions was proposed here this week at an 
informal reception given by Eric Johnston, 
president of the Motion Picture Associa- 
tion of America, for the heads of the vari- 
ous delegations to the just concluded in- 
ternational film festival sponsored by the 
Brazilian government at Sao Paulo. 

The delegations from the 21 participat- 
ing countries, following the close of the 
festival last Friday, came to Rio to attend 
a reception given by President Vargas and 
to witness this city's annual carnival, which 
ended Tuesday night. 

The meeting, suggested by film spokes- 
men from several countries at the Johns- 
ton reception, would be for the purpose 
of discussing ways of improving the inter- 
national exchange of films and could be 
held most conveniently during the forth- 
coming Cannes festival. Mr. Johnston ap- 
proved the idea and joined the other 
delegation heads in praising Brazil for the 


organization and conduct of the Brazilian 
festival. At a special conference the MPAA 
chief stressed the advantages of mutual 
understanding among the industries of all 
nations. 

The American delegation, which was 
credited with adding much glamour to the 
Sao Paulo festival, was royally entertained 
in Rio and was cheered at one time by a 
crowd of 200,000 persons. This week was 
highlighted by a luncheon in honor of Mr. 
Johnston given by Oswaldo Aranha, Bra- 
zilian Finance Minister, and a ball at the 
Municipal theatre. The festival proceedings 
ended Tuesday night with a dinner given 
by Ambassador Decio Moura. 

Although no prizes were awarded, the 
festival was generally agreed to have been 
a "cultural success." New films and repre- 
sentative films of the past were shown to 
the delegates. In the latter category were 
such pictures as D. W. Griffith's "Birth of 
a Nation," Charlie Chaplin's "The Kid," 
Eisenstein's "Potemkin" and “The Cabinet 
of Dr. Caligari." 





Republic Net 
For Year Put 
At $679.217 


( onsoli or $679,217 atte 
ion of $800,000 for Federal taxes was 


1 


lated net income 


Republic Pictures Corporation 


ear ended October 


with a ne 


pares 


] 


ceding vear 


taxes that 
npany’s 


se ti $37.265.034. compar $33, 
085,510 for the previous vear. 


Her 


president, discussed Republic’s 


In his annual report to stockholders, 
bert J. Yates, 
observations of the 
ind td d, “We 


policy 


new 
will 
watchful waiting until we feel a 
rn has been established whicl 
Ihy icceptable to at least the 


United 


screen techniques 


continue to pursue a 


States, if not 

world, We be 

new techniques, the 

ite success of a picture depends upon 
entertainment quality.” 

Mr Yates 


continued to 


business 
1°53 al 


exchange restrictions and regulatory 


re ported 


Republic’s 
abroad unprove in 
though 
legislation continued in many important for 
markets Stating that the 
inticipates substantial increase 


1954 in 


eign company 
during 


its services to television producers, 


18 


Mr. Yates “We are 


facilities in our 


Tru- 


so as to 


said, expanding 


laboratories 


» able to handle color printing for televi- 
sIt a 


Che ‘On 


sheet shows 


balance 

$15,131,946, 
of which $2,459,572 is in cash; $2,633,293 
and $9,628,720 in 
liabilities 


pany’ consolidated 


current assets of 
receivable, 
Current 


in accounts 
inventories, amounted 
to $8,424,623. 

Republic Pictures Corporation board of 
directors has declared a dividend ot 25 cents 
per share on 


\pril 1, 
March 12 


the preferred stock, payable 
1954. to stockholders ot record 


Judge Orders 10 to Answer 
In Oklahoma Trust Suit 


OKLAHOMA CITY 
exhibitors have been ordered by a Federal 
judge 


Ten distributors and 


here to answer all questions asked 
theatre 
filed an anti-trust suit against the firms in 
Federal District Court. U. S. District 
Judge Stephen Chandler has filed a 


by two torme! owners who have 


mem- 
orandum opinion requiring the 10 firms to 
produce the information sought by Robert 
and H. T. Braucht, 
owners of the Home State theatre 
They alleged the 
conspired to keep them from booking first 
run pictures. They asked a number of ques 
tions relating to records and correspondence 


former 
in Okla- 
defendants 


D. Curran 


homa City. 


which the defendants at first refused to an- 
The 10 are State Theatres, Columbia, 
Loew’s, Paramount, RKO, 20th-Fox, Uni- 
Warner Warner Brothers 
Theatres and the Cooper Foundation. 


swer. 


versal, Brothers, 


Sees Loew's 
Karnings 
Trend Good 


The 
scribed as “good” with the second quarter at 
least as first, by Charles C. 
Moskowitz, vice-president and treasurer, at 


trend of Loew’s earnings was de- 


strong as the 
last week’s overflow annual meeting of stock 


New York home office. 
The highlights of the meeting, 


holders at the 
which saw 
the reelection of all directors, were an op- 
tinustic report on CinemaScope, Loew’s plan 
to reduce its pension plan expenditures and 
an expressed aversion to entering the tele- 
field. 

Concerning 


vision 
CinemaScope, Joseph R. 
Vogel, vice-president, said that the process 
already has added considerably to the draw 
ing power of motion pictures and that as yet 
the full potential of the new medium has not 
been realized. He predicted that there 
would be many improvements in_ photog- 
raphy and stereophonic sound. 

The company’s contribution this year to 
its pension fund, reported Mr. Moskowitz, 
will be 50 per cent less as compared to pre 
vious years, resulting in savings to the com- 
pany of approximately $2,200,000. He added 
that over a 10-year period the company has 
paid into the pension 
$35,000,000. 

Mr. 


position not to sell its films to television or 


for emloy ees 


plan 


Moskowitz also underlined Loew's 


to engage in TV production. He pointed out 
that the company has 16,000 exhibitor cus- 
and long time” 


tomers “we'd study for a 


before the company would “make further 
competition for these customers.” 
\t a board of directors meeting immedi- 
ately following the stockholders 
Nicholas 
dent. 
Other 
C. Moskowitz, vice-president and treasurer ; 
J. Robert Rubin, Dore Edgar J. 


Mannix, Howard Dietz, Joseph R. Vogel, 


Ineeting, 
M. Schenck was reelected presi- 
include: Charles 


officers reelected 


Schary, 


Benjamin Thau, Marvin H. Schenck, J. J. 
Cohn and Louis kK. Sidney, all vice-presi- 
dents; Leopold 


and secretary ; 


Friedman, vice-president 


Jesse T. Mills, controller and 


assistant treasurer. 


Universal Sets 17 Saturation 
Openings for 3-D "Lagoon" 


Universal Pictures announced this week 
that its 3-D horror film, “Creature 
from the Black Lagoon,” been set for 
a series of 17 territorial 
ings backed by an all out promotional cam- 


new 
has 
saturation open- 
paign using radio, TV and newspapers. The 
territories where the film is scheduled to 
open in March and April include Boston, 
Chicago, Des Moines, Indianapolis, Minnea- 
polis, Omaha, Kansas City, San Francisco, 
Milwaukee, Seattle, Atlanta, 

Dallas, Houston, San Antonio, 


Amarillo. 


Birmingham, 
\ustin and 
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ALLIED DIRECTORS 
IN QUIET CONCLAVE 


DIRECTORS of Allied States Association 
met behind closed doors for two days last 
week in New York, in a session adjourned 
from last month. Allied’s plan for its mem- 
bers to acquire enough stock in a major 
company, or companies, to influence produc- 
tion policy was the major topic. 

Speaking to reporters after the meetings, 
Abram F. Myers, chairman, 
when and if enough stock is acquired by 
a special committee, that unit will retire in 


board said 


favor of a special stockholder’s committee 
which proxy fight. He did 
not reveal which, if any, company is to be 
Allied’s commit- 
tee will give information to any interested 
exhibitor. He said meanwhile Atied is at- 
tempting to independent 


ducers to 


will begin a 


selected for an “invasion.” 


encourage pro- 
increase output. 


Allied has protested to the Department 


resume or 


of Justice about the 20th-Fox policy of 
insisting upon stereophonic sound with Cin- 
emaScope, and received a reply, Mr. Myers 
said; and then refused to disclose the reply. 
It also complained similarly to the Senate 
Small Committee. Officially, the 
board condemned by resolution the policies 
on stereophonic sound both of 20th-Fox and 


Business 


of Loew’s. 
It will “consider” the invitation to discuss 
arbitation, and will reply “carefully” to 
Motion Picture Association of America 
president Eric A. Johnston, Mr. Myers said. 
The board will meet May 10-11 at Min- 
\ugust 24-25, at White Sulphur 
Springs; and at the national convention 
12-14, at Milwaukee. It has 
decided the second annual drive-in conven- 
tion will be the week of February 7, 1955, 
at St. Louis. 
The directors 
ahead of these dates; 


neapolis ; 


Nov ember 


also planned, unusually, 
and the schedule called 
ior a national convention in October, 1955, 
at the Hotel, and the 
third annual drive-in convention in Febru- 
ary, 1956, at the Hollenden Hotel, Cleveland. 


Sherman Chicago; 


Benjamin Berger, Colonel H. A. Cole, Leslie 
Bendslev; and, foreground below, Edward 
Lider. 
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‘ 
ten, il ante. 


Morace Adams, 


Photos by the Herald 


Sidney Samuelson, 


above; Rube Shor, Leon Back, right; 


Trueman Rembusch, Abe 
Morris Finkel, right below. 


Berenson, 


J. B. Fishman, and H. J. Gil- 


bert, above. 


At left. Ben Marcus, presi- 
dent, left, and Abram F. 
Myers, board chairman, face 
the after-the-meeting ques- 
tions from the trade press. 


A. B. Jefferis, Neil Beezley, 
and Irving Dollinger, below. 
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GOLDWYN ASKS 
ON CODE=-AGAIN 


Disputes with Johnston on 
Calling of a Meeting to 
Discuss Any Revisions 


Production Code 


~ 1 Ganld nd + 
imuei Goldwyn and the 


ide news last week. In an address 
Screen Writers Guild annual awards 
| last Thursday the pro- 
yroposal that the Motior 


call a meet 


Hollyw 
d this 1 
yf America 
including producers, 
he Code 
Johnston, MPAA 
» when he 
th that he 


rested producers to 


Was 10 Hol- 


would call a meet 


uestion 


his 


H yvever, \ \\ t hi complete silence 
call on him to let 
with 


go through 


lis 


this point.” 

ever promising to 
of interested producers 
Johnston, who was in Sao 
ding the Brazilian filn 


Mr. 


vwood, I cert 


Johnston: 


i Mass meeting 


to discuss changes 


repudiz 
surance 
you, and I repeat now, 
spe cific suggestions to 
: : é 
should put 
submit them 


you 
ay 
would 
consideration in* view 
re now saving, I wish our con 


versation had been put in writing.” 


Goldwyn in Refutation 


Determined to have the last word, Mr. 
rebuttal, said: “Mr. Johnston’s 
facts. He did 
ive stated, that he 


Goldwyn, it 
| contrary to the 
} 


ial is 
issure me, as | would 
I] I neeting and I had sufficient con- 
to believe it 


him to put that in writing 


integrity 


Vas not 


in that respect.” 
due to return to the 
State this \ eekend 


1 


Goldwvyn’s reference before the Screen 


1 


“the statement of his 


meant the pro- 


companies ¢ 
confidence in the basic prin- 
Code 


eight member 
tl 


issued by the presidents 
MPAA 


Goldwyn was 


companies of the 
peech M1 


even of that state 


iV. In 


en 


critical ment. Said he: 


22 





STEVENS HAILS CODE AS 
PRODUCER 'BEST FRIEND’ 


HOLLYWOOD: Director George 
Stevens last Wednesday described 
the Production Code as a bulwark 
against the inroads of multiple cen- 
sorship and the "best friend the 
serious motion picture maker ever 
had." In an address before the 
Southern California Motion Picture 
Council Mr. Stevens said the Code 
"does less restraining on the general 
content of the film than any other 
governing or controlling device that 
has yet been presented" and "at the 
same time it is a strong curb on the 
hit-and-run, anything-goes producer 
who doesn't care what happens to 
the industry as a whole so long as he 
makes his dollar." 





“After with the 
point I had originally made that there must 
violation of the basic principles on 

which the founded, they 
‘No sweeping changes or 


expressing agreement 
be no 
Code is went on 
to say, revisions 
ire necessary.’ 

“This 
addition, evading the question of the need 
for a meeting to discuss what I called for 
in my original letter, namely—and I quote 

‘The specific manner in which the Code 

} 


can best serve not only our industry but the 


is creating a straw man and, in 


public.’ 
“Tf their statement means what it implies,” 
Mr. Goldwyn “that they agree that 


logical 


said, 


some changes are necessary, the 
thi 


ng is to sit down with the people who 
nake Hollywood’s pictures and work out 
improve the Code. 


affair of the 


whatever changes can 


This is not just an internal 
Motion Picture Association. 

“If, on the other hand, 
changes whatever in the Code, 


the presidents 
oppose any 
they are in disagreement with a great num- 
ber of the men who actually produce films 
in Hollywood.” 


Suggests One Change 


“My own record of production under the 
Code speaks for itself,” he continued. “it 
is because I am so whole-heartedly in favor 
of sound self-reguiation that will keep mo 
tion pictures on the highest level of decency 
taste that I 
our industry live up to a solid 
Code. But our industry does have a problem 


and good want to see every 


segment ot 


and it cannot be solved by pretending it does 
not exist. And I that 
final policy for the should be 
evolved out of all round discussion, not one- 


feel very strongly 
industry 


sided edict.” 


Mr. 


Mr. Goldwyn, who was invited by 


Johnston to submit specific proposals for 
“modernizing” the Code after the latter in- 
itiated his suggestion last December, told 
his audience in Hollywood that “there is 
no time tonight to discuss a lot of specifics” 
(about changes in the Code). 

The 


suggest that one 


however, proceeded to 


of the changes he favored 


producer, 


and has advocated publicly is Code approval 
of the 
problems. 

Observers pointed out that a few 
ago the MPAA board revised the Code to 
permit the production and release by mem- 


production of films on narcotics 


years 


ber companies of narcotics subjects and that 
after one such film had been made and re- 
Federal Bureau ot Narcotics, 

had approved the Code 
that films again be 


leased the 
which originally 
such 


change, urged 


prohibited. 
Says He Favors Code 
While stating 


no sense that 
shall be in the 


in the hands of eight or nine company presi- 


makes 
what 


that he “thinks it 
the determination ot 
Code should be exclusively 
dents who are the board of directors of the 
MPAA,” Mr. Goldwyn said he wanted to 
make his position “very clear.’ He 
tined: “Il am 100 per cent in 
Code. I ought to be... . | 


originators. 


con 
favor Of a 
Was one of its 


I would never make a picture 


] 


outside of the Code. I am entirely opposed 


to any changes or departures from the basic 


principles of morality, decency and good 


Code founded. I said 


taste on which the 


so, in sO many words, when I wrote Eric 


Johnston. 
“But the 
years 


in the 25 


Was adopted and | 


world has moved on 
Code 
believe that, without departing from funda- 


since the 
mentals, the motion picture industry should 
move with it. 

“There are any number of taboos that have 
been discarded by the world the last 25 
slightest 


Mr. 


years without the weakening 


basic moral values,” Goldwyn said. 


Justice Department Allows 
AB-PT Divestiture Time 
Justice 


The | Department last 
American Broadcasting-Paramount 


week gave 
Chea 
more months to dispose of 

theatres 


tres six two 
as required under the 
One group is part of the 
Interstate Circuit. The company is required 
Thus far, it has sold 61. 
other theatres in which the 


groups of 
consent decree. 

to sell 76 houses. 
There are 181 
company must sell or dissolve joint interests. 
The Justice Department said about 45 of 
these still are to be upon. The De- 
partment last postponed from 
March 1 to for Stan- 
ley Warner to sell theatres in Troy, Albany, 


acted 
week also 


August 31 the deadline 


and Johnstown. 


"Queen's Royal Tour'’ Opens 


‘A Queen’s Tour,” film feature 
of the journey of Queen Elizabeth and the 
Duke of Edinburgh through the South 
Pacific, and “The Royal Symphony,” two 
J. Arthur 1 
color, had their American premiere Thurs- 
day at the Guild theatre in New York. 


Royal 


Rank screen presentations in 
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Critics Mit 
‘Line’. Back 
Code Ban 


Criticism and opposition to RKO Pic- 
“The continued the 
past week. 


tures’ French Line,” 
In Los Angeles last Friday the 
newspaper critics were largely in 
ment with the Production Code Adminis- 
tration on the film, which opened at two 
theatres without a seal. In Chicago last 
weekend, “New World,” Catholic 
paper of the Archdiocese of Chicago, carried 


agree- 


official 


an editorial calling on ‘ail decent people in 
Chicago” to protest the showing of the pic- 
ture. 

Roy Ringer, Los Angeles “Daily News” 
“This 


censors, but 


reviewer, said: critic is seldom in 


accord with will 
along with the 
to grant a seal of approval. 


have to go 
office in its refusal 
The final 
song and dance number is frankly in bad 


3reen 


taste and censors were quite correct in ob 
jecting to the picture in the present form.” 

\mong the other Los Angeles newspaper 
reviewers who found the picture objection- 
able in varying degrees were Harrison Car- 
roll, ““Herald-Express”; Kay Proctor, “Ex- 
aminer”; Philip Scheuer, “Times”; Dick 
Williams, “Mirror,” and L. R. E.. “Holly 
Citizen- News.” 

The “New World” editorial in Chicago 
quoted at length from THe Hera.p and 
“Motion Picture Daily’ Hollywood editor, 
William R. Weaver’s review, in which he 
said: “It is not that 
‘The French Line’ apart from pictures of its 
kind. Its distinguishing content, 
and its characteristic, is anatomical candor 
in the photographing of feminine breasts, 
all and sundry, and it can be said with com- 


wood 


the basic story sets 


general 


plete accuracy that whatever you may have 
imagined a 3-D camera might be made to 
do with subject matter like this has been 
done—at close range, in middle distance and 
closeup.” 

The editorial also took issue with a state- 
ment attributed to Ralph Smitha, Essaness 
general manager, in which he defended the 
showing of the film at the Woods. 

Catholic clergymen in the Los Angeles 
Archdiocese were instructed last week to 
announce again that the film falls under the 
ban of the Legion of Decency in an official 
announcement in “Tidings,” the newspaper 
of the Archdiocese of Los Angeles, pub- 
lished every Friday. 


Celebrities Attend "Robe" 
Reopening in New York 


The first CinemaScope production, 20th- 
Fox’s record-breaking ‘‘Robe,” returned to 
Broadway in New York last week in color- 
ful ceremonies at the Globe theatre attended 
by show business personalities headed by 
Clifton Webb, Rita Gam, Sloan Simpson 
and film director Jean Negulesco. The re- 
opening of the film was heralded by an 
including 


intensive promotional campaign 
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RODGERS CLOSES MGM DOOR, 
OPENING ANOTHER TO TRADE 


WILLIAM F. RODGERS closed the door 
of his office in the Loew home office over- 
looking Times last 
Monday afternoon. Host that day at lunch 
trade press, he 


Square for the time 


eon for the editors of the 
announced that while he is retiring from the 
cares and responsibilities which he carried 
for sO many years as vice-president and 
general sales manager for Loew’s, he has 
no intention of quitting the business entirely 
at this time. 

About April 1, he said, he 
office in Rockefeller Center to 
various interests who believe my many years 


will open an 
“represent 


of experience in the field of entertainment 
may prove advantageous in the way of coun 
sel, advice and guidance in the operation of 
their business.” 

Mr. Rodgers said that it was with mixed 
pride and regret that he was leaving “The 
phrase which he 


Friendly Company’—a 


made synonymous with Loew’s ever since 
1934 when he first 
slogan to the advertising department. 

His as consultant will be 
able, Mr. Rodgers said, to exhibitors, dis- 


tributors or producers but he will not asso- 


suggested its use as a 


services avail- 


William F. Rodgers and Margaret Leczer, his 
secretary at MGM for 22 years. 


ciate himself with any singel 


group nor will he act as a ‘produ el 


resentative” as such. He 


ope 
—s 


write of his many years of expet 


“to express my editorially 


rent 


views 


conditions and trade 


practice 





window displays, newspaper contests and 


special cooperation from religious and edu- 
The film last 
also returned to the Beverly theatre, Chi- 


cational organizations. week 
engagement in Six 
than 


cago, for its second 
weeks and was reported doing better 
average business. 


Suit to Bar RKO Stock 
Sale to Start Monday 


WILMINGTON, DEL.: Monday, 
has been set by Chancellor Collius J. 
of Delaware as the date for the 
the stockholders’ suit to block the proposed 
sale of all RKO Pictures Corp. stock to 
Howard Hughes. He also ordet1 
pre-trial depositions in New York Monday. 
Louis Schiff 
before 


March 2, 
Seitz 


start ol 


taking of 


The complaining stockholders, 
and Jacob Sacks, 

the New York Supreme Court in which 
they will ask an accounting of certain funds, 
while a hearing has been set for March 22 
in Nevada on 
action aimed at blocking the sale. 


also have a case 


a motion to dismiss another 


Chicago Police Commsisioner 


Bans "The Fench Line" 


“The French RKO’s controversial 
3-D release, was banned in Chicago Wed 
Timothy 


Line,” 
nesday by Police Commissioner 
O’Connor. Reversing the 
Censor Board, which passed the film with- 
out a cut, Mr. O’Connor said that showing 


Chicago 


of the film in Chicago would be ‘contrary 


to public morals and decency, and especially 
harmful to the youth of this community.” 


Police 


Government, Industry Leaders 
Praise Television's Code 


Leaders in Government and indus 


week complimented television 
for their program of self-regulatic 


Nat Ol 


Television Bi 


the television code of the 
Radio and 
narked the start of the 


code, and t 


tion of 
Monday 
of operation of the 
released a group of messages co1 
Among those sen 
Bricker 
Senate Commerce Co 
Wolverton, chair: 
Committee; Rosel 
Ped ral ¢ 


the industry 

were Senato1 
of the 
resentative 
House Commerce 
chairman of the 
Commission, as well as leaders 
Churches, | 

\merica 


\vencies. 


tional Council of 
of Commerce and the 


of Advertising 


68-Theatre Opening Set 
For ''Beat the Devil’ 


John Huston’s “Beat the Di 
Humphrey Bogart, Jennifer Jor 
Lollobrigida, will have it 
Friday, March 12 


in 68 theatres 


opening 
throughout 
metropolitan irea, it wa 
William J. 


president tor 


Heineman, di 


United Artist 
leasing the picture. Ten the 
represented in the 68-theatre pret 
are RKO, Skouras, 
Century, 


Randtfor¢ 
Loew's, Interboro, Fal 


Cinema. 





20: Century-Fox Salutes the P 


PHOTOPLAY GOLD MEDAL AWARD TO 


MOST POPULAR ACTRESS 
OF 1953 


NOW! “HOW TO MARRY A MILLIONAIRE” 


CinemaScope - Technicolor 


SOON! “RIVER OF NO RETURN” 


CinemaScope « Technicolor 


...and have you dated her in 
“GENTLEMEN PREFER BLONDES”, 
“NIAGARA’,“DON’T BOTHER TO KNOCK” 
and “WE'RE NOT MARRIED”! 


SPECIAL PHOTOPLAY ACHIEVEMENT AWARD TO 


oben 
Wagner 


FOR HIS RAPID RISE 
TO STARDOM IN 1953 


NOW! “BENEATH THE 12-MILE REEF” 


CinemaScope - Technicolor 


SOON! “PRINCE VALIANT” 


CinemaScope + Technicolor DeLuxe = ...and have you dated him in “TITANIC”! 





“A MAGNIFICENT CONTRIBUTION 
TO MOTION PICTURES BY 20: CENTURY-FOX” 
Presented to DARRYL F. ZANUCK 


THE HALLMARK OF QUALITY IN MOTION PICTURE ENTERTAINMENT! At its superb best on the Miracle 

Mirror Screen...In the wonder of 4-Track Magnetic Stereophonic Sound! Have you seen the grosses, in 

theatres large and small, on “THE ROBE,” “HOW TO MARRY A MILLIONAIRE,” “BENEATH THE 12-MILE 
REEF,” “KING OF THE KHYBER RIFLES” and “HELL AND HIGH WATER”! 





PHOTOPLAY MAGAZINE 


ee ee ee 








ve S00 





PHOTOPLAY CITATION TO 


Victor Mature 
for his performance in “THE ROBE” 


The greatest boxoffice attraction in the 
entire history of entertainment! 


SOON ! “Demetrius and THE GLADIATORS” 


CinemaScope - Technicolor DeLuxe 





by WILLIAM R. WEAVER 
Hollywood Editor 
THERE IS 


competitive 


likelihood that a 


as beclouded and con- 


considerable 
situation 
one that mushroomed into exist- 
aiter the 


money ts to 


Tused as the 


ence within weeks first picture 


3-D st develop 


irted coining 

now in the field of what may be termed, for 
‘ecise word, anamorphosis. 

that 


rushed 


3-D 
into the 


p 
oughly the same way one 


+ 


‘ra aiter another was 


competition studio in town 
lacking 


one anamorphic-lens system after another is 


with hardly a 


its own stereoscopic camera-setup, 


being brought forward to compete for leader- 
ship. Up to now there are four 


in the field, may be 


such systems 
and there more in de- 


veloping stage 


Two Situations Differ 
In at Least One Way 


But the 


ferent in one 


two situations appear to be dit- 


vital respect; the anamorphic- 
lens inventors and developers are proceeding 
slowly, carefully, studiously, instead of hap- 


hazardly and headlong as was the case 


in the 3-D race. This circumstance is the 
best of all possible assurance against recur- 
rence of costly unpleasantnesses still acutely 
] trad ory. 
anamorphic systems to 
was CinemaScope, of 


“The 


into box office statistics beyond 


sure-fire Robe,” 


putation. The story of Cinema- 
beginnings and swift success is too 
everybody for reiteration here. 
1 the anamorphic systems 


ne ot swilt earnings was 
which 


starailmia, 


never got 
under its own name, and 
making short 


It is still a going con- 


subjects, 


namorphic system to enter the 
field 


sky system, a di 


is known, so far, simply as the Tushin- 
velopment by Joseph and 
Pushinsky of all the principles ex 


and Vistarama, 


Irving 
emplified in ¢ inema Scope 


plus some others 
System Demonstrated for 
Members of SMPTE 


for production 


has been de 


not yet utilized 
picture, so far as 


is been demonstrated 
Motion Picture and Tele 
. and a number of major 
egotiation with the Tushin- 

use 1n two or all 


one, 
functions (photograph 
ypectil 


al 


} 


yyective is to make the 


screen avail- 


expansion 


) small theatves as well as large ones. 
Joseph Tushinsky says a canvass conducted 
by RKO showed that less than 50 theatres 
. that no 
expansion whatever can be effected in them. 
full, 
a producer-distributor to supply a 


in this country are so constructed 


He says his system, utilized in can 
enable 
picture to an exhibitor in aspect ratio 
from the standard 1.33-1 to 2.66-1, and he 
demonstrated this for the SMPTE. Within 
the next month he will take his system on 
a tour of the key cities to demonstrate its 


attainments, capacities and potentialities to 


any 


the industry at large. 


[The details of Paramount’s Vistavision, 
which can be used in conjunction with 
the Tushinsky lens, are found on page 12.] 


The fourth anamorphic-lens system, only 
lightly publicized so far, is the Panavision 
system, developed by Robert Gottschalk, 
owner of a camera shop in Beverly Hills, 


who says he is setting up demonstration 
showings in Los Angeles, 


York some 


to reveal 


Chicago and New 
time this month. He 
details of his 


is reluctant 
system, although 
comparing it directly to the others named 
herein, but confides that one of the major 
distributing companies has ordered a supply 
of them for use in their showings abroad 
if anamorphic features of all kinds. 

The march of the anamorphic systems is 
a far more orderly procession than the mad 
rush of 3-D methods in the early months 
of 1953. It respect 
here in the home town of the art-industry, 
and it would seems a fair assumption, there- 


commands far more 


fore, that anamorphosis will command and 
than 
public regard is what this 
than all the 
ions under the sun. 


FOUR PICTURES were 
completed, and 
suspended, during the week. 


hold higher public regard 
did. And high 


business 1 


stereoscopy 


leeds more Sizes, 
shapes and dimens 
ap and din l 


three 
tem- 


started, 


others were one was 
porarily 

The outstanding new undertaking is “Vera 
Cruz.” a production in 
Technicolor for United Artists dis- 
tribution, which got 


Hecht-Lancaster 
color by 
under way in Mexico 
City. Gary Cooper, Burt Lancaster, Cesar 
Romero, Mari Blanchard, George Macready, 
James Seay and many more are in the cast 
directed by Robert Aldrich. Harold Hecht 
s executive producer; James Hill is pro- 
ducer. 

In Rome the Ponti-De Laurentis organ- 
ization began producing “Mambo” for Para- 
mount. The international cast includes Shel- 
ley Winters, Katherine Dunham, Vittorio 
Gassman, Silvana Mangano and Michael 
Rennie. 
launched “The 
Universal-International, 


Hunter 


Squeeze” for 


Ross 


Tight 
with 


THIS WEEK IN 
PRODUCTION: 


STARTED (4) 


PARAMOUNT 
Mambo (Pont 
Laurentia) 


U. A. 
Vera Cruz (Hecht 


COMPLETED (3) 
MGM 

RKO 

Big Rainbow 


SHOOTING (14) 


A. A. 
Tw Gun ar 


COLUMBIA 





20TH-FOX 
Matter of Life and 


Death 


White Orchid (Cosmos; 
Eastman color) 

Barefoot Contessa 
(Figaro, Inc.; 

Those Rex Missing Technice 


rted 
Three for the Show 


o 
ag a baage 


PARAMOUNT 
Big Top (Walli 


WARNERS 

Battle Cry 
CinemaS 
WarnerC 

Talisman 


Hopper directing Sterling Hayden, 
Gloria Grahame, Gene Barry and others. 

Competent, consistent Ted Richmond 
started “Francis Joins the WACs” for U-I, 
with Donald O’Connor heading a cast that 
embraces Chill Wills, Julia Adams, Mamie 
Van \llison Hayes. 


“The Sitting Bull,” shooting in 


Jerry 


Doren and 
Mexico, 
went into teinporary suspension. 


Says Scientific Approach 
Cuts Production Hazard 


Although financing of stage productions 


hazardous 
methods, 


is as as ever, good production 
administration, and have 


virtually eliminated the element of chance 


stories 


in the making of motion pictures, Irving 
Rapper, producer, told the San Bernadino, 
Cal., Chamber of 


address. 


Commerce, in a recent 
He added: ‘“‘Whereas it is a rare 
play that returns its investment, on the 
other hand it is 
not make a profit.” 


Set ‘Robin Hood" Musical 


A CinemaScope musical version of “Robin 
Hood,” with Howard Keel in the title role, 
is planned by MGM as its next big produc- 
tion with its setting in ancient England. The 
film will be produced by Jack Cummings and 
directed by George Sidney. 


rare movie which does 
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Allied Artists 
Will Expand 


Production 


pecial meeting of Al 
rs will be held here 
increasing the com- 
wuthorizing 150,000 
ulative preferred stock 
$1,275,000 pre ceeds ol 
iyment of underwrit 
expenses will be used 
\A’s production progran 


iting 


purposes, according 
resident. 
-d that for the 


\A had con- 


$180,871 


1953, 
unaudited, of 
$181,000 tor Federal 
52 weeks ended June 
a net profit of $411,- 


t ] 
*edera 


the first half of that 


$350,000 for 


alf of the cur 
196; exy 
ounted to $4,997,325. In 


pe riod of the 


rst h 
359, venises 


responding 
as $4,540,684. 
working 
ind current 

both unaudite 
analysis of box 


Cell Block ID’ 


tour of the 


“An 

‘Riot in 
pened in 

| the country— 

ind Micl 
running 


gland, Texas, 
picture is 
Ruth Story’ during its 
ase and which t 
than 

comparison, Mi 


should asily prove 


E. Oliver Ramsdell Dies 


E. Oliver 


/ 


John S. Scope 
John S. Scope, 41 
Manor, Wil: 
suddenly, 
His wite, three 
SUrVIVE 


John A. Deery 

vices were he ld \\ edne sday in 
Mass., for John A. Deery, 67, 
itres in Salem. 
Fort L: uderdale, 


Funeral set 
Salen owner- 


Mr. 
Fla 


operator 1 we the 


Deery died while in 


28 


UA Announces Four 
Films for March 


Four major productions are on the list 
for United Artists during March. They are 
“Beat the Devil,” “Act of Love,” “The 
2 “The Golden Mask.” 
Devil” is by John Huston 
yhrey ogart, Jennifer Jones and 
1 Act of 
stars Kirk Douglas and 


Scarlet 


Scarlet peal and 


“Beat the 


tars Humy 


and 


Love” is from 


Spear” was 
Reynolds and features 
und Martha Hyer. “The 
stars Van Heflin, Wanda 
Hendrix and Eric Portman. It was produced 


wv Au 


P 


brev Baring and Maxwell Setton. 


Decca Hits 
At Lloyd In 
Proxy Fight 


this 
stockholders 


The management of Decca Records 
week sent out a letter to all 
outlining its position in the controversy with 
director who its 
seeking support in his proxy battle. 

Mr. Lloyd earlier attacked Milton Rack 
il’s position as president of both Decca and 


liversal Pictures Company, 


George L. Lloyd, former 


its subsidiary. [ 
with him in 


Stockholders 


stockholders to 


and isked yom 
Inc 
part 


the company 


forming a Decca Records, 
of his proxy 
at the 
in this week's 
actions “part ot 

a disgruntled ex- 
iin control of your 
selfish interest.”” Management 


Mr. Lloyd now com- 


company 


lat althoug! 


about many f the board’s actions 


four years, he had voted in 
action taken by the board. 
Mi Rackmil, management 
es his full time and his 

Decca and . Un 

together provide your 
that Mr. 
both com- 
panies “is less than is paid to chief execu- 
Stockhold- 


so points 


out 


*kn ‘ompensation from 


Rac 


tives of comparable companies.” 
‘re asked to keep in mind the facts 
Decca’s stock had increased in value 
$7 to $10 i share 1949 to 1954 
ind that the 1949 dividend rate of 50 cents 


had bee Nn 


nee 1951 


from 


increased to 70 cents a 


RCA Net Profit in 1953 
Rises to $35,022,000 


Net 
\merica in 


profit of the Radio Corporation of 
to $35.022.000 
David 
disclosed 


These 


1953 amounted 
compared with $32, in 1952. 
Sarnoftt, 


the board, 


in his annual report to stockholders. 


chairman of 


earnings, it 


$2.27 per 


was stated, are equivalent to 
common stock, compared 


har , 
snare of 


with $2.10 per share earned the year before. 


Fox to Seek 
New Outlets 
In Britain 


by PETER BURNUP 
LONDON: Following the 
tion’s turndown of Spyros P 
both 


Rank Organiza 
Skouras’ re- 
main protagonists 1n 

struggle—C.E.A.’s 


newed overtures, 


the great stereophony 


policy-makers and 20th-Fox—retreat mo 


mentarily to their seconds’ corners. 


J. F. Pattinson 


of 20th-Fox operations here although cu 


in immediate charge now 
rently without the titular rank of managing 
that his will 
first 


customers. It is as 


director—confirms 
offer 


entirely 


company 


to trade on run terms with an 


new line of 


20th-Fox pictures will continue to 
to the 
to full 
even that is not yet formally established— 
ind thereafter be 
i free-for-all basis. 

Mr. makes it 
sist on all-or-nothing ( 
ject to that condition, established 20th-Fox 


sumed 


be available 75 Rank houses already 
committed CinemaScope—although 


thrown open on roughly 
will in 
Sub- 


Pattinson clear he 


Ine mascope 


customers will have first refusal of the com 
thereafter the 
be offered on the open market. 


pany’s output; pictures will 


in the intricate game ot 


a dit 


‘ to pose i problem ot 
ferent sort for Mr. Rank’s bookers. Last 


vear his circuit tcok 36 pictures from his 


traditional suppliers, 20th-Fox. The newly 


made gap will require to be filled from some- 


where and there'll be some earnest jockey- 


ing for position in that regaré 


Exhibitors show lively interest in the 


extended payment scheme for CinemaScop« 


proposed by i OT ¢ up ol City ot London 


nsurance brokers, although the proposal is 


is yet in the discussion stage. The scheme 
was proposed by a certain Hartley Leather, 


issociated with a concern known as _ the 


Credit Insurance 
Under the scheme, the 


Assc te 


ition. 

equipment manu 
facturers would supply exhibitors with the 
equipment, monthly 


necessary accepting 


promissory bills in payment. These would 


be backed by a credit insurance policy 
against 


the risk of the exhibitor being un- 
able to l i i 


bills, it 1s 
would be discounted by the banks. 


pay. Phe suggested, 


The Rank Organization has leased the 
2,082-seat Marble Arch Odeon to 20th-Fox. 
This is the 1 tl 


second theatre to be taken over 
by 20th-Fox in 


recent weeks, the lease on 
the Carlton having been acquired from Par- 
amount earlier. Both houses are to be used 
as showcases for CinemaScope pictures 


Nelson Completes Theatre 

John J. Nelson has completed his new 
450-seat Lake Theatre at Lake, 
North Dakota. It is equipped with a 34- 
foot screen for CinemaScope with stereo- 
Its cost was about $90,000. 
with Mr. Nelson are Hans 
Lucy, Donald Obert. 


Powers 


phonic sound. 
Owners along 
Hanson, L. M. and 
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ITALY DUBBING 
FEE MAY RISE 


by DR 
in Ron 


The 


Natio 


tion of 


try 


ernmel 


for Italian 


SO to 1 


association, 


ARGEO SANTUCCI 


Nazionale Produttori Film 
nal Union of Film Producers), a sec- 
the ANICA, the Italian film indus- 


is planning to ask the Gov- 


Unione 


it to draw up new legislation increas- 
foreign pictures in 
$16,000, Goffredo 
the 


eo fee for 
$4,000 
president of 


into a special fund 


native production, is 
ributor, without interest, 
ilso intend asking 
obligatory playing time 
theatres 


producers 
increase in the 
l pictures at here from 
20 davs a Ve 


Mr. Lombardo: “Th 
producers obviously indi- 


€ xpressed in- 


rotectionist tendency. How 
tion would, in effect, 
in Italy, especially 
law 


such a 


roreign 
ate their efforts 
‘tures, rather 
Ex- 
own distributing 
the 
films, 


\ssociation of Catholic 


establish its 
eventually undertake 


1] 1 
viv unobdbyection 


ling to Mons. 


Pontifical 


Mons. Galletto said that of the 486 films 
reviewed in 1953 by the Catholic 
Center, the Italian Legion of Decency, only 


Cinema 


18 per cent were approved for children and 
In 1952, 36 per cent 


were approved for 


25 per cent for adults. 
of the films 
adults, indicating 
the number of objectionable films. 
According to Mons. Galletto, Italian Catt 
olics “have the right and the duty to ask 


reviewed 


a continuing increase in 


the people of the film industry and Govern- 
ment representatives for a greater sense o! 
responsibility.” 


Total admissions to motion picture thea- 
tres in Italy in 1953 were 780,000,000, while 
box office receipts were upwards of 91,000,- 
000,000 lira (about $145,000,000), according 
to a report ANICA. 
on to say that these figures are 40 per cent 


tron The report goes 
higher than the box office revenue in France 
and 30 per cent higher than Germany. 


HOLLAND 
by PHILIP DE SCHAAP 
in Amsterdam 

The Institute for Film Documentation 
( Instituut Filmdocumentatie) in Am- 
sterdam has announced the publication of its 
“Film Directory for Holland,” covering in 
the 1 


Included are the addresses 


voo1 


formation on otion picture business 
in this country 
technicians, associations and 
personalities. It is the first time that a book 
of its kind has beet The 


itures a spec al section on 


of companies, 


here. 


published 


directory also fe 





COLUMBIA PICTURES ANNOUNCES THAT PRINTS OF THE FOLLOWING 
PICTURES ARE NOW AVAILABLE IN OUR EXCHANGES FOR SCREENING 








THE 
IRON GLOVE 


color ty TECHNICOLOR 


no 


ROBERT STACK 
URSULA THIESS 


with Richard Stapley 
by JESSE L. LASKY, JR., DeVALLON SCOTT 
and DOUGLAS HEYES 
Produced by SAM KATZMAN 
Directed by WILLIAM CASTLE 
General Release: April 





DRIVE A 
CROOKED ROA 


Starring 


MICKEY ROONEY 
DIANNE FOSTER 


Screen Play by BLAKE EDWARDS 
Produced by JONIE TAPS 
Directed by RICHARD QUINE 


General Release: April 








new screen techniques, explaining the vari- 
ous systems and listing the pictures in the 
systems. Included too is a unique list of 
Dutch motion pictures dating back to 1917. 


MEXICO 
by LUIS BECERRA CELIS 
in Mexico City 

“The ‘Garduno Plan’ simply does not ex- 
Eduardo di- 
rector general of the Mexican trade’s own 
bank, the semi-official Banco Nacional Cine- 
matografico, S.A. The proposals made sev- 
eral months ago by Mr. Garduno, and sub- 
sequently known as the Garduno Plan, have 
been responsible for much discussion here 


ist,” according to Garduno, 


and have met strong opposition from many 
producers who feel they would mean too 
much Government intervention. 

Said Mr. Garduno in a recent interview: 
“The ‘Garduno Plan’ simply does not exist. 
All I have done is merely to prepare a 
study of the industry and state my opinion 
about what is good and what is not good 
for the Mexican film industry. This study 
also takes into consideration the opinions 
of Mexican film producers. As the plan 
does not exist, I see no point in discussing 
it and I do not expect the National Legisla- 
ture to enact something that is nothing.” 


Examining the Situation 

“What is real is that Angel Carvajal, 
Secretary of the Interior, is examining the 
film industry situation and adopting meas- 
ures for its benefit. 

“Among these is the organization of a so- 
ciety of public interest (Exportmex) to dis- 
This so 
Mexican 


tribute Mexican pictures abroad. 
ciety is composed exclusively of 
producers. That step has been enthusiasti- 
cally received and is backed by most pro- 
ducers. They will contribute $116,000 to 
finance the society, which is 
start 


now well or- 
and 


future.” 


ganized expects to operations in 


he near 


\ 


Mr. Garduno Exportmex 


is president of 
Posa Films, 
Cortines to au 
price for the 


‘The Cour 


S intiago Reachi, pre sident of 
President 
70-cent admission 
Me xico, 
Arturo de Cordoba. 


.A., has asked 

orize a 
first 3-D film made in 
starring 
bition of this the 46-cent 
would be unprofitable, since it cost 


Live,” 
picture at 
ceiling 
$185,000 to make, approximately twice the 
[ picture, said Mr. 
He also t Id the President of Mex- 
} 


f a conventional 


Reachi 


“ost ¢ 


Argentina is making 3-D films anc 
at Mexico to the 


- 


ico that 
market. 
international film festival, 
about to 
Representatives of the 


xico’s first 


become 
Federal 


planned, now seems 

reality. 
Government, of \capulceo, Pacific coast re- 
the state of Guerrero, in which 
located, the 
which is scheduled for some time in 
March. The festival is to last a 
being made to make it as 


sort, and of 
\capulco is are sponsoring 
show 
late 
and 
world-famous and important 


The sponsors hope to attract top 


week 
efforts are 
as such shows 
abroad. 

American 


pictures and players. 
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“Eternity Is 
Photoplay’s 
1939.3 Winner 


Marilyn Monroe, Alan Ladd and Colum- 
bia’s “From Here to Eternity” won 
the annual  Photoplay Gold 
Medal Awards. The three were designated 
the most popular for 1953 in a year-long, 


have 
Magazine 


nationwide poll of America’s movie-goers. 

Gold medals will be awarded the winners 
at the annual Photoplay presentation ban- 
quet March 8 at the Beverly Hills Hotel, 
Hollywood. ; 

Miss Monroe receives her gold medal for 
the most popular performances by an actress 
in “Gentlemen Prefer and “How 
to Marry a Millionaire,” both 20th Century- 
Mr. 
most popular performance by an actor in 


“Shane.” 


Blondes” 


Fox. Ladd receives his award for the 


\ gold medal goes 
Here to Eternity,” 
which was chosen the most popular film. 

Special bronze achievement plaques will go 
this year to six persons for distinction in vari 
ous branches of the film industry : 

‘To Darryl F. Zanuck for CinemaScope, a 
magnificent contribution to motion pictures by 
20th Century-Fox.” 

“To Walt Disney in recognition of his unique 
contributions to motion picture progress.” 

“To Elaine Stewart, the most promising new 
comer in motion pictures for 1953.” 


Paramount's 


to Columbia’s “From 


“To Robert Wagner, the fastest rising star 
in motion pictures in 1953.” 
‘To Frank Sinatra for his outstanding per- 


formance in ‘From Here to Eternity.’ ”’ 

“To George Stevens for his creation of the 
classic western screen drama, ‘Shane.’ ”’ 

Of 21 special certificates to be awarded at the 
Photoplay dinner, “From Here to Eternity” 
producer Buddy Adler, director Fred Zinneman, 


and writer Daniel Taradash each will receive 
one. 

Nine more certificates go for production of 
“One of America’s 10 Most Popular Motion 


Pictures for the Year 1953”: 

To Paramount for “The 
17,” “Shane” and “Roman Holiday” ; to Colum 
bia for Warners for “House of 
Wax” and “Calamity Jane’; to 20th Century 
Fox for “How to Marry a Millionaire’; to 
MGM for “The Band Wagon.” 

Certificate recipients for the other most popu 
lar performances by and : 
Howard Keei for “Kiss Me Kate” and “Calam 
William Holden for “Stalag 17”; 
i Robe”; Richard Wid- 
Street”; Audrey 
Doris Day for 
“Young 


Stooge,” “Stalag 


ay eae af 
Salome ; to 





actors actresses ar 
ity Jane” 
Victor Mature for “The 
mark for “Pickup on South 
Hepburn for “Roman Holiday” ; 
“Calamity Jane”; Jean Simmons for 
Caron for “Lili.” 


Bess’; Leslie 


Kodak Net Earnings Up 
To $50,171,153 for 1953 


ROCHESTER: Pre-tax 


1953 were $133,4419,168 


earnings of [ast 


man Kodak Co. for 
the largest on record, and six per cent 
the $126,288,192 for 1952, the company has 
Consolidated net earnings, the 
third highest to date, were $50,171,153, or 
10 per cent above 1952 when the figure was 
$45,803,851. The 195 


1 
avdove 


repr rted. 


? 
> 
») 


earnings were equal 


to $2.86 a share, compared with $2.74 a 


share for the previous year. Earnings per 


share were reduced by 14 cents as a result 


of a five per cent dividend paid in May. 
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People in we ews 


DARRYL F. ZANUCK, vice-president in charge 
of production of 20th Century-Fox, will 
be honored by his home state of Nebraska 
at the Centennial celebration in Omaha, 
March 11, for “outstanding contributions 
to the progress of motion pictures.” 

FRANCISCO Rossi has been named general 

manager of RKO Radio Pictures de Cuba, 

succeeding PEDRO SAENZ, resigned. Mr 

Rossi had been manager in Panama since 

1950. 


SEYMOUR MINTz, formerly vice-president of 

Admiral Corporation of Chicago, has been 
president of CBS Columbia, 
Dr. 


i$ Columbia 


appointed 


it was announced by FRANK STAN 


TON, president Broadcasting 


System 

LEON BAMBERGER of RKO Radio has been 
elected president of the Cinema Stamp 
Club of New York, succeeding the late 
EDWIN AARON. 

Morey R. Gotpste1n, Allied Artists vice- 


president and general sales manager, is 


in New York from Hollywood. 


Florida 


Daytona Beach, has 


Mark Di 
State 
been promoted to the post of junior ex- 

the home office of the 

in Jacksonville. He will be 

Daytona Beach by FrReNcH HaArvey, for 

merly of the Howell theatre, Palatka, FT. 


PREE, city manager for 


Theatres in 


ecutive in circuit 


succeeded at 


t 


Hoft Scores 
Weak Sound 


OMAHA: 


think twice 


\sserting that exhibitors should 


before installing either inferior 


or underpowered stereophonic sound SVS 


tems, J. Robert Hoff, executive vice-presi 
dent of the Ballantyne Company, warned 
last week that “when you sacrifice quality 


stereophonic sound you destroy. thi 


thing that 20th Century-Fox d other cor 
panies and manufacturers are striving 
better sound to attract more patro1 » youn 
theatre.” 

In a statement, Mi Hoff t t | 
entire industry is trying to sell pictures « 


that he could 


the new develop ents ind l 
think of nothing which will so effectively 
destrov which has been built up thar 


mediocre sound. The “terrific” pressure to 


bring the price down 1s complicating the 
situation, Mr. Hoff said. Pointing out that 
Ballantyne’s initial package cost $6,000, Mr. 
Hoff said that the packa for smalle: 





theatres is now $3,195. 
“But there is a limit 
said. “The point is rea 


to lowe 4 prices, ’ he 


*~hed where vou must 


Sip RECHETNIK of Warner Bros. home ot 
fice publicity department was married 
New York February 26 to RAISA SA 


of Chicago and Hollywood, television a1 


stage writer. She was co-writer wit 
DANNY JACKSON of the musical revu 
“Come on and Play,” which ran at the 
Ivar in Hollywood. 

JAY BoNaAFIELD, RKO Pathe vice-president 


in charge of production, and the company 


have received 1953 Freedom Foundat 
awards for the productior Escape 1 
Freedon a 

\LEX Harrison, 20th Century-Fox hor 
office representative, has been temp ] 
appointed western sales manager fo1 


company. A permanent appointment will 


be made with the return trom Miami of 
\L LiIcHTMAN, distribution director. Mr 
Harrison will fill the post formerly hel 
by the late Epwin W. AArRon 


EpGAR H, WoLreerc, Chicago busine man 
has been named president of Woltbers 
Theatres, succeeding his brother HArrtis 
WoLFBERG, who died recently 

FORTUNAT BARONAT, director ublicit 
of Universal-International Films, foreigi 
listribution subsidiary of Universal Pu 
tures, left New York Tuesday r Bueno 


\ires to supervise arrangements fo1 [ 


Latin American convention, wl 

March 15 
sacrifice quality sound and it beyor t 
poimt that we d not p e to ¢ We 
idopt L the p ] { | WI t 
theatre « er insist putting 
powered stereopl ( u vst 
efused ti ( t i \1 
vould 1 eti nt to the indt 


Partmar Asks High Cau 


To Review Decision 
Vv ASHINGTON: Partmar ( 


Supreme u to recon | 
4 ] | 
1 } N ] c it t | ) 
] rht to rth 
1 nst P 
Phe court rule 
7 t6 2 ( 
the 1) ct Cc 
\ ti ( 1 ( t \ 
sift i l 
, 1 f 
i 4 Ju ( | 
I 
¢ ‘ Part 
( to 
rei petit 1 t 
cues that this de ion ¢ 
ir greater gain, 1 cutting | 
] 
image Cl s, than | Lot 1 
btained fre ¢ 
ice 





ALBANY 


Saul J. Ullman, 
and Charles A. S 


Fabian division manager, 
iakwitz, Stanley Warner 
e manager, are among those who believe 
the Production Code should be continued in 
its present form. . . . Four drive-in 
ators were vacationing: John Gardner, the 
Westmere, and Alan \V. Iselin, 
the Auto Vision, East Greenbush, aboard 
the “Mauretania” on a Caribbean cruise 
Joe Miller, the Midway, Menands, and F. 
Hathaway, the Hoosick, No. Hoosick, 
1 Ft. Warren, Castleton, Vt., are in 
Florid Hathaway has set one of the earli- 
est openings, March 20, for Hoosick. 
Norwich in, operated by Jarvis thea- 
tre, Binghamton, is scheduled for a quick 
: Don Gilson, conducting 
\lexandria Bay, Canton and 
indoor theatre in Alexan 
rounds ot exchanges, 
Ernie Stautner, tackle 
Pittsburgh Steelers in National Profes 
al Football League, and his brother-in 
Ed Hoffman, who own Sara-Pla drive 
between Saranac Lake Lake Placid, 
, 


lled to arrange 1954 bookings 


ATLANTA 


Hobbs, branch manager ot Allied 
Atlanta branch, is back after a trip 
The annual Old New sboy’s 
Mountain View 
held May 14. 
was raised last vear 101 
f special edition 
Mark De 
oted to junior executive 
of Florida State Theatre, 
from manager < 
Beach, Fla. French 
Harvey, of the Howell, Palatka, Fla., will 
DePree at Davtona Beach 
Knoxville drive-in, 
nn., was visiting in the with 
Mrs. Rose Lancaster, Astor 

is all smiles, having recently be 
grandmother. ... The Dixie Amuse 
its Sylvania, Sylvania, 
Robert Ingram, 
Columbia _ Pic- 
from Florida. 
manager, Re 
celebrating the 


oper - 


Curnpike 
Chase 


Drive- 


relighting. 


made: the 


his father. 


and 


funds for the 
hildren will be 
S6H.000 
oh sales of a 
‘Atlanta Constitution.’ 
is been pro! 

in the home office 
J ickso1 \ ille > | ] = 


theatres in Daytona 


city oT 
1 
I 


succeed ° 
Knox- 


Pie ree, 


city 


has sold 
Alex Mills. 
district manager, 
ecked in at his office 
irgil Hopkins, 16mm 


is passing out cigars, 


Southern 


a son 


BOSTON 


The building housing the Strand theatre, 
Haverhill is under agreement to be sold by 
the Louis Rothenberg estate, to a group of 
Boston realtors with final papers to be 
signed shortly. The Strand, under lease to 
Norman will not be affected by 
the change of ownership, and he will con 
tinue 


Glassn an, 


to operate it on the long term lease. 
Kenneth C. Dimick has been appointed 
manager of the Nugget theatre, Hanover, 
N. H., replacing the late Arthur C. Bar- 


32 


wood who died in January. The Hanover 
Improvement Society owns the theatre. 
The Keith theatre in Campello, a suburb of 
Brockton is being torn down. Built in the 
early part of the century, the theatre has 
been closed for some years. ... Benn Rosen 
wald, MGM resident manager, has 
named chairman of the theatre distribution 
and supply divisions for the Boston Chapter 
oft the American Red Cross. . .. Visitors to 
Film Row recently were Walter Young, 
Strand, Farmington, N. H.; Sam Goldstein, 
president of Western Massachusetts Thea 
tres; and Henry Neveux and his son Henrv. 
Jr.. of the Plainville drive-in. 


BUFFALO 


Murray Whiteman and his wife left last 
Thursday for their annual month vacation 
in Warm Springs. The past chief barker of 
Tent 7, Variety club of Buffalo, will go 
from Warm Springs to Dallas as delegat 
to the convention of the Variety Clubs In- 
ternational. The other Tent 7 
Marvin Jacobs. . . . Billy Keaton, present 
chief barker Mrs. Keaton and Dewey 


been 


delegate is 


and 





WHEN AND WHERE 


March 9-10: Annual! convention, Allied 
Theatre Owners of Oklahoma, Biltmore 
Hotel, Oklahoma City. 


March 9-10: Spring drive 
Kansas-Missouri Theatres 
Continental, Kansa 
28-30: Annual convention, Allied 
| Owners of Gulf States, Edge- 
water Gulf Hotel, Edgewater Park, Miss. 


LH +e 


March 


| heatre 


April 6-8: Annual convention, Allied Inde- 
pendent Theatre Owners of Wisconsin, 
Hotel Shroeder, Milwaukee. 

April 19-21: Spring convention, Allied The 
atres of Michigan, Hotel Statler, Detroit. 


Society 


May 2-7: Semi-annual convention 
of Motion Picture and Television Engj- 
neers, Statler Hotel, Washington, D. C. 


May 4-5: Annual convention, Allied Theatre 
Owners of lowa, Nebraska and Mia 
Central, Fontanelle Hotel, Omaha. 


May 4-5: Annual convention, Independent 
Theatre Owners of Arkansas, Marion 
Hotel, Little Rock, Arkansas. 


May 10-11: Annual convention, North- 
Central Allied Independent Theatres 
Owners, Nicollet Hotel, Minneapolis. 


June 15-16: Annual spring meeting, Allied 
Theatre Owners of Indiana, South Shore 
Hotel, Lake Wawasee, Ind. 





and his wife, 
.. Anita 
Marcus, 


Michaels, 1953 chief barker 
also will go to the Texas affair. 
Jeane Marcus, daughter of Nat 
manager of the local Warner ex- 
change, will be married March to Jules 
E. Kutner of Niagara Falls... . “The Long, 
Long Trailer” had a terrific run at Loew’s 
theatre in Rochester. A substantial ma- 
jority of western N. Y. families now have 
TV in their homes, according to a national 
survey of TV ownership conducted for CBS 
Television. Stanley Kozanowski, man- 
ager of the Rivoli theatre, really went to 
town in the Polish Everybody’s Daily, with 
big ads when he “The 
cently. 


CHICAGO 


Charles Cottle, west side division manager 
for Balaban and Katz, has entered Illinois 
Masonic Hospital for a checkup. Jim 
Thompson, former manager of the B. & K. 
Nortown, has entered []linois Masonic Hos- 
pital for observation. . . . “The Glenn Miller 
Story” became the second picture to run a 
third week at the Chicago since the 6-month 
relaxation of the 2-week first run limitation 
in B. & K. Loop Theatres by Federal Judge 
Igoe. The first 3-weeker was ‘Miss Sadie 
Thompson... . Jack Belasco of the Woods 
is on vacation in Florida. ... Jerry Hogan, 
stage hand who was taken ill while hang 
ing the new screen at the Tiffin theatre, 
underwent and a needle was re- 
moved from his spleen. At latest report he 
was recuperating satisfactorily. 


CINCINNATI 


There is a rumor current here, but with 
out official confirmation, that the RKO 
Capitol theatre will be acquired by private 
interests now operating a local chain of 
downtown and suburban houses. The 2,000- 
seat Capitol is being operated under a spe- 
cial Government lease pending final dis- 
position under the consent decree. ; 
Installation of CinemaScope equipment, in- 
cluding stereophonic sound, is being in- 
stalled in the Karolyn theatre, in New Lon- 
don, Ohio. This 300-seat house in the town 
of 1,600 population is believed to be the 
smallest house in the nation to install this 
type of equipment. Harold Hoffert, 
formerly operating the suburban Overlook 
theatre, in nearby Price Hill, but more re- 
cently booker for Theatre Owners Corporo- 
ration, local buying and booking agency, 
now is associated with the local Realart- 
Lippert branch as_ salesman. The 
Stephens theatre, in Hutchins, Ky., is the 
latest house to take on the 
Theatre Owners Corporation. 


CLEVELAND 


“The Glenn Miller Story” is now in its 
second week at the RKO Palace. . . . For 
the first time in history, Cleveland movie 

(Continued on page 34) 


Bros. 
7 


showed Robe” re 


surgery 


services of 
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SCOTLAND 
YARD 


FEATURETTE 


Paramount’s 
2 Policy, 


i “Plenty of Product |; 
for ALL Theatres,” |’ 
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For years ree have [ 





asked for 3-reel featurettes. 








Paramount now makes them : . CALL ING 


a boxoffice reality with star- =< a SCOTLAND 


FEATURETTE 


and-story power to sell them. 
They're ready to book now, 


with trailers and accessories... 





a quality suspense series, 





perfect as second features or 
as important added attractions 


on single bills! 





sali Scar 








OO ds lle AE SPE i 


( finticd 


atrons will have the opportunity to see two 
CinemaScope pictures tor the price or one 
when manager Jack Silverthorne of the 
previews “New é 
program with “Hell and High 
Water,” now in its third Pete 
Wellman, Girard theatre made his 
first visit to Cleveland since the automobile 
accident that hospitalized him for six weeks, 
to pick up the 1954 Chrysler he won in the 
Club charity ticket 
Clarence Madden returns to man 
theatre, Berea, succeeding 
Don Jacobs. Norma Rose, Warne 
booker, is engaged to Leonard Solomon ot 
this city Max Letkowich, Community 
Circuit head, welcomed his first 

be 


Hippodrome sneak Faces’ 
on the sate } 
week 


OwWlleT, 


Cleveland Salesmen’s 
sale. 


age the Berea 


grandson 
25 in St. Luke’s Hospital to his 
Mrs. Lois Butler. \dolph 
e Loew theatre auditor, died 
Kekic, Universal front 


emplovee, fell and broke her arm. 


COLUMBUS 


Avondale, landmark 
West Side, has been acquire 
\cadet ircuit and reopened ait 
ive remodeling and installation o 
screen. The Avondale 
operated by H. & S. Theatres It is tl 
first <d neighborhood to be 
First local televisior 
regularly from under a 
Curbston 
from the sidewalk 
Lucille Wheeler, 
Loew's 


Carlyn othice 


neighborhood 


on the 


wide formerly Was 

re ypened 1 
recent vears here. 
show to originate 
theatre 


seen daily 


arquee here 1s 


over WTVN 
in front of RKO P 
manager ot the candy 
Ohio, won second prize in the national con 
test conducted by the Confection Cabinet 
Corp. for best Christmas decorations J 
Everett Watson, MGM exploitation repr 
sentative, Cincinnati, addressed the Colun 
bus Federation of Women’s Clubs on ‘The 
Importance of Motion Pictures to Con 
munity Life.” Both “The Long, Long 
Trailer” at Loew’s Broad and “The Glenn 
Miller Story” at Loew’s Ohio were held tor 
St cond wet ks. bie RK¢ ) Palace had ¢ xtended 
playing ti for “Phantom of the Ru 
Mi reue 


DENVER 


Paul Lyday, labor will do the 
| or the new Centre, being built fo1 
22 opening by Fox Inter-Mountain 
Harry Wilhelm, Rialto manager, 

he Tabor job, and the Rialto post 
Schneider, assistant manager at 

Mrs. Mildred McCool, 59, 

ge McCool, United Artists of- 

. died after several years’ ill 

Al Biconte will open his new 

ith 400 seats, at Raton, N. M., 
\twell G. Edwards, 75, office 

at Lippert Pictures, died here last 
Edwards, on Film Row for at least 35 
vears, held jobs ranging from the lowest to 
branch managet W. R. Buckley be 
nes manager of the Belle, Belle Fourche, 

S. D., succeeding Al Vincent, ill in a hos 
pital Gordon Gibson resigns as man 
iger of the Hot Springs, Hot Springs, S. D., 


ind is succeeded by Gale Poland. 


DES MOINES 


One of the first blamed on the 
recent bank night ruling was announced last 


The Swan at Mediapolis will go d 


Capers 


ilace... 
counter at 


manager, 


; 
I 


inagel 


week. 


closings 


week 


34 


Mar. 31. The management said the decision 
was brought about because of declining re- 
ceipts due to the halting of bank night 
drawings under the old system. The Swan 
has decided not to continue bank 
under the new, curtailed setup. Robert 
Flauher, manager of the Clarion theatre, 
Clarion, won first prize for the eighth con- 
annual contest con 
Cen- 


nights 


secutive year in the 
ducted among theatre managers ot the 
tral States Theatre Corp. There are about 
40) theatres competing in lowa and Neb 
raska yearly. Joseph H. Anderson, 72 
manager of the King theatre at Ida Grove, 
died at Methodist hospital in Sioux City. 
Mr. Anderson had been in the theatre busi 
10 of them at Pella. 


ness or 15 years, 


DETROIT 


Sale of the Riviera, United Detroit Thea 
tres, to Shubert brings three legitimate thea 


tres to Detroit \t the Ford Rotunda in 


Dearborn the first industrial film in Cinema- 


is being shown to seam 
\ total of 453,000 feet 
ugh the Police censorship 
bruary with only 500 feet be 
Marylin Seymour of the 
jectionists office is on a honey- 
im Sharkey, Cooperative filn 
oning in Florida Bill 
id man, is back from Flo 
Says he froze and 
time he was there 
been subbing for Ernie 
head of the supply hous« 
has been Universal’s Irene 
Nolan joined the southbound tourists. ; 
Loretta Patton has left Warner Bros. to get 
her family started. 


with no. tat was 
rained on all the 

Hardy has 
Forbes while the 


resting 


Roy 


HARTFORD 


Variety Club of Connecticut, Tent 31, will 
present the Pollock Bros. Circus at the New 
\rena, March 20-21, with proceeds 
tent’s charity fund. Harry F. 
Loew's Poli-New 


general 


Haven 
going to the 
Shaw, division manager, 
Theatres, will 
with John Pavone, Allied Artists, 
of tickets; James Darby, New 

Engiand Theatres, Sam Get 
maine, 20th-Fox, 
Poli-New Theatres, pub 

licity; and Henry Griswold, 
James F. McCarthy, Connecticut district 
Warner Theatres, has re 
Hartford following a 
month’s stay in a Boston hospital. Jan 
Murray will headline a vaudeville revue 
March 9, with proceeds going to the Wel- 
tare Fund, Local 84, IATSE. Eric 
Hatch is president of the Hatch Broadcast 
ng Corp., newly-formed Connecticut cor 


England 


chairman, 


serve as 


in charge 

rece pt mn; 
programs; Lou Brown, 
England 
ushers. 


Manager, Stanley 


turned to his home, 


r 


poration which is acquiring Radio Station 
WBIS, Bristol, Conn.. from the Bristol 
Broadcasting 


orp. 


INDIANAPOLIS 


Business pretty good at first run 
theatres this weekend despite 102,000 at- 
tendance at the opening round of the month 
long state high school basketball tournament. 

Roy M. Feltus, 77, Bloomington ex- 
hibitor and oldtime circus man, died Feb. 
His daughter, who has played in films 

the name of Catherine Craig, is the 

ictor Robert Preston. . . . Howard 
Rutherford, manager of Loew’s and True 


Was 


wife of 


Rembusch, Allied leader and head of 
Theatres, are vacationing in 
Florida. Charley Levy, publicity direc- 
tor of Disney productions, spent several 
days here last week on behalf of “The Liv- 
ing Desert.”. Stanley Cooper has closed 
the Lark at Brazil. Only the Couper, ot 
the town’s three houses, is operating. 

The Variety Club’s inaugural dinner dance 
Dinners for 135 


man 
Syndicate 


Feb. 26 was a big success. 


were served. 


JACKSONVILLE 


The flu virus kept T. P. ‘fidwell, Fox 
branch manager, at home for a few days. 
Harry Ballace, Southern division man- 
ager for Fox in Atlanta, and his assistant, 
Paul Wilson, paid a brief visit to the State. 
Hal Hornstein of Miami was installing 
\ltec stereophonic sound equipment in the 
\rcade theatre, Ft. Myers, in preparation 
for a CinemaScope opening there. sae 
Thieves broke thr ugh the back door of the 
lollies theatre to steal petty 
‘ash box i1 lee Chumley, Para- 
mount branch and Abner Camp, 
salesman, were back a downstate trip. 
Jimmy Paul was planning to re-open 
the suburban Fairfax theatre, which has 
been closed for more than a year. rhe 
Empress moved up to a first run policy with 
the showing of Silvano Mangano in ‘Lure 
Of The Sila.” 


KANSAS CITY 


Elmer Rhoden, Sr., head of Fox Midwest, 
has returned from a late winter vacation 
on his California ranch. ... A street parade 
ot wagons and mounted men_ highlighted 
the publicity for ‘Jesse James vs. the Dal- 
tons,” at the RKO Missouri. . The Mid- 
land (3,500 seats) held “The Long, 
Long Trailer.”. .. The Kimo continues “Ju- 
lius Caesar,” with the “reserved seat” policy 
changed to continuous performances. .. . 
“Captain’s Paradise” continues at the Vogue. 
. Four drive-ins are in operation in 
Greater Kansas City on weekends. .. . The 
Bagdad, neighborhood theatre, reopened 
February 20. ... ‘The Glenn Miller Story,” 
which had the rare distinction of being held 
over for a total two weeks, at four Fox 
Midwest firstruns, over to the 
downtown Esquire—reopened tor the en- 


$75 from a 
a cle sk, 

Manager, 
from 


over 


was moved 


gagement. 


LOS ANGELES 


Jack National Screen 

who had undergone several eye operations, 
back to his desk by his 
friends Back from an 
enjoyable weekend in Las Vegas was Jack 
Goldberg, of the Berman Theatres Bill 
Watmough, Warner salesman, had several 
pieces of luggage and clothing stolen from 
his car while it was parked on a lot on Film 
Row. Film Row extended its sympathy 
to Joe Zangrilli, whose mother passed away 
at her home in Pittsburgh, Pa... . In town 
on a buying and booking trip was Lloyd 
Katz, Sperling Theatres, Las Vegas. Also 
in town for the purpose was West 
Becker, Arizona drive-in operator... . Jack 
Sherriff, Realart, off to San Diego on a 
business jaunt... .““Chuck” Piercy was back 
on the after recovering from an ail- 
ment which had him confined to his home 
for the past few weeks. 


Jacobs, Service, 


was. welcomed 


and associates. 


same 


Row 


(Continued on opposite page) 


MOTION PICTURE HERALD, MARCH 4, 1954 





MEMPHIS 

“The Wild One,” Columbia Pictures re- 
lease banned on Jan. 17 in Memphis by 
Board of Censors, will open at both Sun- 
set drive-in and Avon theatre in West 
Memphis, Ark., on April 1, Norman Col- 
quhoun, Columbia branch manager, an- 
nounced. Malco reports doing twice 
normal business with Universal’s picture, 
“The Glenn Miller Story” currently show- 
ing there. Lamar drive-in, Memphis, 
owned by Dave Lebovitz, is spending $50,- 
000 on remodeling. This includes installa- 
tion of what is said to be the first Cinema- 
Scope screen in a Memphis drive-in. 
Ed Williamson, branch manager of Warner 
Bros. at Memphis before he became district 
manager with headquarters in Dallas, was 
a Memphis visitor. . . . World premiere of 
“Tennessee Champ,” at Loew’s State was 
highly successful, manager Arthur Groom 
reported. Mayor Frank Tobey of Memphis 
took part in the ceremonies and presented 
a key to the city to actor Keenan Wynn 


MIAMI 


Georges Milenotf, of Coral Gables, Fla., 
s offering ballet and art-type films in his 
open air Milenoff theatre. The pastoral set- 
ting can accommodate 2,000 persons, but 
until demand warrants it, will only have 
performances on weekends. Mitchell 
Wolfson, co-owner of Wometco and presi- 
dent of WTVJ, was one of a group of in- 
dustrial leaders who were asked to serve 
on the advisory committee of the University 
of Florida’s College of Engineering. The 
college budget has jumped from the $64,000 
used in 1°45 to the $1,500,000 anticipated 
for this year. The Nassau filming of 
Disney’s “20,000 Leagues Under the Sea,” 
had Kirk Douglas on hand for film story 
conferences. ... Tom Rayfield of the Carib 
was inviting any Marine vet who partici- 
pated in the Bougainville assault of World 
War Two, to be his guest at the March 
4th opening of ‘“‘Beachhead.”. . . Bill Dock, 
exploitation head of the southeastern dis- 
trict of Florida State Theatres, was in 
Tampa on business. 


MILWAUKEE 


Louis Lutz is no longer manager of the 
Park and Pix theatres in Waukesha owned 
by Standard. Betty Kienle, inspector 
at RKO, is leaving that branch office to 
be an inspector at the Universal exchange. 
... In town because of the Colonial suit 
trial are Ben Koenig and Fred Meyer. 
Wisconsin Variety Club’s trailer, centered 
on the Milwaukee Braves, is finished and 
is now being edited. Theatre collections to 
be made with the showing of the trailer for 
their main charity, the Marquette Heart 
Clinic, will take place in June \ sepa- 
rate company has been formed to operate 
the Bay theatre at Green Bay. It is called 
the Bay Theatre Corp. Organizers for the 
new company are Al Kvool, W. R. Gavin 


and H. G. Yost. 


MINNEAPOLIS 


Minnesota Amusement Co. has closed the 
loop Century in anticipation of the installa- 
tion of Cinerama in the house. Stanley 
Warner Corp., which exhibits Cinerama, re- 
portedly is still negotiating a contract with 
the projectionists’ union. . . . It is rumored 
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that the neighborhood Roxy in St. Paul will 
reopen about March 15... . Clarence Quin- 
cer, operator of the Cozy theatre at Wadena, 
Minn., died in Wadena. Local industryites 
attended the funeral services. W. H. 
Workman, MGM branch manager, and 
Harry Sears, local MGM press representa- 
tive, were injured when Sears’ car skidded 
on an icy pavement and rolled over near 
New Ulm, Minn. They were returning from 
a business call in Fairmont, Minn... . Ivan 
Fuldauer, MGM Midwest press representa 
tive, was in for advance work on “Rose 
Marie.”. .. The loop Aster opened March 3 
with “Come Back Little Sheba” and “A Girl 
in Every Port.” House has been 
about two years. Esther Vilas, stenog 
rapher at Warners, is after being 
hospitalized for a month. 


NEW ORLEANS 

Wallace Turner, Vinegar Bend, Ala., put 
chased the Citronelle drive-in, Citronelle, 
\la.. from Mrs. J. R. Culpepper. J. G. 
Broggi will continue to buy and book. . 
Sammy Wright, Southern Theatre Service 
buyer and booker for Rio drive-in, Vidalia, 
La., advised that owners Baker Newton and 
E. G. Davis are operating it again on full 
schedule. Mrs. E. A. Robinson’s Ren 
drive-in, McComb, Miss., also has reopened. 
Joel Bluestone handles the buying and book- 
ing.... The Utica, Utica, Miss., is now oper- 
ating on two changes a week instead of 
one, advised owner Frank Glick... . L. W. 
Watts, of the W & K Theatres, Oil City, 
La., has taken over operation of the Wakea 
Waldo, Ark. . H. Wiggins is the new 
owner of the Victory and Mansfield, Mans 
field, La., formerly owned and operated by 
Buford Strange. J. G. Broggi will 
tinue to do the buying and booking. 
The Andy Bevelo’s are up in the clouds over 
new daughter, born Feb. 15, and whom they 
christened Susan Ann. Andy is head booker 
at Theatres Service Company 


OKLAHOMA CITY 

Pat McGee, general manager 
Foundation Theatres, returned to 
last Saturday, after spending the week 1 
Oklahoma City. Pete Crown, formerly 
in the theatre business in Oklahoma City, 
moved to San Antonio, Texas, after selling 
his theatres here. The Villa theatre 
celebrated its ninth anniversary of the Kid 
dies Show February 20. An exceptionally 
large crowd of children attended. The 
Criterion theatre will be closed temporarily 
for remodeling, it was announced. .. . The 
Plaza, the Redskin and the Lakeside thea 
tres have installed CinemaScope screens and 
are now showing “The Robe.” They are 
the first suburban theatres in Oklahoma City 
to equip for CinemaScope and all report 
“The Robe” is drawing large crowds. . 
FAs Majesty O'Keefe” now playing at the 
Villa theatre, has met with great 
according to Robert Busch, manager. 
“Miss Sadie Thompson” has moved over to 
the State theatre, and is in its 3rd week in 
the city. 


OMAHA 


Work is scheduled to start on the new 
drive-in at Superior about March 15. Esti 
mated cost is 50 to 60 thousand dollars... . 
Most of the drive-ins in the Omaha 
are planning to open around April 1, 


closed 


back 


con 


tor ¢ oopel 


Denvet 


success, 


area 


wit! 


the exception of the 76th and Dodge, whicl 
may open about the middle of this mont! 
.. Omaha will have two visitors from Hol 


1 


lywood March 22, Jeffrey Hunter and Debr: 


Paget. . Schuyler exhibitor Reggie Gan 


non, married last week, is leaving March § 


for Army service. Gannon recently bough 


the Colfax and previously was operating th 
Sky. . 
men. ‘The Li 


group of business 


Long Trailer” had a tremendous opening at 


the Omaha theatre, aided by i Strong ane 
successful promotion campaign 


PHILADELPHIA 


Stanley Warner Lindley inaugurat 


} 


policy of German-language feature films 


William Greentiel 
latest 
ranks of 


suburban 


the week-ends. 
\mbassador is neighborhoo 
Hy 


the 
the 
houses. Strand in 
Pa., installed CinemaScope, ait 
ing, 
former 
property. 
Variety Clubs International, was named c 
chairman of the forthcoming 1954 Alli 
Jewish Appeal CinemaScope has 
installed in the County, Doylestown, Pa 
Reductions in tax valuation 
were granted most of the theatres in Read 


house joining foreigt 
condition 
a new lounge and lobby, taking in t 
which was. the 


Palace next OO 
Jack Beresin, chief barke1 


ind assessment 
ing, Pa., appealing from big increases. 
Paul and Betty Schaefer ready the 
of their new Lycoming drive-in, Williams 
port, Pa. Managerial changes at tl 
Stanley Warner Theatres: Bill Morgai 
manager of the Stanley and State, Cl 

Pa., transferred to 


the Warner. 

City, N. Pes replacing George Kemble 
left the company, with Joseph Felhun 
joining the circuit to manage the two 
ter houses. Vince Olanin g 

Grand, Wilmington, Del., to 
West Chester, Pa. Tony De ¢ 
Model the Familv, with Joe 
transferred trom the Liberty 
\ve.) to the Model Howard Kuet 
from the Ambler, Ambler, Pa., to tl 


with I 


Iror 
the W 
irlo, fror 
here to 
(Colw 


Bob Loving returned to the 


erty ( 
the Ambler. the 


pany to manage 


the new setup 


PITTBURGH 


“Money From Home,” tl 
Stanley, 1s playing 
The 


comedy at the 
rather than 3-D. 
more 3-D films than any othe 
house. “The Boy From Oklal 
“Duffy of San Quentin” will folloy 
From Home” to the Stanley 
its very few first-run double bills. 
to Love,’ which Loew’s Penn 
November, finally arrived 
being delayed by extended runs of 
of the Round Table,” 
“The Long, Long Trailer.” 
delighted by the big business o 
up by “The Glenn Miller Story,” 


ba 


Stanley 


1 


five 


last 


, 
and 


( ( niinued n to 


REFRESHMENT UNITS to Suit! 


Finest stainless steel refreshment service 
equipment, cafeteria style for drive-ins 
or bar type for indoor houses, in 
standard modular units that can be 
arranged to fit your space at a saving 


z A . 
Tirst-American products inc 
1717 Wyandotte St., Kansas City 8, Mo. 


ad 


W. W. Troxel announced he had 


sold his interest in the Bancroft theatre to a 


Be Twi k 


he 


beet 


ope ning 
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state, 
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re 


it the Paramount tollow 


John Trigonis, 
Vas named assistant to 
[saac announced that Cliff Giesse- 


new to 
\rnett 


promoted to assistant to Isaac, 


A 


manager, 
Theatres. 


Stanley 
United 


first 


\rtists Exchange is getting ready for a big 
} dav session starting \pril pA. \ll top ott- 
; including New York executives, will 
hand tor the meetings. Edward 
Golden State’s 

has taken over the 
Golden State Thea- 
took over the ¢ habot 
from Edward Rivers. 
Northern Califor 
1OUs« : Phe 
that Mrs. Louisa 
of Gladys Paull, head con 


> } 1 
Bros chied tollowing 
: he 


cials, 

be on 
Sutro, 
| heatre 


Rivoli, 


now in charge of 
Equip! eur Co 
Berkeley trom 
tres. Jeu 

theatre, Cast1 

Film Booking Agency ot 
hook tor the | 
lened 


80, n 


will row 


news 


s sack 


TORONTO 

J Lieberman deon rviso1 
lied ration. 
ippointed istant man 
division of Associated 
vill supervise the 
informat ind 

PV and non-theatri 
dail and-halt 


WASHINGTON 


Variety Club ch 


in, who is vice 


ief parker, Jack Frucht 
president and general man- 
iger of St. Mary’s Theatres, Inc., Lexington 
Park Theatre Co., Inc., and Theatre 
Co., has purchased four theatres from the 
Stanley Warner chain, two of them in Fred- 
erick, Md., and two in Waynesboro, Pa. ‘ 
Jack Foxe, publicity director for Loew’s 
Theatres, was the subject of a full-column 
biography in Ernie Schier’s Washington 


T 
Plaza 


Zimes-Herald drania column. Larry 
Friess, formerly with Allied Artists, is now 
with the Internal Revenue Division in Balti- 
more, Md. . K-B Theatres will open the 
Rockville drive-in, in Rockville, Md., March 
16... . Ed Linder, manager of the Ontari 
theatre, has resigned, to live in New York. 
He Yiven a farewell dinnet by the 
policemen in the Tenth precinct Joseph 
P Morgan, retired shown i patient 
at Johns Hopkins Hospital in Baltimore... . 

alter time pianist at the 

ialto, Columbia, Fox, Capitol and Earl 
theatres, during his 36 Washing 


died ia 


Was 

an, Wa 
} <2 

Salb, O39, at one 


years as 
— 


ton musician, ebruary 25 


Baltimore Theatre 
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New Pola-Lite Glasses 
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National 
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circuit in the 
available to tl 


Warner's 
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opened 

Philadelphia this week 
Lite’s model 


Orpheum in 


olasse s 


new 


\ngeles and Hawati 
In Seattle the 
Dallas the 


olasses 


Los 


Hollywood Evergreen rosa 


cuit and in Interstate Circuit 


ire using the 


Cochran Forms Company 


Steve Cochran has announced the forma- 
tion of a producing company, to be known 
The 
company will produce films mainly for thea- 
he said, but also for TV. 


as Robert Alexander Productions, Ine. 
tres, 
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Columbia 


FLAME OF CALCUTTA: Denise Darcel, 
Knowles—Another flop from Columbia. Business 
sill Brooks, Liberty Theatre, Hailey, Idaho. 


FROM HERE TO ETERNITY: Montgomery Clift, 

Burt Lancaste, Deborah Kerr—This is a 
hould be run by all theatres. We ran it 
toad 


very fine 


picture and 
three months behind our competition, whicl 
‘ Sail 


id it no good. It had also played for extended 
} ‘ +! 


nearest 


City, when we got rougl 


LAST POSSE, THE: 
Derek—-Fair western 
This went in t 


Haile Idah« 


ve had 


LET’S DO IT AGAIN: Jarnc 
We |} so many yx 


PRINCE OF PIRATES: 
big flop here Ways 
res. Bill B cs, Lit 

SALOME: Rita Hayw 

rental and Uncle Sam ¢ 


oks he 


SINGIN’ 

<ins--Excellent program 
Saturday doub bill Need 
9 minutes long Playec 
S. T. Jackson, Jackson TI 


VALLEY OF HEADHUNTERS: 
muller—Guess this was as good as 
series, Doubled w 
“Gay Adventure not so gay!) Plaved Sut 
ruat 7.—S. T. Jackson, Jackson TI 

Ala 


but failed to do business 


Metro-Goldwyn-Mayer 


ACTRESS, THE: Snencer Tracy. 
Good drawing, but picture seemed 
patrons as a little on the dull side 
much dialogue.””. Small town and rut 
Played Monday, Tuesday, January 
Booth, Booth Theatre, Rich Hill, Mo 


CLOWN, THE: Red Skelton, Jane 
idvised to lay off this picture, but 
ind bit off a nice chunk « 
Friday-Saturday grosses ot 

Liberty Theatre, Hailey, Idaho 

Ferrer —My patrons : 
much. They were not 


LILI: Leslie Caron, Mel 
whole liked this picture very 
sure how to class it, by that I mean love story, 
drama, etc., but comments were very good. However, 
patrons and myself felt that Leslie Caron should have 
danced more in the picture. Played Saturday, Monday 
Puesday, February 6, & 9.—-Bob Harvey, Capitol The 
tre, North Bay, Ont., Canada. 


RIDE VACQUERO: Robert Taylor, Ava Gardner 

I expected to clean up on this one, but got fooled. 
It stayed out of the red, and that’s about all, with 
a profit of $15—that’s $5 a day. I rate this picture 
as below average. Played on Sunday, Monday and 
Tuesday.—Bill Brooks, Liberty Theatre, Hailey, Idaho 


SMALL TOWN GIRL: Jane Powell, Farley Granger 
This one surprised us and stayed out of the red. 
The price was ©. K., so we had a little profit. The 
picture is very good. Played on Sunday, Monday and 
Tuesday.—Bill Brooks, Liberty Theatre, Hailey, Idaho. 


ti 
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. . . the original exhibitors’ reports department, established October 14, 1916. In it 


theatremen serve one another with information about the box office performance of 


product—providing a service of the exhibitor for the exhibitor. 


ADDRESS REPORTS 


What the Picture Did for Me, Motion Picture Herald, Rockefeller Center, New York 20. 


Paramount 


ARROWHEAD: (| 


\ e1 


COME BACK, LITTLE SHEBA: |; 


i 


WAR OF THE WORLDS: (.¢: 
<o1 ve never made any mot 
This one was excellent 
Hoy this is tl t 


RKO Radio ‘eae | 


APPOINTMENT 

\nn Sheridan—The pict did a very good mid-we 

husiness and the men in the audience really 

very muc but not the w 1 For them i 

many killings, anc iey claim so mat snake 

ind bugs bother them Played Wed: l 
. Frid ! ary 10, 11, 12. Bob Hat 


uW 


STAGE DOOR: Kathari: 


e Hepburn, 
OK reissue, but alm too ol 


W 
ed it Business oft S. T. Jackson, 


tre. Flomator A] 


Twentieth Century-Fox 


FARMER TAKES A WIFE: | 
Robertson- Robertson is a wood draw here, but Grable 
doesn’t mean much. This is a good picture--no re 
ink on this one—and the price was O Played ot 
Friday and Saturday. Bill Brooks, Theatre 
Hailey, Idaho. 


GENTLEMEN PREFER BLONDES: Marilyn Mon 
roe, Jane Russell—This is a good picture. If you like 
Monroe, you might call it super. However, here with 
out Jane Russell, it would have been a flop. Believe 
me, this is not worth 50%. My profit was small, Film 


Liberty 


rt 


NIAGARA: \ 


PRESIDENT’S LADY, THE 


{ } 
tt 
I t B 


H 
WHITE WITCH DOCTOR: s 


United Artists 


CAY ADVENTURE, THE: 
) Rainn) 


Universal 


TAKE ME TO TOWN 


1) 


S OF 


THE 
I ‘ 


HAWK: 


1) 


Warner Bros. 


BLOWING WILD: (, 


THREE SAILORS AND A GIRL 
MacRae—A swell picture wit 


Short 
RKO Radio 


MY PAL WITH FLAME: My Pai ( 
i } J 


two reel reissue S I Jacksor cksor 


Flomaton, Ala 
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DRIVE-IN EQUIPMENT 


WIDE-SCREEN 


PRESENTATIONS PAY OFF: 
Wide angle lenses and special apertures available 
Write for details. S. 0. S.C INE MA SUPPLY CORP 
602 W. 52nd St., New York 


. USED EQUIPMENT 


PROJEC TORS BY og oon IL T LIKE 
new by S. O from $ Send f 1 Devpr 
Time — availabl 5. < “INE M A SUPPLY 
CORP., Yor 





DEVRY 


BOOTH EQUIPMENT SUITAB 
shone theatt nsisting 


f Simple 


i Sth St C1 


IG SCREENS AND I " NS! S 
mp! \cmé Pr 


STAR CINEMA SUPPLY 
y ’ 


FOR SALI aL AMERICAN SEATING 


WEIS THEATRE S 


STUDIO EQUIPMENT 
JOIN ’EM. SHOOT LOCAL 
s. De pumes — Ar IgE 


AN’T LICK ‘EM? 


Film 
S. CINEMA 


York 


SERVICES 


PROGRAMS, HERALDS 
SHOW PRINTING CO 


ARDS 


ng. CAT. 


= 


HELP WANTED 


CONVE NTIONAL. AND > DRIVE- THEATRE 
managers wanted for loc ons in Wisc My All year 
rout yermanent employment with gressive theatre 
proup Ww rite BOX 2769 MOTION *PICTU RE HER.- 
ALD, and state qualifications and references 
Only those nterested ipply that are now em- 
ploved in fis onsir r border states 


your 


need 


WwW ANTED MANAGER FOR DRIVE- IN THEA 
tre in — ae state. Send detailed qualificati 
yhotograpt ary expected and references. BOX 2770 
MOTION PIC TURE HER ALD 
LARGE ORGANIZA 
Denver starting 


e€; pension; ther benenhts 


HE AER MANAGERS 
yperating i and 1 Good 

history rec ord >; age, educ i 
t status, experience, etc. Replies held t 
BOX 2771, MOTION PICTURE HERALD 


BUSINESS BOOSTERS 


DRIVE-IN 
PARKHURST 


INDOOR ADVER 


FREE B ROC a RE 
S ENTERPISES 


tising spec 
Lansing 1( Mic 


~ POSITIONS WANTED 


HIGH GRADE Ol ALIFIED | rs \GER 
nees. Be 


\VATI 
x 2; 


t 1 Ex 
MOTION PICTURE HERALD. 
PROMOTIONAL, EXPLOITATION esta ae 
nat er t roug y xperienced, with fait ndu 


nr 
MOTION 


FP nace port ties BOX 
RE HERALD. 


NEW EQUIPMENT 


—SAV1 


MASONITE MARQUEE. LETTERS 
5 R v 14 > 


0 &5c: 


S. CINEMA 
York 19 


¢ 5 


“SUPPLY 


REVOLUTIONARY—IT’S 


ose Scre 


rER 


SEATING 
CAN’T BEAT THIS SEAT FOR $4.95! 500 FULI 
upholstered back. boxspring cushion, excellent condi 
tion. Many more. Send for Chair Bulletin. S. O. S 
CINEMA SUPPLY CORP., 602 W. 52nd St., New 
York 19 


BOOKS 


SCREEN TECHNIQUES”—THE NEW 
book that ts a “‘must” for everybody in or connected 
with the motion pictu industry—the clearly pre 
sented, authoritative facts about 3-D, Cinerama, Cine 
maScope and other processes—covering production, ex 
hibition and exploitation—contains 26 illustrated arti 
cles by leading auth edited by Martin Quigley 
Ir. 208 pages. Price $4.50 postpaid. QUIGL ha BOOK 
SHOP. 1270 Sixth Ave... New York 20. N. 


RICHARDSON’S BLUEBOOK OF 
New 8th Edition. Revised to deal with the latest tech 
nical developments in motion picture projection and 
sound, and reorganized to facilitate study and refer- 
ence Includes practical discussion { Television 
prepared for the instruction of theatre pro 
jectionists, and of new techniques for advancement of 
the art of the motion picture e standard textbook 
on motion picture projection and sound reproduction 
_ alt pd to beginner and expert Best seller since 

$7.25 postpaid. QUIGLEY 


ages, cloth bound, $7 
POOKS HOP. 1270 Sixth Avent ue, Ron York 20, N. Y 


MOTION P. iC TURE 
he big k ibout your 
2,000 bio ygraphies of 


“NEW 


rities 


PROJECTION 


especially 





— TELEVISION ALMANA( 
1953-54 edition 
important motion 
Also all industry statistics. Com 

ae 1944 to date. Order 

op da $5.00, f e included. Send remit 
> AXk IG t EY BOO KSHOP. 0 Sixth Avenue 


York 20, 


business 


THEATRES 
FOR SALE—725-CAR DRIVE-IN THEATRE LO 


test equlj 
ent aval MOTION Pit rl Rt 
HERALD 


ULTRA MODERN 575 SEAT THEATRE, 5 YEARS 
Ww 
moder 


BAKER, 911i W 





New England Allied Group 


Reelects Isaacs Head 
4. Isaacs 
ibitors of New Eng 


president of Indepet 
land, Inc Was 

post for a second tern 
eeting held recently 

in Boston. Otl 

Melvin B. 
Herbert A, 
\ 


\lbert 


Safner, 
Brown, 
Lourie, 
Nathat 
Norm in 


be yard. 


Yamins, national delegate, and 
chairn in the Ray 


etary 


] 

(slassmal 
} 

leeley 
the 10th 


Was reappoin executive sec! 


veal 


Griffith Forms Frontier 


Theatres, Inc., in Texas 

heatre 
atres in 
all of 
corporation 
inc., Hi. J 


Enterprises, Inc., operating the- 
has trans- 


operations to 


Texas and New Mexico, 
its theatre 


known as 


ferred a new 


Frontier Theatres, 


Griffith, president of the new 


38 


s last week 
was made “‘to 


‘orporation, announced in Dalla 
The change, said Mr. Griffith, 
facilitate the entry of fresh capital into the 
theatre ind to provide 
capital to meet eventually the pub- 
and depth 
formerly district 
Theatre En- 


as V ice-p1 csi- 


operations greater 
working 


lic’s demands for wide screen 
Louis Higdon, 
nanager in New Mexico with 
has moved to Dallas 


general 


projection.” 


terprises, 


dent and manager of Frontier. 


CBS Estimates 1953 
Earnings at New High 


\ preliminary estimate of 
Columbia Broadcasting 

Inc. for the fiscal year ended January 2, 
1954, points towards the largest earning pic- 
in tl 
announced 


the sales and 


profits of System 


ture ie history of the corporation, it was 
last week at a meeting of the 
directors by William S. Paley, 
indicate 


board of 
chairman. The preliminary figures 
net earnings of approximately $3.75 per 
more than earned 
period 


share or $1 per share 


during the corresponding ending 


> 
( 


January 3, 1953. he audited figures will 


be released as usual sometime during Marcl 
The directors 
40) cents per 
Bs stock, 


declared a cash dividend of 
on its Class A and Class 
March 5, 1954 to stock 
February 19 


share 
payable 
holders ot record 


Five Circuits Purchase 


Nine Theatre TV Units 
The sale of "A theatre T\ 
to five announced in New 
this week by Box Office 
arranged the sale. The 
Walter Reade Theatres, Century 
Fabian Theatres, Stanley Warner and 
Wometco. It was learned that Reade plans 
to make the installation in its Perth Amboy, 
N. ie theatre, two sets for the 
tury Circuit are slated for Long 
All the circuits, with the 
bought two sets apiece. 


units 
York 


which 


nine R¢ 
circuits was 
lelevision, 
circuits involved are 
Theatres, 


Cen 
Island 
exception 

Acce yrd- 
nine 
total throughout 


while 


houses. 
of Reade, 
ing to Box Office 
installations will 

the country to 103. 


Television, the new 


ng the 
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Draw Up Another Chair At The 


\ ,' Y ELCOME, this week, to neighbors 
who join us in regular meetings 
of the Round Table, for discussion 
in these pages of “Better Refreshment Mer- 
chandising,” which section was formerly 
a part of BETTER THEATRES in its 
monthly edition. Under the direction of 
George Schutz, with Carl Mos and Dick 
Gertner of his editorial staff, these friends 
will draw up a chair and take part in our 
reciprocal exchange of showmanship, as 
ipplied to theatre refreshment sales. 

A full monthly issue of this special sec- 
tion follows the Round Table in this issue 
* The HERALD, and each week there will 
be a page of news of this particular field, 
4 much importance to so many in our in- 
dustry. We’re glad to provide an exchange 
of information between Round Table mem- 
bers along this line, and we feel confident 
it will be mutually beneficial. To our friends 
at the door, we only want to say, “If we 
had known you 
baked a cake.” 

Because the business of 
ment items to the public is conducted every 
week in the year, theatre managers will be 
kept constantly mindful of better 
The complete monthly 


were coming, we'd have 


selling refresh- 


refresh- 
ment merchandising 
section will be published 13 times a 
plus 40 supplementary reports, to 
keep you abreast of all developments, with 
news and pictures for your interest. This 
will be a continuous opportunity for Round 
Table members to cooperate with each other, 
ror mutual aid and benefit. 

It’s flattering to the Round Table to have 
these good neighbors coming over to our 


year, 


W eekly 


house, and it will be profitable if we can 
create the same community interest in re- 
freshment that obtained in the 
interchange of showmanship ideas between 
managers in the 26 years that the Round 
Table has been foremost in its field. We feel 
sure that you will find the material more 
accessible “in the heart of the Herald” and 
we know that the 5,734 card-carrying mem- 
bers of our club will be appreciative of this 
service. We invite man- 


sales has 


new concession 





MR. MYERS IS SO RIGHT 


Abram F. Myers, whom we've greatly ad- 
mired in action on the dais at many Allied 
conventions, says, in his annual report: 
"What is now needed is a great, united 
push, not for any particular medium or pic- 
ture, but for motion picture entertainment, 
distinct from and superior to all other forms 
of entertainment." 

He suggests: ‘Institutional advertising 
will exclude no type of picture and will 
include all types; it will stress the joys and 
comfort of theatre-going, and to the extent 
it succeeds, it will benefit everybody in the 
business." He wants "no dull, routine 
institutional advertising,’ but the new cam- 
paign, to be carefully considered, "should 
be intensely local." 

If Mr. Myers reads the Round Table as 
well as we read his copy, he will recall that 
we have a recurrent slogan on this page, 
"All Business Is Local'—and that we've 
long plugged for newspaper advertising at 
the point of sale, in line with local play 
dates. We not only believe in institutional 
advertising, but we think that major circuits 
should run such advertising in national 
magazines and local papers, in addition to 
the planned campaigns for pictures. 

And we've also said, with reference to 
institutional advertising for the theatre, 
that we must have ''Public Relations First— 
Then Tax Reductions" and other benefits, in 
that order. The Round Table is devoted 
to a policy of selling the theatre, and 
helping the theatre manager to assume the 
place in community relations which the 
motion picture has acquired, as a responsi- 
bility to the public. 





agers to join the Round Table as full-fledged 
future meetings. Draw up a 
There’s 


associates in 
chair, and have an idea to share! 
the salvation of many theatres at stake, in 


proper refreshment sales techniques. 
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SONS 


Soe 


x 
scene, 


Round Table! 


@ WE MET ai 


back from an 


edley Ol Mlatror 
way \rthut 
cast in Mostly fair, 
forty, but carrying boodle bags 
had collected on thi 


intrigued 


Godt 


Radio City. 


are what interest, 
type displayed the fact that the ha 
been furnished by the Union Bag and Papet 


Co., and the contents were supplied by 


our 


vari 
ous food industries, on a 
Looked like a lot ot loot. 

Fact is, theatre 
Arthur Godfrey, right in your 
The 


eager 


any Can do 


town. manutacturers ol 


CC., are to give away 
packages, and trying 
The Union Bag Co., 


food stores, So they will gO along 


to find wa 
supplies a n 
theatre 


idea. Free sampling at the 


no favorites among retail stores in 
vicinity, and for that reason, should cor 
mand a better deal than merely a cl 
with one. 
Television and radio shows 
admission, and pay no admissior 
those 


industries wu 
| 


for the information of 
concerned, these 
that are 


but they pay 


1 
1 


waves supposedly pu 


fewer taxes (with 

ments for their very special privil 
do the average ol one ol 
theatre 


country 


any 
sands of owners and 


throughout the 


MN 


¢ PEARCE PARKHURS|] 

classified ad in 

“Like peas i 
ind publicity” 
Michigat | 


since the 


placing a 
Parkhurst Enterprises. 


he says, “Parkhurst 


pod” 
ind signing with a Lansing, 
he ain't, 
Florida “Pear 


1 


dress—where 
postmarked Dania, 
Products,” 


hurst Personalized 


the attached brochure of drive-in and adve1 
tising specialties, have been “pleasing people 
with printing and publicity promotion mate 
rials, as premiums and prizes in public rela- 
—Walter Brooks 


tions.” (It says here!) 








Hitting the Trail for “Trailer” 


MGM IS DOING ITS 
BEST to put the Ameri- 
can audience on the road 
to the theatre. Its “long, 
long trailer’ — there's a 
picture of that mame 
opening all over — is be- 
ing used profitably, for 
the public as well as the 
picture and the company 
and the exhibitor. It is 
a great draw which in two 
instances at least, shown 
here, helped charity. It 
also helped the Moon 
trailer people and the 
Ford company, whose 
Mercury is the car ‘'se- 
lected by MGM" to haul 
The Trailer. 














ae 


THE MOBILE HOME 
OF MGM STARS! 


FREE EXHIBITION! 
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Illuminated Shadow-Box 
Available for ‘Phantom’ 


In line with creating advance patron in 
terest in novel ways right in the theatre, 
Warner Brothers 


has prepare doa 


advertising departinent 


illuminated shadow 
3-D WarnerColor 
production, “Murders in the Rue Morgue.” 

The display thre 
halt Teet 
feet in depth. A dimensional effect is created 
full 


view, 


elant 
forthcoming 


tor its 


box 


stands five feet high, 


and a wide and one and a_ halt 


lights up in colo 
full When 


the light goes off, the phantom disappears. 


when the display 


bringing the phantom to 


Display 1s available in limited quantity, con 


plete with light cord and flasher, at below 


actual cOst price Of $15.96 by ordering iro. 


Warnes 


ment at 


local exchange or display depart 


office. If prepared individ- 
extiibitor is estimated at a 


S100 


ually, cost to 
prohibitiy 


Tailors. & Gilt Salt for 
Box Office Muscles 


One of the successful promotions 
: Rufus C. Neas, 
manage f the theatre in Moores 
ville, N. C.. a town of 8,000. Featuring 
“Walking My Baby Back Home,” the man 
i Consolidated Theatres. Ine. 
house got out an enterprising series of tit 
the theatre was 


most 
In vears was devised by 


state 


ager ot 
iIns—total cost of which for 
$4.17 

Che campaign centered around a “Donald 
O'Connor Suit” (designed by Westbrooke 
Clothes from Mooresville “Golden 
fabric and made for Donald 


that was given away 
Other gifts 


Pouch” 
O’Connor to 
wear in the fih free 
to a 
uted to lucky 


patron, were also distrib 


patrons. 


The tieuy Was made with the local cloth 


ing store, newspaper ads taken, and several 


news stories appeared in the newspaper. 











Bill Trudell announces the arrival of his new 
Daughter at St. Joseph's Hospital on Wednes- 
day — but she is “So Little’ she won't be able to 
see SO BIG” at the Capitol — but her dad who 
is District Manager for Famous Players urges you 
to see this heart-warming picture and sincerely 


recommends it. 


A MOTION PICTURE SO BIG THAT IT 
OVERPOWERS JOHNNY BELINDA! 


based wpom pcteyeneed 


Edna Ferber's 
Pulitcer Proae 
winning coved 


HER FINEST PORTRAYAL SINCE JOHNNY BELINDA 


STERLING HAYDEN NANCY OLSON 


CAPUTOL| 


3.10 - 5.20 
A FAMOUS PLAYERS THEATRE 7.30 - 9.40 
































W. K. TRUDELL of Famous Players Canadian 
in London, Ontario, used this ad effectively 
for a very specia! occasion. 


CUT-OUT REDHEAD 
GETS ATTENTION 


ii 


would vy 
Wvoming” : 
immMins, station 
attention to Vietor) 
Jack Bridges’ stunt at the 


Jack took 
placed it xt 


H Ww *Redhe 


ured r¢ 


pitch, 
Ontari 


from 
peatedly over | 
CFPCEL, 


Theatre manage 


drew public 


town’s Pavilion ballroom. 
sheet 
bandstand, 


down there, 
with 
O’Hara’s 


patrons, the 


appropriate sign 
out Maureen head in_ the 
Dance 


heads in. the 


sheet. women that is, put 


space and were photo 
they had te 


next week's dance. Good ballvh ( 


their 
graphed. To get the pictures, 
attend the 

for the motion 
hall. The 
tally 

was so pleased he 


the pictures. and thi 


picture and for the dane 


proprieto1 latter incider 


also the ownel f radio. station 
iphe 


Jacl ; 


paid tor the photog 
radio plus 


only cost Was the six sheet. 


Val 





Gets Good Results on 
"Eternity'’ Promotion 


Helen Johnson, 
Theatre, Statesville, N. ( \ 
pleted a successtul week's run of “Fro1 
H 
proud. The promotion 
it got 
angles used 


manager 
recently 
which she 


ere to Eternity” of 


new but ‘sults 


Some were: theatre 


new false front, mounted 
stills ane 
24-sheet 
with music store; title of picture cut fro 


24-sheet and 


up with 


door panels 1 insert: cut-out 


of book on and mounted; tie-1 


acros theatre 


used 


entrance. 


‘Command’ Performance 


Poli 


entel prising 


Pal Ce 


I¢ lhe \\ 


Loew 'S 


Masella o 


Conn., is an 


Tony 
Meriden, 
when it selling a 
Warner “The 
a full page ad in the local 


picture. For 
took 


comes to 
Command” he 
Meridan 


a dozen merchants 


Brothers’ 
Recor 


and got tieups with ovet 


Use Herald Profitably 
Sprinkle, manager of the 
Elkin, N. C., distributed 
salmon-colored herald to 
vate Eves.” The copy on the 
bright and attractive and so were the results 


Leslie Lyric 
a small 


sell “Pri 


herald wa 


theatre, 
square, 
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Stranger No 
Stranger to 
Good Stunt 


\Mlike Stranger, manag 
atre, Wor 


tTective 


cestet 


before My 


‘Littl 


followed 
L visit 

to Bishop Jol 
column 


+] otis 
three phot 


Cestel Pelegrat ra 

by Julie & Joh 
Later Richie w 

Square Boys’ 

Club, 


> ’ 
IOVS 


7 OOO rich 
Worcester 


ni uth 


''12 Mile Reef'' Gets Free 


Television Publicity 
1 Enmipe nage 


picture, 
a bac ker 
He scl\ 


lst 


Square or Round? 

Cohen and Norm Le 
Hartford, playing Knigl 
Table,” had thi 


window : 


lou 
Poh, 
Round 

“Round table o1 

“Youll get a 
good entertainment buy 
Round Table.’ “g 


square 
] 


Pood 


buy 





Novy Adds 7 British Round Table 


Theatres to 
Texas Group 


newest two-year-old 


circuit, 


‘exas Theatres, headed by Louis 


\ustin, announces the purchase of 
seven theatres, al 
most doubling the 
present nine-theatre 

holdings. 


[Tans-1exa& 


pr¢ yperties are 


in Dallas, 
Amarill 

le, has 

Majestic 
\biline 
Browns 
al, Cor 

State, Deni- 

; Hollywood, 

‘ort Worth; 

Wichita Falls. Mr. Novy 


was bought 


mi 
Ii) 
~/ 


from 
with the 
Worth, 


circuit property. 


group 
Theatres, Inc., 
Hollywood in Ft. 
terstate 
the circuit will move 

ilm exchang¢ cen 
tter to expedite booking 
Novy’s son and assistant, Harold 
ain in Austin as city man- 
Mr. 


will 


prob 


owned there. 


] 
} 


operties 
pertie 
t 


le company, 


aintain a home 


xt Interstate 

that circuit in 

1952, when the part- 

issolved Trans-Texas 

intends to 
intenance, 
relations and 

ew acquisitions t 


been accustome d. 


1 by Trans-Texas 
itol and Varsity. 
Queen, Capitol 
he Bell thea- 


Amarillo. 


t 
Capitol in 


Poli 


sensa- 


inager! of Loe w’s 
' 

Snows a 
ad in the Sun- 


“ooperative 
] 1 


is beyond the usual be- 
well with prepared 


Table” 


the Round 


SPECIAL 
TRAILERS 


That Get You Best Results 
And The Speed You Need. 


. 
. 
: FAMOUS 
. FOR QUALITY 


Main, 





R. W. BENNETT, assistant manager of 
the Odeon theatre, Bury, Says box office 
were stimulated by 


q 


receipts on “The Caddy” 
the use of a huge lettered umbrella as street 
exploitation. Manager C. F. Bropie of the 
Regal cinema, Barrow-in-Furness, tied up with 
a taxi service who advertised “We'll take you 
o town to see ‘Take Me to Town’ at the 
Regal,” which was a natural. Peter G. 
s,ROWNE, assistant manager of the Odeon 
cinema, Guilford, submits with pride details of 
his best showmanship success to date. He en- 
closes photo showing large sign advertising the 
Odeon erected on the grounds of a local foot- 
ball club, at no cost to the theatre, in exchange 
for weekly passes which the club uses as prizes. 

TERENCE C, BUTTLE, just promoted to man- 
ager of the Rex cinema, Reading, is anxious to 
exchange views with a manager in Reading, 
Pa., U.S.A., and we're giving him names... . 
Ron CALF, assistant manager at the Union 
cinema, Dunstable, sends photo of practically a 
mountain of blown-up balloons in his lobby, to 
be handed to children leaving the theatre. Over- 
printed with “Yellow Balloon,” they drew 
plenty of attention on the streets... . R. J. 
CRABB, who manages the Lyric cinema in 
Wellingborough, tells us well over 900 children 
[ minors matinee and fancy 
dress parade and sends good photos of finalists 
in the contest. . V. Hucu DEAcoN, manager 
of the Gaumont theatre, Coventry, set up a 
lobby display of complete camping equipment 
for “Mr. Scoutmaster,” which is just one of 
many exploitation angles he used. Glad to have 
tl campaign book for the Quigley 
\wards first quarterly judging DOUGLAS 
EwIN, manager of the Savoy cinema, Stour- 
bridge and overseas winner in the Quigley 
\wards 1953 fourth quarterly judging, doubles 
his ads on current programs with a question- 
patrons’ pre ferences in pictures, etc 
twenty best entries 


attended his free 


is good 


aire mn 


vith prizes tor the 


v v 


qg CHARLES L. FowLer, manager of the 
New Hippodrome & Tudor House, Hud- 


dersfield, tied in with a local dancing school 
r a charm and beauty contest and mannequin 
varade to exploit “Here Come the Girls,” with 
more than results. . .. J A. GAL- 
ACHER, wh lanages the Regal cinema at 
Kilmarnock, promoted a 1903 car to tour the 
streets complete credit cards for “Isn’t 
Life Wonderful creating much excitement 
D. HuGHEs, manager of the Regal cinema, 
Itenham, gave away welcome coffee samples 
picture credits, promoted from a 

m, in advance of “The Intruder” play 

Joun E. LAKE, manager of the 

Savoy cinema, Luton, distributed 1,000 heralds 
for “All the Brothers Were Valiant” in 
good advantage. . . H. LAypsourne, 

1 he Odeon theatre, Southsea, or- 
ganized a “Rob Roy” night in cooperation with 
llroom to advertise his playdate. Scot- 

up a large part of the program, 

1 fling by a true Scot as the 
highligh evening. . . . G. LENNox, 
assistant manager of the Regal cinema, Hamil- 
Is good examples of up and coming 
“The Beast from 20,000 
he displayed a ten foot model of the 
For “Hans Christian Andersen,” 
MANSHIRE of the Savoy cinema, 
said he had one of the most com- 
prehensive campaigns ever carried out, includ- 
ing 14 window displays. His early start and 
hard work proved well worthwhile, as takings 
were 1! record class. + G. R Mapes, 
assistant manager of the Savoy cinema, Stour 
bridge, away photos of Greer Garson at 
the opening night of “Scandal at Scourie.” . 
J. B. FeENNeER, manager of Queen’s Hall, New- 
casth i local 


newspaper for 


with 


local 


. ] 1 
a 10Cdl 


or t 


ton. set 
showmanshi For 
Fathoms,” 
monster. 

Manager C. G 
Edinburgh, 


Lave 


used a series of teaser ads in the 
“Shane” 





V. SIMs, assistant manager at the Elec 
tric cinema, Oxford, had a Happy Family 
Contest, including photos and qualities for a 
happy family to exploit “Scandal at Scourie.” 
.. A special puppet show was arranged for 
minors by JoHN L. SmitH, manager of the 
Palace cinema in Arbroath, Scotland, on the 
Saturday prior to playdate of “Lili.” He alse 
promoted a crooning contest at a local ball 
room, using the theme song from the picture 
.. R. A. Squires, manager of the Odeon thea 
tre, Bilston, built an effective theatre window 
display for “The Malta Story” with the as 
sistance of the local air force recruiting officer 
who provided enough equipment to also deco 
rate a number of shop windows. The display 
included dummy in complete flying outfit. 
J. W. Turner tied up with a local cereal com 
pany for exploitation of “The Good Beginning’ 
at the Savoy cinema, Sale, where he is man 
ager. Show cards were displayed on al 
grocers’ counters and excellent business re 
sulted. L. G. WessTER, manager of the 
Savoy cinema, Northampton, distributed over 
printed balloons and pirate hat throwaways to 
his minors in advance of playdate of “Abbott & 
Costello Meet Captain Kidd.” A. C. WEL- 
LER, assistant manager of the Odeon cinema, 
Reading, aimed advertising for “The Sword 
and the Rose” at young and old with his family 
quiz contest and also used shop window dis 
plays to good advantage. . D. H. WESTERN, 
assistant manager at the Regal cinema, Tor 
quay, had a man in gorilla skin with poster on 
his back tour the streets and visit dance halls 
in exploitation of “Mogambo.” . .. G. C. WIL- 
LIAMS, manager of the cinema, Chat 
ham, contacted private schools in the area o1 
his special showings of “Conquest of Mt 
Everest,” resulting in about 5,000 children see 
ing the picture Assistant Manager, D. E 
Lacey, tells us of his transfer to the Savoy 
South Shields 


Regent 


cinema 1n 


v v 


qg F. B. Pace, who manages the Rex cinema 
in Islington, offered a month’s free 
passes for the most terrified expression of a 
person posing with a picture of the monster in 
‘The Beast From 20,000 Fathoms.” Fine 
exploitation from JAMES ROBERTSON, managing 
the Regal cinema, Girvan, Scotland, for “Quo 
Vadis.” Local ministers cooperated by men- 
tioning the film and one preached a full sermon 
m the picture. He also arranged for late bus 
service for the convenience of out-of-towners 
N. Scott-Buccleuch, manager of the Regent 
cinema, Norwich, had cyclists with one lette1 
each on their backs to make up the title “Isn't 
Life Wonderful?” followed by one with theatre 
name, who toured the district on their normal 
Sunday spin of two hours. He also sends photo 
of five ancient cycles used in his campaign. . 
CHARLES SMITH, manager of the Regent thea 
Brighton, offered a trip to London to meet 
he star of “Our Girl Friday” for the winner 
of his novel contest which questioned patrons 
as to what would have been their reactions to 
situations in the picture. . C. D. E. PARKIN 
manager of the Ritz cinema, Wigan, obtained 
special permission to exhibit a 30'x3’ double 
sided banner over the main route for two weeks 
for “The Conquest of Mt. Everest” and invited 
the Mayor and other civic heads to opening 
night. SypNey L. SALE, manager of the 
Granada cinema, Dover, promoted a treasure 
hunt with the aid of seven local shopkeepers fo1 
“Mogambo,” with a prize donated by each 
store. . . . S. C. SHINGLEs’ ad in the local 
newspaper's lost and found section—‘Lost, 
1943, Little Boy—Found, 1953—at the Odeor 
all next week” helped the box office at his 
Stafford theatre. HaroLp SHAMPAN, man 
ager of the Odeon cinema, Woolwich, has the 
local church cinema-minded to the extent that 
cinema tickets are offered as rewards for good 
church membership. WF id 
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RULES OF THE 


QUIGLEY 
AWARDS 


q awarded annually to the two theatre 
managers or theatre publicity men whose 
exploitation and promotion campaigns are 
adjudged best throughout the year, one in 
smaller situations, where the manager is 
“on his own"—the other in larger cities, 
where there may be circuit cooperation. 





Every three months a committee of 
judges will appraise the campaigns sub- 
mitted by contestants during the preced- 
ing quarter period and select two show- 
men to receive the Quarterly Awards for 
outstanding achievement. The next seven 
best will receive Scrolls of Honor. Cita- 
tions of Merit will be awarded to forty 
theatre men whose work is outstanding. 


Consistency of effort is of paramount 
importance. Single submissions are less 
likely to win awards, which are made on 
the premise of sustained effort, but these 
may have news value in the Round Table. 

V 

No fancy entries are necessary. Costly 
and time-wasting "gingerbread" decora- 
tion are not encouraged. 

V 

In addition to exploitation on feature 
pictures, entries may be made on short 
subjects, serials, stage shows, or institu- 
tional and civic promotions. 

V 

Evidence proving authenticity of each 
entry should be submitted, such as photos, 
tear sheets, programs, heralds, etc. 


The Round Table cannot undertake to 
prepare campaign books for submission to 
the judges from materia! sent in without 
assembly at the source. 

V 

The Quigley Awards make no distinc- 
tion for size of theatre or community except 
the two classifications above. The judges 
make full allowance for individual show- 
manship displayed by comparing budgets, 
newspaper facilities and assistance from 
distributing companies. 


In addition to the awards mentioned, 
special Certificates of Merit will be 
awarded quarterly and annually to show- 
men from outside the United States and 
Canada. The campaigns submitted by the- 
atre men abroad which are deemed of 
special merit shall be included in the annual 
competition. 


Address all entries to: 


QUIGLEY AWARDS COMMITTEE 
MANAGERS’ ROUND TABLE 


1270 Sixth Avenne, New York 20, N. Y 





STEALING THE COMPETITION 


"TV Stars on Parade''—was the idea fashioned by Wallace Bruce, Manager of 
the Fox-Lyons Theatre in Lyons, Kansas. Discovering that each picture he had for 
the week featured stars who also were on television, he set up a special lobby display 
and promoted a local RCA Television dealer to pay for a half page ad in the 
Lyons Daily News. Two passes to the theatre were given to any customer making 
a purchase at the TV dealer. As shown in photo above, pictures featured during 
the week were ''The Great Train Robbery" with Red Skelton, ''My Friend Irma,” 


with Marie Wilson, and "Little Boy Lost," 


with Bing Crosby. 





The Snow Really Has 
Been Very Deep 


After those reports of 53 inches of snow 
in British Columbia (Ivan Ackery 
write, or send the St. Bernards 
with little flagons of toddy?) we have to 


please 
shall we 


taper off to run a snow story from Wash- 





APPLICATION FOR 


MEMBERSHIP 


MANAGERS' 


ROUND TABLE 
1270 Sixth Avenue, New York 20, N. Y. 


Name . 
Position . 
Theatre . 
Address . 
City 


State .. 


Absolutely No Dues or Fees 
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Circuit Gives Spotlight 


Award to Projectionist 
E. E. Whitaker, operatio1 
the Georgia Theatre Company 


who recognizes excellence 

Having completed a run of tou 
“The Robe” 
borhood Atlanta house, withot 


on the print, it was decided that 


at the Gordon theatre 


Was 1h O1 le Asa consequene 
tionist, Flynn Haywood, wa 
Spotlight Aw 
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panied by a check for $2 
the circuit ha 
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achievements in selling 
ind other pl 
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PROFIT 


is the 
MAIN 
FEATURE 


Show business and the refreshment business are 
partners in profit in the modern theater. We've 
seen it proved from coast to coast: patrons like 
to have refreshment handy while they enjoy vour 
program. Specifically, they like to have ice-cold 
Coca-Cola available for breaks in the schedule 
...lor a pause on the way out of the theater. 
Their satisfaction makes a mighty pleasant sound 
in your coin box. For details on a variety of 


vending equipment, write The Coca-Cola Com- f 
0) a =>. 4 8 | 


pany, P. O. Box 1734, Atlanta, Georgia. 





THEATRE 





CARL R. MOS, RICHARD GERTNER, Associate Editors 





APPLYING showmanshi D 
TO SNACK BAR PROMOTION 


A report on original promo- 
tional stunts which boosted 
sales at the refreshment stand 
of |. J. Parker’s Broadway thea- 
tre, Portland, Ore., all arranged 
at a minimum of cost to the 
theatre through tie-ins with 
local merchandise dealers. 


By KEITH PETZOLD 





At the time this article was 
written Mr. Petzold was 
manager of J. J. Parker's 
Broadway theatre in Port- 
land, Ore., and publicity 
director for that circuit. In 
January of this year he was 
appointed general manager 
of Jesse James Theatres, 
also with headquarters in 
Portland. He has been in 
the motion picture business 
for nearly half of his life, 
working his way up from an 
usher's position. 





BETTER REFRESHMENT MERCHANDISING 


ALONG WITH many pro 
vressive theatre operators over! the nation 
we long ago recognized the importance of 
refreshment sales to the year-in-year-out 
profits of our theatre. We also realize that 
potential sales have not been reached; that 
we must sell our refreshment merchandise 
with the same kind of showmanship which 
we use to sell our pictures. It is with this 
thought in mind that we design clever and 
appealing decor for our refreshment stand. 

Every successful merchant dresses up 
his show windows to herald the seasons, 
holidays and various specialties. He consid- 
ers it one of his most important advertis 
ing mediums and proves it by spending 
large sums of money for this purpose. 

‘The back bar at our concession stand is 
our “show window” and we keep it dressed 
as smartly as the show window in the best 
store down the street. We, of course, can 
not spend the money required to put on 
the display that our enterprising merchants 
do. We have tound, however, that expense 
has not proved much of a problem. Promo 
tion has been our salvation. 

‘Theatres are considered among the big 
gest and steadiest single accounts for con- 
cession wholesalers and dealers. Conse- 
quently, it is to their advantage to decorate 
our bar and yours, and advertise their prod 


uct accordingly. We have 
various dealers and found them mot 
anX1lous to cooperate. All they need 
idea as to what wav and how the 
bar is to be decorated and the 
done. 
Most of these companies 
and advertising materials which 
pliment to any merchandise di 
member that these same peop! 
vreat deal of time and money 
decorating store Ttronts, Ttountains 
plays for merchants who proba 
do near the volume of business 
nearest theatre is capable Of doll 
is, of course, a limited number 
with whom promotion may be 
Nevertheless, with careful 
can shift the load of expens 
wholesaler to another and insure 
program of decoration throughout 
Probably one of our most 
promotions Was a tie-up we 
our ice cream company. ‘This 
original, Dut rather a direct 
grocer. Our idea was to briny to the attet 
tion of our patrons two things 
ice cream self-service cabinet 
the latest thing in “open face 
and our new ice cream distributors 


Before proceeding with out romotion 





THE MEANING OF "MERCHANDISING... 


merchandise is made to say: "You want me... .. Buy me." 
It is not sound business to consider theatre patrons merely 
modern business world—and no other single word con- as "captive customers’ who have to be satisfied by whatever 
veys its meaning. Better merchandising means more effec- refreshment items you happen to have, or to think that there 
tively offering salable merchandise; it means helping to create _is no need for eye-appeal. Alll of the fundamentals of modern 
a greater desire to buy; it means making better use of the store-keeping apply eevn more to making a real success out 
opportunity to present merchandise to greater advantage. of the theatre refreshment stand—where purchasing decisions 
And it follows as surely as the night the day that better are made on the spur of the moment—purchases now aggre- 
merchandising results in better sales—better for everyone gating over $250,000,000 per annum. 
concerned, for the customer always is happier in purchasing This department of MOTION PICTURE HERALD is devoted 
merchandise to which he was aitracted and which he "feels" to “better refreshment merchandising" in the full meaning 
an urge to buy. of those words. The response to the announcement of ex- 
it was not greater salesmanship that made F. W. Woolworth _ pansion of this editorial service is most gratifying. All of the 
one of the most successful of all merchants. It was merchan- examples of merchandising ideas received are being studied 
dising that became progressively better and better. To for publication in coming issues. We welcome every oppor- 
this day, countless people go into Woolworth stores to spend tunity to serve as a clearing house for interchange of sound 
dimes—and happily spend dollars. Yet the best anybody ideas for better refreshment merchandising. Special recog- 
expects from a Woolworth clerk is routine attention. The nition will be accorded to the most outstanding examples. 


OU probably won't find it in your dictionary, yet it 
has become one of the most significant words in the 


Continued from preceding page) dising and some of our first attempts come us with decorative material and an abun 


set-up, I should explain why the distrib- to mind as particularly impressive exam- dant supply of his product on a commission 


utor was so anxious to help us in this ples. For the film “Johnny Holiday,” for basis. The results in sales were astounding. 
venture. We were the first big theatre instance, we capitalized on the scene where For “Queen for a Day” the Kraft Com- 
account this company had obtained. In 
doing so they bought all of our equipment, 
which amounted to quite an investment fo 


them. This would indicate then that they 
were quite anxious to reap any and _ all 


{ 
lvert +} ld . = t 
advertising they could trom our account. 





In addition it was apparent that they 
would have to do an increased volume oft ‘ . 
; » @ he ARMOUE STAR 
business in our situation before they could 
ipproach other theatres. We suggested that 
they try the grocery store ballyhoo of prizes 
for youngsters. This ice cream company is 
among the users of the “Popsicle Peter’ 


wrappers, which re gift certificates and 


can be saved for that purpose. The idea 
was to advertise the gift wrapper and con 

5. 
sequently increase sales of ice cream. We 
+} 


ered the 


bar with posters plugging the 
product and the wrappers. We also gave 
ice cream distributors advertising on 
reen—not in a direct form but in 


mentioning the gift wrappers. 


In addition to the main snack bar in the lobby the 
SE EE aN iar rang gio e Broadway has a two-way “Dairy Freeze” counter, 
- pcs ahs. ieatapesteas res, an@ the ice cream where sales are made to pedestrian traffic on the 
people knew it. They were extremely ap street (right) as well as inside the theatre lobby 
(above). Product sold at this stand includes soft 
ice cream, milk shake, sundaes, Armour frankfurters, 
potato chips and also orange and grape drinks. 


Chis kind of advertising cannot be put 


preciative and have reciprocated many times 
over. The importance of this promotion, 
however, was the increased activity at the 
ice cream cabinet and the overall increase - 
of traffic at the merchandise bar. By means Johnny goes out to buy candy for his hos a athe = 3 ; 
of this stunt we increased our ice cream pitalized mother. Johnny returns with a : | 
business 60° and their theatre accounts box of “Tootsie Rolls” with some comment wisi! \ | 
by 27 theatres! as to “getting her the best.’’ We tied in (NNN 
with the local distributor for window cards Hie -"f 
TIEING-IN WITH FILMS and displays in store windows with a 
“Johnny Holiday” theme. In turn we 


Besides decorating our bar we have util- plugged “Tootsie Rolls” and “Johnny Hol- 


| 
| 


ized it as an advertising medium for pic-  iday” in advance at our concession bar. The 
tures. We began this early in our merchan- “Tootsie Roll’ distributor gladly supplied 
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The movies have helped to make her 


COUdCLEUS 


When she goes to the movies 


she prefers to refresh without filling 


Hollywood's idea of beauty is the slender 
figure. And the movie fan’s greatest dream 
is to be like a Hollywood star. That’s 

why your woman patron's taste is for the 
modern, light refreshment. And this 
modern idea sells more Pepsi-Cola in 
more and more theatres ... in 


whatever form it’s served. 


Pepsi-Cola’s national advertising program appeals to today’s 
figure-conscious women. That's why Pepsi-Cola is today more 
popular than ever. Cash in on Pepsi’s growing popularity for 
more soft drink sales in your theatre. 


BETTER REFRESHMENT MERCHANDISING 





itional tie-up with United expense. She was dressed attractively as a 
Dutch milk-maid in keeping with their cur- 
rent This lady 
met the patrons in the lobby and offered 


them samples of Kraft Caramels and _ per- 


\rtists, which presented an excellent oppor 
tunity tor another promotion similar to the advertising motif. young 


“Tootsie Roll” campaign. However, in- 
stead of merely decorating our bar with 
Kraft 
in another section of the lobby heaped high 


Kraft products. 


Kraft employee at thei 


suaded them to purchase candy. 

Kraft of the 
candy to us, and we profited from the sales 
In this 


candies we put in a special countet 


benetited from the sale 


with 


This special display 


was attended by to patrons. addition to we again 


a HIT with the public 


because of VARIETY of 


DELICIOUS FLAVORS | 
and clear ATTRACTIVE COLOR | 


\ 


The main snack bar at the Broad- 
way is conspicuously located in 
the lobby where it strikes the eyes 
of all entering patrons, including 
those headed for the balcony, who 
must pass it on their way to the 
stairs. Product sold here includes 
candy, popcorn, soft drinks, ice 
cream, chewing gum and assorted 
nuts. Placed in the center of the 
stand are a popcorn warmer, a 
self-service ice cream merchan- 
diser, and potato chip and nut 
dispensers. Candy is sold from self- 
service display cases placed on 
the counter at both ends of the 
stand and the middle. The 
candy display arrangements are 
revised weekly, the general scheme 
used placing higher-priced prod- 
uct in large quantities at the top 
with the 
smaller amounts toward the bot- 
tom. Bottled drinks are sold over 
the counter refrigerated 
units behind the counter. 


in 


less expensive bars in 


from 


rated store window and co-op ads plugging 
“Queen for a Day.” 

There is no end to the concession tie-ups 
that can be made to advertise coming film 
attractions. “Pagan Love Song,” for in- 
stance, received advance publicity through 
the use of a tropical theme decoration on 
our back bar. We highlighted the decora- 


(Continued on Page 22-R) 
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Thinking of Improving, or | 


/ 


Remodeling Your Drive-In Concession? 





ee ° 


a > pa ae 


w is the time to start planning for increased sales and profits in your 
concession. Statistics prove that proper layout, carefully selected items, effi- 
cient equipment and service, and better merchandising can boost concession 
sales to new highs. Don’t pass up your opportunity for bigger business this 
year—contact Manley now and get ready for a banner season. 

When you contact Manley about your concession needs, you can be sure 
you have reached the one top-quality, top-service source for a complete line 
of drive-in equipment and supplies. Always check with Manley first when 
you want the best in any of the following items: 


e World famous, high-profit, big- 
Capacity popcorn machines. 

e Big-volume drink machine — the 

Manley ICE-O-BAR. Serves 1,500 
ice cold drinks as fast as 2 oper- 
ators can draw them. 
Newly designed hot dog machine 
—the Manley FRANK-BANK — 
with all the profit features you 
want and need. 


e Brand new Manley Hamburger 
Grill. 

e Flashy Buckingham drink dis- 
pensers. 

e Efficient, nationally- known Hot- 
point counter units. 

e Finest quality Manley popcorn, salt te 
and seasoning. 

e Bags, boxes, trays, wiping tissues MANLEY, INC. 
and other drive-in accessory items. 1920 Wyandotte Mee 

Kansas City 8, Mo. 


FILL OUT AND MAIL THIS 
COUPON RIGHT NOW FOR 
YOUR FREE COPY OF 
“Design and Operation 
of Drive-In Concessions” 


FREE BOOK 


“Design and Operation 
of Drive-In Concessions’ 


If you want to improve or remodel your drive-in 


concession for bigger profits, you need a copy of this 
new Manley book giving you the benefits of over 
25 years experience in the concession field. It contains 
36 fact-filled pages... dozens of pictures and diagrams 

valuable information on _ planning, operating 
methods, choosing concession items, profit to expect, 
concession layout, equipment, supplies... everything 
you need to know to run an efficient high-profit 
operation. Don’t pass up this opportunity to earn 
more, learn more. Send for your FREE copy right now. 


BETTER REFRESHMENT MERCHANDISING 


MANLEY, INC. 


Dept. MPH-354, 1920 Wyandotte St., Kansas City 8, Mo. 


(CD Please send me my free 
copy of "DESIGN AND 
OPERATION OF DRIVE-IN 
CONCESSIONS". 

| © Please have a Manley 

| representative contact me 
with additional information 
on more profitable Drive-In 

] concession operation. 

jo Please send me addi- 
tional information about 

| the following Manley items: 


Name 








Company 


Address 





Zone___State 








a: 
cyston 
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When crowds pour in, successful, speedy food and 
drink operation depends on having the right size cups 


for every need .. 


. cold drinks, hot drinks, 


soups, ice cream. Lily* has ‘em all! Here are 


just a few proved Lily cups now showing in the nation’s leading 


drive-in theatres. Like to see samples? . . . 


Cold Drinks 


Famous Lily Soda Cups 
used everywhere for cold 
drinks. 10 sizes from 6 oz. 
to 14 oz. With or without 
snap-over lids 


Big Drink Cups 
The Lily Wing Ding is a 
favorite in the big drink 
field for malts, sodas and 
shakes. Snap-in lids with 
vents. Available 16, 20 and 


. 
eeerereeeeeereee ge eeeeeeeeseeeeeeeeeeseeeeeeeeseeeene 


Lily Beer Cups 
Widely used at sports 
events and by nationally 
known brewers. 16 oz. the 
popular size. 


he: a >, Walkaway Sundaes 


Ideal for walkaway sun- 


daes. Two sizes, 4 and 


6 oz. 


LILY-TULIP CUP Gentlemen: 
CORPORATION | 
122 East 42nd Street 
New York 17, N. Y. | 

| 


Att: Drive-in Theatre Address 


*T.M. Reg. U.S. Pat. Of. City ... 
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LILY- TULIP CUP CORPORATION 


122 East 42nd Street, New York 17, N. Y. 


Chicago * Kansas City * Los Angeles * San Francisco * Seattle * Toronto, Canada 


a MPH-3 3 


Please send samples of Lily Cups for Drive-in Theatre use. 


Just mail the coupon! 


Hot Drink Cups 


Lily Hot Drink cups a favor- 
ite for 25 years. Two sizes 
with handles 6 and 8 oz. 
Five sizes without handles 
6 to 16 oz. 


eeeeveereereeeeereeeeereeeeeeeeeees 


Snack Bar Service—Lily 
Mixrite Cups and Dishes 
Eye-appeal plus. Lily Mix- 

"D> rite Cups 6, 8, 10, 12 and 
14 oz. sizes. Lily Mixrite 
Dish 6 oz. 


— > 


Vending Cups 
Sturdy, smart-looking, pre- 
cision-made to dispense 
perfectly, one cup ata 
time. Will not jam. Avail- 
able in famous red leaf 
stock design or special 
print. Ideal for theatre 
operations. 


Soup and Chile Bowl 


Perfect for all hot foods. 
Suggested size 8 oz. 





. State 
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about _ 
beve ages 


Cutout Proves Helpful 








At Poor Dispenser Spot 


4 GOOD location for suj 
plementary beverage dispensing equipment 
from the point of view of traffic is some 
The Palace theatre 

Famous Players 


times a space problem. 
Windsor, Ont., a 
Canadian operation, presented one particu 
knotty that the 
near stairs to the balcony compelled plac 
three-drink 
going 


in 


larly in desired location 


automatic dispenser so 
the 


ing the 


that patrons upstairs saw only 


side of it in and sales 
flected this disadvantage. EF. C. L: 
the manager, 


He had 


drawn 


approaching it, 
umoureux, 
show ever. 


found a solution, 


a cutout made of a girl fetchingly 
bathing suit, with a_balloen 


“Won't vou 


This dey ice, 


ina 


making her say, join me in a 


delicious drink!” as pictured 


here, promptly boosted sales 10% 


FILM REPORT ON PEPSI-COLA 


A half-hour documentary film dramatiz- 
the of the Pepsi-Cola Com- 
pany during the past three years has been 


ing growth 
produced by Brandt Enos Associates, New 
York firm of management consultants. 
Called ‘Pepsi-Cola, U. S. A.,” the film 
was featured recently at a national con- 
vention of Pepsi-Cola bottlers New 
Orleans and will to other 
gional 


in 


be shown re- 


groups in the future. 
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Theatre Candy 


with 


Greatest “‘attraction” in any vending machine! 
Fast seller, better than ever. Big TV promotion. 


- MALTED MILK BALLS 


Rich pure malted milk centers, covered with 
pure milk chocolate! “Irresistible” taste-appeal! 


DOCTOR’S ORDERS 


Luscious true fruit fig bar—the “good-for-you” 
bar with certain “coin appeal”! 


Y% Ib. BUTTERSWEET FUDGE 


..and 5c Fudge! Creamy, nut-topped vanilla 
or chocolate fudge! Sure to “draw” your cus- 
tomers’ cash! 


10¢-5¢ 


HEAVYWEIGHT CHAMP 


Foil-wrapped creamy fudge, loaded with crisp 
roasted peanuts. Tops for year-’round “pull”! 





2 STOCK UP NOW! 


The proven “drawing power” 
of these five top-favorites 
means more profit for you! 


Write, Wire for Samples and 
Price Lists. 


Special Vend Packs. 


WALTER H. JOHNSON CANDY CO., 4500 W. Belmont, Chicago y a 





BETTER REFRESHMENT MERCHANDISING 


BISHOP & CO., (West Coast Div.), 1366 E. 7th St., Los Angeles 











—, 
YOU MAKE MORE 


WITH DAD'S 
... THE WINNER! 





AWARDEO BY 
MOTION PICTURE HERALD 


Dad’s Awarded a coveted Best Seller 
“Theatre Sales Championship” 
by Better Theatres in 1953 








OFFERS YOU THESE 
PLUS PROFIT FEATURES: 


1. Make More Drinks to the gallon. 
of DAD'S ready-to-use 


ai yr- 
Syrup yields 146 7-0: 


One gallon 


Four ¢< 


More Plus Profits. Addi- 
irink DAD’S, the 
plus prolits for you 
hat you're presentl 
rup—DAD’S “extra 


n gives you higner 


agrinks irom 


in Goes ¢ 


advertised brand 


3. Make More On Cups. Extraordi- 
nary low, low price to DAD’S users 


ips. Ask us about it 





Dad’s Automatic 
Dispensers Do a Better Job 


Dad's Barrels draw the crow« 


Barrels , and 45 gal. sizes 


Dad's Perlick Units—dis- 


penses Dad’s and up to 2 


other flavors ... carbonated 
or non-carbonated 
Write Us For Information Today 
DAD’S ROOT BEER COMPANY 
2800 N. Talman Ave.« Chicago 18, Ill. 





MERCHANDISE MART 


* news of products for the theatre 


refreshment service and their manufacturers 





Frankfurter Roaster 
And Bun Warmer 


\ NEW combination frank- 


furter roaster and bun warmer with the 


lower section containing the automatic 
spit enclosed in glass for counter display 
purposes, has been developed by the Con- 
cession Supply Company, Toledo. The unit 
is designed to blend with any counter. 


Called the “Bar-B-Dog,” it is 
structed of stainless steel. Heat is regulated 


con- 


through a built-in thermoswitch, and the 
off-and-on switch has a pilot light to show 
when the element is in operation. The bun 
warmer opens down from the top to form 
a handy working space. 

Capacity of the unit is 48 frankfurters 
and +8 buns, and it will barbecue 300 per 
hour, according to the company. Only a 
minimum of counter space is required, the 
dimensions of the unit being 14% by 21 
inches. If desired, the roaster-warmer can 
be adapted to foot-long frankfurters. 


Theatres Seen Growing 
In ice Cream Sales 


AUTOMATIC VENDING ma- 
chines have facilitated the sale of ice cream 
and drive-in theatres, ac- 
3,375 ice 


conducted by the 


in both indoor 


cording to a survey of cream 
manufacturers trade 
magazine, Ice Cream Field. 

Asked to cite 


“new outlets” for the sale 


of ice cream, numerous processors referred 
to theatres, the survey showed. While ac- 
knowledging that these film centers do not 
food 

other 


challenge stores, restaurants, drug 


stores and leading outlets, the ice 
cream producers agreed that theatres are 
This trend has 


been supported, it was pointed out, by the 


“srowing fast’? in sales. 
adaptability of automatic vendors to the- 
atre merchandising of ice cream. 

The food store is the number one outlet 
for the sale of ice cream, accounting for 
48.420 of the typical manufacturer’s total 
Restaurants sell 14.45% of 
his output; drug stores sell 12.92% and 
117. All other outlets 


combined, including theatres, account for 


production, 
confectioneries sell 


13.21°¢ of his total production. 


New Pepsi-Cola Firm 
For Foreign Operations 


PEPSI-COLA International, 


a new wholly owned subsidiary of the 
Pepsi-Cola Company, is being formed to 
conduct all Pepsi-Cola operations outside 
North America. The new corporation, with 
offices in New York City, will become fully 
operative by April Ist. 

Named as chairman of the board of 
directors and president of Pepsi-Cola Inter- 
national is William B. He also 


serves as senior vice-president, director and 


Forsythe. 


member of the executive committee of 
Pepsi-Cola Company, the parent organiza- 
tion. Mr. Forsythe has been with the com- 
pany since 1939, first as general manager 
for England, Europe and British posses- 
sions, and subsequently in charge of export 
and foreign operations of the company. 
Other appointments for the new sub- 
sidiary include that of Henry M. Winter 
as vice-president in charge of commercial 
operations; Walter M. Furlow, vice-presi- 
dent in charge of new market develop- 
William L. Moran, Jr., as 


manager of sales operations. All three will 


ments; and 


also serve as directors of the new company. 

“The autonomy now granted to Pepsi- 
Cola International constitutes recognition 
of the tremendous and increasing signifi- 
cance of of the United 
States to our company,” Mr. Forsythe said. 
He pointed out that Pepsi-Cola is now 


markets outside 
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6-Drink SodaShoppe 
For top locations — vends 
4 carbonated and 2 non- 
carbonated drinks. Has 
1200 cup capacity, 2500 
drink syrup capacity. 


Reports from theatres all over the country 

have thoroughly established the superior money 
making power of the 6-Drink SodaShoppe 

over any other type of drink machine! Not only 
does SodaShoppe gross more, but certified 
reports prove it more than doubles th 
“Average-Cents-Per-Person”’! 


The 6-Drink SodaShoppe offers complete selectivity in 
all popular flavors, in both carbonated and non-carbonated 
drinks. ‘There’s a delicious drink for everyone — 
served quickly and efficiently! 
theatre -— SodaShoppes are marvels of mechanical and electrical 
simplicity, assuring continuous service-free performance. 
SCODASHOPPE JUNIOR They have enormous cup and drink syrup capacities, 
which means they serve more people with far 
popnnee on eh _ fewer servicing calls. 
rofits 
i 
ot ea 
syrup capacity: 


\Ner 
the sma ‘ 
especially designed 


- : i; —— Fill out coupon and Mail Ltt . 


pe ToF \ 
there Is h Soooery 1¥Pe of Location 


cd Wii 
q . ' | 
jrements HOPPE Don't delay — get the facts on this guaranteed APCO, INC 
Requ RINK SODAS ; : INCREASE IN PROFITS FOR YOU! Prove it to Gent], 4 
3-D ¢ the industry: a yourself. Insist that your operator replace one emen; 
The standard ° DA HOPPE ethan, location with a SodaShoppe. €ase send ti 


-DRINK $0 Write, Wire or Phone 0 6 ring ities 


Ip 
: 5 
| LJ Please 5nd the a 
e 
fi bes 0 INC. 


Address 


America’s Foremost Pioneers of Beverage Dispensers 
250 W. 57th St., New York 19, N. Y. * Plaza 7-3123 City. 


18 Regional Saies & Service Offices Throughout the U.S. A. & Canada 
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HERSHEY CHOCOLATE CORPORATION, HERSHEY, PA. 











Over 80 years a favorite ... 
the preferred beverage of mil- 
lions because of its top quality 
real root juice flavor .. . is 
again proved by uncontest- 
able survey to be a National 
Leader. 





WITH ROOTS-BARKS-HERBS 
~~” 


THE CHARLES E. HIRES CO. — 208,50. 24th STREET 








being produced and sold by a network of 
206 bottling plants located in 50 countries 
outside of the U. S. Fifteen new bottling 
plants were opened overseas in 1953 and 
17 plants are scheduled to commence op 
erations this year. 

“This remarkable growth, most of which 
was accomplished since the end of World 
War II, is evidence that there is a tre 
mendous market overseas for American 
products of quality regardless of national 
boundaries or local conditions,’ Mr. For 
sythe said. ““While sales of Pepsi-Cola out 
side the U. S. have shown an increase fo: 
14 consecutive years, our 1953 sales were 
more than 100% above 1950. We will 
vigorously continue this program of expan 
sion throughout the free world,’ he added 


Candy Profit Problems 
To Highlight Meeting 


PROFIT—THE KEY prob 
lem contronting the candy industry today 
due to large increases in ingredient and 
production costs—will be thoroughly ana 
lyzed at the 71st annual convention of the 
National Confectioners’ Association to be 
held June 6th through 10th at the Conrad 
Hilton Hotel in Chicago, according t 
Victor H. Gies, vice-president of Mars 
Inc., and chairman of the convention pro 
gram committee. 

The theme of the convention will be 
“Planning for Profit,” he said, and the 
problem wil! be considered from the points 
of view of management, production, pur 
chasing, selling, merchandising, marketing 
and the consumer. 

Co-chairman of the program committee 
is Robert B. Schnering, president, Curtiss 
Candy Company, Chicago. Members of the 
committee include Paul M. Beich, Paul 
F. Beich Company, Bloomington,  IIl.; 
W. C. Dickmeyer, Wayne Candies, Inc., 
Fort Wayne; Frank K. Gleason, E. J. 
Brach & Sons, Chicago; Ira Golan, Fla- 
vour Candy Company, Chicago; Herbert 
Knecktel, Marshall Field & Company, 
Chicago; William T. Reed, Reed Candy 
Company, Chicago; Charles F. Scully, 
Williamson Candy Company, Chicago. 

Also Charles L. Smessaert, Walter H. 
Johnson Candy Company, Chicago; Wil- 
liam A. Yantis, Bunte Brothers Chase 
Candy Company, Chicago; Raymond W. 
Ziegler, George Ziegler Company, Mil- 
waukee and J. J. Alikonis, Paul F. Beich 
Company. The general convention chair- 
man is Theodore Stemfel, vice-president 
of E. J. Brach, and vice-president of the 
NCA. 

To be held in conjunction with the con- 
vention will be the 28th confectionery in- 
dustries exposition of the NCA, according 
to David P. O’Connor, Penick & Ford, 
Ltd., Inc., chairman of the exposition com- 
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MAKE BIGGER 


POPCORN 


D 


The New 


CRETOR 





THE WORLD’S NEWEST AND FINEST 
OVER-THE-COUNTER MODEL 
POPCORN MACHINE! 


with animated ‘‘Olympic’' Torch 


. . fully illuminated! 





WITH TWIN ELEVATOR WELLS AND AUTOMATIC PUSH-BUTTON SEASONING PUMP 


LOOK AT THESE YEARS-AHEAD 


MONEY-MAKING FEATURES! 


Two Elevator Wells for Greater 
Warming Capacity—Each Elevator 
Well Holds the Equivalent of 100 
Boxes of Popped Corn! 


New Forced-Air Heating System 
Thermostatically Controlled Keeps 
Corn Crisp and Fresh Always 
Regardless of Moisture Conditions. 


New Automatic Electric Seasoning 
Pump Operates at the Push of a 
Button! 


Time-Tested Super-Production Gas or 
Electric Steel Kettle. 


New Over-the-Counter Design with 
Plenty of Working Space for Two 
Busy Attendants. 


Heated Seasoning Urn. All-Metal Con- 


struction and Many Other Features. 


BETTER REFRESHMENT MERCHANDISING 


Here’s a magnificent new CRETORS that is bringing new 
honor to the world’s First Name in popcorn machines — and 
new profits to concession operators .. . It’s the all-new 
CRETORS ‘‘Olympic,"’ a smooth streamlined beauty combin- 
ing CRETORS' world-champion money-making power with 
over-the-counter service .. . No other popcorn machine has 
ever incorporated so many new features and innovations to 
help you make more money .. . There’s a sleek new all-metal 
cabinet finished in gleaming enamel trimmed with stainless 
steel to give your concession more glamor and sales appeal 
... And there's a champion’s Heart of Steel — an exclusive- 
design time-tested steel kettle that outpops all others, ac- 
cording to independent side-by-side tests, and gives years 
of trouble-free service . . . Write for full details about this 
new machine today! 


Other models available ... also Warmer 


CRETORS Corporation National Sales Offices * Popcorn Building ® Nashville, Tenn. 


CRETORS Corporation 
Box 1329-M 
Nashville, Tenn. 
TODAY! Please rush full information about the new CRETORS 
oe _— “Olympic” Over-the-Counter Model popcorn machine 


OBLIGATION! NAME_ 


ADDRESS__ 


CITY & STATE 











—<—P @a * 
ONLY THE BUTTERCUP PLAN PROVIDES 
THE SPEED ESSENTIAL TO DRIVE-IN SERVICE! 


* Automatic Butter Dispenser - Displays - Buttercup Containers * 


write TODAY TO SUPURDISPLAY suite 2100 wisconsin Tower Bldg 


Milwaukee 3, Wis 








These 
now reaping 
or more 


Rialto Theatre Tulsa, Okla 
fro Drive-In Theatre 
ne amen. Washington 
Roosevelt Theatre 
St. Louis, Missourt 
¥ -In Thea- 
n Paims Drive 
oe Corpus Christi Texas 
Iiywood Theatre 
WT eomanertt. Kansas 
Kokomo Drive-In Theatre 
Kokomo, Indiana 
Pekin Theatre Do 
Montgomery Alaboma 
Mesa Drive-in Theatre 
Yuma, Arizona 
Columbia Theatre 
Dayton, Ohio : 
sken Bow Drive-tn 
x ken Bow, Nebraska 
Bell Theatre 
Indian’ polis indiana 
St. Joseph Auto Theatre 
St. Joseph Michigan 
Studio Theatre 
StSacramento California 
Hubbard Drive-In Theatre 
Hubbard, Oregon 
Lincoln Theatre. 
mpa. Florida 
a Drive-In Theatre 
Indiana 


one 


Elwe 
Elwcod 


SKY-VUE 
Alberta, Canada 

of your Model A 
started oporstions 
so. in fact 





are SOME et PROFITS with 


ROLL- {-GRILLS: 


that we wou 
f the same type 


—————————“—C—™~—~—S Consult your local dealer or use handy coupon. 


e INDOOR THEATRES ¢ DRIVE-INS 


Boosting FRANKFURTER Sales and Profits 


» THEATRES 


Theatre 
ee City, Missourt 
-In Theatre, 
starlite Drive In 
Rock Springs. Wyoming 
Bailey Theatre, Atlanta, Ga 
»-In Theatre 
Twilight Drive 
Livingston, Montana 
Orpheum Theatre 
Flagstaff, Arizona 
tre 
Do-Drive-In Thea 
Mobile, Alabama 
Shannon The; tre 
Portageville. 
Drive-In Theatre 
Joy, thoy. New Mexico 


P< yssourt 


State The: tre, 
Chamberlain, So Dakota 
Albony Drive-in Theatre 
Albany, Oregon 
itz Theatre. 
‘ Daytona Beach, Florida 
otre, 
an Drive-in The 
“Ts Cruces, New a 
sandy Boulevard Drive-in 
me tre, Portland, Orege 
heatre 
East Drive-In T 
Morehead City N.C 
Pat's Auto Thertre 
Smelterville Idaho 


————— 


“LIKES IT VERY MUCH 


DRIVE-IN THEATRE. 
writes in 
Roll-A-Grills 

and like it very 
id tike you to s 


East Edmonte 


1190 AC, since 


MFD. BY 


457 W. 40th St., N. Y. 18, N. Y. 
Cable JAYCONLEY 


Phone: CH 4-5000 


‘We have been using one 





an 


CONNOLLY 
gi, AUTOMATIC 


-ROLL-A-GRILL 


Now Operating in Thousands of 


NO SMOKE—NO ODORS~ No installa- 
tion needed—just Plug In! Saves time 
and labor—No attendant to watch or 
turn franks—-no scraping of grill. And 
it's EASY TO CLEAN! Gleaming stain- 
less steel ROLL-A-GRILL remains 
bright, shiny, ettractive — grills clean, 
wholesome-looking franks! 


STOPS TRAFFIC with its fascinating 
slow rotary motion—SELLS MORE 
FRANKFURTERS—Makes ‘em FASTER 
Makes ‘em BETTER! 


SELF-BASTING. seals in juices, barbe- 
cues frankfurters evenly on all sides, 
retains natural flavor—frankfurter ex- 
pands in size—looks worth more, and 
you GET MORE for it! Barbecues up to 
500 delicious franks per hour! 

NEW! “No-Waste”’ 


Standby Switch 





on 


we 


much, so much 
end us another 


INSTALLATION at KEN- 
THEATRE, KENMORE, WASH. 


TYPICAL ROLL-A-GRILL 
MORE DRIVE-IN 











= ee ee oe es 


J. J. Connolly, Inc., 457 W. 40th St., N. Y. 18, Dept. BT-3 
Send Connolly Automatic Roll-A-Grills literature to— 


Name.. 


Theatre 


Address 


i ae 





mittee. It will feature a display of candy 


ingredients, machinery, equipment, serv- 
ices and packaging materials, he said. 

the 
Hilton’s main and north exhibition halls, 


which offer 37,000 square feet of display 


‘The exposition will be housed in 


space, divided into 136 booths. 


Spring Popcorn Jamboree 
Features New Displays 


CENTERED AROUND a new 
display piece known 


Man,” 


a sales promotional campaign for 


as the “Happy Pop- 


corn is the Spring Popcorn Jam- 
boree, 
motion picture theatres now being spon- 
the Popcorn Institute, Chicago. 


Kits containing a number of point-of-sale 


sored by 


display items are available to theatre oper- 
ators at a small part of the cost of produc- 
tion, according to Clark Rhoden, Institute 
chairman. The Jamboree will run through 
March and April, he said. 

Designed to be placed on the retresh 
the back bar, the 
“Happy Popcorn Man” is a colorful, cir- 


ment stand counter or 


heme 


- 


ae? | am 
=u 


| © 
Hoppy Repcomay 





The Happy Popcorn Man, featured display piece in 
the Spring Popcorn Jamboree to boost popcorn 
sales in theatres, grins impishly at starlet Laverne 
Muuss. Sponsored by the Popcorn Institute, Chhi- 
cago, the Jamboree is being conducted through 
March and April. 


cular clown head and hat comprised of 


two card pieces making a container out 
of the hat for displaying popped corn. ‘The 
bottom of the cylindrical container may be 
stuffed with crumpled paper to give weight 
at the to 


dental spilling. The top portion is 


bottom in order prevent acci- 
then 
filled with popcorn heaped high over the 
crown of the hat. 

In addition to this piece the kits contain 
back 
which, when folded on indicated lines, is 
a “3D” effect 


sections 


a streamer sign with an adhesive 


said to give with the two 


cente! protruding forward trom 
the wall or whatever backing it is fastened 
to. There is also a reminder sign of cir- 
cular design which can be taped on the 
ticket the 


tront. 


booth or refreshment counter 


The Spring 


Popcorn Jamboree is the 
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Il Sales -Tested 
Armour Intermission 


Shorts 


These One-Minute Color Food Films Boosted 


C. E. Cook’s Concession Sales 333% 


Concession owners and drive-in operators from all parts of the 
country have reported amazing increases after using Armour 
intermission shorts. Mr. C. E. Cook of the Dude Ranch Drive 
In, Maryville, Missouri, says, “I started using Armour inter- 
mission shorts last June 9th, and on that first night my hot do 
business increased 25°%. For the entire season my total con 
cession business picked up around 33!3%% over the previous 
year!” 

Think what an increase of 3313 in your concession business 
would mean in dollars and cents! These color films have musi- 
cal backgrounds by Bing Crosby’s Starlighters and are loaned to 
you by Armour and Company -—free of any rental charge. All you 
pay is the return postage! Clip the coupon below right now 
Armour and Company will send you an illustrated folder with 
complete information on these 11 intermission shorts 


(ARMOUR AND COMPANY 


Fresh & Smoked Sausage Dept., Union Stock Yards 
Chicago 9, Illinois 


Please send.me your folder with complete informaci 


Armour and if Ompany s intermission shorts 


Name 


Theater Address 


City 


BETTER REFRESHMENT MERCHANDISING 





third industry-wide promotional campaign 
sponsored by the Institute. The Summer 
Popcorn Carnival was conducted during 
1953 followed by the Fall 
Festival. 


the summer of 


Popcorn 


Aluminum Foil Bag for 
Hot Buttered Popcorn 


foil bag 


designed tor 


AN ALUMINUM 


with a special glassine liner 
serving hot buttered popcorn has been de- 
veloped by the Rex Specialty Bag Corpora- 


tion, Brooklyn, N. Y. 


been successfully tested by such theatre cir 


The new bag has 


BE = 


cuits as Loew’s and Butterfield, according 
to Irving Singer, vice-president in charge 
of sales for Rex. 

The glassine liner of the bag has been 
specially laminated to form a bag within a 
bag for added protection against leakage. 
The aluminum foil has insulating proper- 
ties, Mr. Singer points out, adding that 
when the bag is turned down about one 
inch it seals in the heat, flavor and crispness 
so that attendants can prepack the popcorn 
in advance of rush hour business. In addi- 
tion he states that left-over corn can be 
kept in the bags overnight and retain its 
freshness. 


Other advantages claimed for the new 


The house is packed for 


PERENN: 
NESTLE’S my nt STARS — 


MILK AND ALMOND 


Crunch, Milk and Almond 
available in 5¢ and 10£ sizes. 
Coconut in 10€ size only. All 

sizes packed 100 bars per case. 


o¢ Barc | 


SENSATIONAL 

NESTLE'S CRUNCH BAR 

The all-out favorite of the 
fans— that milk chocolate bar 
with the crunchy goodness. 


NESTLE’S NEW COCONUT BAR 


Another Nestlé winner — 
rich milk chocolate, with 
shredded coconut, for 
delicious delightful eating. 


See your Nestlé Representative 


or write for more details to 


THE NESTLE COMPANY, INC. 


2 William St., White Plains, N. Y. 


bags by Mr. Singer include the fact that 
they are noiseless ; take up less storage space 
than other types of containers; and since 
they are not bulky they will not litter 
floors, causing patrons to trip. 

The bags are available with printed stock 
designs or special ones can be made up. 


Chase Candy Combined 
With Bunte Brothers 


BUNTE BROTHERS, Chi- 
cago, and the Chase Candy Company, St. 
Louis, Mo., two of the oldest general line 

manufacturers in 

the confectionery 

industry, have been 

consolidated into 
one organization to 
be known as Bunte 
Brothers Chase 
Candy Company, 
according to an an- 
W. 
A. Yantis, president 
of the 
firm. The 
offices and factory of the new company will 
be located in the former Bunte plant at 
Chicago, he said. 


nouncement by 


combined 
W.A. Yanrtis 
general 


Explaining the reasons for the choice 
of this location, Mr. Yantis cited the “‘bet- 
ter climatic conditions, the availability of 
skilled candy workers, better transportation 
service, more space and more modern facili- 
The Chicago factory has approxi- 
mately 450,000 square feet of floor space. 


ties. 


In addition to the Chicago operation, 
Mr. Yantis said that the company is now 
utilizing warehouse space in St. Louis and 
St. Joseph, Mo., Dallas, Tex., and Bir- 
mingham, Ala. It is contemplated that this 
warehousing operation will be expanded. 

Coinciding with the change of address, 
the company is inaugurating a vigorous 
sales campaign to strengthen and expand 
sales. The present sales force is headed by 


W. H. Kelly, vice-president. 


High Cocoa Prices 
Hit by Candy Group 


CHOCOLATE CANDY Is an 
“American favorite,” but costly cocoa beans 
may price it out of popularity, the National 
Confectioners’ Association, Chicago, re- 
cently warned cocoa producing firms in 
Africa Brazil and the International 
Association of Chocolate and Cocoa. 


and 


The warning was contained in a cable 
addressed to the cocoa group’s president, 
Paul Cadbury, of Cadbury Brothers, Ltd., 
large British confectionery and chocolate 
manufacturer, by Philip P. Gott, president 
of the NCA in the U. S. Mr. Gott asserted 
that high price cocoa beans “‘tend to de- 
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A /s. NO HANDICAP: 
ie to these famous HOLLYWOOD BARS 


4 


= ...America’s Best Sellers for Summer 


‘i = 
aS 


MILK SHAKE On-A-Stick...a 
delicious malted milk nougat with 
caramel top layer and rich coating. 
May be frozen. Packed 12/24’s @ 
78¢ per box. Vend pack—120’s @ 
$3.60 es. Also 10¢ size—60’s @ 
$3.15 cs. 


ZERO...chocolate nougat with 
fresh toasted almonds, topped with 
layer of rich dairy butter caramel; 
light malted milk coating. Packed 
12/24’s @ 75¢ per box. Vend pack 
120’s @ $3.50 es. Also Double 
Zero (10¢)—60’s @ $3.00 es. 


POLAR... vanilla coconut nougat 
and fresh toasted almonds, topped 
with layer of rich dairy butter 
caramel; dark malted milk coating. 
Packed 12/24’s @ 75¢ per box. 
Vend pack—120’s @ $3.50 es. 


PAYDAY ... creamy vanilla fudge 
center covered with caramel and 
rolled in fresh blanched roasted 
peanuts. Packed 12/24’s @ 75¢ 
per box. Vend pack—120’s @ 
$3.50 cs. Also Payday 1% Lb. 
(10¢)—8/24’s @ $1.50 per box. 


HOLLYWOOD CANDY DIVISION 


YUMMER need not ‘wilt’ your 
S candy sales and profits. In fact, 
it’s easy to keep candy volume up to 
par with Hollywood’s ZERO, POLAR 
and PAYDAY ... for heat’s no 
handicap to these famous summer 
bars. No danger of spoilage in tran- 
sit; no change in color, taste or tex- 
ture when on display. Add to these 
the famous Frozen MILK SHAKE 
On-A-Stick . . . and you'll have a 
line of bars that not only offers out- 
standing warm weather taste appeal, 
but a line that assures you steady, 
substantial sales as well. Stock them, 
push them... and you’re sure to be 
a winner! 


nf 


— ah- : 


~oro 


‘@ “ZERO 4) 


ZERO, THE LITTLE HOLLYWOOD CANDYMAN 


%& NATIONALLY ADVERTISED 
*& TOP QUALITY 

w& PROFIT-YIELDING PRICES 

we EYE-CATCHING PACKAGING 
*& CONSUMER ACCEPTANCE 


HOLLYWOOD BRANDS, INC. © CENTRALIA, ILL. 4 poruae preniuns 


BETTER REFRESHMENT MERCHANDISING 
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It’s pure peanut oil! 


ae 


2 one Bey 
aE 


C.F. Simonin’s Sons Inc 
Phila. 34, Pa 





BAR-B-DOC 
WITH 
AUTOMATIC ROTATING SPIT 
$189.50 


The Bar-B-Dog combination hot dog roaster and 
bun warmer holds 48 buns and 48 hot dogs. Will 
barbecue 300 per hour. Can be used for “foot- 
longs 90 glass enclosed to add to savory 
appearance of the deliciously barbecued hot dogs 
as they rotate on the automatic spit. Perfect 
heat control. Stainless steel and glass construc- 
tion meets all food requirements. Write for full 
details 


Everything for the concessionaire 


CONCESSION SUPPLY CO. 


3916 SECOR ROAD, TOLEDO 13, OHIO 











INDEX OF ADVERTISERS 
and handy inquiry coupon 
on page 22-R. 


16-R 


crease consumption of chocolate products 
and increase use of substitute coatings in 
manufacturing numerous confections which 
represent acceptable and better consumer 
values.” 

In commenting on the current 
Mr. Gott that 


beans reached an all time high recently of 


cocoa 


situation, declared cocoa 


55 cents per pound, “which is a rise ot 


7‘« over 1941 prices and almost a steady 
rom 30 cents a pound in February, 
Mr. Gott as 


“contributing to the candy maker's plight” 


tactor cited by 


A second 


the fact that labels, wrappers, boxes, 


bags, cans, and other containers are pur- 


chased six months in advance of usage. 


oF Food, Drug 


these labels, wrappers 


“By requirement of the U 
Act, 


and containers must bear a list of the in 


and Cosmetic 


gredients and the weight,” he explained. 
“Obviously, therefore, there can be no day- 
to-day change in the ingredient listing ot 
weight based on fluctuations of ingredient 
costs and supply.” 


Based on the Bureau of Census reports, 


the ingredient costs of confectionery manu- 
lead off 
which account for over 46% 


facturers with cocoa products, 


of total in- 


gredient costs, 


New Popcorn Warmer for 
Over-the-Counter Service 


4 NEW POPCORN Warmer 


featuring over-the-counter service, two 


3-cubic foot elevator wells and forced-air 


heat circulation has been announced by 
Cretors Corporation, Nashville, 
Called the ‘““Cretors’ Warmer,” it is 


parable to the company’s “Olympic” over 


‘Tenn. 
com 
model machine in 


the-counter popcorn 


workmanship, materials, and design and 
can be used with the latter to form a match- 
ing combination popping and storage unit 
of great capacity. 
Of all-metal 


of the new warmer is finished in gleaming 


construction, the cabinet 
cream enamel trimmed in stainless steel and 
chrome. ‘The heat 
system is designed to keep the popped corn 


forced-ait circulation 
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mmer ion neater 
ttom of the pc 
eatea coconu 
left 


where some oi 


action where they are used. 


can be ecuread. 
il not be 


to handle. 





SCT wr } 

PUESTION of which 

one that probably will ne be settlea—since 
the individua 


manade 


in the pipes, | do not know. 


ion heaters in the popping machines certainly 


permitted to 


Weighing the Merits of Liquid 
Versus Solid Popcorn Seasoning 


n 


orefere > 2r, according to 
r S n Inc. 
g, Popsit Plus 


ul Popsit Plus 


St+her 


ae 
these immer 


with 


package, unless some 
ion heaters are included 


pumps provided for lifting the 


t oil up into the popping kettle. What happens in these 


However, the 
eem to be giving genera 


For operations not having the immersion heater built into the machine there 
i Where these latter heater 


are used it is 


get too hot, because then the con- 
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hot, fresh, and crisp regardless of moisture 
condition. Heat for 
is supplied by 

trolled 650-watt 


powertul 


the forced-air system 
two thermostatically-con- 


heating elements. “wo 


squirrel-cage blowers force fil- 


selling this 
total 3000 
drive-ins yet offer it. 


theatres 
version of popcorn now 


tional aids, indoor 
tastier 
—but relatively few 


Much 


shown by the 


greater interest is now being 


drive-in field, however, ac- 
cording to Supurdisplay distributors, point- 
that 
_convention of the 


Assox la 


ing out the reaction their display 
enjoved at the recent 


National Allied Drive-i 


Cincinnati. 


fi he atre 
tion in 


The company’s line consists of “Buttet 


penser, which operates at the rate of 60 


servings per minute. The cups are usually 


sold at 25s with three servings of butter. 


Drive-in operators equipping for “Butter 


cup” have found a number of advantages 


the company reports. For one thing nm 


remodeling or new counter space Is required 
anothet the 


to install the equipment. For 


containers fit handily into the carry 


service contributing toward a gre:te 


And sale 


trays, 


sale per customer. have also | 


cup” containers which are designed to pre- helped immensely, it is reported, by 


vent waste of butter through leaking or complete and = continuous merchandisit 
with ordinary containers and service which Supurdisplay oft 


“Buttermat,”’ the 


soaking as 


automatic butter dis itres employing its equipment. 








Make Big Profits from 


BUTTERED POPCORN 


with This Low-Cost 


NATIONAL DISPENSER 


Here’s a high-quality hot-butter dis- 

penser that does everything—at less than /a/f the usual price! 
Beautiful high-lustre nickel-chrome finish. All parts that come in 
contact with butter are of stainless steel Moist heat based on 
double boiler principle prevents scorched butter Holds 4 lbs. 
Adjusts to dispense 4% or '4 oz... . Temperature thermostatically 
controlled ... Flasher sign ... See your nearest CRETORS Pop- 
corn Machine Distributor, or write 


CRETORS Corporation 


P. O. BOX 1329-M, NASHVILLE, TENN. 


The new Cretors’ popcorn warmer. 


tered air and heat throughout the entire 
supply of popped corn. 

The warmer measures 39 inches wide, 
2+'2 inches front to back and 4634 
high to the top of the serving counter. 


total 1,360. 


inches 
The 


wattage Is 


Buttered Popcorn Grows 
In Sales at Drive-ins 


THE OF hot buttered 
popeorn is expected to spread widely this 
vear in. the field. According to 


Milwaukee, 


popcorn 


SALE 


drive-in 
Supurdisplay, Ince., pioneers in 
the buttered 
Da erera 


with their 


* line of dispensers and 


sery ice 





promo- 








Just the thing 
FOR OUTDOOR 
DRIVE-IN THEATRES 


Sales of buttered popcorn are boosted through the 
use of special display material provided by 
Supurdisplay, Inc., as illustrated at the refresh- 
ment counters of the Highway |5 drive-in (above) 
and the Twin 41 (below), both in Milwaukee. 


LARGE CAPACITY 
BEVERAGE DISPENSERS | sna ne 


1790 First Ave.., a York 28, N. Y. 


Ice or Electric Refrigerated 


7 
Made of Stainless Steel, Unlimited | 
Capacities | 

| 


Write for Circular, Fill in Coupon 


Name 


Organization 


Speedy, Fast and Efficient Service Addevais 


ee 
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INTRODUCING the NEW 1954 Self-Contained 


| 
100-Gailon Per Hour Capacity Integrating the Snack Bor 


HEAVY DUTY 
“SODAMAKER"” Into the Theatre's Decor 


Large Circuits 
Leading Drive-ins 
All over U. S. and 
Canada are using 
“SODAMAKERS" 
with outstanding 

success and 
exceptional profits 


Refrigerated Faucets 

Fastest Constant Flow Pin-Point Carbonated 
Ice-Cold Drinks Without Ice 

Can be had with Two or Three Flavors 
Triples Your Profit with Less Floor Space 
Reserve Ice Bank for Rush Drive-In Crowd 


Write Today for Complete Information 


SUPERIOR REFRIGERATOR MFG. CO., INC. 


822-824 Hodiamont Avenue 
St. Louis 12, Mo. 











EXTRA PROFITS! 


Giant-Size Markup! 


1954's Hottest Item 


7 INTEGRATION of the refreshment stand int 
‘ 1 ‘ al scheme and decor of the theatre itself is regarded a 
poli he F Am Corporation 


Midwest on, Kansa 


QUICK-FROZEN eee igs 7, 
exe 5 the construction ot their Plaza theatre, ated in 


CHINESE Jistric e famous ‘Country Club" residential develooment 


Ihe decor c theatre is Spanish-style, and the lobby, in which the snack 

EGG ROLLS bar is situated, represents a patio. Placed around the walls of the lobby are 

PRE-COOKED u rations as balconies with iron railings, windows, trellises, etc.—all in 

panish motif. The snack bar features a opy matching the overhanging roof 

Acclaimed by Drive-in's all over the East— edge the patio and supported by posts and brackets like those on the walls. 
the fastest selling new item in years. F ' gn ay 

U a he canopy o k wall are tour panels containing painting 


isement 


Easy to serve. There's no fuss—no bother—no ‘ 7 ” “ah << e ; ‘ou 

waste! Simply heat in your fryer or on your grill =] ra heme, two each placea on either side of a large cabinet con 

and serve in a napkin. It's as simple as that! predominantly stocked with small-sized (5c) candies. 
service the management believes in keeping the 


+ counter as clear as possible. The large-size (10c) candies are there 


' ) : OU 

T E M Pp L E S fore kept in an enclosed case in the center of the stand. This case is cooled 

FROSTED FOODS, INC. Dy ci ting fans. Both candy displays are changed bi-weekly, at which time 
duct is removed and the cases thoroughly cleaned. 


454 Berry Street Brooklyn 11, N. Y. a € proauc 
: ‘ equioment placed on the counter itself includes a Ritchie nut warmer 


For further information, write or wire: 


Buttermat dispenser for popcorn on the right. Point-of-sale 
occasionally. 

+t end of the stand is a popcorn warmer he well type, three 

: 2€ ; s of two sections, each of which can be elevated in 

dependently to lift it from the heated chamber so that hot popcorn may be 

transferred to a serving shelf located between the sections. The popcorn i 


the basement and transferred to the warmer as needed. 
from a refrigerated self-service unit at the left end of the 


Q 


Vic 


it are replenished from a refrigerated chest beneath the 


tand itself but from an automatic coin dis 
upplies of all merchandise are kept in a stock 
east a week's supply of most of the product 


FOR ALL YOUR CONCESSION NEEDS 
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from MARKET to STAND | 4th (% c\ TWO... 


are better 
than 
one! 


New Promotion Slated 
For Hot Chili Cones 


THREE CHICAGO com- Double Feature 
panies have joined forces to advertise and 
promote the new refreshment novelty for DOUBLES YOUR SPEED. -- 
drive-in theatres, the ‘Hot Chili Cone.’ gp PROFITS! 
The companies include Silver Skillet Brands, pou 
| bis ili: the st 
nc., which makes the chili; the Northwes MODEL 950 


Cone Company, manufacturer of the salted _ i pe 
King size power. Two com- 


plete freezers in one stand. 
Each unit operates independ- 
ently. Every portion perfect. 
Exclusive Freez-King features 
include patented automatic 
feed, seeing eye dial, auto- 
matic temperature control, 
patented back feed. Amaz- 
ingly simple to operate. 


A FREEZ-KING 
MODEL FOR 
EVERY 
PURPOSE 


AMERICA'S MOST COMPLETE LINE 
/ OF CONTINOUS SOFT ICE CREAM FREEZERS 








FREEZ-KING 
SHAKE DISPENSER 


Draws Shakes 
Direct from Freezer at the 
Remarkable Speed of 360 an Hour! 


® Makes present methods old-fashioned 
: @ Saves time ... saves labor ... 
'Eat-it-All'’ cracker cup (see photo); and increases profits 
Helmco-Lacy, the manutacturers of the - @ Requires minimum floor space . . . 
food warmer. only 20 x 25 inches 
The three participating companies report Special Freez-King mix formula produces 
that the Chili Cone has proven highly rich, thick, creamy shakes at 


profitable for operators, who only have to Eat astonishingly low cost 
he Attractive in design . . . sturdy in 


ladle the chili out of the food warmer into b : Hiei : . 
OC cone, vitels.. ic. taleen e as construction .. . efficient in operation 
handy dispenser. Portions are automatically 


controlled, it is pointed out, and waste and DISTRIBUTORS: Exclusive franchises available. Write for details. 


clean-up problems virtually eliminated. 

Information bulletins and samples of free THE FREEZ-KING CORPORATION 
back-bar and window posters are available 
ts euldinttors writing to Silver Skillet Brands. 2518 WEST MONTROSE AVE., DEPT. 17, CHICAGO 18, ILLINOIS 


Inc. (PRO. Box 216, Skokie, lil.) m3 
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STAR MFG. Co 
ST. LOUIS, mo 


ive ‘ 


At the booth of the Star Manufacturing Company are (left to right) William 
Moran and Ray Showe of Theatre Confection Company, Pittsburgh; Arthur 
Davis, Star sales manager, and J. C. Evans of Gold Medal Products. 


At the Dad's Root Beer booth are (left to right) H. C. Phryan, drive-in 
exhibitor of Waukegan, Ill.; Mr. and Mrs. L. J. Ambogro, Jules Nowell, G. E. 
Kapold and John Friedland, all of the company. 


Nettie rere; + drire 
i rag 





Visitors to the booth of the Lily-Tulip Cup Corporation were welcomed by 
Charles O'Brien and Jerome J. Robitschek of the company. 


Manufacturers And Their Products 
At the National Drive-In Trade Show 
= & # 


Berlo Vending Company, Philadelphia, complete 
ervice 

Carbonic Dispenser, Inc., Canfield, Ohio, beverage dis: 

racer _——— San Francisco, frozen novelty u 


e 
urter and pun warmers: paby 


Coca-Cola Corporation, Cleveland, beverage dispenser 
Cole Products Corporation, Chicago, beverage dispense: 
C. Cretors and Company, Chicago, 
Dad's Root Beer Company, Chicago, drink syrups and dispensers 
Dairy Service Company, Menominee Falls, Wis., _— dispenser 
Gold Medal Products aay Cincinnati, "Si > Cone 
sandy, frankfurter and other food service eat 
Charles E. Hires eens Philadelphia, s 
cereals ee Company, Kansas City, Mo., 


popcorn machine 


~a+t+an 
1iK ment 


nack bar 


E. Kahn’ s Sons ei Cincinnati, skinless frankfurter 
Krazy House, Chicago, popcorn display equipment 
Krispy Kist Korn Machine Company, septs frenct 
carmeic units; warming and coc Q TAaDIE 

my Tulip Cup Corporation, New York, 

undae cup 
Manley, Inc., Kansas City, Mo., beverage and 
Mission ha Corporation, Los Angeles, 
Nehi Corporation, Columbus, Ga., Royal Crown Cola and Nehi 


fountain syrups; dispensing equipment 


* soup and chili bowl 


Ohio Beverage Dispensers, Inc., Wooster, Ohio, portable 6 
age dispenser 

Pepsi-Cola Company, New York, drink syrur 

Reavis Vending Supply Corporation, St. Louis, Mo., 
venaers ana Sno Cone equip ment 

Rex Specialty Bag Corporation, Brooklyn, N. Y., concession bags 

Selmix Dispensers, Inc., Long Island City, N. Y., beverage dis- 
pensers 

Standard Vendors, Louisville, Ky., food and beverage equipment 

Star Manufacturing Company, St. Louis, Mo., popcorn machine 
and warmers lags steamers; griddles; fryers 

Supurdisplay, In 
dispensers; aiealicn kits 

Tyson-Caffey Corporation, Wayne, Pa., paper cup and ice cream 
cone carriers 


, Milwaukee, ice cream merchandisers; butter 
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Equipment of the Cinesnax Corporation was demonstrated to drive-in 
exhibitors by Mrs. M. D. Newburger, president, and Robert Pedigo, vice- 


| hi e & 2 president in charge of sales. 


Paul Sportell, district manager for the Mission Dry Corporation, is shown 
at the company's booth with Leland Mayforth and his mother. 


Demonstrating the Tyson-Caffey Corporation's paper cup carrier to Harlon 
Walts, exhibitor from Shelbyville, Ind., is Mike Caffey, with Mrs. Caffey. 


STANDARD Ve. 


Louisviiig, KY. 


: VENDING 
Behind the Cretors' popcorn machine (at left above) is Ed Chrisman, national Xo —_ ECHOLS 
sales distributor. At the Pepsi-Cola booth on the right a drink is being , . ee te 8 
enjoyed by company representatives John Howard Woorm (left) and Buddy 
O'Krentz (right) with Mr. and Mrs. F. L. Lenz, drive-in operators from 
Westchester, Pa. 


C. E. Bergman (left) representing ''Yum-e-Treet'’ beverages, shared a booth 
with Phylis Rich and Irwin B. Switow of the Standard Vending Company. 


Representatives of the Nehi Corporation included (left to right) Lewis 


Las Vegas drive-in exhibitor Howard B. Cahoon (left) secures information on 
Stailer, Ran H. Hilles, Lionel Blau, F. E. Hasley and Stanley Reehling. 


"Buttercup" from Pat Gardner, sales promotion manager, and Gene Kilburg. 
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Better Refreshment Merchandising 
Advertisers’ Index and Inquiry Coupon 


ADVERTISERS’ PAGE AND REFERENCE NUMBERS: 


© If the service available through the coupon below is preferred for obtaining fur- 
ther information concerning products advertised, those of interest may be indicated 
simply by writing in the Reference Number given in the first column of the listing 
{numbers in right hand column indicate pages on which advertisements appear). 


Ref. No. Page No. 
I—APCO, Inc. 9-R 
2—ARMOUR & COMPANY . 413-R 
3—THE COCA-COLA COMPANY 1-A 
4—CONCESSION SUPPLY COMPANY 16-R 
5—J. J. CONNOLLY, Inc. 12-R 
6—CRETORS CORPORATION : -R, 17-R 
7—DAD'S ROOT BEER COMPANY 8-R 
8—FREEZ-KING CORPORATION 19-R 
9—HENRY HEIDE, Inc. 4-R 
10—HERSHEY CHOCOLATE CORPORATION 10-R 
11—THE CHARLES E. HIRES COMPANY 10-R 
12—HOLLYWOOD BRANDS, Inc. 15-R 
13—WALTER H. JOHNSON COMPANY ; 7-R 
14—W. KESTENBAUM, Inc. 17-R 
15—LILY-TULIP CUP CORPORATION 6-R 
16—MANLEY, Inc. : -R, 18-R 
17—THE NESTLE COMPANY 14-R 
18—PEPSI-COLA COMPANY 3-R 
19—C. F. SIMONINS' & SONS, Inc. 16-R 
20—SUPURDISPLAY, Inc. 12-R 
21—SUPERIOR REFRIGERATOR MANUFACTURING COMPANY 18-R 
22—TEMPLE'S FROSTED FOODS, Inc. 18-R 


REFERENCES FOR ADDITIONAL INQUIRY: 


® Classes of products on which information is desired may also be indicated in the 
coupon by the number preceding the item in the following list: 


115—Gum machines 
116—Ice cream cabinets 
117—Mixers, malteds, etc 


100—Beverage dispensers, coin 
101—Beverage dispensers, counter 
102—Butter 

103—Candy bars 

104—Candy specialties 
105—Candy machines 
106—Cash drawers 
107—Cigarette machines 
108—Coffee-makers 
109—Custard freezers 
110—Films, snack bar adv. 
111—Food specialties 
112—French fryers 


118—Popcorn, raw 
119—Popcorn machines 
120—Popcorn warmers 
121—Scales, coin-operated 
122—Soda fountains 
123—Soft drinks, bottle 
124—Soft drinks, syrup 
125—Showcases 
126—Vending carts 
127—Warmers, buns, etc. 
113—Gum, chewing 


INQUIRY COUPON 


{TO BE MAILED IN SIGNER'S BUSINESS ENVELOPE) 
To BETTER REFRESHMENT MERCHANDISING Department: 
Motion Picture Herald, 1270 Sixth Avenue, New York 20, N. Y. 


| am interested in products as indicated by the reference numbers written in 
below, and would like to receive literature concerning them. 
































Name Rehees bh OE ot hob eteen stab eae Theatre 


Address . 


SHOWMANSHIP IN 
SALES PROMOTION 


(Continued from Page 4-R) 


tion with miniature palm trees and pastel 
colored fish net. The palms were displayed 
with coconuts and coconut candy bars. The 
net was used for display of stills and per 
tinent advertising material. Here, of course, 
our candy wholesaler was more than gen 
erous with his product for our display. 


A “BONZO” SUNDAE 


During the showing of “Bedtime to: 
Bonzo” we tied up once again with our 
ice cream distributor and persuaded him 
to make up a special “walking sundae” in 
addition to the sundaes we regularly sell. 
We called this a “Bonzo Sundae” and gave 
it a big splash on our back bar. We printed 
lids with the “Bonzo Sundae’’ title, the 
picture title, playdates and cast. For this 
particular sundae we charged a nickel more 
than for the others and still sold our entire 
supply of 75 dozen cups. 

In addition to the sundaes sold at all ot 
our downtown theatres our ice cream 
people put out a special sundae for us in 
all of their big stores. Naturally “Bonzo” 
signs and date strips were prominent. The 
cost of all this was assumed by the ice 
cream distributor. 

For “Grounds for Marriage’ we pro- 
moted 100 dozen candy kisses and placed 
one kiss in each bag with this copy: “Here’s 
a kiss from Van Johnson starring in 
‘Grounds for Marriage.’ You can see it 
at J. J. Parker’s Broadway theatre now 

. and what’s even more delicious you 
can buy a whole bag of these candy kisses 
for your further enjoyment at our hand\ 
candy counter.” These bags were distrib 
uted on the street to women as advance 


ballvhoo. 
COPY ON SAMPLE CUPS 


For “Lullaby of Broadway” we used a 
novel idea in that we obtained 50 dozen 
small sample cups of ice cream from our 
ice cream supplier and had printed on the 
lid: “If you think this ice cream is won- 
derful, wait until you see Warner Broth- 
ers’ Technicolor musical ‘Lullaby of Broad- 
way’ now at J. J. Parker’s Broadway the- 
atre. Try the new Black Raspberry Ripple 
Walking Sundae now on sale at our con- 
cession bar.” 

These are just a few of the many ideas 
we have used and which can be applied at 
your stand to improve refreshment sales 
and advance advertising. But remember 
promote as much as you can. Spend.as little 
ot your own money as possible and make 
it pay as much as possible in return. 
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Rose Marie 
MGM—Love in Melody 


(Color by Eastman Color) 

That durable screen classic, “Rose Maric,” 
has been given a new minting by MGM, this 
time with the benefits of such contemporary 
attractions as Ann Blyth, Howard Keel, Fer 
nando Lamas and CinemaScope. <A _ glowing 
production treatment has been lavished on the 
musical triangle of romance in the rugged 
northwest. The music has a magic lilt, the 
sets and photography are gratifying, and_ thx 
mood genial. On the basis of these values thi 
picture stands to do very well at the box office. 

Miss Blyth’s singing is a delightful surprise. 
She has a clear and resonant voice ideally 
suited for operetta. The picture is the story 
of her transition from a lone wildcat of the 
forests to a lady. In between there flared emo 
tional conflict, melodrainatic incident, comic 
outbursts and lots of song and romance. 

Bert Lahr, as a comic mountie, easily rises 
above his material to pump freshness and 
fascination into his role. Marjorie Main, as the 
proprietor of a hotel who labors to reshape 


Miss Blyth into a lady, provides further comedy. 


As a sergeant of the Northwest Mounted 
Keel starts the romance rolling when he brings 
Miss Blyth in from the woods to civilization 
Since his “man” wants none of civilization, the 
husky sergeant has quite a job on his hands, 
and he is often equal to it. It’s a foregone con- 
clusion that Keel’s heart is going to melt before 
Miss Blyth’s untamed warmth, and it does. She 
loves him, too, but somewhat more as a big 
brother or father. Furthermore there is Lamas, 
an adventurous French Canadian trapper, with 
larcenous tendencies toward a girl’s heart. 

Songs break unobtrusively into the proceed 
ings at about every turn. Among them, besides 
the memorable title one, are such Rudolf Frim! 
favorites as “Indian Love Call,” “I Have the 
Love” and “Free to Be Free.” 

The screenplay by Ronald Millar and George 
Froeschel rises to its pitch when an Indian 
chief is murdered and Lamas is suspected. It 
becomes Keel’s task to bring Lamas in. A 
spurned sweetheart of Lamas murdered tl 
chief, but circumstantial evidence convicts 
Lamas and the hangman’s noose seems his in- 
evitable fate. Keel, however, spurred by Miss 
Blyth, investigates new clues that lead to 
Lamas’ freedom. It also leads to Keel’s sad- 
ness, for Miss Blyth answers the call of her 
heart as she goes off to join Lamas to the tune 
of “Indian Love Call.” 

Mervyn LeRoy, who produced from the 
Oscar Hammerstein operetta, also directed in 
competent, although standard fashion. 

Others in the cast are Joan Taylor, the re- 
jected Indian girl, and Ray Collins, a senior 
officer of the Mounties. 

The picture is being released as a package 
with a nine-minute musical subject featuring 
Alfred Wallenstein and his symphony orches- 
tra playing Von Suppe’s “Poet and Peasant 
Overture.” 


PRODUCT DIGEST SECTION, MARCH 6, 1954 


Seen at the MGM screening room in New 
York. Reviewer's Rating: Excellent—MAanovri 
HERBSTMAN. 

Release date, March 19, 1954. Running time, 106 
minutes. PCA No. 16745. General audience c! 
tion 
Rose Marie Lemaitre se xlddatete calats Ann Blyth 
Mike Malone se kate -Howard Keel 
James Severn Duval....... ernando Lan 

rie Main, 


assifica 


Bert Lahr, Marj 
Chief Yowlachic 


Casanova’s Big Night 


Paramount—Derring-Do, Amour and Hope 
( ( olor l iV Tech icolor ) 

A new Bob Hope film is always news, but 
his latest excursion into lunacy is particularly 
noteworthy because it’s his funniest in years 
What's more, he’s got an imposing cast along 
tor the wild ride, some gorgeous color by Tech 
nicolor and a group of lush and plush settings 
and backgrounds. Although the picture starts 
slowly, a necessity to bring the plot into focus, 
it snowballs into one hilariously bizarre situa 
tion after another. 

Che story takes place in Italy in the 18th 
Century and the incongruity of that background 
with the ultra-modern dialogue only adds to the 
fun. Hope plays a meek tailor’s apprentice in 
those days of the great lover, Casanova. The 
latter is loaded with debts to the merchants 
of his town and in order to make a quick re- 
treat trades his clothes for Hope’s horse. Mis 
taken for Casanova, Hope becomes involved in 
a scheme to test the affections of a Duke's 
fiancee in Venice. As proof of his success, he 
must bring back a petticoat embroidered wit! 
the family crest 

Helping him earn this much-needed money 
is the real Casanova’s valet and the town’s 
grocery woman. Once in Venice, the = girl 
proves to be a loyal sweetheart and her family 
asks the Doge, the ruler of the city, to banish 
Hope immediately. But the wily Doge sees 
this as an excellent opportunity to further his 
ambitions to start a war between Venice and 
Genoa, the city of the Duke. So he helps Hope 
gain access to her affections until the phony 
Casanova has a change of heart. From ther« 
on, it’s one wild adventure after another, with 
Hope conquering all the villains and winning 
the winsome grocery woman for himself. 

The dialogue is punchy and fast, with many 
of the lines lost in the general pandemonium 
Joan Fontaine plays the love of his life and 
proves an excellent foil and an adept come- 
dienne. Among the more rib-tickling scenes 
are a duel between Hope and the country’s 
greatest swordsman and the wild double finale 
wherein two endings are given, Para 
mount’s choice and the other Hope’s. Support- 
ing the two stars is a topnotch cast including 
Basil Rathbone as the valet, Vincent Price as 
Casanova, lovely Audrey Dalton as the trust 
worthy finance, Arnold Moss as the Doge and 
Hugh Marlowe, John Carradine, Hope Eme: 
on, Robert Hutton, Lon Chaney, Raymond 
Burr, Romo Vincent, Primo Carnera and many 
others. They all play with tongue-in-cheek and 
the result is a feast for the film-goer. 


one 


Norman Z. McLeod directed witl 
and Hal Kanter 
Hf{artmann wrote the screenplay 
by Aubrey Wisberg. Paul Jon 
ny of Hope’s hits, surely has at 
en yt the P ro rn 


1} 


ie be x oftice 


larlowe Arnold 
Hope Emerson, Rol 
1ymond Burr, Frieda Ines 
I aul Cavanagh, Ror 
a e Schafer, Douglas F< 
ittlefield, Barbara rel 
: ms cic 
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Beat the Devil 


Santana-Romulus-U.A.— 
Low Characters & High Com: 


Jol n Huston, one of America’s finest 
tors, has turned out a strange and fascinating 
film in “Beat the Devil,” a high comedy about 
a bunch of low characters involved in an Afri 
can uranium swindle. It’s a cra treasu 
hunt, a witty charade played in hilarious styl 
hy a cast headed by Humphrey Bogart, Jen 
Jones and Italian beauty Gina Lollobrigida 
also is an impromptu satire on all tall tal 
of international knavery, urbane but without 
the heart which makes for universal appeal 

The film will appeal principally to sophi 
ticated audiences. Besides directing, Huston als 
co-authored the screenplay with Truman Capot« 
Che latter, in a recent interview, allo 
how the writing was done as tl 
with the script sometimes only 
of the shooting. This may account for 
tain haphazard quality of the irrative 
confusion in point of view, but it may also b 
responsible for some wonderfully spontaneous 
situations and dialogue and the infectious feel 
ing that a good time was had by all 

The cast is uniformly exceller 
seen as a “middle-aged roustabout,” 
the group of knaves who have 
scheme of getting rich quick by pur 
uranium-rich land in East Africa. Miss | 
in a blonde wig, plays a scatter-brained Englis 
girl on her way to an African coffee plantati 
with her pompous husband, Edward Und 
down. Miss Lollobrigida is Bogart’ r-lov 
ing (to a point) wife. Playing Bogart’s mothe 
“business associates” are Robert ! lev, Pete 
Lorre, Ivor Barnard and Marco Tulli. It’s 
hard to imagine how such eedy and dis 
reputable group could be funny, but they ar 

Most of the action takes a littl 
Italias seaport town, whl ‘ iractel 
come together by await 
the departure of th ip to Afri (The 

ip’s oil pump is on the blink cay 
drunk.) Before they can 
ones, who can’t telling 
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(Continued from preceding page) 
fallen in love with Bogart and started rumors 
to the effect that her husband too is on a 
uranium hunt. This leads to a series of fall- 
ings-out and in between Bogart, Morley and 
friends. The group finally gets aboard the 
ship, only to be shipwrecked and cast ashore 
in a cockeyed Near-Eastern state where the 
police captain is more interested in Rita Hay- 
worth than justice. An ironical ending finds 
them all back in Italy, just about where they 
were when they started 
Situations, not story line, make up the pic- 
ture’s strong points. These include an antique 
car running away down a mountain side, a 
chess game in which Miss Jones beats her hus- 
band without looking at the board, or the 
not-very-serious shipwreck in which the crew 
is the first over the side. The picture has been 
strikingly photographed in Italian locales, with 
the comedy neatly underscored by droll musical 
backgrounds. It is a Santana-Romulus produc- 
tion, uced by Huston for release by United 
(rtists. Helvick wrote the novel which 
tongue-in-check mayhem. 
Seen at the United Artists screeni 
Rating: 
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Riding Shotgun 


W arners—Just 


a Sti ind ene West. 
in “Riding Shot 
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hot stagecoach guard 
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be more serious 1 
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Battle of Rogue River 
Columbia—Outdoor Action [ 
(Color by Technicolor) 


A story of hostility between the U. S. Cavalry 
and Indians in the frontier days follows familiar 
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lines in Sam Katzman’s “Battle of Rogue 
River.” The picture has good outdoor action, 
a touch of romantic triangle, and gunplay, flying 
arrows and hand-to-hand combat. Color by 
Technicolor and a cast that includes George 
Montgomery, Richard Denning and Martha 
Hyer make the picture a good entry for the 
situations intended. 

The story and screenplay designed by Doug- 
las Heyes is the well-worked one about the 
Government and the Indians wanting peace, 
but somehow always locked in combat because 
of the insidious connivance of a few who have 
something to gain by prolonging the fighting. 

Montgomery plays a major who takes over a 
fort in Oregon with orders to settle peacefully 
with the Indians. He finds peace difficult be 
cause the Indians are duped into attacking the 
soldiers and vice versa. On the romantic 
there is not too much harmony either, for Miss 
Hyer, one of the ladies of the settlement, doesn’t 
like Montgomery’s ways and is not silent about 
it. The story swells to its climax when it is 
discovered that Denning, a scout, is actually a 
pivotal figure in the group causing the continua- 
tion of the fighting. The elimination of the 
traitor, via the two-fisted route, is the prelude 
to peace 

Michael Granger plays the honorable Indian 
chief. William Castle’s direction — action. 

Seen at the home offi e "Oje room, Ré 

re gf 1 }= ts ‘ ° ° 

March, 1° unt time, 71 min 
Genera > classification. 
orge Montgomery 
Richard Denning 
Martha Hyer 
Mich ael Granger 
yant, harles Evans, Lee 
Frank Sully, S . itch, Bill Hale, Wes 
Jimmy Lloyd, Willis Bouche; 


Phantom of the Rue Morgue 


Warners—Poe a la Freud in 3-D 
(Color by WarnerColor, Print 
Edgar Allan Poe’s famous sh ort story, “Mur- 
_ in the Rue Morgue,” serves as the basis 
“Phantom of the Rue Morgue,” a 3-D hor 
ror antic several times more gruesome than 
 Hauee of Wax” and without the latter’s under- 
sense of humor. “Phantom” would seem 
an exploitation natural for certain houses. 
unending series of brutal mur- 
photographed in three dimen 
and color. There are those who 
for nothing more 
he time (mid-Nineteenth Century ) 
ce (Paris) of the Poe original hav: 
kept in this film adaptation, and the perpetrator 
the deeds most foul still remains a 
gantuan ape, the pet of a simple-minded old 
There, however, the likeness ends. Script 
riters Harold Medford and James R. Webb 
ave added a mad zoologist, played by Karl 
Malden, all fouled up because his late wite 
‘rejected” him, who keeps the ulor and the 
ape at his ZOO 

Coveting pretty Patricia 
handsome Steve Forrest, 
lady-killing ape out on a series of murderous 
frame Forrest and leave 
Miss Medina open to the zoologist’s advances. 
His plans go beautifully until Miss Medina 
finally gets wise. The climax is a fine hurly- 
burly affair with the mad Malden running amok 
at the zoo, in the company of lions, 
leopards and elephants, while the ape holds 
Miss Medina dangling from a tree top. 

The script goes to great lengths to explain 
both the ape’s and Malden’s neuroses in terms 
Sigmund Freud used some years later. Othet 
han these several conversational deviations, the 
film holds a violently straight line. 

Malden is surprisingly believable as the 
peculiar pt and Miss Medina and [or 
rest are just what should be as the ingenues 
Claude Dauphin is clipped and authentic as 
the dense police inspector and Anthony Caruso 
s suitably forbidding as the hapless sailor 
Allyn McLerie is inexplicably cast a 
me of the ape-first victims and thus is out 
of the picture almost immediately Henry 
Blanke produced and Roy Del Ruth cnpapnegd 
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in New York. Reviewer's Rating: Good.— 


V.C. 

Release date, March 27, 1954. Running time, 84 mi 
utes. PCA No. 16753. General alien classification. 
Dr. Marais...... 8 ee ...Karl Malden 
Inpector Bonnard. . Claude Dauphin 
Jeannette Rovere.. Patricia Medina 
Prof. Paul Dupin sim Steve Forrest 
Allyn McLerie, Veola Vonn, Dolore Dorn, Anthony 
Caruso, Mery Griffin, Paul Richards, Rolphe Sedan, 
Erin O’Brien-Moore, the Flyin acchinis 


Jennifer 
Allied Artists—Mystery Woman 


is the kind of film that was pop- 
It tells of a mysterious 
woman, never seen, and her effect on those 
who come in “contact” with her. At times it 
verges on burlesque of the psychological drama 
but Ida Lupino in the starring role gives the 
picture whatever quality it has. Her intense 
portrayal of a woman who thinks she has 
stumbled on a murder is very good. 

Miss Lupino plays the newly-employed care 
taker of an old and vacated estate. According 
to the owners, the previous woman, Jennifer, 
suddenly disappeared and left most of her pos 
sessions behind. Miss Lupino’s suspicions tak« 
form in various ways including the mysterious 
movements of Howard Duff, owner of the 
local grocery store. When she thinks he’s about 

do her in, he explains the situation which 

doubtedly is a relief to her, but which proves 
to be a letdown to the audience. The picture 
builds toward a peak which never eunealacs 

There are a few moments, 
especially wl thinks she sees a dead 
woman lying in water, but on the whole 
“Jennifer” is no more than a mild melodrama. 
Duff is adequate in his role, as are the rest 
of the unknown cast 

Berman Swarttz producer 

lirected from a story by Virginia 

Seen at a — York neighborhood 
er’s Rating: Fair. 

Release date, Oct ober 
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FOREIGN REVIEW 


GENOESE DRAGNET 
F. E.—J/talian 
Here is an adept thriller from the Italian 

movie-makers that reveals some interestng facts 

about the law and courts of Italy. It is aimed 
more at the Italian language audiences rather 
than the art houses, but the latter shouldn't 
find it hard to take. 

Reminiscent of 
Dragnet” tells of the kidnaping of an infant and 
the extortion of money from its parents even 
after its death. Innocently involved in the crime 
is a struggling mechanic who rents the crimi 
nals his truck for some extra money. When he 
realizes too late he’s been part of the crime he 
goes in search of the man who contacted him. 
He finds him and wants to take him to the po 
lice, but a small fortune in bribery keeps him 
= 

I police have just about given up thei 
st pata when a district attorney reopens the case 
and after careful investigation discovers thc 
mechanic and his new-found wealth. Although 
he tells the complete story of his involvement, 
the circumstantial evidence against him assumes 
his guilt. His lawyer then goes on an exten 
sive investigation and logically and convince 
ingly discovers the true criminals. 

Although the picture is crisply edited and the 
story is told without extra frills, its hour and 
forty-five minute running time is much too long 
to sustain continued interest. Nevertheless it is 
well-made and acted, especially by Charles 
Rutherford as the innocent dupe. There is an 
interesting musical background, somewhat sim 
lar to “The Third Man” which help 
the mood of the film 

Guido Brignone directed 
Gaetano Loffredo, both of 
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on the screenplay with two others. It is a For- 
tunato Misiano production for Romana Film. 
Seen at the Cinema Verdi theatre in New 
York. Reviewer's Rating: Good.—J. R. 
Release date, March, 1954 Running time, 106 
minutes, General audience classification. 
\lichele Fe eter puee es Charles Rutherford 
Gianna ....Lianella Carell 
Cesare Danova, Natale Cirino, Arnoldo Foa’, Ignazio 
Balsamo, Tina Lattanzi 


ADVANCE SYNOPSES 


RIVER OF NO RETURN 

(20th-Fox) 

PRODUCER: Stanley Rubin. DIRECTOR: 

Otto Preminger. PLAYERS: Robert Mit- 

chum, Marilyn Monroe. CinemaScope. 

Technicolor. 
ADVENTURE: 





In the rugged, gold-greedy 
northwest of 1875, widower Robert Mitchum 
tries to make a life for himself and his son 
by farming. Into their lives come gambler Rory 
Calhoun and his girl friend, Marilyn Monroe, 
dance hall queen. Calhoun steals Mitchum’s 
gun and horse and sets off for the gold country. 
the remaining trio in pursuit, down 
the river of no return, plagued by Indians, 
rapids and no-good whites. After a bloody 
climax, Mitchum and Miss Monroe decide to 
make a life together for the former’s young 
son, Tommy Rettig. 


ARROW IN THE DUST 
(Allied Artists) 
PRODUCER: Hayes Goetz. DIRECTOR: 
Lesley Selander. PLAYERS: Sterling Hay- 
den, Coleen Gray, Keith Larsen, John 
Pickard, Tom Tully, Tudor Owen, Carleton 
Young, Jimmy Wakely. Technicolor. 
OUTDOOR DRAMA. Hayden, as a cavalry 
trooper overtakes the remnants of a wagon 
train that has been attacked by Indians. He 
finds the officer in charge still alive who pleads 
with Hayden to catch up with the main train 
ahead and get it to Fort Laramie. The struggle 
to get the train to its destination, against the 
hostility of the Indians and treachery from 
within, fills out the adventure drama. One 
girl in the train, Miss Gray, inspires Hayden 
to bravery. 


SHORT SUBJECTS 


DOGGIE IN THE BEDROOM (Columbia) 
All-Star Comedies (6414) 

Wally Vernon takes td bed for some rest 
feeling he’s on the brink of a nervous break- 
down. But Eddie Quillan brings his three kids 
over to stay at Wally’s place. The four of 
them drive him wild, so he decides to feign 
lunacy to get rid of them. Wally’s wife and 
Kddie begin to worry about his health and he 
hears them plotting drastic cures. Wally then 
chases Eddie and the kids from the house. 
Release date: January 7, 1954 16% minutes 


ROYAL MID-OCEAN VISIT (U-I) 
Color Parade (9382) 

The story of the 24-hour visit of Queen 
Elizabeth Ll and Philip to Bermuda is shown 
here. As the island pays tribute to the Queen, 
the natural beauty of the countryside and its 
historical background is seen and explained. 
Release date: March 1, 1954 9 minutes 


TREE FOR TWO (Columbia) 
Color Favorites (66006) reissue 

The Fox and the Crow, old and bitter en- 
emies, are hassling again. This time the fox 
is a tree surgeon and he condemns the timber 
in which the crow has his home. The two 
of them engage in a long bout before the crow 
can save his home. 
Release date: January 7, 


OH, BABY (Columbia) 
Assorted Favorites (6424) reissue 

Hugh Herbert thinks the stork is about to 
pay him a visit. He has all the nervous reac- 
tions of an expectant father until he gets to 
the hospital. It is then he learns that it is 
his neighbor’s wife who is going to give birth. 
Release date: February 11, 1954 18 minutes 
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RHYTHM OF THE RHUMBA 
(Warner Bros.) 

\felody Master Band (1803) reissue 

A typical American city is shown where 
the rhumba craze has arrived. The film turns 
to the use of native Latin instruments. The 
Cuban Diamonds interpret the dance in its 
original setting, following by Chuy Reyes and 
his orchestra. The Latin-American singing 
star, Chinita, offers a number and then two 
dancers, Antonio Triana and Loa Montez share 
the spotlight. The finale is a conga. The songs 
include: “Bim Bam Boom,” “Bacoso,” “Linda 
Mujer,” “Rhumba Matumba,” ‘“Castiza” and 
“Ahi Vieni la Conga 
Release date: January 2, 


BRINGING UP MOTHER (Columbia) 
U. P. A. Cartoon in Technicolor (6501) 

This is the story of a fugitive, John Smith. 
The reasons for this go back to his childhood. 
He blames his mother for suppressing his 
savage instincts as a baby. When he was all 
of 2%, she tricked him into taking a bed in 
exchange for his crib, And finally she brought 
home a baby brother after getting him to want 
a sister. All of which is why he’s running 
away from home although he can’t go very 
far—his mother won't let him cross the street. 
Release date: 7 minutes 


January 14, 1954 / 
CHEESE BURGLARS (Paramount) 


Cartoon Champion in Technicolor (513-3) 
reissue 

Because the cat and the dog prevent Herman, 
the mouse, from enjoying his cheese, he is ir- 
ritated. He warns them that they are enemies 
and that eventually they will fight it out. De- 
termined to see his prediction come true, Her- 
man plans to make them fight, but the scheme 
backfires and he winds up trapped in a wine 
bottle. While trying to get him out, both the 
cat and dog drink its contents and the three 
of them wind up singing each others praises. 
Release date: ° 7 


October 2, 1953 7 minutes 

DOG POUNDED (Warner Bros.) 
Looney Tune Technicolor Cartoon (1708) 

Sylvester, the cat, tries to get Tweety Bird 
cornered in the middle of the city dog pound. 
The dogs repulse his efforts until the cat dis- 
guises himself as a skunk. This drives the 
dogs away but attracts a real skunk who even- 
tually drives Sylvester away. 
Release date: January 2, 1954 


HOLLYWOOD'S GREAT ENTER- 

TAINERS (Columbia) 

Screen Snapshots (6854) 

Producer Ralph Staub’s guest is Gene Nel- 
son and together they watch the testimonial 
dinner for Sid Grauman at which Art Link 
letter is master of ceremonies. Among the ex- 
ecutives and entertainers who pay tribute to 
the famous showman are Darryl Zanuck, Jack 
Warner, Joseph Schenck, Ginger Rogers, So- 
phie Tucker and Jack Benny. 
Release date: December 24, 19 )53 10! 


THE ENCHANTED SQUARE (Paramount) 

Cartoon Champion in Technicolor (S13-2) 

reissue 
In a 


minutes 


1954 10 


4 nunutes 


a policeman 
gives her a rag 
doll’s face, 
tells her she 


poor section of the city, 
finds a little blind girl and 
doll, The girl wishes to see the 
whereupon the doll, Raggedy Ann, 
will be able to see if she uses her imagination. 
She takes Raggedy Ann’s advice and suddenly 
the slum neighborhood becomes an enchanted 
fairyland and her mother, heretofore a_ plain 
woman, becomes a beautiful, radiant person. 
Release date: October 2, 1953 10 minutes 


WINTER PARADISE (Warner Bros.) 
Technicolor Special (1005) 

Various and sundry places and people are 
shown in this featurette which features thrilling 
ski shots and wonderful scenery. First seen 
is the quaint village of Arosa, practically the 
ski capital of the Swiss Alps. Traffic moves 
on sleds or skis through the main street. Then 
to the Austrian Alps where a member of the 


\ustrian Olympic team acts as guide. Helmet 
Lantchner, former Olympic skier, is seen in 
a dangerous ride as an avalanche threaten 
lhe climax of the film takes place in southert 
Germany where the largest ski jump in the 
world is located. Champion jumpers from eleve: 
nations competed in the competition which 
was won with a leap of more than 450 feet by 
a young Finn 
Release date: 


wiuary 9, 1954 20 


HOW TO RELAX (20th-Fox] 
Terrytoon in Techmecolor (5402) 

Dimwit, the dopey dog, is seen as a harried 
office worker who is so nervous that there ap 
pears to be no relief for his jangled nerves. 
Downing aspirin tablets, smoking and drink 
ing coffee are of no help so he visits the 
doctor who advises him to find a _ relaxing 
hobby. Such comparatively mild ones as wood 
working, photography and landscape painting 
become boomerangs. Dimwit is so irate at 
the doctor that he shoots him and thus finally 
finds a life that relaxes him—cracking rocks 
in the fresh air of the prison yard 
Release date: January, 1954 


LOVE AT FIRST FRIGHT (Columbia) 
Comedy Favorites (6433) 
El Brendel plays a long-lost 
Hatrack. When the owner of the biggest still 
in the hills dies, it is learned that Zeb is the 
heir. If the Hatracks can’t find him however, 
then the hated McCalls get the still. Paw 
Hatrack discovers Zeb and brings him home 
There the Hatracks and McCalls fight a bitte: 
War. Brendel holds oft both parties and des 
troys their hangouts with bombs and then even 
takes on the Devil. 
Release date: January 14, 


PERILS OF THE FOREST (U-I) 
Two-Keel Special (9201) 

The life of the is traced here 
the background of the four 
forest. He builds his water lodge for the 
of the young and himself. It protects them 
from wolves and other ferocious animals. Other 
dangers like the forest fire are also present but 
the beaver always learns to seek shelter in the 
water where he is safe. 

Release dati ke 


reissue 


hillbilly, Zeb 


1954 16 


nutes 


beaver against 
seasons in the 


Salety 


14, 1954 
THE WEE MEN (Paramount) 


Cartoon Champion in Technic 

CISSUe 

The legend of Ireland’s famous Leprechauns 
and the gold is told here. If anyone 
catches one of these wee men, the leprechau 
is honor bound to lead the lucky person t 
where the gold is hidden. While performing a 
good deed, one of them is caught by a miserly 
old man. but the mischievous rogues thwart 
the miser’s planning and save their crock of 
gold. 
Release 


rua y 


crock of 


date: October 2, 1953 


NONSENSE NEWSREEL (20th-Fox) 
Terrytoon in Technicolor (5405) 
Chis 


satire on newsreels shows each new 
item ending rather peculiarly. Among those 
shown are a politician who claims no crime 
in his town but accepts bribes; a traffic prob 
lem solved by letting drivers drive off a cliff; 
a famous explorer boasting while he sits in a 
cannibal’s pot; a fur fashion show with the fu 
pieces still alive; and many others 

Release date: February, 1954 7 


minutes 


BALLET-OOP (Columbia) 
U.P.A. Cartoon in Technicolor (6502) 

Miss Placement is shocked to learn that the 
head of the School of Ballet for which she 
teaches has entered her class of beginners in a 
festival just three weeks away. She manages 
to get them ready and the show is a huge suc 
cess. But the owner is so overjoyed that he 
enters the school’s 1,400 pupils in a contest 
where they have to learn “Swan Lake” in just 
two weeks. 


Release date maimuete 
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February 11, 1954 





THE RELEASE CHART 


Index to Reviews and Advance Synopses, with Ratings 


Release dates and running time are furnished as soon as avail- 
able. Advance dates are tentative and subject to change. Run- 
ning times are the official times supplied by the distributor. 

All page numbers on this chart refer to pages in the PRODUCT 
DIGEST SECTION of MOTION PICTURE HERALD. 

Short Subjects Chart with Synopses Index can be found on 
pages 2198-2199, issue of February 27, 1954. 

Feature Product by Company starts on Page 2149, issue of 
January 16, 1954. 


TITLE—Production Namber—Company 


* 
Abbot! & Costello Meet Dr. Jekyll 

& Mr. Hyde (329) Univ. 
Act of Love UA 
Actress The (403) MGM 
Adventures of Robinson Crusoe (c) UA 
Affair in Monte Carlo (Brit.) (color) 

(5307) 

Affairs of Dobie Gillis, The (346) MGM 
Alaska Seas (5313) Para. 
All-American (333) Univ. 
All the Brothers Were Valiant (c) 

(407)* MGM 
Annapurna (c) Mayor-Kingsley 
Appointment in Honduras (406) (color) RKO 
Appointment for Murder (Ital.-Eng. Titles) IFE 
Arrow in the Dust (c) (5404) AA 
Arrowhead (color) (5227) Para. 


Back to God's Country (color) (403) Univ. Rock Hudson-Steve Cochran 
Bad for Each Other (624) Col. Charlton Heston-Lizabeth Scott 
Bait Col. Hugo Haas-Cleo Moore 

Band Wagon, The (color) (345)* MGM _s Fred Astaire-Cyd Charisse 
Bandits of the West (5243) Allen Rocky Lane 

Battle of Rogue River (c) George Montgomery 

Beachhead (c) Tony Curtis-Frank Lovejoy 

Beat the Devil UA Humphrey Bogart-Jennifer Jones 
Beggar's Opera, The (Brit.) (c) (304) WB Laurence Olivier-Dorothy Tutin 
Beneath the 12-Mile Reef (c) 

(CS) (337)* 20th-Fox 
Best Years of Our Lives RKO 
Big Heat (615)* Col. 
Big Leaguer, The (347) MGM 
Bigamist, The Filmakers 
Bitter Creek (5423) 

Black Glove (5305) Lippert 
Blackout (5309) Lippert 
Blowing Wild (306) WB 
Blueprint for Murder, A (332) 20th-Fox 
Border River (c) (409) Univ. 
Botany Bay (color) (5307) Para. 
Both Sides of the Law (Brit.) (482) U-I 
Boy From Oklahoma (320) (c) WB 


Cc 


Caddy, The (5302)* 

Caine Mutiny, The (c) 

Calamity Jane (color) (31!)* 
Camels West (c) (3D) 

Capt. John Smith & Pocahontas (c) 
Captain Scarlett (color) 

Captain's Paradise (Brit.) 

Carnival Story, The (c) 

Casanova's Big Night (c) (5316) 
Cavalleria Rusticana (c 

Cease Fire! (5308) (3D) 

Champ for a Day (521!) 

Charge of the Lancers (c) 

China Venture (609) 

City of Bad Men (color) (328) 
Clipped Wings (5320) 

Combat Squad (613) Col. 
Command, The (C.S.) (c) (319)* WB Guy Madison-Joan Weldon 
Conquest of Cochise (color = Col. John Hodiak-Robert Stack 
Conquest ef Everest (Brit.) (c UA Documentary 
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Abbott & Costello-B. Karloff 
Kirk Couglas-Dany Robin 
Spencer Tracy-Jean Simmons 
Dan O'Herlihy-James Fernandez 


Merle Oberon-Richard Todd 
Debbie Reynolds-Bobby Van 
Robert Ryan-Jan Starling 
Tony Curtis-Lori Nelson 


Robert Taylor-Ann Blyth 
Documentary 

Glenn Ford-Ann Sheridan 
Delia Scala 

Sterling Hayden-Coleen Gray 
Charlton Heston-Jack Palance 


Terry Moore-Robert Wagner 
March-Loy-Andrews-Wright 
Glenn Ford-Gloria Grahame 
Edward G. Robinson-Vera-Ellen 
Joan Fontaine-lda Lupino 
Wild Bill Elliott 

Alex Nicol 

Dane Clark 

Gary Cooper-Barbara Stanwyck 
Joseph Cotten-Jean Peters 
Joel McCrea-Yvonne de Carlo 
Alan Ladd-James Mason 
Peggy Cummins-Ros 
Will Rogers, Jr.-Nancy Olson 





Martin & Lewis-Donna Reed 
Bogart-Ferrer-Johnson 

Doris Day-Howard Keel 

Rod Cameron-Joanne Dru 
Anthony Dexter-Jody Lawrance 
Richard Greene 

Alec Guinness-Yvonne de Carlo 
Anne Baxter-Steve Cochran 
Bob Hope-Joan Fontaine 
Mario del Monaco 

Korean War 

Alex Nicol-Audrey Totter 
Paulette Goddard 

Edmond O'Brien-Barry Sullivan 
Jeanne Crain-Dale Robertson 
Bowery Boys 

John lreland-Lon McCallister 


I. 
20th-Fox 
AA 


(reissue) Feb.,'54 Dec. 2110 


d Johns 


Color pictures designated by (c). 
* Following a title indicates a Box Office Champion. 


Picture ratings under National Groups are estimates by 
leading women's organizations and national review committees; 
A—Adults (over 18 years), M—Mature Young People, Y—Youth 
(ages 12 to 18), C—Children (ages 8 to 12). Legion of Decency 
Ratings: (A-1), Unobjectionable; A-2, Unobjectionable for Adults; 
B, Objectionable in part; C, Condemned. 

CinemaScope designed by (CS). 


7—REVIEWED— 
Rei Running (S)=synopsis 
Date Time Issue Page 


———— RATINGS —___.. 
| Herald 
L.of D. Review 





Groups 


Good 
Very Good 
Excellent 


Aug.,'53 Aug. 
Mar.,'54 Dec. 

Sept. 25,'53 Aug. 
Apr.,'54 


Sept.,'53 Sept. Good 
Aug. 14,'53 June 
Jan 


July Very Good 


Nov. 13,'53 Oct. Excellent 
Dec.,'53 Dec. Excellent 

Oct. 16,53 Oct. Fair 
Feb.,'54 Feb. : Fair 

Apr. 25,'54 Mar. 
Aug.,'53 June Very Good 


Good 


Lad 


Nov.,'53 Sept. 2006 
Jan.,'54 Dec. 2101 
Mar.,'54 Feb. 2190 
Aug. 7,'53 July 1909 
Sept.,'53 Aug. 1958 
Mar.,'54 Mar. 2206 
Feb.,'54 Jan. 2165 
Mar.,'54 Mar. 2205 
Sept. 26,'53 Aug. 1965 


Excellent 
Fair 

Good 

Very Good 
Very Good 
Very Good 


> > HPP POMP 
Ny RK eN 


Very Good 
Superior 
Good 
Good 

Very Good 


Dec.,'53 2109 


Oct.,'53 Sept. 2006 
Aug. 21,'53 1918 
Dec.,'53 Jan. 2 2125 
Mar. 21,'54 Jan. $)2167 
Jan. 29,'54 $)2190 
Mar. 5,'54 

Oct. 17,'53 1997 
Sept.,'53 Aug. 1933 
Jan.,'54 } Jan. 2134 
Nov.,'53 Oct. 2013 
Jan.,'54 Jan. 2141 
Feb. 27,'54 2141 


o> 
+o 


‘ 
Nn 


Very Good 
Very Good 
Good 
Very Good 
Good 
Good 


> >?>> 
rn’ wp 


Sept.,'53 1942 
Not Set (S)2191 
Nov. 14,'53 2045 


2077 A Fair 

2007 Average 
Oct. 2021 Excellent 
Dec. (S)2103 
Mar. 6 2205 Excellent 
Jan. 2134 Fair 
Nov. 2085 AY Excellent 
Sept. 2007 A Good 


AMY 
Aug. 1966 =AY Good 
Very Good 
Good 


Very Good 


Excelent 


>>> 
nn 


June 1885 AY 
Nov. 2086 

Oct. 2015 AY 
Jan. 2157 AMYC 
Aug. 1957 AY 
Dec. 2101 


pw 


Average 
Very Good 
Good 
Good 
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fITLE—Production Number—Company 


Cowboy, The (5308) (c) Lippert 
Cratylegs—All American (5224) Rep. 
Creature from the Black Lagoon 

(415-3D, 416-2D) Univ. 
Crime Wave (308) WB 
Crossed Swords (color) UA 
Cruel Sea, The (Brit.) Univ. 
Cruisin’ Down the River (color) (606) Col. 


Dangerous Crossing (330) 20th-Fox 
Dangerous Mission (3D) (c) RKO 
Dangerous When Wet (color) (341)* MGM 
Decameron Nights (color) (46!) — 
Desperado, The (5426) 

Desperate Moment (Brit.) (386) wae 
Diamond Queen, The (c) (302) WB 
Donovan's Brain UA 
Down Laredo Way 

Dragonfly Squadron (52) 

Dragon's Gold 

Drums of Tahiti (3D) (c) 

Duffy of San Quentin 


East of Sumatra (color) 

Easy to Love (color) (410) MGM 
Eddie Cantor Story (c) (316) WB 
El Alamein (620) Col. 
El Paso Stampede Rep. 
Elephant Walk (c) Para. 
Enchanted Cottage (472) RKO 
Escape from Fort Bravo (color) (409) MGM 
Executive Suite MGM 
Fake, The UA 
Fallen Angel (365) 20th-Fox 
Fanfan the Tulip (Fr.) UA 
Fangs of the Wild (5311!) Lippert 
Fighter Attack (c) AA 
Fighting Lawman (5334) AA 
Fighting Men (5222) Lippert 
Final Test (Brit.) Continental 


5000 Fingers of Dr. T, The (color) (604) Col. 
Flame and the Flesh (c) MGM 
Flight Nurse (5301) Rep 
Flight to Tangier(c) (2D-5331!,3D-5306) com, 
RKO 


Follow the Fleet (487) 

Folly To Be Wise (Brit.) Fine Arts 
Forbidden (407) Univ. 
Forever Amber (366) (c) 20th-Fox 
Forever Female (5312) Para. 
French Line (color) (3D) RKO 
From Here to Eternity (616)* Col. 
Fugitive in Trieste (Ital.) IFE 


Gay Adventure, The UA 
Genevieve (c) (Brit.) (eu) U-I 
Genoese Dragnet (Ital.) (Eng. Titles) FE 
Gentle Gunman, The (Brit.) (388) U-1 
Gentlemen Prefer Blondes(c)*(326) 20th-Fox 
Geraldine (5302) Rep. 
Gilbert & Sullivan (color) (Brit.) UA 
Give a Girl a Break (c) (412) MGM 
Glass Web (2D-402, 3D-401) Univ. 
Glenn Miller Story (c) (412) Univ. 
Glory Brigade, The (323) 20th-Fox 
Go, Man, Go UA 
Golden Blade, The (color) (332) Univ. 
Golden Coach (c) (Ital.-Eng. Dial.) IFE 
Golden Idol, The (5315) AA 
Golden Mask (c) UA 
Gorilla At Large (c) (3D) 20th-Fox 
Great Diamond Robbery (419) MGM 
Great Jesse James Raid (c) (5221) Lippert 
Great Sioux Uprising, The(color) (326) Univ. 
Greatest Love, The (Ital.-Eng. Dial.) IFE 
Gun Belt (color) UA 
Gun Fury (c) (3D) (617): Col. 
Gypsy Colt (419) (c) MGM 


Half a Hero (401) MGM 
Heat Wave (5310) Lippert 
Heidi (Swiss) UA 
Hell and High Water (c) (CS) 20th-Fox 
Hell's Half Acre Rep. 
Here Come the Girls (5309) (c)* Para. 
Highway Dragnet AA 
His Majesty O'Keefe (c) (315) WB 
Holly and the Ivy (Brit.) Pacemaker 
Hollywood Thrill-Makers (5321) Lippert 


Release 
Stars Date 


Jan. 29,'54 
Feb, 15,'54 


Documentary 
Elroy Hirsch-Lloyd Nolan 


Richard Carlson-Julia Adams 
Gene Nelson-Sterling Hayden 
Errol Flynn-Gina Lollobrigida 
Jack Hawkins-Donald Sinden 
Dick Haymes-Audrey Totter 


Mar.,'54 
Mar. 6,'54 
Not Set 
Aug.,'53 
Aug.,'53 


Aug., 53 
Mar. 6,'54 
July 3,'53 

Nov. 16,53 
Apr. 11,'54 
Sept.,'53 
Nov. 28,'53 
Sept. 30,'53 
Aug. 5,'53 
Mar. 21,'54 
Oct.,'53 
Jan.,'54 
Mar. 13,'54 


Jeanne Crain-Michael Rennie 
Victor Mature-Piper Laurie 
Esther Williams-Fernando Lamas 
Joan Fontaine-Louis Jourdan 
Wayne Morris 

Mai Zetterling-Dirk Bogarde 
Fernando Lamas-Arlene Dahl 
Lew Ayres-Nancy Davis 

Rex Allen-Dona Drake 

John Hodiak-Barbara Britton 
John Archer-Hillary Brooke 
Patricia Medina-Dennis O'Keefe 
Joanne Dru-Paul Kelly 


Jeff Chandler-Marilyn Maxwell 
Esther Williams-Van Johnson 
Keefe Brasselle-Marilyn Erskine 
Scott Brady-Rita Moreno 

Alan Rocky Lane Sept. 8,'53 
Elizabeth laylor-Dana Andrews Not Set 
Dorothy McGuire-Robert Young (reissue) Mar.,'54 
William Holden-Eleanor Parker Dec. 4,'53 
Holden-Allyson-Stanwyck-March-Douglas Apr.,'54 
Dennis O'Keefe-Coleen Gray Sept. 25,'53 
Alice Faye-Dana Andrews (reissue) Nov.,'53 
Gerard Philipe-Gina Lollobrigida Dec.,'53 
Charles Chaplin, Jr.-Onslow Stevens Mar. 26,'54 
Sterling Hayden-J. Carrol Naish Nov.,'53 
Wayne Morris Sept. 20,'53 
Special Cast Oct. 9,'53 
Robert Morley-Jack Warner Jan.,'54 
Peter Lind Hayes-Mary Healy Aug.,'53 
Lana Turner-Carlos Thompson May,'54 
Joan Leslie-Forrest Tucker Mar. 1,'54 
Joan Fontaine-Jack Palance Nov.,'53 
Fred Astaire-Ginger Rogers (reissue) Oct. 29,'53 
Alastair Sim-Martita Hunt Dec.,'53 
Tony Curtis-Joanne Dru Jan.,'54 
Linda Darnell-Cornel Wilde (reissue) Nov.,'53 
G. Rogers-W. Holden-P. Douglas Jan.,'54 
Jane Russell-Gilbert Roland Feb. 8,'54 
M. Clift-B. Lancaster-D. Kerr Sept.,'53 
Jacques Sernas Jan.,'54 


Sept.,'53 
Dec. 25,'53 
Jan. 30,54 

Jan.,'54 


Burgess Meredith-Jean-Pierre Aumont Aug. 21,'53 
Dinah Sheridan-John Gregson Feb.,'54 
Charles Rutherford-Lianella Carell Mar.,'54 
John Mills-Elizabeth Sellars Oct.,'53 
Marilyn Monroe-Jane Russell Aug.,'53 
John Carroll-Mala Powers Apr. 1,'54 
Maurice Evans-Robert Morley Jan. 8,'54 
Marge & Gower Champion Jan. 1,'54 
Edward G. Robinson Nov.,'53 
James Stewart-June Allyson Feb.,'54 
Victor Mature July,'53 
Harlem Globetrotters-Dane Clark Jan.,'54 
Rock Hudson-Piper Laurie Sept.,'53 
Anna Magnani Jan.,'54 
Johnny Sheffield Jan. 10,'54 
Wanda Hendrix-Van Heflin Mar.,'54 
Cameron Mitchell-Anne Bancroft May,'54 
Red Skelton Jan. 29,'54 
Willard Parker-Barbara Payton July 17,'53 
Jeff Chandler-Faith Domergue 

Ingrid Bergman-Alexander Knox 

George Montgomery-Tab Hunter 

Rock Hudson-Donna Reed 

Donna Corcoran-Frances Dee 


Sept. 4,'53 
Apr. 9,'54 
Apr.,'54 
Feb.,'54 
Not Set 
Dec.,'53 
Jan.,'54 
Jan. 16,'54 
Feb.,'54 
Jan. 15,'54 


Red Skelton-Jean Hagen 

Alex Nicol-Hillary Brooke 
Elsbeth Sigmund 

Richard Widmark-Bella Darvi 
Wendell Corey-Evelyn Keyes 
Hope-Clooney-Dahl-Martin 
Richard Conte-Joan Bennett 
Burt Lancaster-Joan Rice 
Ralph-Richardson-Celia Johnson 
James Gleason 
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Running 
Time 


69m 
87m 


79m 
74m 


12im 
8Im 


75m 
75m 
95m 
87m 


88m 
80m 
83m 
54m 
84m 
70m 
73m 
78m 


82m 
96m 
116m 
67m 
54m 


98m 
104m 
80m 


96m 
7im 


63m 
84m 
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(S)=synopsis 
Issue 


Jan. 


Oct. 


Feb. 
Jan. 
Oct. 
Aug. 
July 


July 
Feb, 
May 
Nov. 


Sept. 


Aug. 
Oct. 
Aug. 
Feb. 
Jan. 
Dec. 
Feb. 


Sept. 


Nov. 
Dec. 
Dec. 
Oct. 


Nov. 


May 


9 
31 


13 
16 
31 

8 
25 


25 
27 
23 

7 


5 
15 
10 
22 
13 
30 
26 
13 


» 22 


27 
16 
18 


ae 


30 


. 26 
6 


13 


. 24 


30 
2 


13 
20 


Page 
2134 


2046 


2182 
2142 


(S)2047 


1941 
1927 


1927 
2197 
1845 
2061 


198] 
1949 
2023 
1957 
2182 
2166 
2119 
2182 


1998 
2069 
2109 
2101 
2023 


(S)2191 


2061 
2197 
2046 


1847 


(S)2191 


2086 
2014 


2183 
1877 


2062 
2030 


2102 
2086 


1861 
2134 
1933 
2167 


2022 
2190 
2206 
2014 
1903 


(S)2103 


2045 
2093 
2029 
2133 
1838 
2157 
1957 
2158 


(S)2167 


2093 
1958 
1886 
2142 
1918 
2037 
2165 


1933 


2118 
2173 
2183 
2037 
2166 
2125 
2183 


(S)2191 
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Herald 
Review 


Excellent 
Very Sood 


Good 
Good 


Excellent 
Average 


Fair 
Fair 
Excellent 
Excellent 


VerWGood 
Good 

Fair 

Good 
Good 

Fair 

Good 
Good 


Good 

Very Good 
Very Good 
Fair 


Fair 


Very Good 
Excellent 


Good 
Very Good 


Good 
Good 


Very Good 
Very Good 


Fair 


Fair 


Fair 
Good 


Excellent 
Good 
Excellent 
Fair 


Fair 
Excellent 
Good 
Good 


Excellent 


Excellent 
Good 

Very Good 
Excellent 
Good 
Excellent 
Excellent 


Very Good 


Good 
Good 
Good 
Good 
Good 
Good 
Good 


Good 


Very Good 
Excellent 
Fair 

Very Good 
Good 
Very Good 
Excellent 


2209 





--REVIEWED—. ———— RATINGS 
x Herald 


(S)=synopsis Nat'l 
Issue Groups L.ofD. Review 


Release Running 


Stars Date Time 


TITLE—-Preduction Number—Company 


Hondo (3D) (312)* WB 
Horse's Mouth ( Brit.) Mayer-Kingsley 
Hot News (5327) AA 
Houdini (color) (5223) 

How to Marry a Millionaire (c)} 


(CS)* (336) 


Para. 
20th-Fox 


|, the Jury (3D) UA 
indiscretion of an American Wife Col. 
Inferno (color) (3D) (346) 20th-Fox 
Intimate Relations (Fr.-Eng. Dial.) | Carroll 
lron Mask (5313) Lippert 
Island in the Sky (301!) WB 
lt Should Happen to You Col. 
It Started in Paradise (Brit.) (color) Astor 


i 


Jack Slade (5406) AA 
Jennifer (5407) AA 
Jesse James vs. Daltons (c} (3D) Col. 
Jivaro (5311) (c) Para. 
Joe Louis Story, The UA 
Jubilee Trail (c) Rep. 
Julius Caesar MGM 


K-L 


Key Largo (309) 

Keys of the Kingdom 

Kid from Left Field, The (325) 

Kid from Outer Space 

Killer Ape Col. 

Killers From Space RKO 

King of the Khyber Rifles (c)(CS) *20th-Fox 

Kiss Me Kate (c) (3D) (408)* MGM 

Knights of the Round Table (c) 
(CS) (413)* 

Knock on Wood (color) 

La Favorite (Ital.) 

La Traviata (c) 

Last of the Pony Riders (593) 

Last Posse, The (535) 

Latin Lovers (color) (348) 

Let's Do It Again (color) (533) 

Lili (color) (342)* 

Limping Man (5318) Lippert 

Lion Is in the Streets (color) (305) WB 

Little Boy Lost (5304)* 

Little Caesar (317) 

Little Fugitive 

Living Desert, The (c)* 

Long, Long Trailer, The (c) (416)* 

Loophole (5414) 

Louisiana Territory (3D) (color) (405) RKO 

Lucky Five (Ital.) IFE 

Lure of the Sila (Ital.-Eng. Dub.) IFE 


M 


Ma and Pa Kettle at Home (418) Univ. 

Mad Magician, The (c) (3D) Col. 

Main Street to Broadway (344) MGM 

Malta Story (Brit.) UA 

Man Between, The (Brit.) UA 

Man Crazy (339) 20th-Fox 

Man From Cairo (5302) Lippert 

Man from the Alamo (color) (328) Univ. 

Man In Hiding 

Man in the Attic (340) 

Man of Conflict 

Marry Me Again (404) 

Martin Luther 

Master of Ballantrae, The (color) (225) 

Maze, The (3D) (310!) 

Melba (color) UA 

Mexican Manhunt (5317) 

Miss Robin Crusoe (c}) (338) 

Miss Sadie Thompson (c) (3D)* 

Mission Over Korea (536) 

Mr. Blandings Builds His Dream House 
(473) 

Mr. Denning Drives North (Brit.) 

Mr. Potts Goes to Moscow (Brit.) 
(5400) 

Mr. Robinson Crusoe (5314) 

Mister Scoutmaster 

Mistress of the Mountains (Ital.) 

Mogambo (color) (404)* 

Money from Home (c)* 
(5316—3D, 5330—2D) 


2210 


WB 
20th-Fox 
20th-Fox 
20th-Fox 


MGM 
Para. 


Para. 
WB 
Burstyn 
Disney 
MGM 
AA 


20th-Fox 
Apex 

RKO 
deRochemont 
WB 
AA 


AA 
20th-Fox 
Col. 
Col. 


Carroll 


Stratford 
Lippert 
20th-Fox 
Davis 


MGM 


Para. 


Jan. 2,'54 
Jan.,'54 
Oct. 11,'53 
July,’53 


John Wayne-Geraldine Page 
Robert Beatty 

Stanley Clements 

Tony Curtis-Janet Leigh 


Grable-Monroe-Bacall Nov.,’53 


Bill Elliott-Peggie Castle 

Jennifer Jones-Montgomery Clift 
Robert Wayne-Rhonda Fleming Nov.,'53 
Harold Warrender-Marian Spencer Feb.,'54 
Douglas Fairbanks (reissue) Sept. 18,'53 
John Wayne-Lloyd Nolan Sept. 5,'53 
Judy Holliday-Peter Lawford Mar.,'54 
Jane Hylton-lan Hunter July,'53 


Aug. 14,'53 
Not Set 


Nov. 8,'53 
Oct. 25,'53 
Feb.,'54 
Jan.,'54 
Sept. 18,'53 
Jan. 15,'54 
Spec. 


Mark Stevens 

Ida Lupino-Howard Duff 

Brett King-Barbara Lawrence 
Fernando Lamas-Rhonda Fleming 
Coley Wallace-James Edwards 
Vera Ralston-Forrest Tucker 
Brando, Calhern, Garson, Kerr, Mason 


(reissue) Nov. 7,'53 
(reissue) Jan.,'54 
July,'53 

Apr.,'54 

Dec.,'53 

Jan. 23,'54 

Jan.,'54 

Nov. 26,'53 


Robinson-Bogart-Bacall 
Gregory Peck-Thomas Mitchell 
Dan Dailey-Anne Bancroft 
Thelma Ritter-Jeffrey Hunter 
Johnny Weissmuller 

Peter Graves-Barbara Bestar 
Tyrone Power-Terry Moore 
Kathryn Grayson-Howard Keel 


Jan. 15,54 
Not Set 
Oct.,'53 

Dec. 26,'53 
Nov.,'53 
July,'53 

Aug. 28,'53 
July,'53 

July 10,°53 

Dec. 11,'53 

Oct. 3,'53 
Oct.,'53 
(reissue) Feb. 6,'54 
Oct. 6,'53 

Nov.,'53 

Feb. 19,'54 

Mar. 28,54 

Oct. 16,'53 
Nov.,'53 

Dec. 25,53 


Robert Taylor-Ava Gardner 
Danny Kaye-Mai Zetterling 
Paolo Silveri 

Lucia Evangelis-Giulio Gari 
Gene Autry 

Broderick Crawford-John Derek 
Lana Turner-Ricardo Montalban 
Jane Wyman-Ray Milland 
Leslie Caron-Mel Ferrer 
Lloyd Bridges 

James Cagney-Barbara Hale 
Bing Crosby-Claude Dauphin 
Edward G. Robinson 

Richie Andrusco 

True Life Adventure 

Lucille Ball-Desi Arnaz 

Barry Sullivan 

Documentary 

Aldo Fabrizi 


Silvano Mangano 


Marjorie Main-Percy Kilbride 
Vincent Price-Mary Murphy 

All Star Cast 

Alec Guinness-Jack Hawkins 
James Mason-Claire Bloom 
Neville Brand-Christine White 
George Raft-Gianna Maria Canale 
Glenn Ford-Julia Adams 

Paul Henried-Lois Maxwell 
Constance Smith-Jack Palance 
Edward Arnold-John Agar 
Marie Wilson-Robert Cummings 
Niall MacGinnis 

Errol Flynn-Anthony Steel 
Richard Carlson-Veronica Hurst 
Patrice Munsel-Robert Morley 
George Brent-Hillary Brooke 
Amanda Blake-George Nader 
Rita Hayworth-Jose Ferrer 

John Hodiak-Audrey Totter 


Apr.,'54 
Not Set 


Oct. 22,53 
Sept.,'53 
Aug. 1,53 
July 26,'53 
Aug. 7,'53 
Sept. 13,53 
Feb.,'54 
Feb.,'54 
Aug.,'53 


(reissue) Apr.,"54 
Sept.,'53 


Cary Grant-Myrna Loy 
John Mills-Phyllis Calvert 


George Cole-Nadia Gray Mar. 14,'54 
Douglas Fairbanks (reissue) Sept. 25,'53 
Clifton Webb-Edmund Gwenn Sept.,'53 
Vivi Gioi Jan.,'54 
Clark Gable-Ava Gardner Oct. 9,'53 


Dean Martin-Jerry Lewis Feb.,'54 


83m 
77m 
6Im 
106m 


96m 


Nov 


Jan. 


Nov. 
May 23 


Nov. 


Page 
. 28 2085 AYC 
23 2158 
28 2087 
1845 


| Excellent 
| 


A- 
A 
AMYC A 
A- 


14 2070 AY 2 Excellent 


25 B Fair 


25 - Excellent 
20 Very Good 


8 Excellent 
16 - Very Good 
<a Fair 


24 Excellent 
6 - Fair 
23 Good 


. B - Good 


3 - Excellent 


| 2B Good 


Aug. 
Sept. 19 
Aug. 


Dec 


Sept. 19 
Dec. 


6 Superior 


Good 


Fair 
Fair 
Excellent 
Excelient 


Superior 


Fair 

Fair 

Good 
Good 
Good 

Very Good 
Excellent 
Good 

Very Good 
Excellent 


Lad NPR — 


’ 
= 


Excellent 
Excellent 
Excellent 
Good 
Good 
Fair 
Good 
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1934 Fair 
Excellent 
Good 

Fair 

Very Good 
Fair 

Fair 

Fair 

Good 
Excellent 
Very Good 
Very Good 
Very Good 


2069 
2110 
2094 
1918 
2070 
2119 
2119 
2006 
1997 
1918 
1919 
1885 


N— ey — 


Excellent 
Fair 


2117 
1926 


de SE ea a [FT wap FO 


> 
Ld 


Good 
Very Good 
Very Good 


Good 
Very Good 


29 1966 
1998 
29 1965 


2102 
1997 A 


» 12 


5 2093 AMYC Excellent 
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nepal yay Number—Companay 


Moon Is Blue, T UA 
Moonlighter, ihe (3D) (303) WB 
Murder on Monday (Brit.) o> ene 

A 


My Heart Goes Crazy (Brit.) (c) 


Naked Jungle, The (c) (5315) Para. 
Nebraskan, The (color) (3D) (618) Col. 
New Faces (c) (CS) Fox 
Night Is My Kingdom, The (Fr.)} Davis 
Night People (c) (CS) 

Night Without Stars (Brit.) (322) 
99 River Street 

No Escape 

Norman Conquest (5303) 
Northern Patrol (5330) 


O-P 
Othello 


Out of the Past (488) 
Overcoat (Ital.) 

Overland Pacific (c) 

Pack Train (575) 
Paratrooper (619) (c) 

Paris Model (621) 

Paris Playboys (5418) 
Passionate Sentry, The (Brit.) 
Path to the Kingdom (Span.) 
Personal Affair ( Brit.) UA 
Phantom of the Rue Morgue (3D) WB 
Pickwick Papers ( Brit.) Mayer-Kingsley 
Pinocchio (c) (493) RKO 
Plunder of the Sun 

Pride of the Blue Grass (c) (5410) 
Prince Valiant (c) (CS 

Prisoners of the Casbah (c) (622) 
Private Eyes (5321) 

Project M-7 (483) (Brit.) 

Project Moon Base (5315) 

Public Enemy (318) 


Q-R 
Queen of Sheba (Ital-Eng.) (5325) Lippert 
Quo Vadis (c) (411) MGM 
Rachel and the Stranger (469) RKO 
Racing Blood (c) 20th-Fox 
Red Garters (c) (5314) Para. 
Red River Shore (5234) Rep. 
Return to Paradise (c) UA 
Rhapsody (420) (c) MGM 
Ride Clear of Diablo (c) (413) Univ. 
Ride Vaquero (c) (343) MGM 
Riders to the Stars (c) UA 
Riding Shotgun (c) WB 
Riot in Cell Block II 
River of No Return (c) (CS) 
Road House (355) 
Rob Roy (c) (Brit.) (494) 
Robe, The (C.S.) (c) (335)* 
Roman Holiday (530!)* 
Rose Bowl Story (5204) 
Rose Marie (CS) (c) (418) 
Royal African Rifles, The (c) (5403) 


Ox 
RKO 
UA 

UA 
Lippert 
AA 


UA 

RKO 
Times 
UA 

Col. 
Col. 
Col. 

AA 

Fine Arts 
Master 


WB 
AA 
20th-Fox 


AA 
20th-Fox 
20th-Fox 

Disney-RKO 
20th-Fox 
Para. 
Allied 
MGM 
AA 


Saadia (c) ae 

Sabre Jet (c) 

Saginaw Trail (576) 

Sailor of the King (327) 

Saskatchewan (414) (c) 

Scarlet Spear, The 

Sea Around Us, The (c) (403) 

Sea of Lost Ships (5213) 

Second Chance (c) (3D)* (403) 

Secret Document—Vienna (Fr.) 

Shadow Man (5316) 

Shadows of Tombstone 

Shane (c) (5225)* 

Shark River (c) 

She Couldn't Say No RKO 

Siege at Red River (c) 20th-Fox 

Singin’ in the Corn Col. 

Sins of Jezebel (c) (5225) Lippert 

Sky Commando (542) Col. 

Slaves of Babylon (525) (c) Col. 
WB 


So Big (307)* 
MacDonald 
WB 


Davis 
Lippert 
Rep. 
Para. 


UA 


So Little Time (Brit.) 
So This Is Love (color) 


Release 
Date 


July 17,'53 
Sept. 19,'53 
Oct.,'53 
July 22,'53 


Stars 


William Holden-David Niven 
Barbara Stanwyck-Fred MacMurray 
Ralph Richardson-Margaret Leighton 
Sid Field-Greta Gynt 


Mar.,'54 
Dec.,'53 
Feb.,'54 
Sept.,'53 
Mar.,'54 
July,'53 
Sept. 11,'53 
Sept.,'53 
Sept. 11,'53 
July 12,'53 


Eleanor Parker-Charlton Heston 
Phil Carey-Roberta Haynes 
Eartha Kitt-Robert Clary 

Jean Gabin-Simone Valera 
Gregory Peck-Rita Gam 

David Farrar-Nadia Grey 

John Payne-Evelyn Keyes 

Lew Ayres-Sonny Tufts 

Tom Conway-Eva Bartok 

Kirby Grant 


Orson Welles-Fay Compton Jan.,'54 
Robert Mitchum-Kirk Douglas (reissue) Oct. 29,'53 
Renato Rascel Oct.,'53 
Jack Mahoney-Peggie Castle Feb.,'54 
Gene Autry-Smiley Burnette July,'53 
Alan Ladd-Leo Genn Jan.,'54 
Marilyn Maxwell-Paulette Goddard Nov.,‘53 
Leo Gorcey-Huntz Hall Mar. 7,'54 
Valerie Hobson-Nigel Patrick Nov.,'53 
Dominique Blanchard Jan.,'54 
Gene Tierney-Leo Genn Feb.,'54 
Karl Malden-Patricia Medina 
Nigel Patrick-James Hayter 
Disney Feature 

Glenn Ford-Diana Lynn 

Lloyd Bridges-Vera Miles 
Robert Wagner-Janet Leigh 
Gloria Grahame-Cesar Romero 
Bowery Boys 

Phyllis Calvert 

Donna Martell-Ross Ford 
Jean Harlow-James Cagney 


(reissue) Apr., "54 
Aug. 29,'53 

Apr. 4,'54 
Apr.,'54 

Nov.,'53 

Dec. 6,'53 

Nov.,'53 

Sept. 4,'53 
(reissue) Feb. 6,'54 


Gino Cervi-Leonora Ruffo Feb. 12,'54 
Robert Taylor-Deborah Kerr (reissue) Jan.,'54 
Loretta Young-William Holden (reissue) Feb.,'54 
Bill Williams-Jean Porter Mar.,'54 
Rosemary Clooney-Jack Carson Mar.,'54 
Rex Allen Dec. 15,'53 
Gary Cooper-Roberta Haynes July 10,'53 
Elizabeth Taylor-Vittorio Gassman Apr. 16,'54 
Audie Murphy-Susan Cabot Mar.,'54 
Robert Taylor-Ava Gardner July 17,'53 
Richard Carlson-Herbert Marshall Jan. 29,'54 
Randolph Scott-Wayne Morris Apr. 10,'54 
Neville Brand-Leo Gordon Feb. 28,'54 
Robert Mitchum-Marilyn Monroe May,'54 
Richard Widmark-lda Lupino (reissue) July,'53 
Richard Todd-Glynis Johns Feb. 27,'54 
Victor Mature-Jean Simmons Oct.,'53 
Gregory Peck-Audrey Hepburn Sept.,'53 
Marshall Thompson (reissue) Sept. 6,'53 
Blyth-Keel-Lamas-Main Mar. 19,'54 
Louis Hayward-Veronica Hurst Sept. 27,'53 


Cornel Wilde-Mel Ferrer 
Robert Stack-Coleen Gray 
Gene Autry 

Jeffrey Hunter-Michael Rennie 
Alan Ladd-Shelley Winters 
John Archer-Martha Hyers 
Documentary 

John Derek-Wanda Hendrix 
Robert Mitchum-Linda Darnell 
Frank Villard-Renee St. Cyr 
Cesar Romero 

Rex Allen 

Alan Ladd-Jean Arthur 

Steve Cochran-Carole Mathews 
Jean Simmons-Robert Mitchum 
Van Johnson-Joanne Dru 

Judy Canova-Allen Jenkins (reissue) 
Paulette Goddard 

Dan Duryea-Frances Gifford 
Richard Conte-Linda Christian 
Jane Wyman-Sterling Hayden 
Maria Schell-Marius Goring 
Kathryn Grayson-Walter Abel 


Feb. 5,'54 
Sept. 4,'53 
Sept.,'53 
Aug.,'53 
Mar.,'54 
Mar.,'54 


Sept. 28,'53 
Aug.,'53 
Nov.,'53 

Feb. 15,'54 
Apr.,'54 
Jan.,'54 

Oct. 23,'53 
Sept.,'53 
Oct.,'53 

Oct. 31,'53 
July,'53 

Aug. 15,'53 
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Running 
Time 


99m 
77m 
85m 
70m 


7-~ REVIEWED— 
(S)=synopsis 


June 13 
Sept. 19 
Oct. 10 
Aug. 


Feb. 


Nov. 


Feb. 


Aug. 


Feb. 
July 


Aug. 
Aug. 


July 


Jan. 


Feb. 


Dec. 
Nov. 


Jan. 


Oct. 
Dec. 


Jan. 


Page 


1869 
1998 
2022 
I 1935 


(S)2135 


2031 
2182 
1887 
2118 
2062 
(S)2167 
2047 
2110 
2133 
2206 


1942 
2189 


2173 
2118 
1925 
2181 
2173 
1879 


2206 
2181 
($)2207 


2086 
2005 
1901 


2205 
2015 


2125 
1989 
1966 
1917 
2197 


1686 
2046 
1919 
2166 


2022 
1797 
2062 
2141 
(S)2u14 


2086 
1958 


2013 
1942 
1917 


Groups 


A 


RATINGS ————.. 


Nat'l 


>>>O 
= © 


> >> Pm>D> 


>>> PPrPrPr> 
= wDN=——— 


' 
n= — 


L. of D. 


rn NR KH NPR 


Herald 
Review 


Very Good 
Good 

Very Good 
Average 


Good 
Fair 
Excellent 


Good 


Fair 
Good 


Fair 


Fair 


Very Good 
Good 
Good 

Very Good 
Fair 


Fair 

Good 
Good 
Good 


Good 


Fair 
Fair 


Fair 
Fair 


Very Good 
Good 
Very Good 
Excellent 
Very Good 
Fair 


Good 


Excellent 


Good 
Superior 
Excellent 


Excellent 
Average 


Good 
Good 
Good 
Excellent 
Very Good 


Very Good 
Good 
Very Good 
Fair 


Good 
Excellent 
Fair 


Good 


Good 


Fair 
Excellent 


Very Good 
Excellent 
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--REVIEWED—. ———— RATINGS———.. 
Release Running (S)=syuopsis Nat'l Herald 
TITLE—Production Number—Company Stars Date Time Issue Page Groups L.ofD. Review 


Something Money Can't Buy (Brit.) Univ. Patricia Roc-Anthony Steel Oct.,'53 83m Oct. 3 2015 AY A-2 Fair 

Son of Sinbad (color) (3D) RKO _— Dale Robertson-Peggie Castle Apr. 3,'54 Jan. 30 (S)2167 

Song of the Land (color) UA Nature Nov.,'53 71m Nov. 28 2087 AY - Good 
Spaceways (530!) Lippert Howard Duff-Eva Bartok Aug. 7,'53 76m July 4 1902 Good 
Spice of Life (Fr.) Mayer-Kingsley  Noel-Noel Jan.,'54 7im Jan. 16 2142 - Excellent 
Stage Door (483) RKO Kath. Hepburn-Ginger Rogers (reissue) Aug. 5,'53 

Stalag 17 (5224)* Para. William Holden-Don Taylor July,"53 120m May 9 1829 . Excellent 
Stand at Apache River (color) (331) Univ. Stephen McNally-Julia Adams Sept.,'53 77m Aug. 15 1949 - Fair 
Steel Lady, The UA Rod Cameron-Tak Hunter Oct. 9,'53 84m Oct. 17 2030 - Fair 
Stranger on the Prowl UA Paul Muni-Joan Lorring Nov. 2,'53 82m Nov. 14 2069 - Good 
Stranger Wore a Gun (3D) (c) (605) Col. Randolph Scott-Claire Trevor Aug.,'53 Aug. 8 1943 : Average 
Student Prince, The (CS) (c) MGM Ann Blyth-Edmund Purdon May,'54 

Sword and the Rose, The (color) (491) RKO Richard Todd-Glynis Johns Aug. 15,53 July 1901 - Very Good 


T 


Take the High Ground (color) (406) MGM 
Tall in the Saddle (471) RKO 
Tanga Tika (color) Schaefer 
Taza, Son of Cochise (c) 

(410—3D, 411—2D) Univ. 
Tennessee Champ (417) (c) MGM 
Terror on a@ Train (402) MGM 
Terror Street (5304) Lippert 
Texas Badman (5335) AA 
Those Redheads from Seattle (color) 

(2D-5329, 3D-5305) Para. 
Three Girls from Rome (Ital.-Eng. Dub.) IFE 
Three Sailors and a Girl (c) (314)* 

Three Young Texans (c) 

Thunder Bay (color) (327) 

Thunder Over the Plains (c) (313) 

Thy Neighbor's Wife 

Time Gentlemen Please (Brit.) 

Times Gone By (Ital.) FE. 
Titfield Thunderbolt (c) (387) (Brit.) Univ. 
Top Banana (c) UA 
Topeka (5325) AA 
Torch Song (c} (405)* MGM 
Trail of the Arrow AA 
Treasure of Sierra Madre (310) WB 
Trent's Last Case (Brit.) (5212) Rep. 
Tumbleweed (color) (405) Univ. 
Turn the Key Softly (Brit.) Astor 


U-V 


Undercover Agent (5306) Lippert 
Untamed Breed (614) 

Valley of Headhunters (608) 

Valley of the Sun (470) 

Veils of Bagdad (color) (404) 

Vice Squad 

Vicki 20th-Fox 
Vigilantes Terror (5422) AA 
Village, The UA 
Violated Palace 


Ww 


Walking My Baby Back Home (406)(c) Univ 
War Arrow [c) (408) Univ. 
War of the Worlds (c) (5303) Para 
War Paint (color) UA 
We Want a Child (5324) Lippert 
White Fire (5317) Lippert 
White Hell of Pitz Palu (Ital.-Eng. Dub.) IFE 
White Witch Doctor (color) (324) 20th-Fox 
Wicked Woman UA 
Wild One (623) Col. 
Will Any Gentleman? ( Brit.) Stratford 
Wings of the Hawk (c) 

(2D-336, 3D-330) Univ. 
Without Reservations (484) RKO 
Witness to Murder UA 
World for Ransom (5408) AA 


X-Y-Z 


Yank in the R.A.F. (367) 20th-Fox 
Yankee Pasha (c}) (417) Univ. 
Yellow Balloon (5430) (Brit.) AA 
Yesterday & Today UA 
Young Caruso, The (Ital.-Eng. Dub.) IFE 
Yukon Vengeance (5331!) AA 


Richard Widmark-Kari Malden Oct. 30,'53 
John Wayne (reissue) Mar.,'54 
All Native Cast Noy.,'53 


Rock Hudson-Barbara Rush Feb.,'54 
Shelley Winters-Dewey Martin Mar. 5,'54 
Glenn Ford-Anne Vernon Sept. 18,'53 
Dan Duryea Dec. 4,'53 
Wayne Morris Dec. 20,'53 


Rhonda Fleming-Gene Barry Oct.,'53 
Lucia Bose-Cosetta Greco Aug.,'53 
Jane Powell-Gordon MacRae Dec. 26,'53 
Mitzi Gaynor-Jeff Hunter Jan.,'54 
James Stewart-Joanne Dru Aug.,'53 
Randolph Scott-Phyllis Kirk Dec. 12,'53 
Huqo Haas-Cleo Moore Oct.,"53 
Eddie Byrne-H. Baddaly Sept.,'53 
Vittorio de Sica-Gina Lollobrigida Sept.,'53 
Stanley Holloway Oct.,'53 
Phil Silvers-Rose Marie Feb.,'54 
Bill Elliott Aug. 9,'53 
Joan Crawford-Michael Wilding Oct. 23,'53 
Guy Madison-Andy Devine Aug. 25,'53 
Humphrey Bogart (reissue) Nov. 7,'53 
Michael Wilding-Margaret Lockwood Jan. 1,'54 
Audie Murphy-Lori Nelson Dec.,'53 
Yvonne Mitchell-Terence Morgan Not Set 


Dermot Walsh-Hazel Court Oct. 2,'53 
Sonny Tufts-Barbara Britton (reissue) Sept.,"53 
Johnny Weissmuller Aug.,'53 
Lucille Ball-James Craig (reissue) Feb.,"54 
Victor Mature-Mari Blanchard Nov.,'53 
Edw. G. Robinson-Paulette Goddard July 31,'53 
Jeanne Crain-Jean Peters Oct.,'53 
Bill Elliott-Mary Ellen Kay Nov. 15,'53 
John Justin-Eva Dahlbeck Oct. 23,'53 
Wim Holland Dec.,'53 


Donald O'Connor-Janet Leigh Dec.,"53 
Jeff Chandler-Maureen O'Hara Jan.,"54 
Gene Barry-Ann Robinson Oct.,"53 
Robert Stack-Joan Taylor Aug. 28,'53 
Special Cast Feb. 19,'54 
ScottBrady-Mary Castle Jan. 1,54 
Hans Albers Nov.,'53 
Susan Hayward-Robert Mitchum July,"53 
Beverly Michael-Richard Eaan Jan. 8,54 
Marlon Brando-Mary Murphy Feb.,'54 
George Cole-Veronica Hurst Feb.,"54 


Van Heflin-Julia Adams Sept.,'53 
Claudette Colbert (reissue) Aua. 5,53 
Barbara Stanwyck-George Sanders Apr.,'54 
Dan Duryea Jan. 31,'54 


Tyrone Power-Betty Grable (reissue) Nov.,'53 
Jeff Chandler-Rhonda Fleming Apr.,'54 
Andrew Ray-Kathleen Ryan Oct. 4,'53 
Documentary Dec. 2,53 
Ermanno Randi-Gina Lollobrigida Sept.,'53 
Kirby Grant-Mary E. Kay Jan. 17,'54 


Sept. 


Oct. 


Jan. 
Feb. 
July 
Dec. 
Nov. 


Sept. 
Aug. 


Nov. 
Jan. 
May 


Nov. 


Dec. 
Nov. 
Aug. 
Jan. 


2094 
2070 
1942 


($)2142 


> 
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Very Good 
Excellent 


Good 
Good 
Good 
Good 


Very Good 
Very Good 
ood 
Fair 
Excellent 
Good 
Good 
Good 
Good 
Excellent 
Very Good 
Fair 
Good 


Fair 


Fair 
Very Good 
Good 


Fair 
Good 


Good 
Very Good 
Fair 


Good 


Fair 


Excellent 
Good 


Fair 

Good 

Very Good 
Good 
Good 


Very Good 


Fair 





FEATURES LISTED BY COMPANIES — PAGE 2149, ISSUE OF JANUARY 16, 1954 
SHORT SUBJECTS CHART APPEARS ON PAGES 2198-2199, ISSUE OF FEBRUARY 27, 1954 
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FILM BUYERS RATING 


Film buyers of independent circuits in the U.S. rate current 


product on the basis of its performance in their theatres. T his 
report covers 132 attractions, 6,283 playdates. 


Titles run alphabetically. Numerals refer to the number of en- 
gagements on each attraction reported. The tabulation is cumula 
tive. Dagger (+) denotes attractions published for the first time. 
Asterisk (*) indicates attractions which are listed for the last time. 


EX means Excellent; AA—Above 
BA—Below Average; PR—Poor. 


Average; AV—Average; 


AV BA 


A. & C. Meet Dr. Jekyll & Mr. Hyde (Univ.) 40 15 
Actress, The (MGM) a 9 
Affair in Monte Carlo (AA) = 3 
Affairs of Dobie Gillis, The (MGM) 10 «19 
All-American (Univ.) 29. «14 
All the Brothers Were Valiant (MGM) 45 31 
Appointment in Honduras (RKO) 13 6 
Arrowhead (Para.) 42 16 


39s «14 
2 5 
36 49 
25 «12 
12 24 
34 = 33 
8 6 
I 5 
30 29 
4 3 


Back to God's Country (Univ.) 
Bad for Each Other (Col.) 

Band Wagon, The (MGM) 

Beneath the 12-Mile Reef (20th-Fox) 
Big Heat (Col.) 

*Big Leaguer, The (MGM) 

Blowing Wild (WB) 

Blueprint for Murder, A (20th-Fox) 
Border River (Univ.) 

Botany Bay (Para.) 

Boy from Oklahoma (WB) 


Ny 
1|o!l—-wal — 
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Caddy, The (Para.) 

Calamity Jane (WB) 

Captain's Paradise (UA) 
Champ for a Day (Rep.) 
Charge at Feather River, The (WB) 
China Venture (Col.) 

City of Bad Men (20th-Fox) 
Clipped Wings (AA) 
tCommand, The (WB) 

Conquest of Cochise (Col.) 
Crazylegs—All-American (Rep.) 
Cruel Sea, The ( Univ.) 

Cruisin’ Down the River (Col.) 


36 8 
31 8 
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Dangerous Crossing (20th-Fox) 
*Dangerous When Wet (MGM) 
Decameron Nights (RKO) 
Diamond Queen, The (WB) 


wool o 


East of Sumatra (Univ.) . 

Easy to Love (MGM) 

Eddie Cantor Story, The (WB) 
Escape from Fort Bravo (MGM) 


AW! ow 


Fighter Attack (AA) 

5,000 Fingers of Dr. T, The (Col.) 
Flight Nurse (Rep.) 

Flight to Tangier (Para.) 
Forbidden (Univ.) 

tForever Female (Para.) 

From Here to Eternity (Col.) 


Ww 
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Gentlemen Prefer Blondes (20th-Fox) 
Give a Girl a Break (MGM) 

Glass Web, The (Univ.) 

Go, Man, Go (UA) 

Golden Blade, The (Univ.) 

Great Jesse James Raid (Lippert) 
Gun Belt (UA) 

Gun Fury (Col.) 


Twl on— 


Half a Hero (MGM) 

Here Come the Girls (Para.) 

His Majesty O'Keefe (WB) . 

Hondo (WB) 
*Houdini (Para.) ; 

How to Marry a Millionaire (20th-Fox) 


a= 
wwnn uc 


AV 


I 


1, the Jury (UA) : 


Inferno (20th-Fox) 
Island in the Sky (WB) 


Joe Louis Story, The (WB) 


King of the Khyber Rifles (20th-Fox) 
Kiss Me Kate (MGM) 
Knights of the Round Table (MGM) 


*Last Posse, The (Col.) 

Latin Lovers (MGM) 

Lili (MGM) 

Lion Is in the Streets, A (WB) 
Little Boy Lost (Para.) 

tLittle Caesar (WB) (Reissue) 
Little Fugitive (Burstyn) 


~s~—- | wetnri ow 


Man from the Alamo ( Univ.) 
tMan in the Attic (20th-Fox) 
Marry Me Again (RKO) 
Martin Luther (de Rochemont) 
Master of Ballantrae, The (WB) 
*Melba (UA) 

Miss Sadie Thompson (Col.) 
Mission over Korea (Col.) 
Mister Scoutmaster (20th-Fox) 
Mogambo (MGM) 

Moon Is Blue, The (UA) 
Moonlighter, The (WB) 


Nebraskan, The (Col.) 
99 River Street (UA) 
No Escape (UA) 


wor 
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Paratrooper (Col.) 
Paris Model (Col.) 
Plunder of the Sun (WB) 
Private Eyes (AA) 


tQuo Vadis (MGM) (Reissue) 


Robe, The (20th-Fox) 
Roman Holiday (Para.) 


Sabre Jet (UA) : 
Sailor of the King (20th-Fox 
Salome (Col.) 

Sea Around Us, The (RKO) 

Sea of Lost Ships (Rep.) 
*Second Chance (RKO) 

Shane (Para.) 

Shark River (UA) 

Sins of Jezebel (Lippert) 

Sky Commando (Col.) 

Slaves of Babylon (Col.) 

So Big (WB) 

So This Is Love (WB) 

Stalag 17 (Para.) 

Stand at Apache River ( Univ.) 
Steel Lady, The (UA) 

Stranger Wore a Gun, The (Col.) 
Sword and the Rose, The (RKO) 


if.i-woi--—it 


o 


Take the High Ground (MGM) 
Terror on a Train (MGM) 

Those Redheads from Seattle (Para.) 
Three Sailors and a Girl (WB) 
Thunder Bay ( Univ.) 

Thunder over the Plains (WB) 

Torch Song (MGM) 

Tumbleweed ( Univ.) 


i 


Valley of Headhunters (Col.) 
Veils of Bagdad (Univ.) 
Vicki (20th-Fox) 


Walking My Baby Back Home ( Univ.) 
War Arrow (Univ.) ; a 

War of the Worlds (Para.) 

War Paint (UA) . 

Wild One (Col.) 

Wings of the Hawk (Univ.) 
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“PARATROOPER 
BEING GRABBE 
THE SMARTEST 
SHOWMEN IN = 
AMERICA! EVERY 
—KEYRUNIS SET 
_ IN THE FIRST SIX 
_ WEEKS OF RELEASE! 
_ AND BUSINESS IS 
_ SENSATIONAL EVERY- 
WHERE ON THE LATEST 
BIG ONE FROM COLUMBIA! — 
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Facing Up to the Need 
for Theatre 


Modernization 


MARCH ISSUE: 
Section 2 of Motion Picture Herald of March 6, 1954 
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RIGHT for standard, 2-D pictures 


RIGHT for 3-D films 


RIGHT for wide-screen presentations 


The NEW, all-purpose 


silver screen for 2-D, 3-D, 


and Wide-Screen Films 


More Light at Lower Cost— 

The RCA Dyna-Lite Screen offers bril- 
liant illumination for pictures of all 
types—2-D, 3-D, and wide screen. It’s 
RCA’s answer to today’s light-loss 
problems. It can be yours at a price 
well below what you might expect to 
pay for an all-purpose, silver screen. 


imperceptible, Electronically 
Welded Seams— 

Special electronic welding process 
eliminates annoying reflections and 
distortions at seams. Your patrons can 
scarcely discern the seams in your RCA 


Dyna-Lite Screen. 


Aluminized Surface— 

Like a single, gleaming sheet of alu- 
minum, your RCA Dyna-Lite Screen 
provides a brilliant, uniform metallic 
surface from end to end. 
Tear-Proof Vinyl Plastic— 

Vinyl plastic sheets and electric welds 
are tough and durable. Dyna-Lite 
Screens can be stretched drum-tight to 
presenta smooth, wrinkle-free surface. 
For Theatres of Any Size — 
Electronic welding process can pro- 
vide the benefits of the RCA Dyna-Lite 
Screen to houses of any size—from 
the smallest to the largest. 


Get Information on the all-purpose RCA Dyna-Lite 
Screen now. Contact your RCA Theatre Supply Dealer. 


THEATRE EQUIPMENT 


RADIO CORPORATION of AMERICA 


ENGINEERING PRODUCTS CAMDEN. N. J. 


In Canada: RCA VICTOR Company, Limited, Montreal 





FIRST-AMERICAN PRODUCTS, INC. 
1717 Wyandotte St. « Kansas City 8, Mo. 
Please Let Me Know, at No Cost or Obligation to Me- 


CO How my present tower can best be extended and what it will 
cost. (I’ll furnish simple data on form you'll send.) 


C0 Information on a new tower for my needs. 
0 Full particulars on MirraSheen Surfacing. 


Coupon For 


DRIVE-IN operators 
who want fo KNOW CITY OR POSTOFFICE ————— 
facts and costs on: “TSS 


expensive not to know . . . and know in time to make the most 


of opportunity. 
ee 


¢ SCREEN EXTENSIONS 3 


O A copy of the free Theatre Owner’s file and portfolio for keep- 
ing any kind of data on theatre operation or equipment in safe, 
neat, easy-to-find order. 

NAME AND POSITION 


THEATRE OR CIRCUIT 


STREET NUMBER OR ADDRESS 








- to show wide - ratio films 


films, learn now what it takes and what it will cost to 
extend your present tower. First-American has the — 

answers of experience, and you'll be surprised how which may require special engineering. So 
economically the proper job for your needs can be done. act now and be ahead of competition. Get 


First-American’s tailored-to-your-needs pro- 


posal at no cost to you. 
~~ — 

If you’re planning a new drive-in or considering re- 

placing an existing tower, see the sound engineering 

and extra structural features First-American offers at 

prices you’d have to pay elsewhere for far less in size 

or quality. 








To be ready to cash in on the big-grossing wide-ratio tt NS ia 
Every project involves individual problems 














 Mirror-Like Weather proofed ALUMINUM All-Purpose 


= 


SCREEN SURFACING MATERIAL i =7~: 


Far Superior to Anything Else Available — at FAR LESS Cost! 


Absolutely unsurpassed in light efficiency fluting which closely controls light horizon- 
AND optical quality from all angles. Let us tally. (No sharp angles, no flat areas.) Ultra 
prove that...see the samples at your light-weight and easy to apply, the large 
dealer’s after March 15... anda full-screen panels join invisibly. Perfect for 3-D or 
demonstration is set for Kansas City before otherwise. No painting, ever! Non-corrosive = 
the end of March. Let us help you with ar- metal, impervious to weather, bonded to = 
rangements to attend. strong, light backing. Delights patrons with 
perfect picture from any position; colors are 
You’ll see full, uniform brilliance throughout much more brilliant, true, distinct. And 
a 90° arc, as bright in the center as on the _ super-reflectivity permits you to start shows 
sides. Specially-designed parabolic curves much earlier. GET FULL DETAILS and 
rolled into the surface give it a fine vertical PRICES. 





First - American woducts. inc EVERYTHING FOR THE DRIVE-IN plus Wide-Are Screen Frames, Stereo- 


1717 Wyandotte St. ¢ Kansas City 8, Mo. © Phone BAjtimore 6882 phonic Speakers, Refreshment Equipment, etc., for ROOFED THEATRES 








BETTER THEATRES SECTION 





ICTURE SPA 


x 


PROJECTION 
ARC LAMPS 


x 


National’s new Reflect-O-Heat Unit permits the great 
| increase in light at the screen without a corresponding 

| 2 increase in heat at the aperture. The coijor. value and intensity. 

of the light at the screen is maintained constant 

| throughout a full trim without manual adjustment by 


te an automatic arc crater positioner. 


NATIONAL 
L THEATRE SUPPLY | 


Division of National » Simplex + Bludworth.Inc 
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BETTER THEATRES SECTION 


Installed by 


M 


Sweet ater, 1eX- 
for 


c¢ 
are Uo 
Rotem Wire €¢ 
CAMER S: Hira, D 
On SORT Gry OcToR 
CARTo-,, SS 
OONs 


artin & Co., 


) 
The Twin Vue, 


( 


ase roe [3 ne 
hi) *STREET 


T FIELD” 
at pion 


or assembly and Wed 


instal 


ner plastic 


ydessa, 1e%- 


nomically serviced through open windows an 
er Window-tyPe frames and glass units. 
the glass- 


and which ca 
removing frames 
stronger, and can b 


—Wagn 
e installed before installing 


" DOUBLE FEATURE IN 
SMALL TOWN GIRL : Installed by 
JANE POWELL FARLEY crancen . Wee NG Flectric Sign Co 
é HIAWATHA NCALOs ° 
MIDNIGHT SHOW TONIGHT 
pe ail ntti 


d letter mounting @ 


both the background an 
resistant, and salt-spray 


proof, shock-proof, alkali- 
baked enamel. 
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Sold by theatre equipment dealers everyu here 


“sod by theatre equibmient Cee 
WAGNER SIGN SERVICE, INC. 


CHICAGO 12, ILLINOIS 


” 


218 S. HOYNE AVENUE 
q Please send BIG free catalog on Wagner show-selling equipment. 
Letters: 


Name 


Theatre 


soos, Inc: 
-oderal enterprise? 
ted by eset ;ndianapol>> ind. Street 


City & State 





LOW SHORT CIRCUIT 
CURRENT 


Robin-Arc Rectifiers are of the high- 
reactance type, engineered for wide 
screen and 3-D systems. They reduce 
damage to carbon craters when strik- 
ing arc, and eliminate sputtering which 
causes pitted mirrors. Conservative 
ratings assure long life and freedom 
from trouble. Designed by pioneers in 
the motion picture field to give you 
dependable, efficient, uniform D.C. 
power. 


Write, Wire or Phone 
for Details. 


Model K 150 
100 Amps. 
Model K 100X40 
60 & 100 Amps. 
o 
Model K 100 
135 Amps. 


Sold through 
independent 
supply dealers 


INC. 


J. E. ROBIN, 


Motion Picture Equipment Specialists 
267 Rhode Island Avenue 
EAST ORANGE, N. J. 


Manufacturers of 
RECTIFIERS © MOTOR-GENERATORS 
SCREENS © PROJECTION LENSES 


About People 
of the Theatre 


+ 
AND OF BUSINESSES SERVING THEM 


Carl L. Kreuger has been appointed sales 
manager of the Radiant Lamp Corporation, 
Newark, N. J. He was western district man- 

ager at the company’s 
Hollywood office for 
the past six years. Be- 
fore joining Radiant, 
Mr. Kreuger was with 
Paramount Theatres 
in the Detroit area 
and in various sales 
and service capacities 
for the Jam Handy 
Organization and De- 
troit Edison Company. 
He is a member of 
the Illuminating Engi- 
neering Society and 
the Society of Motion Picture and Television 
Engineers. 


Stanley N. Read has been named superinten- 
dent of assembly operations for the Ampex 
Corporation, Redwood City, Calif., according to 
Alexander M. Poniatoff, president. Prior to 
joining Ampex, Mr. Read was engaged in the 
installation of manufacturing plants and man- 
agement controls for such firms as Easy Wash- 
ing Machine Corporation, Norris Thermador 
Corporation, Sunset McKee and Remler Com- 
pany, Ltd. He has also had administrative ex- 
perience in the engineering and production of 
communication equipment for Magnavox, Cen- 
tralab, Kellogg Switchboard and Supply and 
other firms. Mr. Read’s background in elec- 
tronics and communications goes back to 1913 
when he went on the air with his first amateur 
station. In the early twenties he owned and 
operated two broadcast stations in Providence, 


B; 4. 


Edward Smith, formerly manager of Florida 
State Theatres’ Palace theatre in Tampa has 
been transferred by the circuit to the Florida 
in St. Petersburg. Replacing Mr. Smith at the 
Palace is Don Holcomb. 


Phil Todaro, formerly manager of the Mer- 
cury theatre, Buffalo, N. Y., has succeeded Earl 
Hubbard as director of advertising and publicity 
of the Century theatre there. 


Richard Leonard has been named manager of 
the Lake theatre in Lakeland, Fla., replacing 
C. Hull. 


Equipment for CinemaScope was installed in 
a number of Florida theatres recently by Joe 
Hornstein of Miami, including the Flamingo, 
Miami Beach; Surf, West Palm Beach; Lee, Ft. 
Myers; and the Strand in Key West. 


W. B. McFarland has sold his Missouri the- 
atre at Hornersville, Mo., to John Harper. 


Charles F. Lowe, for many years sound engi- 
neer for Warner Brothers Theatres in the Hart- 
ford, Conn., district, and in recent years in the 
private contracting business in metropolitan 


“Where To Buy Ft” 
MOTIOGRAPH DEALERS 


CALIFORNIA 


LOS ANGELES: B. F. weg Company 
4S. Vermont Ave 


SAN FRANCISCO: B. F. bond Company 
243 Golden Gate Ave. 


COLORADO 


DENVER: Service Theatre Supply Co. 
2054 Broadway 


GEORGIA 


ATLANTA: Wil-Kin Theatre Supply, Inc. 
150 Walton St., N. W. 


ILLINOIS 


CHICAGO: Gardner Theatre Service, Inc. 
1235 S. Wabash Ave 


INDIANA 


INDIANAPOLIS: Ger-Bar, —_ 
. Illinois St 


IOWA 


DES MOINES: Des Moines Theatre Supply 


1121 High St 
KENTUCKY 


LOUISVILLE: Falls City bene o— Pp. 
427 S. Third St. 


LOUISIANA 


NEW ORLEANS: Hodges Theatre Supply Co. 
1309 Cleveland Ave. 

MARYLAND 
BALTIMORE: J. F. Dusman Company 
12 E. 25th St. 


MASSACHUSETTS : 
BOSTON: Major Theatre Equipment Corp. 
44 Winchester St 


MICHIGAN 


GRAND RAPIDS: Ringold Theatre Equip. 
106 Michigan St., N.W. 


MINNESOTA 


MINNEAPOLIS: Frosch Theatre Supply Co. 
1111 Curie Ave. 


MISSOURI 


ST.LOUIS: McCarty Theatre — Co. 
3330 Olive St. 


KANSAS CITY: Shreve ens eg! Co. 
17 . 18th St. 
NEW YORK 


NEW YORK: Joe Hornstein, Inc. 
639 Ninth Ave. 


BUFFALO: Perkins Theatre Supply Co. 
505 Pearl St. 


NORTH CAROLINA 


CHARLOTTE: Wil-Kin Theatre Supply 
229 S. Church St. 
OHIO 


CLEVELAND: Ohio Theatre Supply 


2108 Payne Ave. 
OKLAHOMA 


OKLAHOMA CITY: W. R. Howell 
12 S. Walker Ave. 
OREGON 


PORTLAND: B. F. eee Company 


1947 N.W. Kearney 
PENNSYLVANIA 


PITTSBURGH: Atlas Theatre Supply 
402 Miltenberger St. 


FORTY FORT: Vincent M. Tate 
1620 Wyoming Ave. 
TENNESSEE 


MEMPHIS: Tri-State Theatre Supply 
320 S. Second St. 
TEXAS 


DALLAS: Modern Theatre Equipment 
1916 Jackson St. 
UTAH 


SALT LAKE CITY: 


WASHINGTON 
SEATTLE: B. F. Shearer Company 


2318 Second Ave. 
WEST VIRGINIA 
CHARLESTON: Charleston Theatre Supply 
506 


Lee St 
WISCONSIN 


MILWAUKEE: The Ray ne are 
0 W. State St 


Service Theatre Supply 
256 E. First So. St. 








CANADA 
CALGARY, ALB.: Sharp’s Theatre Supplies 
Film Exchange Bldg. 
MONTREAL, QUE.: Dominion Sound Equip. 
4040 St. Catherine St., W. 
Perkins Electric Co. 
1197 Phillips Place 
TORONTO, ONT.: General Theatre Supply Ce. 
861 Bay St. 
VANCOUVER, B.C.: Dominion Theatre Equ —_ 
847 Davie 
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WIDE SCREEN 
AND STEREOPHONIC SOUND 
MUST BE GIVEN CREDIT 
FOR BRINGING THE PUBLIC 





TO THE BOXOFFICE 


IN DROVES! 
*Y) y 
Among motion picture producers there is complete unity in that stereophonic 
sound must be a definite and permanent part of every wide screen process. The basic 
stereophonic equipment has been established. Penthouse reproducers, amplifiers and loud speaker systems 
being installed in theatres today, will not need to be changed tomorrow. 
The alert theatre owner who wishes to share in the receipts of the many great pictures to be produced 
for wide screen and stereophonic sound presentation, will make an early decision to equip his theatre properly. 
Motiograph makes five different models of high quality stereophonic sound equipment to fill the needs 
of theatres of all sizes. 
The fe xcerpts from a recent booklet, “The 


» foregoing are ex i 
Vew Look in Motion Picture Presentation” by Fred 
C. Matthews. A free copy will be sent on request. 


MOTIOGRAPH, INC. 


4431 West Lake Street . Chicago 24, Illinois 


PROJECTORS ° STEREOPHONIC SOUND EQUIPMENT 





For List of Authorized Dealers See Opposite Page 
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Hartford, has joined Stanley Warner Theatres 
with duties similar to those he previously per- 
formed for Warners. With headquarters in 
Hartford, Mr. Lowe will be working under Cy 
O'Toole, chief engineer in the New England 
zone for Stanley-Warner. 


Joseph Kaplan has shifted from the projection 
booth at the Hi-Way theatre, Bridgeport, Conn., 
to a similar post at the downtown Loew’s Poli, 


Bridgeport. 


Lawrence R. Thielen has been appointed serv- 
ice engineer on the New York district staff of 
Ampex Corporation, Redwood City, Calif., man- 
ufacturers of magnetic recording equipment, ac- 
cording to an announcement by Harrison John- 
ston, Ampex general sales manager. A graduate 
of South Dakota College, Mr. Thielen spent 
three years with the RCA Service Company in 
radar service work prior to joining Ampex. The 
Ampex office in New York City serves the 
northeastern United States, including New Eng- 
land, New York, New Jersey, and Pennsylvania. 


The appointment of the Carns, Hoaglund, & 
Turner Sales Company as the representative in 
Arizona for McQuay, Inc., Minneapolis manu- 
facturers of heating and air conditioning equip- 
ment, has been announced by H. B. Thomas, 
vice-president in charge of sales for McQuay. 
Vern J. Carns, president, and James B. Hoag- 
lund, secretary-treasurer were both formerly as- 
sociated with the Boyd Engineering Company, 
Inc. John C. Turner, vice-president, was for 
manager of the air conditioning depart- 
ment for the Henson Robinson Company of 
Springfield, lil. 


merly 


Plans to enlarge two of its drive-ins in Massa- 
announced by Redstone 
Drive-in Theatres, Boston. The Neponset in 
Boston will be expanded from a 1,100-car capac- 
ity to 1,650 and the Revere theatre from 1,000 
to 1,750 


chusetts have been 


Jacob Asadorian is constructing a new drive- 
in theatre near Lowell, Mass., which will have 
a capacity of 1,000 cars. Mr. Asadorian him- 
self laid out the plans for the theatre, designed 
the refreshment building and is supervising all 


construction. He formerly owned a drive-in at 
Manchester, N. H., which he sold to the Nathan 
Yamins Theatrical Enterprises, Boston. 


Dr. John G. Frayne, engineering manager of 
the Westrex Corporation, New York, is cur- 
two-month, round-the-world trip 

visiting ten of the 
countries in which 
Westrex has supplied 
large quantities of stu- 
dio and theatre equip- 
ment. He will study 
the equipment and 
methods used in the 
motion picture record- 
ing studios and proc- 
essing laboratories of 
each country, includ- 
ing Japan, Hong Kong, 
the Philippine Islands, 
Singapore, Indonesia, 
India, Pakistan, Italy, France and England. His 
trip is part of the company’s program to bring 
to producers and exhibitors all over the world 
personal contacts with leading engineering au- 
thorities in the development and use of its 
equipment. At the present time Dr. Frayne is 
in charge of all development work of Westrex 
on both magnetic and photographic recording, 
and it is under his direction that the company’s 
new equipment for both single and multi-track 
magnetic recording was brought into being. He 
joined the engineering staff of Western Elec- 
tric Company's subsidiary, Electrical Research 
Products, Inc., in Hollywood in 1929, and has 
completed 25 years in the film industry with 
Westrex and its predecessors. From develop 
ment engineer he advanced through the grades 
of supervisor of engineering methods in 1938, 
supervisor of development engineering in 1944, 
engineering supervisor in 1946, and engineering 
manager of the Hollywood Division, Westrex, 
in 1949, Author of “Elements of Sound Record- 
ing,’ a book on studio recording, Dr. Frayne has 
also either written or collaborated with others 
in writing over 20 technical papers, most of 
which were published in the Journal of the 
of Motion Picture and Television En- 
gineers. He became active in Society as early 
as 1931, being made the first chairman of the 


rently on a 


Society 


CINEMASCOPE DEMONSTRATED IN PAKISTAN 


“Where To Buy It” 
BALLANTYNE DEALERS 


ARKANSAS 
LITTLE ROCK: Arkansas Theatre Supply Co. 


CALIFORNIA 
LOS ANGELES: B. F. Shearer Co. 
SAN FRANCISCO: B. F. Shearer Co. 


FLORIDA 
TAMPA: United Theatre Supply Co. 
MIAMI: United Theatre Supply Co. 


GEORGIA 
ALBANY: Dixie Theatre Service & Supply 


ILLINOIS 
CHICAGO: Ed. Mikkelsen 


IOWA 
DES MOINES: Theatre Engineering & 
Installation Service 
KENTUCKY 
LOUISVILLE: Hadden Theatre Supply Co. 


LOUISIANA 
NEW ORLEANS: Johnson Theatre Service 


MASSACHUSETTS 
BOSTON: Independent Theatre Supply 


MICHIGAN 
DETROIT: M. N. Duffy Co. 


MINNESOTA 
MINNEAPOLIS: Aved Theatre Service 


MISSOURI 
KANSAS CITY: Missouri Theatre Supply Co. 


NEW YORK 
ALBANY: Albany Theatre Supply Co. 
BUFFALO: Perkins Electric Co., Ltd. 
NEW YORK CITY: Norpat, Inc. 


NORTH CAROLINA 
CHARLOTTE: Charlotte Theatre Supply 


OHIO 
CLEVELAND: Qhio Theatre Equipment 
COLUMBUS: American Theatre Equipment 
TOLEDO: Theatre Equipment Co. 


OKLAHOMA 
OKLAHOMA CITY: Oklahoma Theatre Supply 


OREGON 
PORTLAND: B. F. Shearer Co. 


PENNSYLVANIA 
PHILADELPHIA: Superior Theatre Equipment 


SOUTH DAKOTA 
SIOUX FALLS: American Theatre Supply 


TENNESSEE 
MEMPHIS: Theatre & Exhibitor Supply 


TEXAS 
DALLAS: Hardin Theatre Supply Co. 


UTAH 
SALT LAKE CITY: Service Theatre Supply Co. 


WASHINGTON 
SEATTLE: B. F. Shearer Co. 


WASHINGTON, D. C. 
R & S Theatre Supply Co. 


WEST VIRGINIA 
ELKINS: Veterans Electrical Service 


WISCONSIN 
MILWAUKEE: Theatre Equipment & 
Supply Co. 





CANADA 
MONTREAL: Perkins Electric, Ltd. 
TORONTO: Perkins Electric, Ltd. 
VANCOUVER, B. C.: Theatre Equipment 
& Supply 


Distributors in East and West Pakistan received their first look at CinemaScope at a recent demonstration 
in the Rex Theatre, Karachi, Pakistan. Among those on hand for the occasion were (left to right) Javeed 
Hashmi, manager of Rex Talkies, Ltd.; V. V. Nadkarai and William Lampros of 20th Century Fox; Yusuf 
Aboobaker and Yusuf A. Mitha, Rex theatre proprietors; E. F. Vanderhoek, Munir Malik, J. Saleem, D. E. 
Merfield, and Atta Hassan of Westrex. Over 1,000 persons attended the demonstration, including sev- 


eral prominent government officials. 


WINNIPEG: J. M. Rice 





EXCLUSIVE EXPORT 
NEW YORK CITY: Streuber & La Chicotte 
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‘here is no substitute for 
Successful Experience 


One thing it teaches is that high quality at a moderate price is paramount. 
Experience also teaches know how, not only about manufacturing, but what 
theatres need and can use. 


For more than twenty years — almost since the day sound film was born — 
the Ballantyne Company has manufactured a complete line of sound equipment. 
And long after the rush to buy stereophonic sound equipment, Ballantyne will 
be here servicing and improving whatever systems then exist. 


As the English philosopher, John Ruskin once said, “When you pay too 
little, you sometimes lose everything because the thing you bought was in- 
capable of doing the thing you bought it to do. The common law of business 
balance prohibits paying too little and getting a lot . . . it is well to add some- 
thing for the risk you run. And if you do you will have enough to buy some- 
thing better.” 


You run no risk when buying any of these three creat 
packages for four-channel stereophonic sound 


The 60 Watt, 6400 series The 30 Watt, 3400 series The 20 Watt, 2200 seri« 


for large size: theatres. for medium size theatres. for smaller theatres. Two 
Two week delivery. Prices Two week delivery. Prices week delivery after March 
start at start at 25th. Prices start at 


$5400. $1400. $3195. 





Each complete package includes: 


2 4-track soundheads 4 power amplifiers 
4 pre-amplifiers 1 booth monitor and speaker 
3 stage speakers 





When you sacrifice quality, you destroy what 20th-Century Fox, other producers and all long estab- 
lished manufacturers have been striving for—BETTER QUALITY SOUND to attract more patrons 
to your theatre. When you check quality for‘quality, part for part, your best buy is BALLANTYNE. 


The Ballantyne 5 a: 


1712 Jackson Street OMAHA, NEBRASKA, U.S.A. 
For list of authorized dealers see opposite page 





BETTER THEATRES SECTION 





Easy Upkeep 


(no paint is needed) 


Beautiful factory-finished Marlite needs no 
painting or refinishing. Maintenance costs 
are drastically reduced. The soilproof baked 
surface resists moisture, grease, acids, and 
alkalies; stays like new for years. Dirt wipes 
off effortlessly with a damp cloth. 


Planks (16” x 8’) and Blocks (16” square) 
are available in 10 beautiful ‘companion 
colors” styled by Raymond Loewy Associates, 
plus 4 distinctive wood patterns. For faster, 


easier modernization, plan on Marlite Plank 


for creating 
beautiful interiors 


Easy Un 


(the wall’s completed) 


You'll save installation time and labor with 
easy-to-handle Marlite Plank and Block. This 
versatile paneling goes up fast over old 
walls or furring strips with concealed clips. 
No divisional mouldings needed. During 
modernization, business can continue with- 
out interruption, 


and Block for entrances, lobbies, lounges, 
rest rooms, offices, and other service areas. 
See your building materials dealer or write 
Marsh Wall Products, Inc., Dept. 369. Dover, 
Ohio. Subsidiary of Masonite Corporation. 


MARLITE PLANK AND BLOCK PATENT APPLIED FOR 


Marlite 


PREFINISHEOD 


WALL and CEILING PANELING 








ye READ THE AVS — Meyre nowa/ 











The F & Y Building Service is the outstanding 
agency in Theatre Design and Construction in 


Ohio and surrounding territory. 


THE F & Y BUILDING SERVICE 


319 East Town Street 


Columbus 15, Ohio 


“The Buildings We Build Build Our Business” 








Progress Committee. He was later chairman 
of committees on Sound, Journal Award, and 
Progress Medal Award. He was further honored 
by the Society when they presented him with 
both the Journal and Progress Medal Awards. 
He is a Fellow of the Society and has held 
offices as Pacific Coast chairman, governor of 
the Society, editorial vice-president, and cur- 
rently executive vice-president. Dr. Frayne has 
been named on two occasions by the Academy 
of Motion Picture Arts and Sciences in their 
awards for technical developments. He has been 
active for a number of years in the affairs of 
the Academy and also those of the Research 
Council. 


Clarence W. Lindrose, Jr., has been appointed 
to the Transverter Sales and Service Field 
staff of Hertner Electric Company, Cleveland, 

according to an an- 
nouncement by Robert 
C. Neiswander, sales 
manager. Mr. Lind- 
rose will work out of 
the Cleveland factory 
office, covering the 
U.S. and Canada. He 
will call on National 
Theatre Supply branch 
offices in 29 major cit- 
ies as well as the Gen- 
eral Theatre Supply 
Company in Canada. 
Mr. Lindrose has been 
with Hertner for three years as service engineer. 
Previously he was employed in the electrical 
production department of Warner & Swasey and 
also spent six years in the Navy as Chief of 
Fire Control. He is married and lives in Cleve- 


land. 


Ben Benda has been transferred from the 
managership of the Ritz theatre, Denver, to the 
same post at the Santa Fe. Replacing him at 
the Ritz is Eddie Specht, recently of Rapid 
City, S. D. 

e 


SIGNING FOR AMPEX SOUND 


Signing a contract for the installation of Ampex 
"Multi-Directional" stereophonic sound equipment 
in theatres of the E. M. Loew circuit, Boston, is 
Max Finn, (seated) general manager of Loew's, 
with Morris Newman, general manager of the Radio 
Shack Corporation of Boston, distributors for Am- 
pex in the New England area. Other circuits in 
that district installing Ampex sound equipment 
include American Theatres Corporation, Lockwood 
& Gordon Enterprises, Inc., Smith Management 


| Company and Interstate Theatre Corporation, all 
| with headquarters in Boston. 
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The Seat of Comfort is in the 


CUSHION 


~ 


le . 
HEY WOOD- 
WAKEFIELD 





TC 706 


The famous 
“Rocking Chair’ 
Loge 

with accent 

on Comfort 

and Luxury 
Spring base 
principle 
permits comfort 
at every 

sitting position 








Superbly Comfortable 
The WVewu- 


“COntouR’ 


Formed Rubber Cushion 


Designed to make Heywood-Wakefield theatre 
seating as comfortable as the average patron’s own 
easy chair at home . . . the wonderfully comfortable 
new “Contour” Formed Rubber Cushion that 
conforms to the contours of the occupant’s body 

as he sits down in its luxurious depth . . . assuring 
utmost comfort regardless of how he shifts his 


weight or position. 


For “Lounge Chair” Comfort 
The Veur- 
“SSiIT-IN’ 
Coil Spring Cushion 


Occupant sits deep down in not high up on this 
outstandingly comfortable new coil spring cushion 
. .. Whether he sits in the middle, on the side 

or way back in the seat, he’ll enjoy relaxing 
comfort at all times. Another example of 
Heywood-Wakefield engineering skill, proving the 
seat of the comfort is in the cushion. 





New “Contour’’ 

Cushion gives extra comfort, 
has more resiliency with 
approximately 3 inches of 
formed rubber over helical 
construction springs, attached to 
all-steel frame. Offers luxurious 
comfort at an economical cost 
for a rubber construction seat. 


New “‘Sit-In” Cushion has 

16 coil springs of varying gauge 
steel wire so placed to insure 
resilient comfort over the entire 
seat. Coil springs are 
permanently fastened to all-steel 
seat frame to assure long, 
trouble-free service. 


es 


TC 700 


‘Living-room comfort” for 
theatre patrons . . . low 
maintenance costs and 

long trouble-free service 

for operators make the 
ENCORE one of America’s most 
widely used theatre chairs. 


HEYWOOD- 
WAKEFIELD 


EST.1826 





Let a Heywood-Wakefield representative 


give you complete details of this great 


HEYWOOD-WAKEFIELD COMPANY 


Theatre Seating Division— 
Menominee, Michigan 


Sales Offices: Baltimore, Boston, 


Chicago, New York W 





T. 1826 


TC 701 


Heywood’s economical, 
de luxe Encore . . . long 
a favorite with operators 
because this carefully 
designed chair offers 
the extra spring-back 
comfort that keeps 
patrons coming back 
time after time. 








for MARCH 1954 


GEORGE SCHUTZ, Editor 


Stereophonic 


Sound Now a 
Drive-In Issue 





EDITORIAL INDEX: 


THE PROBLEM BEYOND THE SCREEN 
FIRST AID FOR THE OUTMODED THEATRE, by Ben Schlanger 


ON THE HOUSE department: 


NEW TECHNIQUES IN COOLING ALSO FIGURE IN TODAY'S PLANNING... 22 
WOOD EXTENSION FOR STEEL SCREEN 
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ACCORDING to a sheaf 
of notes which Bill Smith brought back 
from Cincinnati, augmented by an hour's 
lively verbal communication, the members 
of Allied States’ drive-in auxiliary had a 
time for themselves over stereophonic 
sound at their recent convention in the 
southern Ohio metropolis. 

The event which made the sturdy walls 
of the handsome Netherlands Plaza hotel 
to rumble most ominously was the state- 
ment of drive-in policy issued by 20th Cen- 
tury-Fox following a demonstration at 
Bloomfield, N. J., of CinemaScope sound 
on hookups of three and two in-car speakers. 
This statement was taken by those attend- 
ing the convention to mean that outdoor 
operation would have to make more than 
one channel of reproduction available if it 
was to get 20th Century-Fox CinemaScope 
product. 

The restrictions upon product that this 
interpretation assumed were angrily re- 
sented. But the idea of stereophonic 
sound by means of two or more speakers in 
an automobile struck many of the assem- 
bled drive-in operators as too preposterous 
for serious rejection. Bill's notes contain 
some expressions of derision that are ex- 
cellent examples of American genius in this 
kind of rhetoric. 

As for Bill himself, we note his columns 
elsewhere in this issue are altogether silent 
on the matter. But if two or more speak- 
ers in every car are proved better than 
one, he'll have ‘em, we're sure. 

The day on which we write these lines he 
has reopened his drive-in with a ‘'wide- 
screen'’ picture. Not one of 110 feet, to 
be sure. But already he has got rid of his 
little old 56-footer. His picture now is 70 
feet wide. 

There is a lot of just such enterprise in 
the drive-in sector of the business; and it 
is our observation that it shows a willing- 
ness to invest in a proposition for the ad- 
vancement of its type of exhibition. The 
advantages of two or three channels of 
sound in a drive-in aren't obvious. But 
whatever they require, we feel sure that 
the outdoor field will develop ways to take 
the fullest possible advantage of the new 
techniques. cil S 
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The Problem 
Beyond the Screen 


ENGAGED though it is in a great endeavor in the basic 


interests of the art itself, the industry cannot successfully 
the task presented by the obsolescence and shabbi- 

> greater portion of its theatres. Deterioration of the 
plant has been proceeding steacily for many and 
through the very years that brought radical changes in architec- 
styling generally, and in motion picture theatre design 
f a war, then depressed at- 


years, 
} 


Sasi 
functiona restrictions o 
that deterioration has acquired proportions which have 
Sompounded the problem of modernization many times. The pub- 
ic could hardly be blamed for thinking television meant the end 
i theatres. Most theatres looked as if the indus- 
thought so itself and was preparing to shut up shop. 
What has already been accomplished in the short space of a 


and with 


tendance 


f motion pict 


ure 


+r 


mprove the performance has disabused the public of that 
revived the faith of the business in its kind of 
theatre. And while there are innovations of performance to com- 


year TC 


notion Y + ha 
a a 


mand extraordinary attention, an atmosphere of delapidation and 


corny decor may not make a critical impression. But it will assert 


itself more and more and be shortly restored to its full effect in 
the scheme of regular theatre-going. 

One may hardly expect any 
eem necessary, however, to emphasize it in these times 


serious argument on that score. 


iT does 
of preoccupation with the new requirements of projection and 
ound. They of course are not to be minimized in any degree. 
But unfortunately their demands have been superimposed upon 
older and increasingly persistent demands of theatre properties 
wretchedly worn and often antiquated. 

Therein lies today's greater difficulty in dealing with deteriora- 
tion and obsolescence. Much as one may wish it away, it is inev- 
jOD 


exhibit 


of bettering all of the facilities of the- 


itably attached to the 


ict 
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Rare is the situation now, of course, in which modernization can 
be dealt with according to the full-scale need. The effect of use 
and changing values through the years have been too far-reaching 
for more than a piece-meal job in most instances. 

The dimensions of the overall task at this stage are in great 
measure the result of operating policy pretty general in the 
theatre business from the beginning. It has naturally been practice 
to ignore deterioration and obsolescence except as a bookkeep- 
ing notation, principally for tax purposes. They were seldom rec- 
ognized in the realistic terms of cash in a replacement fund. 
Equipment once installed was supposed to last forever, the build- 
ing—and a theatre of all places!—once erected was expected to 


retain its original qualities indefinitely. 


That was so although the industry never gave the impression 

that it was one of our least prosperous businesses. Most ob- 
servers were allowed to entertain quite a‘contrary notion of it. 
Quite probably it has suffered less from the ups and downs of the 
economy than many another field which has nevertheless had a 
thought and a dollar for progress in its merchandise and the facili- 
ties and methods of marketing it. Yet the industry arrived at its 
own "Great Depression" of 1940-1953 with just about the tools 
and procedures it had twenty years before. 

Hence the size of the task of modernization now before i 
With the claims of projection and sound to be met, renovation as 
a rule must be carried out selectively, with doing at the outset 
what will conceal the worst of conditions. 

That had better be done, to avoid waste, by first developing 
a schedule of work in a step-by-step program. Taking that view 
of the problem, the article beginning on the opposite page offers 
a course of action that may well be followed, describing concrete 
ways and means. 
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By BEN SCHLANGER 


Theatre Architect and Consultant 





SUSPENSION 


ge ke ix Sh ey 


Le 


Sag 


MINIMUM LEGAL 
DIMENSION 


HEATRE operators are now ur- 
gently concerned with provisions for 
large screen and stereophonic sound, and 
the sizable expenditures which they incur 
are likely to discourage them from thinking 
about the outmoded appearance and the 
shabbiness that has crept into the theatre 
through obsolescence and deterioration of 
building materials and furnishings. It 
must be obvious enough, however, that 
even better merchandise has to be pack- 
aged attractively if it is to be sold with 
consistent success. 

Refurbishing of the motion picture 
theatre has been overdue for some time. 
The new technological developments in the 
art of the screen can but make the more 
apparent the necessity to eliminate shab- 
biness and bring a fresh appearance to the 
theatre itself. 

Shabbiness is likely to show up first in 
floor coverings, auditorium seats, and the 
interior wall and ceiling surfaces—the lat- 
ter especially where outmoded appearances 
are due to dated ornamental interior deco- 
rations. It may well prove too costly in 
many instances to make overall changes in 
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interior decorative treatments; however, 
various devices, including lighting are eco- 
nomically feasible to provide new decora- 
tive effects in areas of the theatre where 
they will be focal points of attention and 
thus adequate to introduce fresh styling. 

The need to replace floor coverings and 
worn and damaged auditorium seating re- 
mains important in any case, because new 
decorative treatments lose their value when 
surfaces and seating which are in constant 
use and in constant view are in bad condi- 
tion. 

Wall surfaces in rest rooms and _ all 
other locations where they are subject to 
abuse are also points where shabbiness first 
appears. These surfaces should be of a 
tough and washable type. Fortunately, 
there are many materials now available 
with those characteristics. 

Lighting provides very effective devices 
for directing attention away from large in- 
terior surfaces which are too costly to 
remodel; conversely, lighting can be used 










to attract attention to comparatively small 
areas with new decorative ettects. The 
sketches here presented suggest such use of 
lighting and materials to control the cost 
of new work. 


SURVEYING CONDITIONS 


The exhibitor should of course visual 
ize his overall problem as to what he has 
to do to remain successfully in business 
insofar as the physical structure and equip- 
ment of his theatre are to be considered. 
An overall estimate may be arrived at, 
covering the three basic requirements, the 
first being the picture and sound require- 
ments; the second, floor coverings and seat- 
ing conditions; and third the revitalizing 
of the decorative scheme. ‘The expenditures 
could then be made in steps. 

In the third category the decorative 
treatment, there is a further priority as to 
the various items to be done. All of the 
surfaces which are at such a level that they 
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SKETCH 2: Devices for covering up shabby foyer 
ceiling and to aid this treatment with new lighting. 
Areas A are covered with metal screening between 
joists B. In pilasters C lighting troughs are intro- 
duced, these to illuminate wall displays. 


are most vulnerable and most visibie, 
should be given first consideration. Repaint- 
ing often seems the least costly and most 
obvious cure, but this is misleading, be- 
cause painted surfaces, unless they are of a 
very rough texture and dark in color, soon 
take on a shabby appearance again in such 
These 
with the more practicable materials now 

Doing 
effect a 


scheme. One can completely cover existing 


areas. surfaces can be recovered 


available. this, it is readily pos- 


sible to really new decorative 
surfaces, with blocking and furring strips 
to build out to new lines. The sketches 
illustrate such methods. 

In using lighting to create a fresh, con- 


temporary atmosphere, it Is necessary to 
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eliminate such lighting devices as will call 
attention to the surfaces which cannot be 
In all 


of these instances, new illuminants should 


treated because of the cost factor. 


be introduced to direct light only to traffic 
areas and completely away from the sur- 
Concealed lighting fix- 
most 


faces mentioned. 


tures of the “downlight” type are 


useful for this purpose. 


FOYER CEILINGS 


For examples of these methods let us 
refer to the sketches. In the treatment for 
lobby or foyer space (Sketch 2) an inex- 
pensive method of covering up outdated 
ornamental ceilings is shown. Here the 
existing ceiling had best be painted in a 
very dark color. All ceiling lighting fix- 
tures should be removed, and at a point 
at least 18 inches below the original ceil- 
ing, a new open framework of joists is in- 


stalled, and the space in between the joists 
is covered with. open, expanded metal 
screening. 

This screening, which is a_ standard 
product, has a considerable amount of 
openness. It can be painted in bright colors 
and produces a most desirable lighting ef- 
fect when light sources are placed above 
the screening, as illustrated. 

A type of lighting fixture for this pur- 
pose is commonly known as the R.L.M. 
Reflector; it consists of an inexpensive 
enamel metal shade holding a standard 
filament general service lamp so positioned 
that all of the light is cast downward, and 
none of it is permitted to reach the old 
ceiling. 

The spacing for these lighting fixtures 
is determined by the distance from the floor 
to the ceiling, the lowest ceiling height 
requiring the closest spacing and lower 
wattage lamps, and the highest ceiling 
height requiring the greatest spacings be- 
tween fixtures and higher wattage. 


FOYER LIGHTING 


Also illustrated in this scheme is use of 
a concealed light source in pilaster pockets, 
kept away from the main wall surfaces so 
that the light coming from these pilaster 
pockets can spread and fall on display 
frames, or on decorative treatments along 
the walls. An wall 
to pilaster pockets is sufficient for a spacing 
of up to 5 feet between the pilasters. This 


8-inch distance from 


dimension, however, should be increased 
about one inch for every foot of spacing 
between the pilaster pockets of more than 
5 feet. that the light from 


the pockets will cover the entire area of 


This assures 


the wall behind. 

The lighting in this scheme (Sketch 2) 
is a combination of direct downlight of a 
semi-concealed type, and of indirect wall 
lighting that illuminates the room and also 
any display on the wall. 

The new open ceiling work can be sup- 
ported with light steel flats, rods, or chan- 
nels. The pilaster pockets can be made of 
natural-finished woods, or of aluminum or 
other permanently finished The 
most desirable metal finish is of the em- 


metals. 


bossed type, which has a satin-finish and 
does not show up slight distortions in sur- 
faces, as highly polished, smooth metal 
finishes would. 

The wall surfaces behind the pilasters 
could be painted, but they would have a 
more modern appearance, and remain at- 
tractive longer, if they were covered—with, 
say, one of the plastic-finished materials 
now on the market. Paint here is fairly 
feasible, however, from the point of view 
of wear because the projecting pilasters 
keep traffic away from the wall surfaces. 

A scheme for decorative treatment in 
the merchandising area of foyer or lobby 
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cAmeucan Seating Company 


WORLD'S LEADER IN PUBLIC SEATING 
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space is illustrated in Sketch 3. Here the 
effort is to create a cheery, even a gay at- 
mosphere. The dome or domes over the 
vending case painted in bright striped col- 
tent-like 
are a dirt collector and a fire 
that 
be constructed of lightweight metal plas- 


orings suggest large umbrellas. 
Since tabrics 
hazard, it is suggested such devices 
tering lath applied to a structural frame- 


work, shaped to the dome design. 


DOME CONSTRUCTION 
Finish of the dome should be of extra- 
lightweight Vermiculite plaster so that the 


total weight of the dome can be suspended 


20 


from overhead construction by means of 
steel rods. The position and strength of 
existing overhead structures can be located 
to determine the proper support for the 
suspension of the domes. 

Where special emphasis is desirable for 
ice cream or other refreshment items, small 
domes could be used, perhaps in different 
sizes and different coloration, over the sales 
location of these items. The lighting of the 
could be done effectively 


sales counters 


through holes in the dome, by placing 
downlight fixtures at the top of the dome. 
However this would not show up the decor 
underside of the dome; for that 


separate spotlights could be concealed in 


on the 


forms suspended from the dome and in the 
tops of decorative columns as shown in 


the sketch. 

A scheme such as that illustrated makes 
it possible to completely divert attention 
from all overhead existing ceiling designs 
because all of the light is kept from reach- 
ing the main ceiling area—in effect, the 
dome is really a very large downlight. The 
original ceiling in the area should be paint- 
ed a dark color, and existing lighting fix- 
tures, if left in, should not be used. 


MARQUEE REVISION 


An idea for modernizing the marquee 
is shown in Sketch 1. The attraction board 
displays are suspended from the deck in- 
stead of setting on top of the deck. This 
has the double value of giving a light and 
airy feeling and of making it possible to 
use both faces of the attraction boards. A 
planting box is placed along the front edge 
of the deck for an inviting effect. 

It is to check with local au- 
thorities as to the clearance height required 
between the sidewalk and the attraction 
board in planning this type of display. 

For lighting the sidewalk and the soffit 
of the deck, point sources of light are pref- 
erable to line neon sources because they are 
easier to maintain and are in better keep- 
ing with contemporary design. A combina- 
tion of downlights for sidewalk lighting, 
and indirect bottom closed bowl fixtures for 
lighting the soffit only, are shown. Spacing 
for these fixtures is controlled by the dis- 
tance from the soffit to the lamps. Where 
clearance provision above the sidewalk 
permits longer suspension stems, the fix- 
tures can be placed farther apart. Where 
short stems are mandatory, the fixtures will 
have to be closer on centers. The greater 
spacing distances require the stronger 
lamps; and closer spacing permits lamps of 
lower wattage. 

The soffit of the deck should be finished 
with an embossed metal, and where cost 
is a factor, the steel pebble finish sheet 
metal can be used, painted in white or a 
pastel shade. Stainless steel trim could be 
used for the edging of the deck and attrac- 
tion boards. The use of neon tubes should 
be restricted to outlining the name of the 
theatre. 


necessary 


LOBBY LIGHTING 


The lighting device shown for the ceil- 
ing of a lobby in Sketch 4 is intended for 
use where the existing ceiling is extremely 
simple in design, or of a design having 
very minor shadow-making breaks in the 
surfaces. A series of troughs are illustrated, 
concealing fluorescent lamps, the light from 
which is cast on the ceiling as indirect 
illumination of the room. 

The single trough shown parallel to the 
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display on the wall has similar lighting, 
but this light is masked so that the light 
cast from it falls only on the wall display. 
All of these troughs are connected together 
as a single decorative unit. They are made 
of sheet metal, to be painted according to 
the decorative scheme. All of the necessary 
wiring and lighting elements are contained 










within the troughs. 

This scheme eliminates the need for any 
lighting in wall displays themselves. With 
such lighting it is advisable to use a mini- 
mum depth for any of the moldings which 
i are used to frame the display so as to pre- 
a vent shadows from being produced along 
the display case framing by the overhead 

















lighting. 

This indirect ceiling light scheme does 
not preclude the use of some points of con- 
cealed downlighting in the ceiling, which 
could be used to focus attention on any 



























special advertising display, or emphasis in 
the floor pattern. 






BOX-OFFICE TREATMENT 








With Sketch 5 we go to the entrance of 
the theatre. Here we have a box-office in a po 
weather-protected lobby. The top of the 
box-office is completely open for ventila- [ A 
tion and is about 7 feet above the floor, 8 ng 
with open space between this top and the \ vn 
ceiling of the room. The upper part con- 
sists ef joists and an open mesh expanded 
metal covering, which, besides being deco- 
rative, is practical for ventilation and light- 
ing. The box-office is illuminated by down- 
lights placed above it; the fixtures throw \ 
the light through the open mesh into the - 
box-office. 4 
The lower portions, under the plate glass sa 
area, can be faced with the embossed metal si = 
finish heretofore referred to. It can be stain- 
less steel or aluminum, with the stainless 






































































steel being preferable because it requires SKETCH 4 above. SKETCH 5. below. 
no maintenance other than wiping with a 
slightly damp cloth. This material is man- _— ‘ 


ufactured as a Rigidized metal. The em- 
bossing is available in many patterns. It 
serves also to strengthen the material, 
: thereby permitting lighter gauges, which 
cost less. 
[An arrangement for a _ wide-screen 


setting by Mr. Schlanger will appear 
in the April issue of Better Theatres. | 





SKETCH 4: Arrangement for modernizing lobby > 
lighting. Extending laterally are lighting troughs 
(A) containing fluorescent lamps, these lighting 
the ceiling. Attached to them is another trough, 
parallell to the wall and opening to it at an angle 

{B) to confine illumination to a display. 











SKETCH 5: A method of giving the box-office a 
new and decidedly modern look is illustrated in this 
drawing of a structure topped by joists (A) be- 
tween which metal screening is placed, through 
which downlights (B) illuminate the interior. 
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On the House 


%* editorial reports and comment on events, trends, people and opinion 


New Cooling Techniques also 
Figure in Today's Planning 


IT IS impossible to consider 


the problems of theatre modernization in 
these 


conditioning. It has become so widely ex 


times without being aware of air- 
pected in buildings where the public is in- 
vited, at a price, to assemble for purpose of 
recreation, that even among the special 
claims currently upon the industry’s finan- 
cial resources, it cannot be ignored. 
There are new techniques in air-condi 
tioning, too, and theatres were being in- 
cluded in the spread of comfort-cooling that 
they have brought about when the awful 
prospect of TV, documented by a faltering 
box-office, scared off a considerable portion 
of the investments contemplated in that 
facility. The new demands of projection 
and sound are going to dip deeply into ex- 
hibitors’ pockets for quite a spell, and it is 
this which is brightening their horizon. 
But if the performance Is the first thing, 
to be served first, considerations of comfort 
are never far behind. 
Cooling 
the motion picture theatre at the outset of 
Then, for 
its cost was prohibitive for all 
But 
especially, that situation 
has drastically changed. Not only has the 


iir-conditioning field developed equipment 


equipment was identified with 


its development. many years 


ifterw ard, 
1 ] ‘a ” | > 
yut very large “deluxe” type houses. 


in recent years 


for general usage, but application of it is 
more realistic. With an installation that is 
something less than exact principles of the 
science might call for, yet one ordinarily 
adequate to the practicable needs of com- 
fort during the warm months, one can meet 
almost any requirements of economy that 
are based on seating capacity. 

For one thing, the old idea that comfort- 
cooling meant jolting the sweltering public 
with polar temperatures has been got rid of 
by now. To the contrary, it is now ac- 
cepted that the system should be so op 


erated, regardless of its capacity, as to 


avoid a great difference between outside 
and inside temperatures. 

Nor is it necessary to size equipment for 
the hottest, muggiest day in the year. The 
temperatures and conditions of humidity 
that one is likely to have in the area is a 


practicable guide. 
AUDITORIUM THE HOT-BOX 


The average theatre, moreover, has little 
space that 
auditorium comfortable than to deny it the 
benefit of cooling facilities because it would 
cost too much to cool the entire theatre. 
For the most part, it is the heat and mois- 


beyond the auditorium really 


ture given off by people that makes cooling 


equipment so necessary in theatres over 


most of the country. In an auditorium 
people are seated close together for two or 
three hours at a time. That can be much 
too rugged for the best of screen attractions 
to contend with. 

Any sort of installation that can contrib- 
relief of 
situation is better than none at all. 


such a 
If the 
auditorium is small enough for equipment 


ute substantially to the 


to be placed where its noise is not obtrusive, 
space cooling with self-contained units of, 
say, 10 or 15 tons, can serve the purpose. 
For greater requirements, similar units can 
be used for economical central station sys- 
tems, with ducts for incoming conditioned 
air, and a simple recirculation system, de- 
pending at least for the most part on return 
through grills in the face of the screen plat- 
form. (Latest types of equipment suited 
to theatres are reviewed in this issue, be- 
ginning on page 00.) 

It has been authoritatively calculated, on 
the basis of actual going installations, that 
a theatre of 1,000 seats can be practicably 
cooled by 60 tons of refrigeration. 


Wood Extension 
For Steel Screen 


AMONG drive-in operators 


now busy witm construction or plans to 
extend their screens for a wider picture Is 
the Fred Wehrenberg circuit in St. Louis. 
Writing us recently about that organiza- 


tion’s twin drive-in project, which will 


Paul L. 
Krueger, manager, told us something of the 
Ron- 


used laminated wood 


include an_ enclosed theatre, 


screen-extension job at the circuit's 
nie’s drive-in. They 
members fabricated by Timber Structures 
to extend a steel tower. He writes: 

“After the laminated timbers were de- 
livered, we had to work out a way to fasten 
them to the present steel structure to give 
us our proper tilt. This we did by making 
steel braces, fastening them to the timbers 
and welding them to the steel. I am enclos- 


‘ 
oe 
a nl | 


« : 
« 





ing a picture showing how the screen looked 
with part of the timbers standing in front 
of t ehtower. 

“After that stage, these timbers had to 
be fastened together by sections of 2x6 
material to hold them upright so we could 
put on the screen surface.” 
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amazing low price 


The 4” jewel-tone speaker is a new product backed 
name in theatre equipr 

Bevelite. Extensive research and experimental work has gone 
)f the Bevelite 4” jewel-tone speaker. 

It has been thoroughly proved and tested... 


all expectations. Th > no better drive- 


than the jewe 


..you can hear the differe 





Give More. 
Sell More! ~ 


Can you improve screen light 
for pennies per day? 








@ Your present “National” carbon trim may be capa- Take full advantage of this fact and you can’t help 
ble of giving much more light than your patrons are but improve your position in a highly competitive 


now enjoying. It’s easy to find out for yourself. market. 


ARE YOU OPERATING YOUR CARBONS THE PICTURE IS LIGHT— 
AT MAXIMUM EFFICIENCY? GIVE IT ALL YOU CAN 


with “NATIONAL” CARBONS 


If not, you can do so and get a better picture... in 
many instances for as little as the price of one admis- 
sion per day in slightly increased carbon consumption. 


HERE’S WHY: All carbons are designed to de- 
liver greatest brilliance, most uniform light distribu- 
tion and best color balance at the maximum recom- 


mended operating current. 


The term “National” is a registered trade-mark of Union Carbide and Carbon Corporation 
NATIONAL CARBON COMPANY 
A Division of Union Carbide and Carbon Corporation «+ 30 East 42nd Street, New York 17, N.Y. 
District Sales Offices: Atlanta, Chicago, Dallas, Kansas City, New York, Pittsburgh, San Francisco 
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Architect: 
James E. Casale, New York 


green with the applique figures in yellow and red. This is illuminated by 


Florida Theatre Built 
for the New Techniques 


hae 
Sar" 


oe eal . 


Constructed with facili- 
ties for the new film 
techniques, including 
CinemaScope, integrated 
into its design is the 
new 1194-seat Carib the- 
atre in Clearwater, Fla. 
Opened early in January, 
the theatre, which is 
owned by Anast N. No- 
topoulos, Pennsylvania 
theatre operator, and 
Philip Voulis, Chicago 
businessman, is leased 
by the Bay Lan Theatre 
Corporation, which oper- 
ates 30 Florida theatres. 


li the theatre lobby (below) are 
(left to right) James Casale, arch 
itect; the owners, Philip Voulis and 
A. N. Notopoulos; and the latter's 
on, George Notopoulos, Pennsyl- 
vania theatre circuit manager. 


THEATRE FRONT: Dominating the facade 


is a pictorial display containing a map of the ¢ 


Sea, the background for which is porcelain ename 


the weather behind a perforated rim through whose apertures the light 
for the mural. The upper facade on either side is stucco in a light buff 
office and on the right to the usher's dressing room. The fluted border area is corrugated metal!. The marquee 

steel bears name signs on either side of stainless steel with channeled neon. The soffit is metal painted ivory ar 
close-set filament lamps mounted exposed in a parallel line formation from the outer edge to the entrance d 
box-office on the right is of plate glass with a base of stainless steel. 
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fluorescent tubing deeply set for pr 


appears to form a decorative lumir 


color with window 


s 
on the left to the manager 
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MANAGERS THE LOBBY: Four pairs of plate glass doors trimmed with stainless steel lead 
[CONTROL AM é ae s ayer tee ' . 
directly into the foyer-lobby. The side walls are hard plaster covered with 
, ; ' ° * ° ° «le . 
Madagaska, a plastic-coated fabric, in a coral shade. The ceiling is hard plaster 
. 2 cr . . . 
painted a pale blue on the sides around a lop off-white. Lighting 
is by regular filament lamps except for four downlights directly over the entrance 








doors. A strip of terrazzo in pale green extends just beyond the doors, bounding 
, 
i 





a Leedom Wilton carpet having a color pattern green, coral and black in 




















a beige background. The lobby leads directly into the standee area at the 








rear of the auditorium where the refreshment stand (below) is located. A canopy 
made 


' 


of plywood extends over. the stand bearing a sign ''Carib Confections’ 
of wood painted white. The back bar wall is also plywood covered with coral- 
colored Madagaska. Three display frames on this wall are made of peg board 
masonite with borders of checkwood. The display material used has pegs on the 
back side which fit on the holes of the pegboard masonite. The front counter 


l 


is Formica, and the front of the stand features two display sections bordered 








with checkwood painted yellow on either side of a glass-enclosed candy case. 


The rear of the refreshment stand in the auditorium is ac ically treated. 
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THEATRE PLAN AND CONSTRUCTION: The 
Carib is constructed as part of a commercial 
shops in Clearwater, 

on Florida's west 

15,500. The project's 

he theatre building, of 

uction, measures 60 by 


ie are n tne rear 
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THE AUDITORIUM: Equipped for both 3-D and CinemaScope, 


the Carib has auditorium speakers for stereophonic sound built 
into the side walls and covered with a perforated canvas painted 
to blend into the decor. The photograph at right shows the 
speaker units before the canvas was installed while the view 
above was taken afterwards. There are three speakers on each 
side of the auditorium. Murals along the side walls depict the 
development of man's experiments throughout the ages with 
light (on one side) and sound (on the other). These walls are 
covered in Johns-Manville ''Permacoustic" tile in beige back- 
ground for the mural figures in green and coral. The murals are 
done in oil paints, rendering them relatively inactive acoustically, 
particularly in the high frequency areas. The dado is cement 
painted green. The upper rear wall around the projection booth 
is damask over four inches of rockwool. The ceiling is perforated 
acoustic tile in an egg-shell color. Illumination of the auditorium 
is by slimline fluorescent lamps in upper and lower metal coves 
running along the ceiling cornices. Upper lamps are white, oper- 
ated on dimmer for house lighting; during projection, blue light 
is produced in the lower coves and reflected down over the side 
walls to ''coat' them with a warm but unobtrusive coloration. 
Seating capacity of the Carib is 1194 with 1144 on the main 
floor and 50 in the mezzanine, which is divided into two sections 
on either side of the projection booth, with 20 chairs on one side 
and 30 on the other. On the main floor the chairs are Kroehler 
"5ush-back"' upholstered in nylon in a coral shade for the center 
section and avocado green for the two sides. Seating on the 
main floor is in a three-bank, two-aisle plan with staggering at 
random according to sightlines. The chairs in the mezzanine are 
Heywood Wakefield "Airflo" models upholstered in coral nylon. 
The theatre's proscenium opening is 50 feet wide and extend 
all the way to the ceiling, the upper part being masked with 
green drapery. The picture presented is a fixed size—42 feet 
wide and !8 feet high—on a curved "'Astrolite'’ screen. The 
distance from the screen to the first row is about 18 feet and 
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136 to the last, giving a maximal viewing 
projection throw is 146 feet at an angle of a littl 
Projectors are RCA ''BX-100"' equipped with K 
lenses. The anamorphic lenses are Bausch & Lomb. 
lighting is by Strong “Mighty 90" lamps with 9n 
trim. The sound system is also RCA. Aisle carpeting i 
Wilton in the same pattern and colors as that in tt 
theatre is air-conditioned throughout with Worthingt 


ment, installed in separate structure behind the stage (see the 


atre plan on facing page). The auditorium proper is 146 
deep and 60 feet wide. The manager of the Carib 
Wilson. 





* A Department Conducted hy WILFRED P. SMITH & 


... for many years manager of regular theatres, then of drive-ins, later drive-in circuit executive 


in charge of construction and operation; now operator of his own drive-in at Ledgewood, N. J. 





Seen Among Exhibits of the 
Allied Drive-In Convention 


THE STORMY waters 
stereophonic sound at the 
Con- 


have 


kicked up by 
Nati nal Allied 


vention, in Cincinnati 


Drive-In Theatre 
month, 


likely 


But despite the tempest in the 


last 


not vet subsided, and very wont 


very soon. 


meeting rooms, the drive-in operators 


found time for calm appraisal of the prod- 
ucts on exhibit. Of the 66 booths in the 
hall of the Netherlands 


hotel, the majority seemed to have an inter- 


exhibit Plaza 
ested cluster of exhibitors most of the time. 

One factor of primary importance that 
contributed to the good play received by 
the exhibits was the meeting schedule of 
special 


the convention. No meetings or 


events of the program were scheduled 
during the morning hours of ten to noon. 
This, of course, gave the theatre operators 
1 regular time on each of the three days 
to attend the exhibits, without being under 
pressure to be at a meeting at a specific 
Such an 


tollow ed at all exhibitor conventions where 


time. arrangement should be 
there are equipment exhibits. 

Filling the eves of one coming down the 
hall was 
Miracle Whirl 


H. Inger was 


grand staircase into the exhibit 


the impressive display of 
playground equipment. R. 


on hand from company headquarters in 


Grinnell, la. You can take his word for 


it that the equipment show was a great 


$100,000 


worth of orders during the three days! 


success. He signed up over 

And across the aisle, at the three booths 
of National Theatre Supply, Jack Servies 
of that organization said, “If I had an 
inkling of the attendance we were going 
recommended 
booths.”” At the 


would have 


taking 


to get, ] our 


company’s five 


28 


NTS could 
quench your thirst with Hires root beer 
a hot dog grilled on J. J. Con- 


display, incidentally, you 
and enjoy 


nolly equipment. 


A PHONE CALL AID 


A few was exhibited one of 


the most practical gadgets I have seen, not 


steps away) 


only for a drive-in but for a conventional 


This was the ‘Fonadek 
Inc., of 


theatre as well. 


A preduct of Special Devices, 
Boston, it has been developed to expedite 


With 


cashier does 


giving information by telephone. 
this device, the attendant or 
not need to hold the receiver to the ear 
while giving the caller information relative 
to pictures and schedules. 

Upon hearing the telephone ring, she 
merely lifts the receiver and places it in a 
Her voice is amplified, and the 
small 


cradle. 


transmitter operates through a 


speaker unit. In the meantime the cashier 
can continue to sell tickets, and after the 
call picks the 
phone up from the Fonadek cradle and 
We 


for delivery in 


is completed, she simply 


replaces it in the telephone cradle. 
ordered one immediately 
time for spring reopening of the Garden 
Auto- Torium. 

When it came to soft drink dispensers, 
the exhibition certainly gave the visiting 
drive-in folks an eyeful—and a_ headful. 
There was a wealth of equipment on dis- 
play, with products from such dealers in 
the field as Inc., of Long 
Island City, N. Y.; Carbonic Dispensers, 
Inc., of Canfield, Ohio; Nehi Products 
with its “Drinkmaster’”’; Dad’s Root Beer, 
Cole-Spa Products of Chicago; and Man- 


Dispensers, 


ley, Inc., of Kansas City, Mo., with its 
“Tce-O-Bar.” They 


serve a soft 


demonstrated 
drink 
exhibition have to exploit motion pictures. 

One of the most interesting exhibits was 


more 


wavs to than we in 


that of the Cinesnax Corporation of San 
Francisco. This organization demonstrated 
stainless steel cabinets for effectively pre- 
paring, storing and merchandising frozen 
The 


company specializes in equipment to be set 


novelties, frankfurters and popcorn. 
in the counter, for utilizing it not only in 
the preparation of merchandise, but in 
selling it. 

At the 
Toledo, many of us drive-in operators who 


booth of Rainbow Visors. of 
have been looking for a practical visor that 
found what we had 


William MecLukie of 


company said he would be glad to send a 


been 
that 


is inexpensive 
looking tor. 


sample to any drive-in operator on request. 


In our own situation, we do_ receive 
numerous inquiries during the year from 
patrons as to whether they can purchase 


We 


three 


some kind of a protective rain visor. 


tried several during the 
years, without practical success. I believe 
Visors This 
item could be sold to the patron at cost, 
After 


offer the patron a visor that would cost 


have past 


Rainbow have the answer. 


purely as a service. all, if we can 
him closer to $5 in an automobile accessory 
store, for half that amount, it would create 
good-will to do so, besides encourag- 
ing drive-in attendance during inclement 


weather. 
ADVERTISING IN ADVANCE 


After the drive-in operators had heard 
Al Sindlinger at the convention on the 
“communication advertis- 
ing,” there can be no doubt that more 
effort will be made to inform the public 
of what, where and when our pictures are 


importance of 


showing. While newspapers do play a part, 
readership of the amusement page averages 
only 18% from Tuesday, rising to 40% 
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Mr. Sindlinger. 


In any case, we doubtless should use our 


on Sunday, eccording to 
own drive-in premises more than most of 
us do to keep patrons informed of coming 
attractions, as many as six in advance. 

A good sign for this purpose was dis- 
played by Advan-Ads Company of Cleve- 
land, at the with 
fluorescent 


convention. Processed 


paint and illuminated with 
black light, this is a specialized advertising 
that 


times during performance hours. 


seen at all 
And of 


course it could be used elsewhere too. 


unit certainly could be 


FROZEN EGG ROLLS 


A new item of refreshments—new to 
the writer, at least—is one which was in- 
troduced to the convention by Sidney 
Schwartz, president of Temple’s Frosted 
Foods of Brooklyn, N. Y. This is a Chinese 
egg roll that is quick-frozen and can be 
shipped almost anywhere, as we under- 
stand it, and for serving it needs only to be 
dropped into a french fryer, or it can be 
heated on a grill. 

Most of you are familiar with Chinese 
egg rolls. They are standard delicacies of 
Chinese restaurants, therefore they would 
be popular generally, since almost every 
section of the country has Chinese restau- 
We don't the Chinese 
prepare them, but the Temple product is 
a roll of crusty dough filled with a mixture 
of pork, celery, onions and shrimp. A sup- 


rants. know how 


ply can be stored in a refrigerator freezing 
compartment, or an ice cream cabinet. 


A Gay, Colorful 
Atmosphere for 
The Snack Stand 


LAST 
plained the new refreshment service sys- 
tem that we have installed at the Garden 
Auto-Torium. At the same time that we 


MONTH we ex- 


made changes in our service scheme, we set 
about enlivening the appearance of the stand 
area. The appearance of the refreshment 
stand is of vital importance. Many of us 
rack our brains to come up with an original 
idea for a decorative scheme to make the 
interior of our refreshment buildings more 
and more attractive. This coming season we 
will have an atmosphere of gaiety in and 
about our refreshment counter. The theme 
is a circus. 

To work out the decoration, we got a 
press book on “Greatest Show On Earth.” 
The circus idea allows one to make minor 
These costs would 
only involve changing colored streamers 
hung along the ceiling, and changing the 


changes at low cost. 
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DRIVE-IN SPEAKERS 


For Climate Control 


_———— 





G-E Drive-in Speakers are literaily tailor- 
made to meet the requirements of stand-out 
performance under exposed, all-weather con- 
ditions. Constant research and testing con- 
tinues to deliver products that feature low 
replacement...high performance. 





ALUMINUM BASE VOICE COIL 

@ Unaffected by moisture or tem- 
perature variations. 

@Prevents warping, swelling or 
buckling. 

@ Provides increased power han- 
dling capacity. 

© Dissipates heat faster than pa- 
per voice coils. 


Choose from 4” and 514” sizes...designed 
to overcome all the problems of outdoor in- 
stallation. Heat, cold, rain, and constant use 
are worries of the past for the smart theatre 
operator who insists on G-E Speakers. 





SPECIALLY TREATED CONE 


@Resists moisture without im 


pairiiig response or sensitivity SEND FOR FREE INFORMA TION 


ALNICO 5 MAGNET 


@ Maxinium speaker efficiency. 


General Electric Company, Section R2834 








Electronics Park, Syracuse, New York 


Please send me a copy of your Loudspeaker catalog. 


NAME 


cS \ 
Vv : 
SPECIALLY DESIGNED AIR GAP 


e@ General Electric engineered for i 





ADDRESS 


‘ 
f 


CITY STATI 


“GENERAL @@ ELECTRIC™ 


drive-in speaker needs. 


SUPERIOR ; 
Comfort in 


NATIONAL 


EATRE UPL 


GRIGGS CHAIRS 


Comfort*— the minute 
they’re occupied! 


EQUIPMENT & SUPPLIES 


VERY 
for suai Need! 


> [29 BRANCHES - COAST TO COAST |_4 


Their Beauty sparkles! 


Superior construction 
gives years of service. 


WRITE FOR CATALOG 


GRIGGS EQUIPMENT CO. 


Belton, Texas 





HEADQUARTERS FOR 


FILM MAGAZINES 


Give your Projectionist, Wenzel 25” Maga- 
zines. He can use that "Extra Changeover 


Time" for other Booth requirements. 


The Wenzel 25’ Magazine is not a 
18” has 


been designed and engineered espe- 


“made over” magazine. It 


cially for the job it is required to do. 


The Wenzel 25” Magazine, known 
as PRO-51 Upper, and PRO-52 Lower, 
is 314” deep, and when the beaded 
type door is closed, there is approxi- 
clear depth in the 


mately 4” inside 


magazine. 


Wenzel also has a Hand Rewind for 
23" Reels, that is complete in itself, and 
can be used with a motor, if desired. 


FILM MAGAZINES 
18” Standard Type 18” De Luxe Type 
25” All Purpose Type 


for Complete Illustrated and Descriptive 
Ask Your Supply Dealer. 


W rite 


Literature, or 


WENZEL PROJECTOR CO. 


2505-2519 S. State St., CHICAGO 16, ILL. 
Cable Address: WENZKO 


CO SS SS SS SS Se eS eS ee ee 
Se ee ee ee ee es ees ees ees sees ees ee ee ee ee fe ee ee ee ee ee 


ee es ee ee ee ee ee ee ee ee ee ee 





DRIVE-IN OWNERS 





A PERMALUM SCREEN will 
be installed on a Milwaukee 
Drive-in on or about March 10th. 
This screen is a necessity to show 
the new types of pictures at their 


best. 


We 


see 


you to Milwaukee to 
pictures on this screen. We 
will reimburse you for all travel 
expenses incurred in coming to 
and from Milwaukee, in the event 
that you purchase a PERMALUM 
SCREEN within 12 months. 


invite 


Write for an appointment. 


POBLOCKI and SONS CO. 


2159 S. Kinnickinnic Ave. 


Milwaukee 7, Wisconsin 











YOUR QUESTIONS ARE INVITED. If you have a 
problem of design or maintenance, the editors of 
BETTER THEATRES will be glad to offer sugges- 
tions. Please be as specific as possible so that 
questions may be answered most helpfully. Address 
your letter to BETTER THEATRES SERVICE DE- 
PARTMENT, Rockefeller Center, New York. 
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‘color and shapes of balloons tacked along 


| stand a 
| people who seldom, if ever, come to the 


the back bar, even placing them where the 
public could take them as souvenirs. 

The press book gave us a lot of ideas for 
clown cutouts, etc. Such devices can be 
used to advantage in making a refreshment 
“conversation piece.” We expect 
stand will be hearing about our refresh- 
ment counter, and if we can increase the 
number of people who get out of their cars 
to at least take a look, our sales potential 
should be greatly increased. 

We have also ordered vivid plaid jackets 
for our refreshment stand attendants. Each 
employee will have a differently designed 


Heavyweight jackets will be used 
light- 


plaid. 
on cool nights, and 
weight plaid shirts during warm weather. 

Where the plan and construction of the 
refreshment building readily permits it, I 
think the decorative scheme should be 
changed from time to time, and that the 
objective should always be a bright, cheer- 


short-sleeved 


ful environment with as much decorative 
interest as possible. The informal, rollick- 
ing mood with which people are inclined 
to go to drive-ins, as contrasted with their 
attitude in attending an indoor theatre, 
can be exploited, with material effect, by 
dressing up the refreshment area in the 


same spirit. 


FIBER GLASS SCREEN FOR DRIVE -INS 








This picture is a reasonable facsimile of the new fiber glass screen which was 
erected at the Buckner Boulevard drive-in at Dallas, Tex., when we were down there last 
fall, and which we wrote about in the December issue of BETTER THEATRES. The photo- 
graph reproduced above came to us just the other day, and although the screen area had 
structure, it shows just what we would expect to see in 
the finished job. Along with the picture came an announcement that the screen has been 
placed on the market, under the name of "'Natco Wonder Screen," by the International 
Drive-In Theatre Owners Association, of which Claude Ezell, owner of the Buckner Boule- 
vard, is president. The screen measures 80x40 feet and has been developed for projec- 
tion in any of the new techniques. It is also stated that as a result of this development 
the association has available a fiber glass screen for indoor theatres, plus an in-car 
peaker with housing of the same material. We saw the screen material being prepared 
at the factory of the National Tank Company in Tulsa, Okla., and were told that it is 
completely durable under outdoor conditions. If 3D pictures are not to be shown, the 
screen does not need any special treatment after original production. A white pigment 
put in then and made fast by heat and pressure. We were advised that the frame 
work would be constructed in sections on the ground. As each section is completed, the 
glass sheets would be applied and bolted to each frame work section. Then the entire 


ection of frame work and sheets would be pulled up into place by means of a boom. 


been added to a picture of the 
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Ketter Projection 


A Department on PROJECTION & SOUND 












By GIO GAGLIARDI 


MORE AND MORE theatres 
are becoming equipped to use CinemaScope 
prints with four-track magnetic sound re- 
production. It is ex- 
tremely important that 
these new prints with 
their new type of re- 
cording be handled 
carefully and that they 
be used with judicious 
caution to prevent 
either the 
picture areas, or the 


damaging 





GIO GAGLIARDI new magnetic sound 
tracks. 

It must be recognized that certain defi- 
nite changes have been made in the picture 
areas and in the number and location of 
the sound tracks. In fact, these new prints 
represent the introduction of new tech- 
niques in photography and in sound repro- 
duction. It behooves the projectionist and 

: sound engineer to be extremely alert so 


that new and modified equipment shall be 


Projection Room Procedure 


With CinemaScope Type Film 


installed and serviced properly to prevent | 


damage to sound tracks and picture. 

As most of us are now aware, Cinema- 
Scope film has a larger picture area, also 
four magnetic sound tracks, therefore it has 


smaller sprocket holes. For these reasons, | 
new sprockets must be installed throughout | 


the projector, in the optical soundhead, and 


of course in the new magnetic soundheads. 


These sprockets have smaller teeth whose 
center lines are spaced wider apart to con- 
form with the design of the new film. 
Where CinemaScope film is to be used, 
all sprockets in the projection room should 
type, and all the 
older type sprockets removed to some other 


be changed to the neu 
area, for it will not be easy at a later date 
to distinguish between sprockets, and costly 
errors might be made in replacements. 
Since the picture area is considerably 
greater than in the older prints, it is neces- 
sary to change all guide rollers which have 
equal double shoulders. The inner shoul- 


der may ride on the film and produce dam- 


age. 
With CinemaScope film, new aperture 
plates become necessary; and especially 


when these are processed on the job, ex- 





SCREEN SPEAKER TRACKS 063" — SCANNING GAP .050" 


AUDITORIUM SPEAKERS 
OR CONTROL TRACK~- 
GAP .0O29" 


Specifications of the 





0.715 


-0.912 











; ie nn 
SPROCKET HOLES —WIDTH .078" 


CinemaScope __ re- 
lease print with its 
four magnetic sound 
tracks (black 
stripes), three for 
screen speakers, 
and a narrower one 
for auditorium ef- 
fects. This drawing 
was adapted from 
an official diagram 
of the print released 
by 20th Century- 
Fox. 
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prove 
“na 


Larce-CcorED 






ORLUX SUPER - CHARGED 


(Varbous 


Larger cored crater area makes 
possible equal brilliance on sides 
as well as center of screen for... 











3D, Drive-ins and other wide 
area screen projection systems 







@ COOLER BURNING 
@ UNIFORM DISTRIBUTION 









Posi- 
tive Grade 


Amper- 
age 






Grade 





7x14 544¢ 





40- 50 545c¢ 






8x14 544¢ 545¢ 





50- 65 





8x14 544-l0c 545c¢ 


545¢ 





65- 72 














65- 75 9x14 544¢ 7x9 


75- 85 9x14 544¢ 8x9 545c¢ 


75- 90 9x20 522-09 5/16x9 557 ¢ 


90-115 10x20 552-09 11/32x9 557¢ 


115-130 11x20 552-09 3/8 x9 557 


13.6x22 553-01 7/16x9 557 ¢ 


555¢ 


130-150 


140-160 13.6x22 1/2 x9 






























160-180 13.6x22 583-08 1/2 x9 555cn 


Lonratine 
FOR ANY SIZE 


THEATRE OR 
DRIVE-IN 


CARBONS, Inc. 


Boonton, N. J. 






“LET'S SIT DOWN AND HAVE AN 


HONEST CHAT ABOUT SCREENS!” 





7% past year has been a hectic one. That, we 
all agree. Raytone had its share of trouble and 
so did the exhibitor and his dealer. The show 
not only had to go on—it went on. We all met the 


challenge — and a whole heap of playdates, by 


working around the clock 


Out of all the turmoil a few 
pertinent facts stand out. 
Reports come to us from all 
over the country. The gen. 
eral concensus of opinion is 
that CinemaScope and wide 
sceen is here to stay — and 
so is 3D. Most important of 
all...the choice of the great 
majority of exhibitors is a 
screen with complete uni- 
formity of surface! 


As in another great part o 
our Industry, claims of 
"Terrific ‘stupendous,” “Colossal” have 
been bandied about in describing light distribu- 
tion, brightness and other qualities of silver 
screens. Well, the proof is in the eating. Give 
the Exhibitor a chance to exercise his prerog 
ative and nine out of ten come up with the 
same choice...a uniformly surfaced screen 
that will return the MAXIMUM amount of light 


to the GREATEST NUMBER of desirable seats! 


— is proud of its record of never misrep- 

resenting facts. Our conscience is perfectly 

clear. We sleep well at night. We don’t believe 

in overpowering ads and high pressure sales. 

Instead, we prefer to devote our efforts to the 
careful production of a 
quality product. 


People seem to like our new 
Hilux screen. We've sold 
them all over the world. 
They have written to tell us 
how wonderful the surface 
is for CinemaScope. For in- 
stance, Bob Hanover’s letter 
describing Jay Emmanuel’s 
Astor, Reading installation: 
“Your screen has truly done 
justice to CinemaScope, en- 
hancing it beyond words 
with its remarkable reflec- 
tive qualities.” 


® Col. R. V. Bernier of Synthetic Vision Corp 


writes: “Recently installed your Hilux Screen 
in the Ames Theatre, Dayton. We are very 
pleased with the excellent performance and 
when comparing it with other types lately in- 
stalled there, we feel that there is no compari- 
son in quality. The conversion job has created 
general Exhibitor interest.’ This is the sort of 
thing that gladdens our little hearts and prompts 
this offer .. . IF the Raytone Hilux doesn't do 
everything we said it would, you can have your 
money back! 


165 CLERMONT AVENUE 


THE RAYTONE SCREEN CORP. stooxir's'sew von 


TECHNICAL ASSISTANCE 





treme care should be exercised to eliminate 
dangerous protruding edges. 

With the exception of the above modi- 
fications, the mechanical projection pro- 
cedure for CinemaScope film is identical 
with that of conventional film, and calls 
only for normal handling and supervision. 
It is difficult, therefore, to understand why 
there should be unusual film scratching in 
various parts of the picture area, as reported 
by various exchanges. This type of film 
damage may be caused by poor installation 
procedure, or by incorrect handling of film. 

After an installation is completed, and 
before running a complete new feature, it 
is imperative to check all parts in the film 
path. The final check should consist in 
running a section of brand new fresh black 
leader through the projector to see if any 
individual part may be causing marking or 
scratching. This procedure should certainly 
provide the final acceptance test for me- 
chanical fitness. 

Some scratches have occurred because of 
the method of threading in the new sound- 
heads, or because of the method of by-pass 
ing the old optical soundheads. It is true 
that in an attempt to eliminate possible 
wear caused by running over useless sprock- 
ets in optical soundheads, we have resorted 
to a film path such that the film rides dan- 
gerously close to undesirable metal edges. 

There are some combinations of equip- 
ments—projectors, soundheads and lower 
magazines—with which threading past the 
optical sound sprockets becomes very criti- 
cal and may cause the film to scrape against 
some part. If this is the case, then by all 
means the film should be threaded in its 
normal path around all sprockets and roll 
ers, since this would possibly eliminate 
such contacts and prevent bad scratching 
damage. 

As mentioned before, all pad_ rollers, 
guide rollers and film trap rollers should 
be checked to make sure that they are per- 
fectly free and that their inner edges and 
the surfaces do not bear upon the film. 
This also applies to the film trap guides. 
Remember that the picture frame in Cin- 
emaScope film is 0.915-inch wide, compared 
to 0.825 for conventional film; and all 
guiding surfaces should be outside these 
dimensions. 


SPLICING THE FILM 


Finest Theatre Service— Anywhere 


Service engineers to tackle and 
solve... for You! 

For over 25 years, RCA Theatre 
Service has been consistently of 
the highest quality . . . thoroughly 


BACK of every RCA Theatre Serv- Splicing the new film should not present 
ice engineer are all the resources 
and facilities of the Radio Corpo- 
ration of America. No technical 
problem in theatre sound or pro- 
jection is too difficult for RCA 


RCA Service Company, Inc. 


A Radio Corporation of America Subsidiary or conventional film, except as follows: 
Camden, N. J. l. 


any special problems; however it has been 
found that in some cases the magnetic 
tracks have been softened by the use of an 


excessive amount of cement, which also 


dependable . . . and friendly. 


has been smeared over the picture area. 
‘Twentieth Century-Fox suggests a few 


simple rules for splicing which are very 
> la I : \ 


i 


useful. Splicing may be done the same as 


The splicing block, or machine, must 
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NAA 
ASHCRAFT 
| jp SUPER POWER 











NOW OPERATING IN THE 
LARGEST THEATRES USING 


GIANT SCREENS 


70-100 FEET WIDE* 


Recent tests have definitely proved that the Ashcraft Super- 
Power at currents of 95 to 105 amperes produces far more 
light and of a better quality than other lamps using from 
135 to 180 amperes—(the complete Super-Power range is 
85 to 135 amperes). 

























There is no film buckle with the Super-Power—equipped 
with the Ashcraft Air-Cooled Heat Deflector. 








The Super-Power is especially engineered and constructed 
to meet the present-day requirements of the largest and 
widest screens or for large screen 3-D—whether for Indoor 
or Drive-In projection. 


es 







%& The Super-Power is in daily operation in indoor theatres 


projecting 70 ft. pictures. 
Drive-In theatres, with 96 ft. screens, are in year around 
| operation using the Super-Power. 


ASHCRAFT HYDRO-ARC 75-85 AMPS 






THAN NEEDED FOR 30- 
45 FOOT WIDE SCREENS 
USED IN SMALLER THEATRES 


—— - 


| _ PRODUCES MORE LIGHT 










The Ashcraft Hydro-Arc is of the same high quality 
and efficiency as the Super-Power, yet is specifi- 
cally designed for those theatres not adaptable to 
enormously large screens. 


The Hydro-Arc supplants and is far more power- 
ful than the outmoded Suprex type lamp which 
used short copper coated carbons. Suprex is not 
adaptable to present-day wide screen projection 
standards yet costs more to operate than the pow- 
erful Hydro-Arc. 


The Ashcraft Hydro-Arc uses 9 m/m x 20” un- 
coated High-Intensity Carbons (which do not re- 





Gite Niles eich tee tenis yet burns more than twice as long. 


screen 3-D (long burning over 


one hour) or.for Drive-in the. A genuine Bausch & Lomb High-Speed Reflector 
atre screens up to 50 ft. wide. assures maximum light efficiency. 











Distributed U.S.A.: Through Independent Theatre Supply Dealers * Foreign: Westrex Corp. * C da: Dominion $ d Equipments, Ltd 





C. S. ASHCRAFT MANUFACTURING COMPANY, INC. 
36-32 THIRTY-EIGHTH STREET + LONG ISLAND CITY 1, N. Y. 








The first cost and operating ex- quire rotation due to double magnetic arc stabili- 
pense of the Hydro-Arc is low F pe : 
and well within the reach of zation). The long 20” carbon costs substantially 
exhibitors who demand high- the same as the Suprex 14” copper-coated carbon 
powered, economical projection. 
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ATTENTION 


CL IMIII ISI IIISOOCD SL ep ap Pap 
>. 


PROTECT YOUR ¢ a DRIVE-IN 
Flixcraft Cable STHENG ry 


Aircraft Cable is made 

of galvanized high strength, 

high carbon steel that will stand up 

for years under outdoor exposure. This 

cable is ¥‘’ in diameter...is the strongest 

steel developed by metallurgical science. 

PRICE SCHEDULE 

Aircraft Cable, 1000 feet rolls (minimum) @ 9Voc ft. 
(About 5 feet required per speaker) 

Ve’ Locking Sleeves @ 8&cea. 
(One to a unit required) 


Galvanized Malleable Wire Rope Clips.... @ 10c ea. DON’T DELAY! 
Pressing Tool $18.50 ” 
(Complete detailed illustrated instructions included. Start Saving Speakers 


Immediate Delivery ORDER NOW! 


WE WILL PREPAY FREIGHT CHARGES 
SPEAKER SECURITY CO. 718 10th AVE., NEW YORK, N. Y. 


tppiliated with Wire Foye Trading Co., of NW. Y. 
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At Your Service 


All of the department editors of Better Theatres welcome letters from readers, 
either of comment or of inquiry concerning matters of theatre planning and 
physical operation. If the subject of an inquiry is one likely to have general 
interest, it may be dealt with in the proper department (without identification 
of the source of the inquiry should omission of the name be requested). Other 
inquiries will be answered by mail. Merely write to Service Department, Better. 


Theatres, Rockefeller Center, New York 20, N. Y. 











| have pins located and sized to fit Cinema- 
Scope film. 

| 2. Scrape off the emulsion, as usual, on 
|one side of the splice and scrape off the 
| sound tracks on the other side of the splice 
|to achieve base-to-base contact over the 
whole splice area. 

3. Apply only a sufficient amount of 
fresh cement; an excessive amount squeezes 
out and softens the sound tracks. 

4. Do not rub or press on the sound 


| track side until ten to fifteen seconds have 
|elapsed to allow the track to dry, particu- 
\larly if too much cement was accidentally 


used. 

Stereophonic sound on CinemaScope film 
is recorded on four magnetic sound tracks 
which are applied on the film base (non- 
emulsion) side of the film, as shown in 
Figure 1. The tracks are composed of fine 


| particles of ferric oxide, and the recording 


signal stores up in this material complex 
forms of magnetic energy which later on 
provides the source of the sound energy 
reproduced in the theatre. 

The amount of magnetic energy stored 
in the film sound tracks is extremely small, 
so definite precautions must be taken not 
to diminish it or alter it in any way. 


DEMAGNETIZATION 


In order to reproduce sound from the 
magnetic tracks of the new film, new pick- 
up and amplifying systems have been de- 
|signed. The new magnetic soundhead is 
| located between the projector and the upper 
|magazine. In this head, the film slides 
over the four magnetic pick-up coils 
| mounted in an assembly, or “‘cluster.”’ Each 
pick-up consists of a coil wound on a mag- 
netic core which has a very small gap. The 
magnetized track on the film sliding across 
this gap imparts an electrical signal to the 
coil and thus to the associated amplifiers. 
The magnetic head asssembly may therefore 
be classified as the most critical part of 
the entire system. 

For best results in sound reproduction, 
it is important that no unwanted magnetic 
fields be superimposed on the magnetic 
tracks. Because steel is used in the manufac- 
ture of projection sprockets, shafts, guides, 
shoes and cores, and because these items are 
variously exposed to some form of magnet- 
ization during their life, they are likely to 
acquire some degree of electrification. They 
therefore are properly subject to demagnet- 
izing or “degaussing” procedures. 

Small amounts of residual magnetization 
in the cores of the pick-up heads produce 
a high value of “rush” or background noise, 
which should be practically non-existent 
in magnetic reproduction. A larger amount 
of such magnetization may even result in 
the partial erasure of the high frequencies 
in the reccording. This can be noticed as a 
decrease in the sibilant (‘“‘s’”) sounds of 
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speech, and of comparable qualities of cym- 
bals or snare drums; and also as an increase 
in general noise level. 

If a new print is run over a magnetized 
head frequently, more and more damage is 
introduced on the sound track and the 
sound quality becomes poorer. To prevent 
this form of sound damage, it is necessary 
to degauss the magnetic cluster immediately 
after installation, and at frequent intervals 
thereafter. 

Other parts which may introduce spuri- 
ous magnetizing effects in the sound tracks 
are the intermittent sprocket shoes, which 
are in direct contact with the magnetic 
tracks and which are made of hardened 
steel. Sprockets, sprocket shafts, film guides, 
fire rollers, sound drums—all these parts, 
if magnetized, may add their own magnetic 
imprint on the sound tracks. Their effect 
may be noticed by a continuing increase 
in hum and noise level at practically all 
frequencies. 

In order to eliminate or minimize this 
type of sound damage it is necessary to 
degauss carefully all the parts mentioned 
above. It has been found unlikely that pro- 
jector parts will become remagnetized after 
a thorough job of demagnetization has been 
done. In order to demagnetize the objects 
in question, it is necessary to expose them 
to heavy alternating magnetic fields, then 
to decrease the field strength gradually to 
a zero value. 


A “DEGAUSSING” DEVICE 


A portable device which has been found 
adaptable to this purpose is a Weller solder- 
ing gun. This tool, which has been used 
considerably in the radio industry, consists 
of a small transformer mounted in a gun- 
like case with a trigger switch. The second- 
ary is terminated by a single loop, the mid- 
dle of which is used for a soldering tip. 
If in place of this soldering loop we sub- 
stitute a coil of wire, a magnetic field will 
be produced around the wire coil which 
will be alternating 120 times a second, will 
be fairly dense, and will be safely and easily 
portable to any part on the projector. 
Figure 2 shows views ot the Weller gun 
with the soldering tip, and with a coil of 
wire for degaussing sprockets and small 
shafts. 

To demagnetize sprockets, shafts, roll- 
ers and small objects, make a closely wound 
coil of No. 10 plastic insulated wire, using 
about ten turns. The coil’s inside diameter 
should be about 1% inches, or just enough 
to slip over the sprockets or roller. Return 
one end of the coil back close to the other 
end so that these ends can be slipped into 
the soldering gun tips. Substitute this coil 
for the heating unit. 

With the power on, slip the coil over the 
item to be degaussed, hold for about 20 to 
30 seconds, then slowly remove the coil, 
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Sharpest image, 
edge-to-edge... 
most uniform light 
distribution... 
on any screen! 


¢e NORMAL 2D-3D 
EXPANDED 2D-3D 
CINEMASCOPE 


Recommended by 20th Century-Fox for clearest, 
sharpest, brightest CinemaScope screen images. 
Complete range of focal lengths, for finest image 
quality of any film, on amy screen. 


Bausch & Lomb 


WRITE for new catalog 
E-123. Bausch & Lomb Opti- 


: - = cal Co., 67927 St. Paul St., 
i rojec ion enses Rochester 2, N. Y. 


BAUSCH 6&6 LOMB 


SINCE 1853 





, SPROCKETS 


we 


CINEmaScoPE 


The new wide screen presentations de- 
mand rock steady projection which for 
years exhibitors have been expecting 
and getting by using LaVezzi sprockets. 
In addition, the clean burr-free teeth are 
easier on the film—an important factor 


with the narrow perforations of the four 
stripe magnetic film. LaVezzi sprockets 
are properly engineered to resist wear— 
and are hardened for that extra margin 
of usable life. For better projection and 
peace of mind get LaVezzi and be sure! 


Conversion kits for most models of Projectors and 


Sound Reproducers—See your Theatre Equipment 


Dealer or write direct for illustrated brochure 


LAVEZZ1 MACHINE WORKS 


4635 WEST LAKE ST. 


CHICAGO 44, ILL. 
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FOR THEATRES OUTSIDE U. S. A. 
FOR STUDIOS EVERYWHERE— 


No Matter What You Need...Westrex Has It! 


Westrex maintains a complete supply and service organization 
to meet the needs of studios throughout the world and of 
theatres outside the United States and Canada. Look to Westrex. 


Westrex Corporation 


111 EIGHTH AVENUE, NEW YORK 11, N. Y. 
HOLLYWOOD DIVISION: 6601 ROMAINE STREET, HOLLYWOOD 38, CAL. 


Research, Distribution and Service for the Motion Picture Industry 
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AND CANADA— 


FORMERLY 
WESTERN ELECTRIC 
txpest 
ConporaTion 








keeping the power on. Do not turn the 
power off while coil is over the object. 
Tests have indicated that hardened projec- 
tion sprockets can be safely demagnetized. 

The magnetic head cores present a differ- 
ent problem of degaussing. The structure 
is large and is generally close to other 
rollers so that it is difficult to push a coil 
over the cluster case. Various suggestions 
have been made for introducing alternating 
current into the pick-up coils themselves, 
but these may be dangerous to the circuits 
and not too eftective. Mr. Leity of RCA 
has suggested the following coil device 
which may be used with the Weller gun: 

“A satisfactory degausser for magnetic 
reproducer clusters can be made by tightly 
winding ten turns of No. 14 insulated wire 


on a 44-inch rod (shown in Figure 3). To 


degauss the cluster, slowly pass the coil 
directly over the top of the pole pieces 
(where the film contacts the cluster) and 
withdraw slowly without interrupting the 
a.c. power. One such pass is usually sufh- 
cient to degauss a cluster. This should be 
a daily procedure when showing four-track 
magnetic features.”’ 

There is no question but that the use of 
the new magnetic striped film requires spe- 
cial care in handling and operating; how- 
ever, this type of sound film inaugurates 
tremendous advances in the arts of picture 
and sound and is well worth the effort. 


MOTION PICTURE HERALD, MARCH 6, 1954 












method in 
Management 


* 





staff 


institutional 


supervision 
advertising 
exploitation equipment 


housekeeping & maintenance 





C4 
and related activities 











con tinuing 


LAST MONTH we got 
a good start on our 
ABC’s of Maintenance 
and Engineering. Let 
us pick up where we 
left off and see what 
add_ to 
store of knowledge on 


the “do’s and don’ts” 


we can our 





involved in this some- 

times arduous, always important phase of 
theatre operation. 

While this kind of material may not be 

as “readable” as an article written with 


more continuity, covering a complete 
subject at a time, we (and in this case the 
is justified, as the editors 
concurred with the writer) felt that an 
alphabetical arrangement—a sort of “‘dic- 


tionary’ —would make reference easy. 


editorial ‘‘we” 


If, for example, you had to read through 
an entire article on, say, Vending to see if 
something were included which would tell 
you how to get your broken down drink 
machine back in operation, you might just 
give up. But if we can give you a short 
paragraph listing the principle causes and 
the cures of such specific machine break- 
downs, and do so under the name of that 
particular equipment, you could get the 
information you wanted very quickly. 

Now back to the salt mines! 


DISPLAYS—(1) Frames, Cases & Easels: 
Those made of metal should be polished regu- 
larly, with screws maintained tight so that 
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Thirteenth Article in the Series: 







A DICTIONARY OF MAINTENANCE 


MOTION PICTURE THEATRE MANAGEMENT 


By CURTIS MEES 


frames will not become loose. Inspection should 
be made of those anchored in walls to insure 
security against falling frames. Electrical con- 
nections of lighted displays should be inspected 
for tight connections with properly taped joints 
and protection against water infiltration which 
might short-circuit wiring. Easels should be so 
arranged that they will not be apt to blow over 
on patrons, with hinges and braces securely 
fastened to frames. Wood frames should be 
painted regularly for neat appearance as well as 
long life. 

(2) Set Pieces: Locate for prominent display 
but always consider safety factors—exits not 
blocked and no danger of capsizing on patrons, 
and so lighted as not to be tripped over by 
passers-by. Electrical connections should be in- 
spected for safety in eliminating any danger of 
fire or short circuits. Permanently set pieces 
should be painted and modernized from time to 
time. 

(3) Electrical displays: Both interior and ex- 
terior electrical displays should be properly 
wired and inspected for deterioration in wiring 
at regular periods. Exterior displays should be 
securely braced, wired or fastened to prevent 
any danger of falling or being blown down, pos- 
sibly incurring lawsuits. Those subject to change 
shouid have some safe means of passage for 
laborers, such as a guarded catwalk, or grid, 
with protection against shock. Where practical, 
a safety device to prevent any dropped parts 
from falling on those below should be consid- 


ered. (Check your insurance policy with refer- 
ence to such occurrences; also to be sure that 
you are protected.) 

e 


DOORS—Hinges must be firmly anchored 
and be tightened from time to time. Weather- 
stripping should be periodically inspected and 
tacked back in place. Metal plates, or risers 
under the door should be firmly secured in place 
for safety's sake. 
e 

DOOR CLOSERS—Have 
screws which can increase or reduce tension on 
the door, thereby causing it to close faster or 
slower as desired and with more positive effect 
in snapping night-latch locks closed. There is « 
special fluid used in some of these closers which 


adjustable  set- 


must be renewed occasionaly. 
« 


DRAPES—(1) Stage Drapes: When hung 
these are tied off on battens and adjusted for 
proper length in hanging. They should be cleaned 
occasionally with the long wand and brush of 
your vacuum cleaner. When they become dingey 
and dull they should be taken down and sent to 
a good commercial dry cleaning establishment. 
If left out of use for long periods of time, they 
might well be wrapped up and labeled (after 
dry cleaning) before storing. 

(2) Wall Drapes: Should be given practically 
the same treatment accorded stage drapes. Care 
should be taken they are not torn or damaged 
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when walls are repainted. Small tears or rips 
should be repaired immediately. 

3) Window Drapes: Usually of a 
lighter material than those above, both in tex- 
ture and color, demand additional care in han- 
dling and Some may be washable, 
but that should be determined by an expert 
before they are laundered; most of the fairly 
heavy drapes (as differentiated from curtains 
require good dry When faded, they 
be dyed to a deeper shade for some addi- 
tional wear. These window drapes are usually 
seasonal, and at least two changes are customary 


much 


treatment. 


cleaning. 
may 


for theatre usage to permit winter and summer 
“dress.” 

° 
Toilet 
securely 


Tissue: These 


mounted on 


DISPENSERS ] 
containers must be 


the wall or they will work loose or be torn off 


very 


the walls by vandals. The locks are very simple 
and can be easily picked open. Janitors should 
be cautioned not to fill them too tightly with 
tissue or difficulty will be experienced in ex- 
tracting the paper for use. 

2) Towel Cabinets: Like the tissue contain- 
ers, these must be securely mounted on the wall. 
Painted metals should be repainted periodically 
for fresh appearance. Cloth towel containers are 
usually supplied by commercial towel or laun- 
dry services, which may provide service also for 


repairing the cabinets dispensing their product. 


ff 
Vending Dispensers: See Vending Machines. 
e 


DRAINS—(1) Roof: Roof drains are highly 
important and deserve frequent personal atten 
tion from the head of the theatre maintenance 
staff, or in lieu of one, the manager. If these 
should become clogged up (as very frequently 
happens) and water backs up on the roof, leaks 
are apt to show up as the water overflows the 
flashings, leading to extensive ceiling or wall 
damages. Wire mesh hoods are available for 
placing in the drains to prevent leaves, paper 
and trash from entering the drain itself, but 
these hoods must be occasionally cleaned of ac- 
cumulated trash before they also stop up. Piping 
from roof drains should be inspected to insure 
they stay watertight at connections and that they 
do not rust out. They should be painted with a 
red lead or rust-resistant paint where 
exposed on the exterior of the building. 

2) Floor Drains: These should be provided 
with covers to keep trash out of the drains. 
Grease should be kept out of these drains, 
otherwise they will quickly clog up. Periodic 
flushing with approved drain cleaner (such as 
Drano or a similar other product) will help 
keep them open and running freely. The theatre 
maintenance man should have a plumber’s snake 
to insert down these drains to open them up 
right at the inlet. If that doesn’t open up the 
drain, call a plumber right away. 

° 

DRESSING ROOMS—Should be kept in use- 
able condition even if used infrequently. Lights 
should function, as should the toilet and bath 
facilities available. Paint should be kept fresh, 
and the rooms be occasionaly aired out, dusted 
and swept. Visiting artists will appreciate being 
offered clean well-equipped dressing rooms that 
offer a bit of comfort and show evidence of your 
interest in their personal welfare. 

+ 

DIMMERS—Stage and main house lights are 
usually controlled by a series, or bank, of dim- 
mers, frequently on stage level backstage. Man- 
ually controlled dimmers are the rule in the 
older houses, while the newer theatres are usu- 
ally equipped with automatic electric dimmers 
which can be regulated from the booth as well 
as on stage. As with any electrical equipment, 
the contacts must be firmly connected, and any 


other 
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moving parts (as in the motors on automatic 
dimmers) must be oiled and tested periodically 
for proper functioning. 

On the manual boards, raising or lowering 
the various handles will increase or 
lower the different colored lights, or cut them 
out completely. The stage electrician (if any) 
should have responsibility for maintenance of 
dimmers, and where difficulties are beyond his 
knowledge, an electrical service firm should be 
called in. 

Automatic dimmers may become stuck. Oiling 
motor, or putting graphite where called for by 
manufacturer's manual, should remedy this con- 
dition. First check fuses when lights do not 
come on. 


switch 


DEHUMIDIFIERS—In some theatres with 
damp basements dehumidifiers are used to con- 
trol this moisture. There are two general types: 
1) Chemical, consisting of a preparation in a 
sealed container which, when opened to the air, 
will soak up the moisture and dry out the area; 
and (2) Mechanical, by means of electrically 
controlled machines for absorbing moisture in 
the air and disposing of the accumulated water 
through suitable drain facilities. The severity of 
your particular condition should determine the 
type of dehumidifier used. Chemicals are cheap- 
est for a mild condition that doesn’t recur too 
often. 

e 


DIFFUSERS, AIR—These outlets of a ven- 
tilation system are regularly associated with 
air-conditioning. The simplest forms of air dif- 
fusers are rectangular frames mounted on the 
face of the air ducts, with adjustable veins, or 
louvers, either vertically, to direct air to right 
and left; or horizontally to direct air up or 
down; or both, one set behind the other. The 
first adjustment (at installation) of these dif- 
fusers is a time-consuming operation, as it is 
a simple matter of trial and error to reach the 
maximum efficiency in covering the entire area 
A smoke bomb, carefully placed inside the vent, 
will show how the air is being diffused (allow 
plenty of time for the smoke to clear out of 
the theatre before it is opened to the public). 
Diffusers of the “aspirating” type (usually cir- 
cular vents in the ceiling) do not call for main- 
tenance once they are properly installed. 

e 

DISPOSAL, TRASH—Some theatres have 
burners for trash, which reduces it to ashes for 
easy disposal. Most, however, have trash cans. 
Providing a platform outside the theatre in a 
location convenient for pickup trucks will help 
keep trash off the ground and reduce turning 
over of the filled cans. Where exposed to the 
elements, cans should be covered to prevent rain 
from soaking the contents and making the cans 
too heavy to handle easily. Be sure all trash 
cans are painted with the theatre name so they 
will not get “lost”? among your neighbors’ cans. 

* 

DOOR MATS—Rubber or fiber mats at the 
door will minimize the amount of dirt brought 
into theatre, particularly when the streets are 
wet. These mats should be heavy enough to lie 
flat with no danger of curling so as to trip 
your patrons. In some instances, these mats can 
be nailed directly to the floor surface. Where 
there is a long lobby, it is good practice to lay 
rubber runners when it rains, removing them as 
soon as the streets are again dry. The ends 
should be covered with a heavy strip to make 
them lie flat. 

Lobby mats will be dealt with later.) 
. 

DRINKING FOUNTAINS—Those connect- 
ed direct to the water line (without refrigera- 
tion) will normally need only replacement of 
worn out washers and keeping the drain open. 


(For the youngsters, it is a big help if you build 
a small step or platform for them to get up high 
enough to serve themselves at the fountain.) A 
rubber mat under the fountain unit will heip 
preserve your carpet from the little water that 
may splash over the rim of the fountain. 

Refrigerated drinking fountains will present 
the same problems as other compressor units: 
oiling of motors, replacement of worn fan belts, 
cleaning of condenser coils, replacing lost re- 
frigerant, etc. A thermostat control regulates 
water temperature automatically according to 
setting. 

© 

DEODORANTS-—Solutions properly diluted 
according to manufacturer's instructions, may be 
sprayed in hand pumps where objectionable 
odors exist, or they may be put in ventilation 
ducts. (Great care must be exercised in this 
latter application so that too much is not used, 
creating a condition almost as objectionable as 
the odor you seek to eliminate.) In the toilets 
solid blocks or crystals of paradichlorobenzene 
may be placed in urinals or in metal containers 
which permit these chemicals to evaporate. 

Just as perfume should not be regarded as a 
substitute for a bath, deodorants should not be 
used to conceal the lack of cleanliness. It is 
better to have washrooms without any strong 
odor than to have the air heavily laden with 
the smell of a deodorant. 

(Ozone generators, and Germicidal lamps 
which incidentally produce ozone, are some- 
times installed to destroy odor-producing bac- 
teria. These are not common, however, and in 
any case they do not enter appreciably into a 
maintenance routine. 

« 

DUST PANS—The heavy brass type dust 
pan, usually used in theatres, is pretty expensive, 
but repairs can keep them usable long after 
cheaper types have been discarded. The primary 
trouble seems to be that the handles work loose. 
Have a metal workman braze them back on 
tightly. Porters should polish the pans regularly 
with brass polish for neat appearance. 


DUPLICATING MACHINES-—Simple 
maintenance can be effected in the office with 
the aid of the manufacturer’s service manual, 
but anything beyond these repairs will call for 
expert assistance, which is usually available 
through the nearest office supply house dealing 
in duplicating machines. 


EXTINGUISHERS, FIRE— (1) Soda and 
acid: Must be recharged each year for maxi- 
mum efficiency (and usually is required by law 
to meet fire ordinances). Your maintenance man 
can do this recharging with a soda and acid 
kit available for different sizes of extinguishers 
and sold through theatre supply houses, with 
directions for their use. All extinguishers should 
be clearly dated on a tag attached to the handle 
to meet fire regulations, and should be recharged 
on time. If at any time one of these extinguish- 
ers is used, it must be completely emptied, 
cleaned out and recharged. In fact, once it is 
turned upside down and begins flowing, there 
is no stopping it! So you had best give advance 
thought to where you are going to let the rest 
of the contents go if only a little is needed. 
Do not use on electrical fires. 

(2) Carbon Dioxide: This chemical, contained 
in pressure bottles with a trigger discharger, is 
a specific extinguisher for petroleum and grease 
fires. It is effective and safe also for electrical 
fires, and may put out a small blaze of wood- 
paper-cloth classification (which ordinarily calls 

(Continued on page 52) 
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News and Comment about 


Merchandise Sold in the Theatre 





Outlining Daily Duties of the 
Refreshment Stand Attendant 


RECOGNIZING the impor- 
tance of having all theatre personnel fully 
acquainted with their duties so that the 
“highest standards of public service’ can 
be maintained, the Alliance Theatre Cor- 
poration of Chicago has prepared a new 
“Courtesy and Service” Manual which it 
presents to new employees. Alliance oper- 
ates some 88 theatres throughout Illinois, 
Indiana, Wisconsin and Washington. 

Included in the manual is a section de- 
voted to the refreshment department with 
the duties of the attendants listed in detail. 

The importance of the attendant’s mak- 
ing an attractive appearance is stressed first 
with the reminder that ‘before coming on 
duty you should make sure that your hair 
is well groomed and that your hands and 
fingers are clean.” 

Next the details that should be attended 
to before the actual opening of the stand 
are listed. They include securing a sufh- 
cient amount of change; checking the stock 
of the candy case, popcorn, popcorn boxes, 
etc.; pouring left-over popcorn into the 
machine and warming it, followed by pop- 
ping a few kettles of corn to mix with the 
left-over; seeing that the candy is neatly 
displayed in the case and dusting the case. 

Procedures to be observed in handling 
popcorn are listed as follows: never use 
more than 25 per cent of seasoning in ratio 
to popcorn used, as too much seasoning 
retards expansion of the popcorn and re- 
sults in loss of profit and waste of season- 
ing. Watch the popcorn yield and take 
steps to make corrections when it is below 
11 boxes per pound. Get the habit of 
wiping seasoning from the kettle after each 
popping with a clean rag (prevents sea- 
soning from carbonizing on kettle). Watch 
to see that popcorn kettle does not get too 
hot so that corn is burned. If this should 
accidentally happen, you wiill have to re- 
move burned corn and boil out kettle with 
water and baking soda before popping any 
mre corn. Watch the yield on butter; you 
should get between 28 and 30 servings per 
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Try to push the sale of buttered 


corn at 20c in preference to the regular. 


pound. 


Attendants are then instructed in duties 
to be carried out just before they leave 
for the night. These include placing left 
over popcorn in a metal container with 
cover; boiling out the kettle with baking 
soda and water and coating the bottom of 
the kettle with seasoning; taking accurate 
inventory of candy and popcorn boxes on 
hand; checking out cash and_ inventory 
with the manager. 

Once each week the attendants are told 
to empty the candy case, cleaning it tho- 
roughly, and boil out the popcorn kettle 
with water and Oakite. 

’ 


DECORATING WITHOUT COSTS 


Special decorations for the snack bar at 
the Vernon theatre in Alexandria, Va., 
which served the double purpose of mak- 
ing the stand more attractive and_in- 
creasing sales, were acquired recently by 
manager W. J. Bachman, Jr., at no cost 
to the theatre. The flowers next to the 
popcorn warmer were donated by a local 
florist in exchange for a namecard placed 
on them. Popcorn ''Buttercups'' were at- 
tached to light fixtures in the stand's ceil- 
ing, and the display signs were given the 
theatre by a vending firm. 


best 
buy 
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seasoning 


coconut oil 
Ws 


butterlike flavor 
and color 
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CURTAIN CONTROLS 


AND TRACKS 


BUILT-IN 
PERFORMANCE 


VALLEN All-Steel Safety Tracks are precision 
engineered and built to your specifications. 
Special construction features permit the 
Vallen ball-bearing, ‘plumb bob" suspended 
carriers to run smoothly, silently, and with 
no danger of jamming. 

With VALLEN tracks and curtain controls 
you are assured of trouble-free operation 
and greatly increased curtain life. Depend- 
able performance is built into Vallen stage 


equipment. 


Your inquiries will receive prompt 
attention. 


Consult VALLEN 


for tracks and con- 


VALLEN sets the 
standard 
for curtain controls 
and tracks. 


world's 
trols best suited to 


your needs 


AKRON 4, OHIO 
U.S.A. 


VALLEN, INC. 








J CLEANER 


REACHES INTO 
EVERY SEAT 


Stretches up 








aisles —down 

rows — CUTS 
CLEANING TIME 
IN HALF 
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T 
ass TER VACUUM CLEANER 


ULTRA 
FLEXIBLE 


Highly maneuverable, 
low cost vacuum cleaner 
with the power and ca- 
pacity for big jobs. 
Extremely flexible Ac- 
cordion (2) Hose cleans 
larger area without 
moving the machine, 
stretches from 6’ to 16’ 
and can be coupled for 
longer reach. Converts 
to wet pick-up and 
power blower. 


Pullman Vacuum Cleaner Corp. 
Boston 19, Mass. 


ee ee ee 


| would like more information about the 
Pullman Theater Vacuum Cleaner with Accor- 
dion Hose, 


SIGN 





COMPANY 





STREET, 





CITY, 














Scoop! All About a Secret 
Cinema Guys Confabulation! 


ELMA, IA. 
WHEN AN American 


hasn’t anything better to do, he usually 
can depend on somebody calling a meeting 
to attend. We 
meetingest people in the world, and our 
alleged for all the 


from “Who's going to be the next 


for him are probably the 


reasons meeting run 
way 
President?” to “What are we going to do 
about restrooms at the Fair Grounds?” 
We had a meetin’ out here in loway the 
other day, and though we had to fight ice, 
snow and assassinating traffic, those of us 
who could still afford to leave the house 
without blushing made it to the rendezvous 
area and we came up with one of the 
damndest gatherings you ever saw. It was 
a costume masquerade and nobody could 
get through the inner door unless he was 
dressed to represent somebody in the great 
motion picture industry! 
This was a get-together of small town 
the 


lowa, congregating with mutual hope and 


showmen up in northeast corner o 
despair for the purpose of delving into each 
other’s minds to see if any one of us might 
know of anything that would help, period. 
We figured that we’ve known each other 
for years and that the only way we could 
learn something new would be to come in- 
cognito and use the voice of someone else. 
« 


Now there’s been a billion and nine 
exhibitors’ meetings over the years, all well 
covered and reported by the trade press. 
But there always comes a time during the 
proceedings of any meeting when all who 
faithful the 


members of the press, etc., are asked to 


are not members of party, 
leave so we exhibitors can talk about them. 

If exhibitors had more money to hire 
corridors and smoke-filled rooms to make 
policy in, this embarrassing situation would 
not have to be. Since we don’t, that’s the 
way it is—and it ain’t likely to get any 
better. So down goes the veil of secrecy 
and out from behind that impenetrable 
Celluloid Curtain comes the first light of 
what goes on in a closed exhibitors’ meet- 
ing. (Aren’t you distributors just dying 
to get on with this now? Or don’t you 


read this colyum ?) 


I know 


I’m 


Since (having studied Socrates ) 


better and understand what 


saying better than the other characters at 


myself 


that meeting, I'l] tell you who I was and 
No less 


—and of course I made the pitch on the 


what I| said. I was Al Sindlinger! 


elimination of the tax. I’m not as tall as 
Al, but I wore my striped pants and a dark 


look official 


presented Al’s own set of charts and graphs 


coat to and statistical and 
painting the gloomy picture of the decline 
of the picture industry in $ and ¢. 

We urged the continued effort of every- 
one to present facts, persuade and _ persist 
in convincing both legislative and executive 
branches of government to take the monkey 
off our backs and let us 
death. In what was perhaps the least pro- 
found statement of the day, I said that | 
didn’t mind too much catching economic 


die a natural 


rigor mortis from Scarlet Fever Product, 
High Fever Percentism, Televitis or High 
School Mumps, but that there ought to be 
a law against the law against a man coming 
out even. 

Now maybe this isn’t very well stated, 
but we statisticians always talk in a 
that 
audience limp and impressed but also some- 


sort 
of gobbledegook always leaves our 
what unhinged as to just where do we go 
from here. 

The round of applause that followed 
“Sindlinger’’ was somewhat less than deaf- 
ening. The compatriots got the point that 
the situation is drastic. The moving curve 
keeps right on moving in a descending slide 
and despite the hifalutin words of claim 
for certain exceptions, the tax return fig- 
ures present the plight of the industry in 
a very gloomy light. 

e 

Before our meeting we had a screening 
of Irving Mack’s training film, ‘‘Courtesy 
Is Contagious,” and U-I’s “Glenn Miller 
Story.” We all enjoyed both pictures and 
drooled at the prospects of better crowds 
in better run theatres. The projectionist 
got into the meeting by representing Irving 
Mack. He worked from his knees. Not 
that this represents the state of Mr. Mack’s 
business, but this projectionist is a pretty 

(Continued on page 54) 
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& Described In this Issue, with 
e Dealer Directory 


“MART 


e Convenient inquiry postcard 


Firms are numbered for easy identification in using postcard. Dealer indications refer to listing on following page. 


ADVERTISERS 


NOTE: See small type under advertiser's 
name for proper reference number where 
more than one kind of product is advertised. 


Reference Adv. 
Number Page 


I—Adler Silhouette Letter Co. 54 
Changeable letter signs: Front lighted panels for 
drive-ins (1A), back lighted panels (1B), and 
changeable letters (iC). All deaalers. 


2—American Seating Co. . 
Auditorium chairs. NTS and direct. 


3—Ashcraft Mfg. Co., 


Projection are lamps. ow dealers. 


4—Ballantyne Co., The 
Stereophonic sound package. Dealers 3, 8, 10, 18 
21, 22, 23, 37, 39, 44, 57, 66, 69. 75, 79, 89, 91, 
96, 98, 102, 105, 110, 113, 128, 127, 131. 


5—Bausch & Lomb Optical Corp 


Projection lenses. Direct and branches and dealers 
in all major cities. 


6—Carbons, Inc. 


Projection carbons Franchise dealers. 


7—F & Y Building Service, The 


Architectural design and building service. 


8—First-American Products, Inc. 
Drive-in screen towers (8A), drive-in screen exten- 
sions for wide-screens (8B), drive-in wide-screens 
(8C), drive-in screen surfacing (8D). All dealers. 


9—General Electric Co. 
Drive-in speakers. Direct. 


Electronics Dept. 


10—Griggs Equipment Co. 


Auditorium chairs. Direct. 


| 1—Heywood-Wakefield Co. 11, 12, 13, 14 
Auditorium chairs. Unaffiliated dealers and 
branches. 


12—Ideal Seating Co. oe 53 


Auditorium chairs. Unaffiliated dealers. 


Fourth Cover 


13—International Projector Corp. 
Stereophonic sound equipment. NTS. 


14—LaVezzi Machine Works : 36 


Projector parts. All dealers. 


15—Marsh Wall Products, Inc. 10 


Decorative wall paneling. Direct. 


16—Minneapolis Reconing Co. 


Drive-in speaer reconing service. Direct. 


17—Motiograph, Inc. 
Stereophonic sound “. 
26, 29, 34, 36, 38, 42, 45, 52, 54 58, 60, 69, 74, 
84, 89, 98, 102, 108, 112,. 115, 121, 127, 128, 130. 


Dealers 8. 10, 14, 


18—National Carbon Co., Inc. 
Projection carbons. Ali dealers. 


19—National Super Service Co., Inc. 


Vacuum cleaners. Ali dealers. 


20—National Theatre Supply..... 


Distributors. 


21—Payne Products Co. 
Carbon savers. Dealers 13, 20, 25, 40, 45, 
68, 81, 107, Obl, 683, 116 121, 128. 
Branches: Denver, Albany, N. Y., Memphis. 


58, 59, 


22—Poblocki & Sons 


Drive-in wide-screen. NTS. 


Adv. 
Page 


Reference 
Number 


23—Projection Optics Co., Inc. 45 
Projection lenses. Distributor: Raytone Screen 
Corp. 


24—Pullman Vacuum Cleaner Co. 
Vacuum cleaners. Direct. 


25—Radio Corp. of America Second Cover 


Projection sereens. Dealers marked 


32, 49 


screens 


26—Raytone Screen Corp. 
Drive-in screen paint (26A), 
(26B). Direct. 


projection 


27—RCA Service Co. 


Projection and sound equipment maintenance service 


28—Robin, Inc., J. E. 
Wide-screens (28A), 
jection lenses (28C), 


(28B), pro- 
Direct. 


motor-generators 
rectifiers (28D). 


29—S. O. S. Cinema Supply Corp. 
Distributor. 


30—Simonin's Sons, Inc., C. F. 


Popcorn seasoning. Unaffiliated dealers. 


31—Speaker Security Co. 


Drive-in speaker cable to prevent theft Direct. 


32—Theatre Specialties, Inc. 


In-car speakers. Unaffiliated dealers 


33—Theatre Seat Service Co. 


Theatre chair rehabilitation service. Direct. 


34—Vallen, Inc. 


Curtain tracks and controls. Direct. 


35—Wagner Sign Service, Inc. ; 
Attraction frames (35A), glass windows (35B), 
enamel panels for drive-in signs (35C), plastic 
letters (35D). Dealers I, 8 10, 14, 15, 16, 17, 19, 
23, 24, 25, 26, 27, 28, 30, 31, 32, 34, 36, 37, 38, 
42, 44, , 46, 52, 54, 57, 58, 60, GI, 64, 66, 
68, 69, , 72, 73, 74, 77, 78, 79, 83, 85, 88, 8: 
90, 96, 98, 99, 102, 104, 106, 107, ttf, 182, tt 
116, , 121, $23, 128, 129 and NTS Detroit 
branch. 


« For further information concerning products 
corresponding numbers and 


on this page, write 


Reference 
Number 


36—Wenzel Project 
Magazines Unaffi 


37—Westrex Corp 


Foreign distributors 


38—Williams Scre 


Projection screens 


EDITORIALLY 


TELEPHONE INSTRUMENT, tgp 43 
Electronic compan i ument 

phone enabling user to carry on 

out holding phone receiver in | 

by Fonadek, division of Specia 


card reference number E39. 


PORTHOLE FIRE SHUTTERS, page 43 


of porthole fir shi 


New line 
theatre projec 


and outdoor 
Devices Company. Postcard refe 


IN-CAR STEEL CABLE, Ap 44 
Steel cable attachment to prev 
speakers at driv f { 


Company. Postcard r 


MAGNESIUM STEP LADDER, page 45 
New magnesium ster ider w ; 

features marketed by + 

pany. Postcard referer 


SELENIUM RECTIFIERS, ode 45 

Three-phase selenium rectif 
announced by H.E. R In 
number 28D. 


SCREEN BRUSH, page 54 
New brush witn 

types of new 

Corporation. P 


referred to 
Your nani 


" and address, in spaces provided on the postcard attached 


below, and mail. 


Card requires no addressing or postage. 


TO BETTER THEATRES Service Department: 


Please have literature, prices, etc., sent to me according to the following 
reference numbers in the March 1954 issue— 


NAME 





THEATRE or CIRCUIT 








STREET ADDRESS 





CITY. 





Theatre Supply Dealers 


Dealers in the United States listed alphabetically by states, numbered or other- 
wise marked for cross-reference from Index of Advertisers on preceding page 


ALABAMA KENTUCKY 
i—Queen Feature Service, 1912/2 Morris Ave., Birmingham Louisville: 


36—Falls City Theatre Equipment, » . —s St 
3rd 


ARIZONA 37—Hadden Theatre Supply, 209 S. 


2—Girard Theatre Supply, 532 W. Van Buren St., Phoenix. 


ARKANSAS 
3—Arkansas Theatre Supply, 1008 Main St., Little Rock 
4—Theatre Supply Co., 102! Grand Ave., Fort Smith 


LOUISIANA 


New Orleans: 
38—Hodges Theatre Sup 


National Theatre Supply, t 
CALIFORNIA 40—Southeastern Theatre Equipment, 214 S. Liberty St. 


Fresno: 
5—Midstate Theatre Supply, 1906 Thomas. 
Los Angeles: 
6—John P. Filbert, 2007 S. Vermont Ave.* MARYLAND 
National Theatre Supply, 1961 S. Vermont Ave. 2 
7—Pembrex Theatre Supply, 1969 S. Vermont Ave 2 Baltimore: 
8—B. F. Shearer, 1964 S. Vermont Ave 42—J. F. Dusman Co., 


. National Theatre Supply, 
San Francisco: 


Shreveport: 


ply, 1309 Cleveland Ave 


39—Johnson Theatre Service, 223 S. Liberty St 


220 S. Liberty St. 


41—Alon Boyd Theatre Equipment, P. 0. Box 362 


12 East 25th St 
417 St. Paul Place 


National Theatre Supply, 255 Golden Gate Ave MASSACHUSETTS 


9—Preddey Theatre Supplies, 187 Golden Gate Ave. ° 
10—B. F. Shearer, 243 Golden Gate Ave. Boston: 
i2—United Theatre Supply, 112 Golden Gate Ave. : : 
13—Western Theatrical Equipment, 337 Golden Gate Ave.* 44—Independent Theatre 


43—Capitol Theatre Supply, 28 Piedmont St.* 


Supply, 28 Winchester St 


45—Major Theatre Equipment, 44 Winchester St 


20 Piedmont St 


46—Massachusetts Theatre Equipment, 2 
—” National Theatre Supply, 37 Winchester St 
enver: 47—Standard Theatre Supply, 78 Broadway 
National Theatre Supply, 2111 Champa St 48—Theatre Service & Supply, 30 Piedmont St 


14—Service Theatre Supply, 2054 Broadway. MICHIGAN 


15—Western Service & Supply, 2120 Broadway.* Ms 
Detroit: 


CONNECTICUT 49—Amusement Supply 
. 50—Ernie Forbes Theatr 
New Haven: 5i—McArthur Theatre E 


DISTRICT OF COLUMBIA (Washington) Grand Rapids: 

i6—Brient & Sons, 925 New Jersey Ave., N.W 52—Ringold Theatre Equ 

17—Ben Lust, 1001 New Jersey Ave., N.W 

i8—R & S$ Theatre Supply, 920 New Jersey Ave., N.W MINNESOTA 
Minneapolis: 

FLORIDA 53—Elliott Theatre Equ 


208 W. Montcalm St 


e Supply, 214 W. Montcalm St 
. e quipment, 454 W. Columbia St 
National Theatre Supply, 122 Meadow St National Theatre Supply. 1 


2312-14 Cass Ave 


sipment, 106 Michigan St 


ipment, 1110 Nicollet Ave 


19—Joe Hornstein, 329 W Flagler St., Miami 5 Frosch Theatre Supply, tit! Currie Ave.* 


20—Southeastern haas pment, 625 Bay St., Jacksonville.* 55—Minneapolis Theatre 
2i—United Theatre Supply, 110 Franklin St., Tampa National Theatre Supply 


Supply, 75 Glenwood Ave 
56 Glenwood Ave 


22—United Theatre Supply, 329 W. Fiagter St., Miami.* 6—Western Theatre Equipment, 45 Glenwood Ave 


GEORGIA MISSOURI 
Albany: Kansas City: 


23—Dixie Theatre Service & Supply, 1014 N. Slappey Dr 7—Missouri Theatre Su 


National Theatre Supply, 


Atlanta: 58—Shreve Theatre Supr 
24—Capitol City Supply, 161 Walton St., N.W - 
National Theatre Supply, 187 Walton St., N.W St. Louis: 
25—Southeastern Theatre Equipment, 201-3 Luckie St 0—McCarty Th 
A - 60— Darty eatre Su 
26—Wil-Kin Theatre Supply, 30! North Ave., N.E National Theatre Supply 


59—Stebbins Theatre Equipment, 1804 Wyandotte St 


upply, 115 W. {8th St.* 
223 W. 18th St 
ply, 217 W. 18th St 


pply, 3330 Olive St 
3212 Olive St 


ILLINOIS 6i—St. Louis Theatre Supply Co., 3310 Olive St.* 


Chicago: MONTANA 
27—Abbott Theatre Supply, 1311 S. Wabash Ave.* 62—Montana Theatre Su 
28—G. C. Anders Co., 317 S. Sangamon St 
29—Gardner Theatre Service, 1235 S. Wabash Ave NEBRASKA 
30—Movie Supply, 1318 S. Wabash Ave Omaha: 

National Theatre Supply, 1325 S. Wabash Ave National Theatre Supply 


INDIANA 63—Quality Theatre Sup 


pply, Missoula 


1610 Davenport St 
ply. 1515 Davenport St 


64—Western Theatre Supply, 214 N. 15th St.* 


Evansville: NEW MEXICO 


3i—Evansville Theatre Supply, 2900 E. Chandler Ave . P 
65—Eastern New Mexico 


Indianapolis: NEW YORK 


2—Ger-Ber, inc., 442 N Illinols St. 
33—Mid-West Theatre Supply Company, 448 N. Illinois St.* Albany: 
National Theatre Supply, 436 N. Illinois St 66—Albany Theatre Sup 


IOWA National Theatre Supply, ‘ 


Des Moines: _ Auburn: 
34—Des Moines Theatre Supply, 1121 High St 67—Auburn Theatre Eq 
National Theatre Supply, 1102 High St Buffalo: 


KANSAS 68—Eastern Theatre Su; 


Theatre Supply, Box 1009, 


ply. 448 N. Pearl 


62 Broadway. 


uipment, 5 Court St 


yply, 496 Pearl St.* 


Wichita: National Theatre Supply, 498 Pearl St 


—Perkins Theatre Sur 


35—Southwest Theatre Equipment, P. 0. Box 213% United Projector & 


ply, 505 Pearl St 
Film, 228 Franklin St 
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Clovis. 


New York City: 
7!—Amusement Supply, 341 W. 44th St 
72—Capitol Motion Picture Supply, 630 Ninth Ave 
73—Crown Motion Picture Supplies, 354 W. 44th St 
74—Joe Hornstein, 630 Ninth Ave. 
National Theatre Supply, 
75—Norpat Sales, Inc. 113 Ww. 
oe 0.8. Cinema Sup ply, 602 
7—Star Cinema Supply, 447 W 
Syracuse: 
75—Central N. Y. Theatre Supply, 210 N. Salina St 


NORTH CAROLINA 
Charlotte: 


78—Bryant Theatre Supply, 227 S. Church St 

79—Charlotte Theatre Supply, 227 S. Church St. 

80—Dixie Theatre Supply, 213 W. 3rd St. 

National Theatre Supply, 304 S. Church St. 

8!—Southeastern Theatre Equipment, 209 S. Poplar St.* 

2—Standard Theatre Supply, 219 S. Church St 
Theatre Equipment Co., 220 S. Poplar St. 

4—Wil-Kin Theatre Supply, 229 S. Church St 
Greensboro: 

5—Standard Theatre Supply, 215 E. Washington St 

35—Theatre Suppliers, 304 S. ‘Davie St. 


OHIO 
Akron: 


37—Akron Theatre Supply, 120 E. Market St. 
Cincinnati: 

88—Mid-West Theatre Supply, 1638 Central Parkway." 

National Theatre Supply, 1657 Central Parkway. 
Cleveland: 

National Theatre Supply, 2128 Payne Ave 

89—Ohio Theatre Equipment, 2108 Payne Ave. 
0—Oliver Theatre Supply, E. 23rd and Payne Ave.* 
Columbus: 

91—American Theatre Equipment, 165 N. High St 
92—Mid-West Theatre Supply, 962 W. Third Ave 
Dayton: 

93—Dayton Theatre Supply, 111 Volkenand St 

94—Sheldon Theatre Supply, 627 Salem Ave 
Toledo: 

95—American Theatre Supply, 439 Dorr St 

96—Theatre Equipment Co., 1206 Cherry St 


OKLAHOMA 
_ Oklahoma City: 


°7—Century Theatre Supply Co., 20 N. Lee St 
98—Howel! Theatre Supplies, 12 &. Walker Ave 
National Theatre Supply 00 W rand Ave 
99—Oklahoma Theatre Supply, 628 Ww. Grand Ave.* 


OREGON 


Portland: 

00—Modern Theatre Supply, 1935 N.W. Kearney St.* 
10i—Portland Motion Picture Supply, 916 N.W. {9th St 
02—B. F. Shearer, 1947 N.W. Kearney St. 

j—Inter-State Theatre Equipment, 1923 N.W. Kearney St. 


PENNSYLVANIA 
Philadelphia: 


104—Blumberg Bros 1305-07 Vine St.* 

National Theatre Supply Co 225 Vine St 

)5—Superior Theatre Equipment, 1315 Vine St 
Pittsburgh: 

106—Alexander Theatre Supply, 84 Van Bramm St.* 

107—Atias Theatre Supply, 402 Miltenberger St. 

National Theatre Supply, 172! Blvd. of Allies 
Wilkes Barre: 


108—Vincent M. Tate, 1620 Wyoming Ave., Forty-Fort 


RHODE ISLAND 


109—Rhode Island Supply 7 Westminster St., Providence 


SOUTH DAKOTA 
10—American Theatre Supply 6 S. Main St., Sioux City. 
TENNESSEE 
Memphis: 
{!—Monarch Theatre Supply, 492 S. Second St.* 
National Theatre Supply. 412 S. Second St 
112—Tri-State Theatre Supply, 320 S. Second St 


TEXAS 


7!4 South Hampton Rd 
Harwood St. 

115—Moders i quipment 6 Jackson St. 

Natior eat uppl 00 S. Harwood St 

11 Equipment, 2010 Jaekson St.* 

117— arian: le & Serviee, 2019 Jackson St 
Houston: 

118—Southwestern Theatre Equipment, {622 Austin St.* 
San Antonio: 

119—Alamo Theatre Supply, 1303 Alamotee St. 


UTAH 
Salt Lake City: 


120—Intermountaln Theatre Supply, 264 S. East First St. 
12i—Service Theatre Supply, 256 S. East First St. 
122—Western Sound & Equipment, S. East First St.* 
VIRGINIA 

123—Norfolk Theatre Supply, 2700 Colley Ave., Norfolk. 


WASHINGTON 
Seattle: 


124—American Theatre Supply, 2300 First Ave.. at Bell St. 
125—Inter-State Theatre Equipment Co., 2224 Second Ave. 
126—Modern Theatre Supply, 2400 Third Ave.* 

National Theatre Supply, 2319 Second St. 

27—B. F. Shearer, 2316 Second Ave. 


WEST VIRGINIA 


128—Charleston Theatre Supply, 506 Leo St., Charleston. 


WISCONSIN 


Milwaukee: 
{29—Manhardt Co., 1705 W. Clybourn St.* 
National Theatre Supply, 1027 N. Eighth St 
130—Ray Smith, 710 W. State St 
131—Theatre Equipment & Supply, 341 N. Seventh St. 





about Products . . 


% news and views of the market and its sources of supply 


Amplifying Instrument 
For Telephone Use 


AN ELECTRONIC 
ion instrument for the telephone, designed 
to enable the user to carry on a conversa- 
tion without the need of holding the tele- 
phone receiver in his hand, has been mar- 
keted by Fonadek, a division of Special 
Devices, Inc., Boston. The company points 


compan- 


out that the unit was developed to provide 
a greater and 
users of the telephone, enabling them to 


freedom convenience for 
keep their hands free, write or refer to 
books and papers or even to walk around 
while still carrying on a conversation. 
Called ‘‘Fonadek,” 


tains an electronic “heart’’ which picks up 


the instrument con- 


and amplifies incoming telephone conversa- 
tions. The voice of the user is in turn trans- 
mitted through a specially-designed acous- 
tic speaker bowl. There are two control 
levers for quality of sound and volume. 

The instrument is designed to be placed 
on the desk a foot or two from the tele- 
phone. When the phone rings the receiver 
is lifted from its normal cradle and set 
down into the “Fonadek.” After comple- 
tion of the call, the receiver is replaced on 
the telephone. 


BETTER THEATRES SECTION 


The instrument operates by batteries, 
which in average use require changing only 
about twice a year, according to the com- 
pany. With more frequent use, or unde 
certain conditions of climate, it is pointed 
out, changes may be required more often. 
No special connections or wirings to the 
telephone are needed, and the instrument 
does not interfere with normal telephone 
use. It can be carried from one room to 
another and employed with various tele 
phones as the occasion may demand. 

The instrument can be secured equipped 
with a special speaker “jack” for plugging 
into an external speaker for greater am 
plification and for use in noisier places, the 
manufacturer points out. 


Porthole Fire Shutters 
In Four Main Types 


INTRODUCTION OF a new 
line of porthole fire shutters for both in 
door and outdoor theatre projection rooms 
has been announced for the Best Devices 


MacNellis, 


president. Four types of shutters are avail 


Company, Cleveland, by J. E. 


able on special order and in standard sizes 
from stock to meet various porthole re 
quirements. Type “F’’ is for the picture 
port; Type “SF” is for the picture and 
“L” for the obser 
vation port; and Type “SP” for the spot- 


stereopticon port; Type 


light port. 
Each 
provides a quick 


shutter consists of a frame that 
“over-port” wall mount- 
The 


Number 10 gauge metal. Tracks formed 


ing installation. frame is made of 
from Number 18 gauge metal are securely 
welded to the shutter frame to hold a steel 
14-inch thick. 
Since welding and not rivets, screws or 
track 
channels to the frame, the drops can move 


drop plate and glass, both 


soldering is used in mounting the 
up or down in their respective channels 
without binding, the company points out. 

The synchronized simultaneous closing 
of all Best porthole fire shutters installed 
in a projection room is achieved with an 
improved contro] bar, semi-automatic in 
operation and made of red brass to resist 


rust and corrosion. The control bar con 





| 


COTa 


] 


omptete insta 


sists of all the necessary chains, 
lengths and “S” hooks for 


lation. Fuse lengths have Underwriters 


Laboratory approval and part when projec 
tion room temperatures reach 160 


the fire 


Causin 


the automatic release of shutte1 


For new theatres and those being adapt 


} 


ed to wide-screen projection the compan 


reports it has a new special-type shutter 


Heavy Duty Vacuum 
For Dry Pick-up 
A VACUUM machine de 
signed specifically for heavy-duty dry pick 
up has been added to its line by the Hild 
Floor Machine Company, Chicago 
Designated as “Model 215,” the 
powered by a 


Mounting of the machine has 


unit 
Q h.p. motor with turbi 
fan design. 
facilitate its han 


been designed so as to 


dling, the company points out. Towards the 


= 


the tank are 10-inch wheels 


134-inch semi-pneumatic tires. At 


rear of two 
with 
the hose conne< 


+} 
i} 


the front, directly unde 
rubber-tired caster wi 


‘The 


tion is a 3-inch 


ball-bearing swivel. machine weighs 
52 pounds. 


11 


The carpet tool, the floor, wall an? ceil 


43 





ing sweeping tools and the 5-inch utility 
tool all have swivel connections enabling 
the operator to maintain continuous surface 
contact without twisting the hose. The lip 
of the carpet tool is designed to glide easily 
over heavy or light pile rugs. 


RCA SOUND IN MUSIC HALL 


The most complete and flexible RCA 
“Stereoscope” sound system to be installed 
since the widespread adoption of multi- 


directional sound equipment is currently 








Selecting the Proper Paints 
For All Parts of the Drive-in 


manutacturers Tor usé on arive 


uU snouid use 4 new Type 


ana aurabdi ity 


rating drive-in theatres. It is 


been conducting 
in selecting the 
perience we have 
in choosing 


costs 


owner 


ost common types 
in screens 


aclu > © 


Ln paint Con equently, many creens 


is 
nr : 
vital that the proper primer coat 


requirements of creen, whether 


They 


your 


concrete r 


stTUCCO 


age 
paint primer. 
regard- 


pecia 


screens 
free white 
ap-free whiter 
than 3D aluminum paints and permit 
. satisfaction. 
base? alkyd 
flat cures in 
atex must 
freshen 

be no 


our patrons the 
Try painting the 
powder-pink and 
s are dark, make 
eemingly height- 
mbines the use 

and emphasize 
pensive neon tubing design 
of reflective base-coat 
till “'tacky'"’ apply 
you have a million 


a coat 


the paint 


creen tower striped 
with beads. Properly lighted the 
plan thoroughly before you paint. 
but in dollars and cents. 
r Plan"—a chart covering in complete 
available free 








in use at the Radio City Music Hall, New 
York, according to the RCA theatre equip- 
ment division. Aside from comprehensive 
switchover providing for 
flexible 
standby equipment, the dual system is en- 
tirely made up of standard units of RCA’s 
PG-301 “Stereoscope”’ 
J. F. O’Brien, RCA theatre equipment 
manager. Included are four RCA button- 
four 


arrangements, 


use of several combinations of 


sound system, said 


on soundheads, two fader systems, 
70-watt channels, and the usual backstage 
and auditorium loudspeakers. Custom fea- 
tures of the system include two ingenious 
switches that make it possible to connect 
either pair of soundheads instantly to either 
pair of channels and to connect either of 


the latter to the loudspeakers. 


Steel Cable to Protect 
Drive-in Car Speakers 


TO PREVENT the loss of in- 
car speakers at drive-in theatres through 
damage or theft, a steel cable attachment 
has been developed by the Speaker Secur- 
ity Company, New York. 

Made of galvanized aircraft steel, the 
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How the Speaker Security Company's steel 
cable is drawn through the speaker's arm 
and then attached to the post is illustrated 
in the drawing above. 











cable is simply drawn through the speaker 
arm and attached to the post. The cable is 
133 


strands of steel with a breaking strength 


'g-inch in diameter, consisting of 
of approximately 200 pounds, the company 


points out. 


“Inferior” Stereophonic 
Sound Systems Scored 


MOTION PICTURE exhibi- 
tors were warned against installing ‘‘in- 
ferior or underpowered”  stereophonic 
sound systems in their theatres in a state- 
ment issued recently by Robert Hoff, ex- 
the Ballantyne 


“When you sacrifice 


ecutive vice-president of 
Company, Omaha. 
quality stereophonic sound,” he declared, 
“you destroy the very thing that 20th Cen- 
tury-Fox and the other film companies and 
equipment manufacturers are striving for 
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—better sound to attract more patrons to 
your theatre.” 

“The entire industry is trying to sell 
patrons on the new developments in mo- 
tion picture presentation,’ Mr. Hoff said. 
“And I can think of nothing which will 
so effectively destroy what we have built 
up than to have people enter theatres and 
find the sound mediocre.” 

Citing the “terrific pressure being 
brought on manufacturers to bring equip- 
ment prices dewn, Mr. Hoff pointed to 
efforts his own company has made in re- 
ducing costs of its “package” for the new 
techniques. ‘“‘ However,” he said, “there is 
a limit to the lowering of prices. The 
point is reached where you must sacrifice 
quality sound, and it is beyond that point 
that we do not propose to go. We have on 
occasion refused to sell underpowered sys- 
tems to theatre owners who said_ they 
wanted them. 

“We have adopted the same policy as 
Fox. When the theatre owner insists on 
putting in underpowered — stereophonic 
sound systems, we have refused to sell 
them. Any other policy would be detri- 
mental to the theatre industry. I cannot 
agree with some companies and some over- 
zealous dealers who recommend and _in- 
stall systems, designed for smaller theatres, 
which actually need much larger capacities. 
The end result is sound that is stereo- 
phonic sound that is inferior to the optical 


sound they are replacing.” 


Magnesium Step Ladder 
With Safety Features 


A NEW MAGNESIUM step 


ladder constructed with a broad working 
platform two feet from the top and de- 
signed with special 
“safety” features 
has been marketed 
by the Abbeon Sup- 
ply Company, Ja- 
maica, N. Y. 
Known as the 
“Magnesium Safety 
Platform Step Lad- 
der,” the portable 
unit folds compact- 
ly and is light in 
weight. It has hard- 
rubber, non-skid feet, a conveniently placed 
bucket rack and a top tool rest. The plat- 
form is ribbed and fluted to prevent skid- 
ding. 

The ladder as illustrated is the 6-foot 
overall size (4 feet to height of platform) 
and weighs 12 pounds. Other sizes range 
from four feet (2 feet to platform) to 10 
feet (8 feet to platform). Literature will 
be sent those requesting it from the com- 
pany (179-71 Jamaica Ave., Jamaica 32, 
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New Rotin Three-Phase tion as a d.c. source where low ripple, 


reliability under severe overloads, and safe 
Selenium Rectifiers short circuit characteristics are imperative, 
according to the company. Correct use of 
A THREE-PHASE selenium selenium rectifier behavior and_ built-in 
rectifier of new design has been announced reactances in iron-core components limit 
by H. E. Robin, Inc., East Orange, N. J. the short circuit current to a safe value. 
Catalogued as the “Robin-Arc X-100, it Particular attention has been given in 
is designed to deliver 100 amperes at 62 design to limit the temperature rise of the 
volts continuously from inputs of 185-250- rectifier cells to 20° C below the recom 
volt, three-phase, 50/60 cycle current. It mended standards to provide reliability 
is adjustable from 36 up to 62 volts in and long life under overloads and tran 
small increments. sients. Standard units up to 180 amperes 
Designed primarily for projection arc at 80 volts with identical characteristics 
service, the new rectifier finds its applica- are now available from the company. 


with the 
brightest 
clearest 
picture 


NEW FORMULA ANASTIGMAT 

ONE PIECE HERMETICALLY SEALED ANODIZED MOUNT . 
NO CEMENTED OPTICS—NO RECEMENTING, EVER 
ALL AIR-GLASS SURFACES HARD-COATED 

MINIMUM VIGNETTING 


Now your patrons can enjoy the brightest, clearest pictures ever projected—with the sen- 
sationally fast f/1.8 Super-Lite HILUX! Just note the exclusive features of the new HILUX— 
a true fully corrected anastigmat of the finest quality with absolutely no cementing to 
fail from the extreme changes encountered in today's hi-intensity projection. Comes in a 
one-piece hermetically sealed mount, permanently preventing oil, moisture and dust from 
entering. Send for literature today on the amazing new Superlite HILUX—truly designed 
for today’s projection. 


PROJECTION OPTI 


330 





IN CURRENT LINES 


Chrysler “Airtemp’ 


rH! CHRYSLER AIR- 


line of air conditioning equipment, 


TEMP” 
manufactured by the Airtemp Division of 
the Chrysler Corporation, Dayton, Ohio, 


includes compressors and related conden- 


ser and air handling equipment for com- 


plete cooling of medium-sized and large 


theatres, as well as self-contained cooling 


units for duct systems and small units for 


1° 
space cooling 


For use in smaller theatres, the self-con- 
tained space coolers range in capacity from 
8 to 15 tons, using Freon-22 as a re- 


frigerant. Heights range from approxi- 
mately 93 to 105 inches, including plenum ; 
widths from 49 to 58 inches; and depths 


19 to 


The cabinet of these units is constructed 


from about 32 inches. 


against 


The 


of heavy steel, bonderized 


gauge 


rust and finished in spatter enamel. 


Airtemp' self-contained space cooler. 


‘Airfoil’ air grille is scientifically designed 


as a result of air tunnel tests. Extra wide 


vertical and horizontal “Airfoil”? vanes are 


individually adjustable. Grilles are avail 


able for the ends of the plenum chamber 


as optional equipment. 


The large return air grille is equipped 


with cleanable type filters; dynamically 


balanced fans suspended in self-aligning 


cushioned bearings and driven by a heavy- 


duty, resilient-mounted fan motor; and 


“Maxi-Fin” cooling coil. The combination 
is equipped with 


condenser and recel\ er! 


coil-type spiral finned water passages. 


There is an automatic water regulating 
valve. 

Che sealed radial compressor is directly 
The 


fans may be operated separately when cool- 


connected to the compressor motor. 
ing is not required. All internal wiring 


46 


OF AIR CONDITIONING EQUIPMENT 


“Airtemp" central plant unit conditioner 


is completed at the factory; simple water, 
drain and electric connections place the 
equipment in operation. Heating coils can 
be added for connection to existing heating 
sources or to a Chrysler “‘Airtemp”’ boiler, 
if desired. 

The central plant unit air conditioners 
have nominal cooling capacities of approxi- 
25, 40, 60 and 100 tons. They 
utilize the ““Airtemp” Freon-22 radial com- 
pressor. Available with either water cooled 


mately 


or evaporative condensers, these units range 
in length from approximately 87 to 291 
inches; in width from 52 to 73 inches; in 
height from 87 to 111 inches. 


THE CHRYSLER CENTRAL SYSTEM 


The Chrysler “Airtemp” central system 
cooling equipment has capacities from 25 to 
70 tons in the Freon-12 lines and from 25 
to 125 in the Freon-22 line. ‘The radial 
compressor has a 3-inch bore and a 234- 
inch stroke with assembly combination of 
three, five and seven cylinders in a single 
compressor of 10, 12 and 14 cylinders on a 
dual unit. An automatic starting unloader 
enables the compressor to start under no 
load. An oil separator raises operating 
efficiency by reducing the oil content in the 
condenser and evaporator. 

The 
evaporative or 
The condensers are shell and finned U-tube 
construction, for use with city or cooling 


either 
condensers. 


compressors function with 


water cooled 


“ower water. 





“Airtemp" central system 


Curtis Refrigerating 


THI line of air 


conditioning equipment of the Curtis Re- 


CURRENI|I 


frigerating Machine Division of the Curtis 
Manufacturing Company, St. Louis, em- 
braces compressor units for built-up cool- 
ing systems through 100 ton nominal cool- 
ing capacity, and unit conditioners for cen- 
tral station installations in a low and mid- 
dle range of tonnages. 

The V-type, 


pressors are 


dual 


They are 


four-cylinder com- 
reciprocating. 
machined to precision limits with tapered 
roller bearings and forced feed lubrication. 
The crankcase has special alloy steel cast- 
ing; an oil sight glass for checking the oil 
level, and connections for equalizing the oil 
level when interconnecting. The cylinders 
have an oil check to return the oil, sep- 


Curtis central system unit 


arated from suction gas, to the crankcase. 

The pistons are of special alloy steel with 
compression and oil rings. Both connecting 
rods and crankshaft are of drop forged 
alloy steel. The main bearings are tapered 
roller and anti-friction types. The connect- 
ing rod bearings are removable insert steel 
back types. The shaft seal is a balanced- 
pressure type with carbon nose. 

The 


stainless steel disc types. 


valves are suction and discharge 
All bearing sur- 
faces and the shaft seal are pressure lubri- 
cated by a gear-type pump equipped with 
a removable oil filter in the suction side of 
the pump. 
tural steel. 


The base of the units is struc- 


The motor is a high starting torque, low 
starting current type mounted on a unit. 
The standard motor is three phase, 60 
cycle, 220 volts, with others furnished on 
request. 

The central system cooling unit has a 
cabinet built in two sections, the top hous- 
ing the blower fans, coil, filters and tem- 
perature control; the lower housing the 
and 
The cabinet is constructed of heavy 
steel with a finish ; 
while the entire frame is of heavy gauge 
The interior of the top 
section is entirely insulated. 


compressor, condenser compressor 
motor. 
neutral 


gauge gray 


structural steel. 


The condenser and receiver are cleanable 
shell and tube types with removable heads 
for cleaning. There are 


copper water 
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Curtis dual compressor unit. 


tubes, steel shell and special alloy cast 
The is high 
torque with an across-the-line magnetic 
starter provided with thermal overload pro- 
tection. 

The condensing unit is completely iso- 
lated by rubber vibration dampers. Filters 
are all aluminum, permanent types, easily 
removed for cleaning. 
num cooling coil is designed to remove the 
proper amount of latent and sensible heat 
and is controlled by a thermostatic expan- 


heads. compressor motor 


The copper alumi- 


sion valve. 

The fans are multi-vane and forward- 
Air inlet and outlet flanges are 
An 


automatic thermostat and a three-position 


curved. 
provided for easy duct connections. 


selector switch are built into the unit and 
adjustable from the exterior of the cabinet. 
The fan may be operated separately for 
ventilation when cooling is not required. 
High pressure cutout control is regular 
equipment. 

For compressor specifications refer to 
that described above. 


Frigidaire Equipment 


THE FRIGIDAIRE Division 
of General Motors, Dayton, Ohio, has a 
7'4-ton capacity self-contained air condi- 
tioner for space cooling. It is 40 inches 
wide, 28 inches deep, 8636 inches high and 
is finished in a harmonizing two-tone gray 
color. 

The complete mechanism is located with- 
in the compact cabinet, and electrical, water 
and drain connections are all that are neces- 
sary. The simple controls are located be 
hind a small access panel on the front of 
the cabinet. An “on-off” switch allows the 
user to manually control the unit, but the 
unit is designed to provide fully automatic 
temperatures by a control knob which is set 
for the one desired. 

The inside of the cabinet is divided into 
three sections: the compressor section, the 
cooling coil or air intake section and the 
air discharge section. The compressor is lo- 
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lated in the bottom of the cabinet and is a 
Frigidaire sealed reciprocating-type with 
direct drive operation. It has no external 
moving parts such as belts, pulleys, and fly- 
wheels, yet is constructed so that the motor 
and other parts are easily accessible. 

The coil section houses the big Frigidaire 
Multipath Cooling Unit 
structed with 5¢-inch copper refrigerant 
tubing, 5 rows deep and 18 rows high with 
Placed 
across the front of the cooling unit is a 
permanent-type, cleanable aluminum mesh 
air filter which cleanses all the air passing 


which is con- 


circular aluminum cooling fins. 


through the cooling unit. 

The air discharge section contains two 
double-inlet, double-width, wheel- 
type fans powered by a 34 h.p. electric mo- 
tor. ‘These fans discharge the cooled air 
into the hood on top of the cabinet, and 
on out into the space to be conditioned. 
Adjustable grilles on all four sides may 
the 


large 


be set to deliver cool air wherever 
desired. 
The unit can be installed remotely with 


ductwork if desired. Outside air can be 


conditioner. 


Frigidaire's 7'/2-ton 


brought into the unit by the installation of 
a low resistance duct connected to a grilled 
opening in the rear of the cabinet. A two- 
row steam heat coil for heating purposes 
is available as accessory equipment. 


U. S. Air Conditioning 


INCLUDED IN the line of 
the United States Air Conditioning Cor- 
poration, Minneapolis, are unit condition- 
ers for space cooling ranging in capacity 
from 7% to 15 tons, and central station 
self-contained units for duct systems in ca- 
pacities of 10 through 50 tons. 

Using Freon-12, or Freon-22, as the re- 
frigerant, the space cooling units have three 






















Good Judgment Dictates 


that you use the 


CRON-O-MATIC 


Fully Automatic 


CARBON SAVER 


on Ashcraft "'D" and "'E,"" Brenkert- 
Enarc, Peerless Magnarc, and Strong 
Mogul lamps. 


AVERAGE CARBON SAVING 
$400 A YEAR 
Burns average lengths (3!/,") down to 
¥,", saving 2!/>" or 22.2°/, of carbon 
costs. 











Uses positive carbon stubs of any 
length, without preparation. When 
entirely consumed, the new carbon 
goes into use without losing the light, 
or otherwise affecting lamp opera- 
tion. 





- ‘a 


Only $42.50 


If your dealer can't supply you, order direct. 














DEALER INQUIRIES INVITED 
{ Cron-O-Matic 


PAYNE PRODUCTS CO. Division] 
2451 W. Stadium Bivd., Ann Arbor, Mich. 


Send literature on the Cron-0-Matic 
Ship Cron-O-Matic Carbon Saver 


c.0.D including postage 
Remittance herewith 
NAME 
THEATRE 
STREET 


CITY and STATE 
EXPORT: Frazar & Hansen, Ltd 


San Francisco, New York, Los Angeles 











DRIVE-IN SPEAKERS REPAIRED! 


COMPLETELY REBUILT AND 
TESTED—RETURNED TO YOU 


WITHIN TEN DAYS 
La Modern facilities and top 
quality WEATHER-PROOF 


components mean satisfaction! 


! Get set for next season, have 
x your drive-in speakers repair- 
ed now! All workmanship and 


/ materials fully guaranteed. 
3”, 4"°—$1.40 each 
5”— $1.50 each 
6"”—$1.65 each 
Prices on all other sizes avail- 
able on request. Write to: 





MINNEAPOLIS SPEAKER RECONING CO. 


2312 CEDAR AVE. SO. + MINNEAPOLIS 4, MINN. 





component sections: the plenum, blower 
and cooling section bolted together with 
rubber gasket insuring an airtight seal. The 


blower cabinet has a two-tone blue and 


grey baked enamel hammerloid finish, bond- 
erized before painting. The cooling sec- 
tion has a metal cabinet of die-formed, 18- 
gauge steel. The grill there is polished 
brass. Air foil louvers on the plenum sec- 
tion are of extruded aluminum. 

The heating coil may be mounted either 
in the plenum chamber or beneath the cen- 
which has forwardly 


trifugal blower, 


curved blades. The cooling coil is four- 


row, direct expansion coil of continuous- 








U. S. self-contained space cooler. 


fluted fin type with staggered seamless cop- 
per tube construction. The condenser is 
a shell and fin coil type and the expansion 
valve is gas-charged and thermostatic. A 
slide-out chassis permits the entire condi- 
tioner section to be removed in one piece 
as it is supported by an independent frame. 

The 


erated 


company’s dual-circuit ‘‘Refrig- 
Kooler-Aire”’ 
The 


of motor-driven, 


uses Freon-12 as a 


refrigerant. cooling section consists 


centrifugal, forwardly 
curved blowers, a dual circuit evaporator 
coil with two expansion valves and a con- 
trol panel. Blowers can be operated for 


ventilation only. There are two compres- 


sors and two motors, the former being the 


reciprocating type. Motors are high torque, 


induction across-the-line starting types. 
Forced ventilation through the compressor 
and motor section protects the motor and 
overheating during 


the compressor from 


operation. The condenser section includes 
a dual circuit condenser coil with two re 
Hot 
is evaporative- 


Water is 


ceivers and complete dual piping. 
from the i 
cooled and converted into liquid. 


compressor 


vas 
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The "Refrigerated Kooler-Aire™ 
continually recirculated, and no cooling 
tower is required. 

The 


with heavy gauge removable panels finished 


unit has iron frame construction 


with corrosion-resistant base coat and green 


baked enamel. Heavy glass fiber lining is 


used throughout for thermal and sound 


insulation. 


Westinghouse Equipment 


THE LINE OF equipment 
of the Air Conditioning Division of the 
Westinghouse Electric Corporation, Hyde 
Park and Boston, embraces V-type and in- 
both 


available in 


machines using 


former 


refrigerating 
with the 


line 
Freon-12, 
cooling capacities from 50 to 60 tons and 
the latter in capacities from 10 to 60 tons 
of nominal cooling refrigeration rating. 
There are also Westinghouse unit condi- 
tioners either for space cooling or for cen- 
tral 
tem. These are available in capacities of 
10 and 15 tons. 

The V-type, four-cylinder unit (known 
as CLS-2100) is hermetically sealed, as is 
all the Westinghouse line. This machine 
is a reciprocating compressor, direct driven 


station installation with a duct sys- 


by a refrigerant-cooled motor, positively 
lubricated by a reversible gear-drive auto- 


motive-type oil pump. Built-in capacity 





Westinghouse CLS-2100 compressor. 


control by cylinder unloaders allows varia- 
tion of compressor capacity to meet load 
conditions. Double protection against ab- 
normally high operating pressures is pro- 
vided by an internal spring-loaded high-to- 
low side relief valve and an external high- 
low pressure cutout switch. 

The in-line compressors are also her- 
metically sealed. The refrigerant-cooled 
motor requires no ventilation. 
fied design, these units have belts, pulleys 
and shaft seals eliminated. 


Of simpli- 


These compressors can be used in con- 
junction with water cooled or evaporative 
type condensers. Where adequate supplies 
of condensing water and means for its dis- 
posal are available, or where the use of a 
water cooling tower is advantageous, the 
compressors can be used with water cooled 
condensers. 

Where adequate supplies of water for 
condensing purposes are not available, o: 
where its use is restricted or disposal means 
limited, the compressors can be applied with 
evaporative type condensers. 

The unit conditioners for either space 
cooling or central station installation with 
a duct system have a steel cabinet with 
panel type construction and are neutral 
gray 
of two forwardly curved, double width, 
double inlet centrifugal fans mounted on a 
common shaft. 


in color. The fan assembly consists 


The double extended steel 
fan shaft is of large diameter, precision- 
finished and rotates in self-aligning grease- 
The V-belt drive 
is provided with an adjustable pitch motor 


lubricated ball bearings. 


adjustment of fan 
speeds over a wide range. 


pulley, allowing easy 


CONDENSERS AND CONTROLS 


['win condensers provide maximum heat 
transfer minimum require- 
ments. ‘The condensers are manufactured 


with water 
with heavy steel shells and integrally finned 
copper tubing. All control equipment is 
mounted on an easily accessible panel. 

The direct expansion coil is designed for 
maximum heat transfer and has four stag- 
gered rows of copper tubes in the direction 
of air flow with aluminum plate-type fins 
firmly bonded to the tubes. Refrigerant 
flow is controlled by a thermostatic expan- 
sion valve in each circuit which uniformly 
supplies refrigeration through a distributor. 
An insulated galvanized steel drain pan 
mounted under the evaporator coil collects 
all moisture removed from the conditioned 
air and conducts it to the drain line. 

A filter rack is provided in the inlet air 
side of the cooling coil to hold glass fibre 
replaceable air filters. Intake and discharge 
air grilles are available as accessories for 
units located in the conditioned space. The 
discharge grille has adjustable horizontal 
and vertical louvers. These units employ 
two V-type compressors as referred to above. 
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MANUFACTURERS and dis- 
tributors of theatre equipment and sup- 
plies who had booths at the convention of 
the National Allied Drive-in Association 
in Cincinnati February 2, 3 and 4+ were 















as follows: Sf pain 
) Advan-Ads, Cleveland, attraction lobby displays Pay 
Arvin Industries, Columbus, Ind., in-car heaters $5Gs SATISFIED 
Ballantyne Company, Omaha, in-car speakers, wat 
sound systems, Boyer towers nS | 
Berlo Vending, Philadelphia, refreshment service ety EXHIBITOR! 
’ Carbonic Dispenser, Inc., Canfield, Ohio, beverage : pat 
dispensers Wek 


Cinesnax Corporation, San Francisco, frozen nov- 
elty unit, popcorn warmer, frankfurter and bun 
warmer, baby bottle warmer 

Coca Cola Corporation, Cleveland, dispensers | 

Cole Products Corporation, Chicago, beverage 
dispensers 

Dad's Root Beer Company, Chicago, syrup and 
dispensers 

Dairy Service Company, Menominee Falls, Wis., 
butter dispensers 

Eprad Corporation, Toledo, in-car speakers 

First American Products, Inc., Kansas City, Mo., 
in-car speakers, screen facing and towers, di- 
rectional lights 

Gold Medal Products Company, Cincinnati, sno- 
cone and cotton candy machines 

Hollywood Servemaster, Kansas City, Mo., pop- 
corn machines and warmers 

E. Kahn's Sons Company, Cincinnati, skinless franks | 

Krazy House, Chicago, popcorn display equipment 

Krispy Kist Korn Machine Company, french fry 
and carmelcorn units; 

Lily Tulip Cup Corporation, New York, hot and 
cold drink cups, sundae cups, soup bowls 

Manley, Inc., Kansas City, Mo., beverage and pop- 
corn machines 

Midwest Theatre Supply Company, Cincinnati, 
RCA projectors, stereophonic sound; in-car 
speakers, etc. a t 

Minneapolis Speaker Reconing Corporation, Min- | 8 hy Ed f h 
neapolis, service for reconing speakers t ition O € 

Miracle Whirl Sales Company, Grinnell, lowa, 
playground rides 


Mision Dry Corporation, Los Angeles, syrups and B | U e I O O k O f p r O e Cc t r O Nn 


National Theatre Supply, New York, Cretors' pop- 
corn machine, Hires’ snack bar, Castleberry's 
barbecue, Selmix fountainette, Fisher's peanuts, : F , 
Poblocki drive-in facing, Spatz drive-in paints, The standard textbook on motion picture projection and sound 
Simplex in-car speakers 


STILL THE BEST and most practical 
treatment for any Drive-In Screen. 


NOW a new and improved formula. 
Available in Stereo Silver, White & Black. 


RAYTONE SCREEN CORP. siccscin's wv 


ex hw Beis o es os 
Ses RP gS a Fe 


i Gx 2% ee 











NEW... REVISED... 





ee Columbus, Ga. syrups and | reproduction. . . . Extensively revised to deal with the latest technical 
' Ohio Beverage Dispenser, Wooster, Ohio, bever- ° ° ° ° ° 
age dispensers kai developments in motion picture projection and sound, and re- 
Open-Air Development Corporation of America, | ? ee : 
Boston, drive-in screen | organized to facilitate study and reference, the Bluebook with this 


Pola-Lite Corporation, New York, 3D glasses and 


one-strip 3D projection unit sae : : : ~ a. . 

iets Cousealen (an, dite. <ieniide edition includes a practical discussion of Television especially 
protectors | ° ° ° eine 

Reavis Vending Supply Corporation, St. Louis, Mo. | | Prepared for the instruction of theatre projectionists, and of new 
candy venders and sno-cone equipment : ° ° 

Rex Specialty Bag Corporation, Brooklyn, N. Y., | techniques for advancement of the art of the motion picture. 


concession bags 
Selmix Dispensers, Inc., Long Island City, N. Y., 
‘ ee be pm 2 id 
tandard Vendors, Louisville, food equipment $ 
Star Manufacturing Company, St. ke food serv- | 7. S postpal 
ice equipment 
Strong Electric Company, Toledo, projection lamps 


Supurdisplay Inc., Milwaukee, ice cream merchan- | 
disers and butter dispensers U | ( a FY p U R | | CAT| O N S 
Theatre Specialties, Inc., Los Angeles, in-car 


speaker, poster cases 


Tyson-Caffey Corporation, Wayne, Pa. paper cup | 1270 SIXTH AVENUE, NEW YORK 20, N. Y. 


and ice cream cone carriers 
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Trade Show Exhibits 4 Biywee | — 
At National Allied 
Drive-In Convention 


\rvin Bi == 3 Poem \rvin 


Picturing some of the exhibits of the latest equip- 
ment for drive-in theatres at the trade show held 
in conjunction with the National Allied Drive-in 


Association’s convention in Cincinnati last month. 


At the booth of Arvin Industries, Columbus, Ind., which featured their in-car 
[For list of manufacturers see preceding page] heaters for drive-ins, are Ed Shurmeor (left) and Craig Britton of the company. 


MINNEAPOLIS RECONING (i 


INNEAPOLIS & 


Clifford Digre (left) and L. J. Hirschahl represented the Minneapolis Reconing 
Company, Minneapolis, in demonstrating its service for reconing speakers. 


Two exhibitors from West Virginia, Goode Homes (left) and Newbold 
Kesseling (right) chat with Joe Chantry of the Ballantyne Company, Omaha. 


- = Wupmp <&"EZZ fee nen 
RAIN-VIEW CoRP \\y Ik} ‘ Om 





ys \ 


"LY SENSA} 
————— _ nine 


Officials representing the Rain-View Corporation, Toledo, makers of a car At the booth of the Radiant Mfg. Co., are Pete Peterson, National Theatre 
windshield, included William J. Bennett and Jack Thowes (on the left), Supply branch manager in Indianapolis; W. B. Russell of the Glowmeter Corp.; 
and R. deBord, Lewis Kramer and George Thram, president of the company James Lenz of the Snyder Tank Co.; Bill Dassow of Radiant; Glenn Fleshman, 
(on the right). Ohio exhibitor and Orville Wells, sales manager for the Theatre Equipment, Co. 
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Nat lef i -Du- 
ee perry 1 Tage vee cg the oe sagiti a ae apes Bantam tractors with lawn mowers were displayed at the booth of the Charles 
o oak Sn eal reat Fats, Mont.  cobiear Sales Company, Cincinnati, with Charles S. Schiear, president, on hand 
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Exhibitors were welcomed to the booth of First American Products Corp., 3D al d th , we 7 : : 
Kansas City, Mo., by Wallace Agey, Brooks C. Noah, and Richard Wiles, Jr. glasses and the one-strip 3D projection unit of the Pola-Lite Corporation, 
New York, were explained to exhibitors by Herbert Berg (above). 


7 


Riding the merry-go-round on display at the booth of the 
Miracle Whirl Sales Company, Grinnell, lowa, is Kay 
Moran, the "Pepsi-Cola Girl" from Cincinnati. 


Drive-in exhibitor Milton Scholsberg (left) visits the booth of the Strong Electric Corporation 
Toledo, which is attended by Leo A. Altenbrock. On the far right at the booth of Carbons, Inc., 
Boonton, N. J., are Ed Lachman, company president, and David Milgrim, drive-in exhibitor. 
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A Dictionary of Maintenance 


continued from page 38 





for the cooling effect of water). Carbon dioxide 
has the merit of being harmless to food and 
materials. The chemical shrinks in time, the 
container should therefore be weighed every few 
months to see that it is near the weight speci- 
fied on it. 

3) Carbon Tetrachloride: This type has long 
been in common use. It is safe and effective for 
electrical fires, hence it is the type used for 
protection of projection rooms. This is also the 
same chemical used for cleaning clothes, so it 
is safe on burning fabrics. Containers should be 
occasionally checked for fullness and proper 
operation. They often can be refilled at fire 
department stations. 

© 
Doors: Check closing device to 
(from 


EXITS—(1i 
be sure it holds door securely closed 
outside entrance) yet can be easily opened from 
the inside. If you have trouble with “crashers” 
coming in and opening the exits for assembled 
friends on the outside, rig up a light over the 
door with a switch which will automatically cut 
the light on if the door is opened (like the light 
inside a refrigerator, which comes on as you 
open the door and release pressure on the cut- 
off switch). Oil hinges and closing bar holders 
to prevent squeaking, make easy working, and 
minimize wear. : 

All exit doors (including the main entrances 
are required by building safety codes to open 
outward to prevent packing and jamming at 
doors in the event of an emergency. (More 
people are injured or killed as a result of panic 
than from fire or similar occurrences which 
bring about a condition verging on panic.) 

2) Signs: All exits from the theatre which 
might serve in an emergency should be clearly 
marked. Small lamps behind translucent glass 
signs are generally used, and care should be 
exercised that these are replaced immediately 
when they burn out. 

3) Lights: Many theatres are equipped with 
emergency lighting systems which automatically 
cut in and supply the minimum of light necessary 
for orderly evacuation of the theatre in the 
event of a real or an imagined emergency. See 
Emergency Lighting Systems. If you have such 
a system, it should be tried out at regular in- 
tervals and repaired by competent electricians 
as circumstances dictate. Exterior lights at exits 
should be watched and replaced as they burn 
out also. 

4) Stairs should be inspected for loose steps 
and railings, and for generally firm support on 
its hanging structure. Nothing should be allowed 
to block stairways. All iron parts should have 
a base coat of rust-resistant paint, and should 
be painted regularly. 

* 

ELEVATORS—A few theatres have elevat 
ors or escalators. They should be inspected at 
least once each year by some one competent to 
pass judgment upon its safe operation. Moving 
parts should be kept greased or oiled; any signs 
of worn cables, loose counter-weights, or gen- 
erally faulty operation should be promptly re- 
ported by house personnel to the management 
for prompt action. Positive safety measures 
should be taken to see that gates are never left 
open on elevator well when car is not at the 
landing. Overloading beyond established weight 
limits should be strictly prohibited. 

e 

ELECTRIC EYE DOORS — Operated by 
photoelectric cells, these devices (once installed 
require very little maintenance. When faulty 
operation occurs, check to see if the cell is 
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burned out. In heavy traffic when cold weather 
is not an important factor, the door may well 
be propped open and the light cut off to give 
the mechanism a rest. 

* 

ELECTRICAL EQUIPMENT—Some gen- 
eral rules apply to all electrical equipment (cer- 
tain kinds are dealt with under their own head- 
ings; specialized types will require study of 
manufacturers’ service manuals). 

(1) Competent Worker: The man placed in 
charge of servicing the electrical equipment 
should be well qualified for his duties. In many 
cases, he will have to stand an examination as 
required by the city electrical inspector. Neither 
he nor the management should delegate his 
duties to other employees who are not fully 
competent to fulfill them 

(2) Safety: Above all else, safety should be 
the motto in this important work, safety for the 
worker, for patrons, for the theatre building. 

(3) Connections should not be exposed, but 
must be securely fastened with screws or solder, 
with all joints taped. Inspect electrical connec- 
tions regularly. 

(4) Wiring: Should be sufficiently heavy to 
carry the loads expected. Occasionally one 
wants to install some specialized equipment, 
such as an exploitation sign, which requires 
added electrical loads. Be sure the circuit can 
take the extra load. When wiring deteriorates 
with age or exposure to the elements, inspection 
should be made to determine replacement by 
competent electricians in accordance with ac- 
cepted codes. 

(5) Fusing: Guard against over-sized fuses. 
Fuses are the theatre’s protection against over- 
loading of the wiring, and if the fuse capacity is 
too large, the circuit breaks down beyond the 
fuse panel. Fusestats are indicated where small 
switches sometimes have to be re-fused by house 
workers. With these it is impossible to install 
a fuse larger than specified. 

(6) Fires must be fought with compounds 
which do not conduct electricity, or with sand. 
Never with water! See Extinguishers. Extin- 
guishers of the proper type should be kept 
adjacent to major electrical equipment. 


EMERGENCY LIGHTING SYSTEMS: 
There are two general types, one getting power 
from wet cell storage batteries; the other em- 
ploying a generator powered by gas or gasoline. 
Storage batteries are set up in series with a 
charging machine to keep them always ready for 
use. An automatic cut-over device throws this 
power supply on. It can, of course, supply only 
a limited number of lights for exits and emer- 
gency interior illumination. The system should 
be periodically tested and the batteries prop- 
erly serviced according to manufacturer’s direc- 
tions. Gas and gasoline powered generators must 
be regularly inspected, serviced and tested. 





FANS—(1) Exhaust: Oil and grease regu- 
larly. Keep blades in alignment and correct 
when out of balance. Clean motor casing, blades 
and surrounding parts which become covered 
with dust, using carbon tetrachloride. Where 
ducts carry exhausted air to an exterior outlet, 
these also should be kept clean, as they are 
sometimes the source of flash fires when thickly 
covered with grease and dirt. Automatic wall 
shutters used in conjunction with exhaust fans, 
to prevent entrance of cold air or rain, should 


be oiled about every three months, and should 
be wiped clean of dirt. 

(2) Blowers: Oil and grease regularly. Re- 
place worn bearings. Replace worn or loose 
pulley belts which cannot be tightened properly. 
Check electrical connections. Check alignment 
of fan blades for proper balance. Clean blades 
and motor casing with carbon tetrachloride on 
soft rags. Check mounting to eliminate vibra- 
tion. Clean out duct work. See that proper size 
fuses are used and that wiring is maintained 
in good condition. 

(3) Wall Fans: Should be oiled at least once, 
if not twice, each season. Clean over-all with 
damp cloths, removing grease with carbon tet- 
rachloride. Paint when necessary for neat ap- 
pearance in public places. 

Fans should be removed from the wall, 
wrapped in paper and stored in a dry room, 
or covered with dust hoods, during time not in 
use. Storage is preferable from the standpoint 
of appearances. Wall brackets should be se- 
curely fastened and electric plugs should be 
examined for tight connections in unbroken 
mountings. 

© 

FAUCETS—tThese have a bad habit of de- 
veloping leaks, which are usually cured by in- 
sertion of a new washer. Dripping faucets tend 
to leave streaks in the basins which cannot be 
readily removed. Faucets which have spring 
mechanisms inside to prevent their being left 
running (a good device for all public rooms) 
sometimes weaken with age, when the spring 
must be replaced. 

° 

FIRST AID EQUIPMENT—Every theatre 
should be supplied with a fairly complete first 
aid kit, for one never knows what emergency 
may arise during a day’s operations that require 
immediate first aid supplies, as well as training 
is first-aid methods. Emergency routines should 
be established covering most possibilities, such 
as broken bones, heart attacks and miscarriages, 
as well as minor problems arising from nose- 
bleeding, fainting and sprains. 

Instructions should be given the staff regard- 
ing commitments, verbally or in writing, under 
the management’s liability in the event of in- 
juries at the theatre. The manager and _ his 
assistants should fully understand how reports 
of such incidents should be handled with the 
insurance company. The name, address and 
phone number of the proper physician should 
be affixed inside the first aid kit, together with 
instructions regarding ambulances, hospitals, etc. 

As supplies in the first aid kit are used, they 
should be replaced immediately, with periodic 
inspection made to insure the essential items 
for unforeseen emergencies. Drug stores sell 
complete kits of various sizes available, or the 
druggist will be glad to recommend a special 
kit to meet your needs. Consult the Red Cross 
for specific instructions and the setting up of 
first aid classes for the staff members. 

* 

FILM REWINDS—Enclosed rewinds, me- 
chanically operated, are preferable both for rea- 
sons of safety and for care of the film. Hand 
operated rewinds on an open bench are neces- 
sary for close inspection of incoming film, 
replacing loose patches, and making up a new 
show. Maintenance of this equipment is rela- 
tively simple and should be understood and 
handled by the booth personnel. 

© 

FILM CABINETS — Underwriter-approved 

fire-resistant metal cabinets should be used for 
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the s:-. ge of film currently in use. These 
shou. |. kept closed, with hinges oiled and 
properly working. 

s 

FILM MEASURERS—tThese devices have | 
sprockets over which film passes to clock the | 
footage of film on each reel. Unless dropped or 
carelessly damaged, a good film measuring de- 
vice should give many years of service. 

* 

FILM SPLICERS—These need new blades | 
occasionally. A splicer should be cleaned after | 
patches are made and film cement drops on it. 

e 

FIRE HOSE—Care should be taken that | 
valves are never opened, allowing water in the | 
hose, unless they are promptly removed from | 
the racks, drained and dried out. If water is | 
allowed to remain inside, it will rot the hose | 
very quickly. 

Brass pipe and nozzle connections should be 
tightened as necessary to prevent leakage under 
pressure, and inspection should be made inside | 
cabinets to insure that nozzles are not stolen | 
by vandals. Piano wire can be tied in the valves 
and sealed with lead so that the valve cannot 
be opened without breaking the seal and making | 
the fact of usage clearly evident. 

Age will render the fibers of fire hose useless, | 
and after a period of some years it must be 
replaced before an emergency catches the the- | 
atre unprepared because of rotted hose. 

e 

FIRE EXTINGUISHERS—See Extinguish- | 
ers. Location is important and should be ascer 
tained from local fire authorities. 

e | 

FIRE ALARMS—If located within the the- | 
atre, these should be known to all staff mem- | 
bers. Maintenance is handled by the local fire | 
department. If there is no such alarm within | 
the theatre, location of the closest fire alarm 
on the street should be noted by all personnel. 

© 

FIRE STANDPIPES—These come under the 
supervision of a staff engineer as well as the 
local fire department. Where exposed to public | 
view, they should be kept well polished. No | 
obstructions should cover these standpipes, and | 
the valves should be tested periodically for ease | 
in opening, with repacking to curb leaks when 
necessary. 





* 

FIRE SPRINKLERS—Where installed in | 
theatres, the exposed nozzles must be protected | 
from accidental blows which might put the sys- 
tem in operation, causing considerable water 
damage unnecessarily. These systems operate | 
under pressure and have automatic equipment 
which will raise an alarm when a sprinkler goes 
into action. (They may raise a false alarm 
through a drop in pressure somewhere along 
the lines, simulating real action.) 

The engineer should study the operation of 
this system so he can handle emergency rou- 
tines, working with the firm which makes the | 
installation (usually providing a continuing serv- | 
ice of maintenance). Inspection at least annually, 
or semi-annually, by competent authorities is | 
recommended, if not actually required by insur- | 
ance policy. 

e 

FIRE SHUTTERS—Metal sliding covers to | 
cover projection room portholes are held up by | 
a series of wires with fuseable links centered 
over each film magazine so that in case of film 
fire the links will melt, releasing the port shut- | 
ters and thus preventing escape of smoke or | 
flame into the auditorium through these open- 
ings. Generally there is also a mechanical drop 
lever so that the projectionists themselves can 
lower the shutters before a link gives way if | 
they see the necessity for quickly closing the 
portholes. 
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You Need a Super To Meet 
Bigger Cleaning Problems 


New costly installations, expanding screens and stereo- 
phonic sound systems increase cleaning requirements. 
These new problems can be met squarely without in- 


Model M—For all general 
cleaning and blowing. 


Readily portable. 


creased cost by the specialized Super Heavy Duty 
Theatre Cleaner and its efficiently designed tools 
for cleaning the theatre, its furnishings and 
equipment. Easy to operate. Men and women 

both like it. No excessive employee fatigue 

—no repeated effort. Ask your supply 

house for a demonstration or write 


1941 N. 13th St. 


In Canada: Plant Maint ef 


Model JS 
Quiet, com- 
pact, low- 
priced. Same 
power, pick- 
up, perform- 
ance as all 


for complete specification data. < 
Supers. 


NATIONAL SUPER SERVICE CO.. INC, 


Toledo 2, Ohio 
t Co. 





ee 


Toronto, Montreal, Vancouver 


“Once Over Does It” 


SUPER SUCTION, ~~ 


“THE DRAFT HORSE OF POWER SUCTION ee 


SINCE 1911) iach 


Cities 





Enclosed is my 
check or money 
order for $4.50 


per copy [] 
Bill me (J 





Basic to an understanding of developments in film product! 


NEW SCREEN TECHNIQUES 


... written in non-technical language by 26 authorities on CinemaScope 


and other wide-screen methods, and on 3D and stereo sound. 


® Hailed by exhibitors, film critics and producers as a “‘must book’’ for 
the industry in these times. BELOW IS AN ORDER COUPON— 





ee ee ee ee eee eee ee ee ee ee eee eee ee eee ee ee ee 


Quigley Publishing Company, 1270 Sixth Avenue, New York 20, N. Y.— 


COPY/COPIES OF “NEW SCREEN TECHNIQUES” 


NAME 


ADDRESS 





widest choice 


e lowest 

priced to the most 
= wna’ Free 

planning service: 


from th 


Smite for literature 


NOW is the time 
to buy on time payments 


DRIVE-IN EQUIPMENT 


SYSTEM DI 501SS with 


| @ Super Simplex Pro- e High Intensity 
j Lamps 
e H.I. Generators and 


| jectors 
@ Rotary Stabilizer 
Rectifiers 


Soundheads 
@ Series 11 Coated e250 W. Amplifier, 
Lenses Tubes and Monitor 


—made up of new and rebuilt 

| like new components ALL FOR $3495 

OTHER OUTFITS FROM $1595. Send for equipment listings 
WIDE SCREEN BOOSTS BUSINESS! 


Prompt shipments on wide angle lenses 
and special apertures. Write to-day! 


'$.0.S. CINEMA SUPPLY CORP. 


Dept. A, 602 W. 52 St., iCable: SOSOUND 
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the only thing 
OLD FASHIONED 


ro] ofel ti melt] asi aa [a= 


is VALUE! 


. « « good, rock-bottom 
value — the kind that 
puts dollars in your 
pocket while it puts su- 
perior, modern seating 
facilities in your theatre! 
For we are specialists in 
seating rehabilitation — 
repair of parts, uphol- 
stering of seats or backs, 
replacement of worn 
cushion or backs with 
new ones—on any type 
or make chair. And we 
DO NOT interrupt your 
daily show! We'll gladly 
quote on your needs. 
Write today! 


PARTS replacement 
for any make! 
RE-UPHOLSTERY for 

any style! 


WIRE @ PHONE @ WRITE 


MANU- 
FACTURERS 
Foam Rubber 
and Spring 
Cushions, back 
and seat 
covers. 


DISTRIBUTORS 
—Upholstery 
fabrics and 
general seating 
supplies. 


theatre 
service co. 


160 Hermitage Avenue 


seat 


Nashville, Tennessee 








For The Best Signs You'll See... 


ADLER 


CHANGEABLE LETTER DISPLAYS 


ADLER GLASS-IN-FRAME DIS- 
PLAYS—“*REMOVA-PANEL” — 
“THIRD DIMENSION” PLASTIC 
& CAST ALUMINUM LETTERS 








ADLER “‘SECTIONAD” LOW COST 
CHANGEABLE LETTER DISPLAYS 





WRITE FOR FREE CATALOG 





ADLER SILHOUETTE LETTER Co. 


11843 b W. Olympic, Los Angeles 64, Calif. 


30 West Washington, Chicago, Ill. 
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tall guy, and Irving definitely is not tall. 
We couldn’t find anybody who wanted to 
represent a distributor, so we substituted 
a paroled ex-revenue man who carried a 
50% sign on a sandwich board and he 
represented Glenn Miller. 

The next subject was CinemaScope. We 
kept this speaker without the 
outside our regular meeting until his spot 


gates and 


on the agenda came up. After he gave the 
proper signs and words, we let him enter 
and he explained much about CinemaScope. 
He said it was getting a big play on the 
pictures in it thus far. He admitted that 
there had been some pretty choice product 
put out in this process. He said that the 
increased amount of scene on the same 
area of screen was the crowning advantage 
to the anamorphic style of picture. He did 
not explain how theatres whose total value 
did not exceed CinemaScope installation 
costs was going to pay for the equipment. 
( Maybe credit is that good!) 

Being in a strange, but not necessarily 
unfriendly camp, he didn’t bring up the 
subject of stereophonic sound. Nor was he 
questioned on it. He was thanked, ushered 
out, and the group enjoyed a brief pipe 


dream of the type indulged in by the 
Chevy driver who goes to the auto show 
and sits in the front seat of the Cadillac 
for a couple of minutes. 


° 
The fellow representing Herbert Barnett 
of the SMPTE, appeared 
begged off from any long speeches by stat- 
ing that lately he 
difficult to cogitate and come up with any- 


briefly and 
was finding it a little 
thing sound and sane. One of the main 
reasons for this was that one pioneering 
individualist had come up with a new and 
threw 
bucks. 


including 


which he 
twenty 


“revolutionary, 
himself for 


screen 
together about 
The 


forced selling and must 


next couple of items, 
percentages, was 
handled very capably by a particularly pro- 
fane fellow who used the same words, 
adjectives and epithets that have been re- 
verberating from these voluble people ever 
since Mr. Edison’s veep-in-charge-of-sales 
started putting checkers on the penny ar- 
cades. All this has been covered by the trade 
press over the years (in printable language, 
of course) so let us get on with the show. 
~ 


Leaving no item uncovered, nor any 
idea unexplored, one of the more pious 
looking exhibitors—some of them at least 
look that way—led a discussion of the Pro- 
Code. He was a 


looking gent and said he represented simple 


duction very ordinary 


American culture. A few of us lifted our 
eyebrows at the thought that there was 
such a thing, but he went on to say that 
even though a few stray pictures, which 
had recently flaunted the Production Code, 
had been quite a sensation at the box-office, 
the Code was nevertheless the guide and 
rule that had brought us from a peep show 
of the blind-pig variety to the prime dis- 
penser of cultural entertainment in every 
city and hamlet across the land. 

His opinion was that, though the quick 
buck could be collected on a few of the 
off-beat subjects, it would be a sorry day 
for the reputation so patiently built up by 
the small town theatre if there became any- 
thing like a steady diet of such material. 
Any tampering with the Code should be 
done by the feathered touch of the skilled 
surgeon, not by the heavy hand of the 
mercenary. 

° 

We know you know we're just kidding 
about most of this stuff. We love you all. 
Mr. Sindlinger for the marvelous job he 
has done in giving us a clearer picture 
of our industry. Mr. Mack for just being 
Mr. Mack. We loved Glenn Miller, and 
we thank U-I for making all those won- 
derful family shows, and Fox for the cour 


age displayed in trying for the 


first time 
in over twenty years to give us something 
new in pictures. We don’t know Mr. Bar- 
nett, but we sure respect his opinions. 

At four o'clock we broke up, fought our 
way home through a blizzard, and with 
the aid of Gary Cooper pulled in through 
the storm 26 brave but simple-minded 
patrons to our cinema. 

*T wasn’t much of a meetin’, but shucks, 


it was fun. 





Brush To Clean All 
Types of New Screens 


A NEW BRUSH with a 
for cleaning all 


types of screens, including those with met- 


special bristle designed 
allic surfaces, has been developed by the 


Raytone Brooklyn, 
N. Y. The company points out that the 


Screen Corporation, 
brush is intended for use with new screens 
only and that to produce the best results 
screens should be cleaned with it at least 
once each week. 

The brush has a socket into which any 
type of push-broom handle can be inserted. 
Using this handle and standing on a six o1 
eight foot ladder a person of normal height 
can easily clean any screen of normal pro- 
portions, the company explains. It is rec- 
ommended that extension handles not be 
employed since they make the brush un- 
wieldy to use. 
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providing, in its Exhibitors’ Digest Section, 
material of lasting value to theatre operation, 
construction and remodeling from articles 
published in Better Theatres during the 
previous twelve months .. . 


notably including “Theatres and the New 
Techniques,” by the eminent specialist in 
theatre design, Ben Schlanger — complete 
with the original illustrations, and with text 
edited especially for easy reference . . 


and placing immediately at hand, in the 
Catalog Data Section, information to facili- 
tate selection and purchasing of products in 
leading lines of theatre equipment, materials 
and supplies... 


also announcing, in the Refreshment Mer- 
chandising Section, the results of the 1954 
Survey of theatres in the United States, 
gathering experience data for general guid- 
ance, and naming the Champion Brands of 
the year. 





NOW CAN BUY 


TM. REG. U. 5. pat. OFF. 


35 WATT 


STEREOPHONIC 
SOUND SYSTEM 


for as low as 





At this low price, any size house can 
profitably install a Simplex stereophonic sound sys- 
tem! Cash in on increased boxoffice produced by 
the wonder of multi-track sound recording! Place 
your order now! 


MANUFACTURED BY INTERNATIONAL PROJECTOR CORPORATION ¢ DISTRIBUTED BY NATIONAL THEATRE SUPPLY 





